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16 ways to build better for less ..c:2 


What to do about FHA: a Round Table report 5 s<¢ 2 


What you should learn from Air-conditioned Village pace is2 
News: are we headed for a new mortgage pinch? pace 37 
Builders’ houses: the pick of the NAHB prize winners paces 134, 148 and 160 


Design: how to get excitement through contrast pace ios 
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Door Chimes 
Ventilating Fans 17 MODELS 


10 BASIC MODELS $4.95 to $89.95 list 
$24.25 to $36.50 list 


Only Nufone Dares 
to Make This Offer 


There's a big difference between just a “CHEAP” product — and one that is 
LOW IN COST like NuTone — but which has quality and service built into if. 
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SRL th Any second-rate Ventilating Fan, Door Chime, Range Hood or Heater cen be 
made for a few pennies less — by using substitute materials that won't hold up! 
There's no limit to this “‘skimping” . . . In some cases it's even possible to 
substitute parts ... or use inferior motors which fail. 
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NuTone Ventilating Fans, Range Hoods, Ceiling Heaters, and Door Chimes are 
LOW COST... but they are NOT cheap or skimpy. Builders, Wiring Contractors 
and Architects specify NuTone with greatest confidence because they know 
our products are dependable! And now NuTone backs up its reputation with 
the most sensational Service Guarantee ever made in the Electrical industry. 


$50000000 Service Guarantee 


NuTone offers you a REAL — ‘*“MONEY-IN-THE-BANK" SERVICE GUARANTEE 
- - . not just an ordinary parts replacement warranty which some other fan 
manufacturers give. NuTone backs its products with this $500,000.00 Service 
Guarantee Bond to protect you against service ‘‘call-backs.” This is made 
possible because of NuTone’s outstanding record of TROUBLE-FREE performance 
in the field and because of our TRIPLE INSPECTION factory control. 
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Hood: Ceiling Heaters 
Hange Hoods “HEAT-A-LITE” OR RADIANT (~~ — 
36” ond 42” SIZES $24.95 to $64.95 list “/4 

$34.50 to $59.50 list 
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Door Chimes 
Ventilating Fans 17 MODELS 


10 BASIC MODELS $4.95 to $89.95 list 
$24.25 to $36.50 list 


Nulone Guarantees 


.. + To Protect You Against “’Call-Back”’ Losses 


No Service Call Backs” 
OC WUTONE Pays the Bill! 


“SERVICE CALL-BACKS”’ CAN BE YOUR BIGGEST HEADACHE! After you install 
a product in the home—your job should be done .. . if an inferior product fails 
because it is made of skimpy materials and gives unsatisfactory service . . . 
you should not be the loser! You should not pay for “SERVICE CALL-BACKS.”’ 
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To protect you, NuTone Ventilating Fans, Range Hoods, and Electric Heaters wy 
are covered by a $500,000.00 Service Guarantee Bond to the contractor or 
builder. In the event a “Service Call-Back"’ is needed because of any defective 


part, NuTone agrees to pay for that service call, WITHOUT CHARGE. 


YOUR Valuable Policy FREE! 


You can get this NuTone protection for yourself. Write 
today — ask your NuTone representative or wholesaler 
about it. Remember, this NuTone Guarantee costs you 
nota single cent. . . and it will save you lots of dollars! _ 
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NuTone, Inc. DEPT. HH-3, CINCINNATI 27, OHIO 
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Most builders find construction and mortgage money 
easier to get—especially in the so-called ‘‘tight- 
money” areas — when they build P&H Homes. 
Probably the main reason for this is that P&H 
Homes are prefabricated by one of the industry’s 
larger and more important manufacturers, the 
Harnischfeger Corporation. Financing people know 
and respect Harnischfeger as a major manufacturer 
of construction and materials handling equipment 
—and of the housing industry for nearly 20 years. 


With their higher volume of sales and cost-cutting 
erection methods, P&H Home builders are gen- 
erally among the most efficient and successful in 
their communities. Lenders know this, and favor 
P&H builders as loan sources. 


Of course the homes themselves have a lot to do 
with the ever-growing acceptance by loan people. 
The popular design and careful construction mean 
a bigger value for the buyer, larger sales volume 
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TRUCK CRANES DIESEL ENGINES POWER SHOVELS 


HOUSE & HOME, March 1955. Volume 7, Number 3. Published monthly by TIME Inc., 


— 
PREFABRICATED HOMES HOISTS SOML STABILIZERS WELDING EQUIPMENT OVERHEAD CRANES 


for the builder and better risk for the lender. P& H 
design and construction assure higher resale values, 
too, an important factor to the lender. Naturally, 
all P& H Homes are FHA and VA-approved. 


With P&H Homes, package price is set, so 
evaluations are easily established. Then, because 
the homes are completed faster, the lender can 
make a shorter-term commitment for loan pur- 
chases. Processing is faster, so the lender’s servic- 
ing overhead is lower—so is the builder’s. 

Add to this easier financing the fact that the 
builder’s investment is less and capital turn-over 
faster, and it is easy to se how P&H Homes can 
simplify your building problems. Write for details 
today. 

Financing aid—loans or processing help—is avail- 
able to P& H builders who request it—from either 
Harnischfeger’s Builder Acceptance Company or the 
Financing Service Department. 


HARNISCHFEGER 


53 Spring St., Port Washington, Wisconsin 
Phone Port Washington 611 

















9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. 


Subscription price $6.00 a year. 
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Imprudent selection of paint involves considerable risk for architects and 
builders. Premature failure can result not only in costly repainting, but in 
serious damage to the surface being protected and to reputation. 


Painting masonry is a particular problem. Inherent alkalies can combine 
with moisture to destroy ordinary paint films in a few short months. To 
stop this threat to reputation, a special paint is needed—one that will fully 
resist alkalies, moisture and weather — one based on PLIOLITE S-5 — the 
synthetic rubber resin. 


Here’s a case in point: The outside walls of the attractive home pictured 
above were painted with finishes based on PLIOLITE S-5 over five years 
4 ago—and there’s no sign of failure, no mildew, no staining—despite the hot, 
humid climate. 


Why gamble with questionable types of masonry paint, when the extra 
durability and lasting beauty of those based on PLIOLITE S-5 have been 
fully proved in almost ten years of testing and actual use? Find 
out how easily and thoroughly they can protect your name and 
purse by writing for the free booklet, “Paint Magic,” and a list 
e of manufacturers, to: 





Goodyear, Chemical Division, Akron 16, Ohio 





PLAY IT SAFE— prevent premature paint failures, such as these, on all types of masonry 
with special paints based on PLIOLITE S-5: 
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Start with masonry paints bearing this mark— 
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CHEMICAL 


GOOD*YEAR 


DIVISION 








Pliolite—~T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 





Blend-Air Furnaces— 
Any Installation 
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Can be instalied in 6 models 
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“tint “Air Cooling— — Yoy Can GUARANTEE comfort with $1000 Bond! 
Te failes Plus 








Coleman 
















with exclusive blenders that give home 


comfort never before possible 


It’s the ONLY system. completely pre-engineered from furnace burner to 
outlet grille. Exclusive ““blenders’’ replace registers, blend hot furnace air 
with room air to maintain even temperatures floor-to-ceiling and wall-to-wall. 
3'2-inch round ducts fit between studs—easy to install—eliminate costly 


cutting—a real sales feature in new homes or remodeling. 


; Us 2 a 


savings on water Only Blend-Air gives your customers such comfort—so only 
ty costs proved in Coleman backs you with $1000 Comfort Bon}! 


llage, Austin, Texa 
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buyers ‘central heating’’ performance—yet this furnace is as 


as a wall decoration! ‘Fits into single-stud space. Low cost 
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10-Year Warranty and Exclusive $500 Warranty Bond Sell 







Keep your gustomers satisfied with a water heater that can’t rust, ever! 





There’s a folid rock lining between water and metal. And Coleman’s “‘je 





\ 
| 
recovery Ic iction gives over 200 gal. hot water per day even from 
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ANY home is easy to heat with 


Give your home buyers a “wall-to-wall carpet’’ of warmth— 

and they‘Il be enthusiastic ‘promoters’ for your homes! 

Exclusive Coleman design re-héats air and ‘’Super-Circu- 

lates’ it 35% faster. Never lets floor level air get cold. Choice of Flat Register or 
Efficient new burner design wrings extra heat from fuel. Dual Wall Models give you 


complete flexibility of installation Bs 


Your customers are pre-sold on —world’s most famous heater! 


“Super-Circulation’’ gives buyers the most comfort for their money! New console 
styling, choice of ‘Golden Glow” or shadowed mahogany finishes. Sizes for one 


room or entire home, choice of gas or oil models. 


Coleman HELPS YOU SELL 


1. NATIONAL ADVERTISING! 

Month after month, big full page ads pre-sell your home buyer 
prospects on the features of Coleman heating and air condition- 
ing. When you install Coleman, they know they're getting the 


"@ lie of 
om’ best. And you close the sales faster! 


HOME 2. Biggest Model Home PROMOTION PLAN 
MERCHANDISING NOW! Coleman’s “Portfolio of Home Merchandising Ideas for 
ie uo 1955” gives you complete display materials to tie in with Cole- 
ininn man’s national advertising. Includes “talking point” cards for 
: HIMES every room in your model. home, cooperative advertising 
ae eae 10ME eS plans, copies of the Blend-Air $1000 Comfort Bond and the 
AMERICAN | JEL Vit-Rock Water Heater $500 Warranty Bond. PLUS a 16 


page booklet—”How You Can Sell More Homes.” 


8 a vend ae" 

to oeeepes. tae SZ 

post LIFE . 1 ee 3. Coleman offers two exclusive Trend 

Home Plans 

—a split level design by Rudloph Matern and a one 
floor plan by Ned Cole. A step-by-step campaign for 
promotion including “how to hold a successful open 
house”, advertising and publicity helps you sell 
more homes. 


} THE COLEMAN COMPANY, INC., WICHITA 1, KANSAS, DE 


Siaask send. information on the 1968 Colemon line, ond al 


Coleman TEES of Home Meeting Tag 


a NAME__ 
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Since 1900—makers of the Famous Coleman 
Lamps, Lanterns, Camp Stoves, and 
Home Heating and Air Conditioning. 





ZONE STATE. 





THE COLEMAN COMPANY, INC., WICHITA 1, KANSAS 
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Make BIG NEWS in your area! 


Sound Conditioning in 
your homes gives you 
powerful new sales feature 


More appliances, larger families, open planning make new 





homes noisier. Now you can feature a ceiling finish in your m« 


ho 
Ax 


cit 


homes that adds the comfort of sound conditioning at little cost. 


tio 
zit 


Product is right. To provide an efficient 
acoustical material with an attractive ap- 
pearance, Armstrong has created the 
smart “Full Random” design in Cushion- 
tone®, The “commercial look” is gone. 
Cushiontone replaces plaster or gypsum 
and other finishes . . . goes up fast... 


and needs no painting. 





Need is big. Today’s new homes are getting noisier. Kitchens come 





equipped with refrigerators, washers, dryers, garbage disposers, ex- 
haust fans, and other motor-driven appliances. Open-planned homes 
create new noise problems. Game room entertaining is on the in- 
crease. People have become more and more conscious of annoying 
racket—but until now, they haven’t known what to do about it. 
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Advertising hits home. Right now the families in your area 





most likely to buy new homes this year are reading about 





how Cushiontone quiets kitchens, Full-page ads in the 






American Home and Better Homes & Gardens tell this ex- 






citing story. This is the first time residential sound condi- 



























Installation is simple. Your carpenters 


tioning has been promoted in these two powerful maga- . AGES emtggiys 3 
need no extra skills or tools. Nail 1” x3 


zines, read nationally by 7,000,000 home-minded families. 


furring directly to ceiling joists, nail 


Cushiontone to the furring, and the job 


g 
isdone. With one low-cost material, you 
have installed a finished ceiling that also 
adds the new comfort of sound condition- 
ing to your houses. You'll find the cost 
so low you can absorb most, if not all, of 


it in the price of your house. 


Sells homes faster. You can make sound 
conditioning with Cushiontone the most 
powerful new selling feature you’ve had 
in years. The logical places to start are 
the kitchen and the recreation room. 
Promote Cushiontone ceilings with pos- 
ters, signs in front of your homes, and in 
your local advertising. Get the jump on 
competition. Be the first in your area to 
merchandise sound-conditioned homes. 
You'll pack in the prospects, make big 
news locally, and step up sales! 

For further information, call your 
near-by Armstrong building products 
dealer or write Armstrong Cork Com- 
pany, 4203 Sixth Street, Lancaster, Pa. 


(Armstrong CEILINGS 


Cushiontone * Temlok® Tile °* Perforated Temlok Tile 





The smart-looking tiles that quiet homes 
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HARDWARE 











More and more builders feature 
new YALE 5200 and 5300 locks in combination 











SEND FOR FULL COLOR 
ILLUSTRATED BOOKLETS 
TODAY...ON BOTH 5300 
AND 5200 YALE LOCKS 





The new 5300 and 5200 Series Yale locks offer builders so much design 
variety that they are using them in combination, using 5300 knobs and 
escutcheons for the real dress-up spots and the 5200 series for the doors 
throughout the remainder of the house. Another twist proving popular 
is the interchange of 5200 and 5300 series. For example, the 5200 series 
Fairfield knob matches the Litchfield design of the 5300 series, thus 
making an unusual combination for exterior beauty and security along 
with interior utility and low cost. A further convenience and selling point 
many builders are capitalizing on is that both these series can be fitted 
to single key convenience for the home owner, garage door, included. 

The good word in residential hardware is Yale, regardless of the design 
of the house or the price tag on it. For full details, write for the new 
colorful, descriptive booklets Yale has just off the press. 


YALE REG. U.S. PAT. OFF. 


eetrocags YALE & TOWNE 
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GIVE THE HOMEOWNER ALL COPPER FOR LESS 





i 


Here are a few of the many reasons why: 


@ Ease of installation makes copper less expensive than 
competitive materials. 





@ They can’t rust, won't leak, are clog-resistant, and give 
a lifetime of trouble-free service. 


a @ Compact fitting design allows 3” stack to be installed 
q in a standard 2” x 4” partition. 


@ Neat appearance and space-saving features of Stream- 
line copper tube and sclder-type fittings add sales 


j appeal. 
! Write today far latest Streamline Catalog, $-354, showing full StPEAMLINE DRAINAGE FITTINGS 








renge of styles end thine, lackey halghiag-le Gmeislons. MEET A.S.A. STANDARD 816.23 136-4 


Ea MUELLER BRASS CO. port Huron 6, MICHIGAN 
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BUILT-IN CONDUITS 











Bedroom and kitchen, den and hall—these are locations 


where your clients are sure to want telephone outlets. 
And they’ll want the wires concealed— 


a good reason for always specifying telephone conduit. 


EOMES 
Your Bell telephone company will be glad to help you work out economical conduit installations. y x 
Just call your nearest business office. BELL TELEPHONE SYSTEM b} 
QA 





tars 


10 HOUSE & HOME: 





i ee 


Why the HD-5 gives you (14) DOAs-ACLA/ 


Here are reasons why more and more builders are choos- 
ing the popular Allis-Chalmers HD-5 Tractor for all 
kinds of dozing jobs—from land clearing to landscaping. 


Built with Dozing in Mind The HD-5 
is the only crawler in its weight and 
power class that is new in design and 
built with dozing in mind. The engine 
is not used as a structural member. In- 
stead, weight and working stresses are 
carried by a full-length, all-steel welded 
main frame. This type of frame allows closer mounting of 
the blade, reduces front-end overhang for better balance, 
permits more direct down pressure on the blade, eliminates 
bulky track-straddling frame that often clogs up. The HD-5 
is built to stand the gaff in clearing land, building streets 
— any heavy dozing. 





Works Anywhere, Any Time Crawler 
design features large idler and sprockets, 
puts more track on the ground for better 
traction in soft, mucky ground — as in 
digging drainage ditches or filling in low, 
swampy areas. Plenty of weight, with low center of gravity, 
also helps assure good traction for all dozing. 





My yy 


Compact for Tight Places Only 5 ft, 1 
in. high and less than 13 ft long, includ- 
"ing blade, the HD-5 packs a lot of dozing 
punch (50 belt hp) in small space—works 
easily between houses, around poles and 
trees, any narrow quarters. Double reduction final drive 
allows ample 1114-in. ground clearance. 






, 


RACTOR DIVISION . 


Smooth Hydraulic Blade Control makes 
it easy for the operator to work all day 
without undue tiring effort, permits the 
accuracy needed for finish grade, work- 
ing close to manholes, other objects. Full 
vision, simplified shifting, convenient controls, easy steering 
— all help the operator get the most work done with the 


least effort. 


Quickly Hauled Job-to-Job by truck 
or small trailer, the HD-5 might be back- 
filling trenches on one job and a short 
time later be at another location several 
miles away excavating or cutting drain- 
age ditches. 





Maximum Work Time, Minimum 
Down Time Unit construction allows re- 
moval of major assemblies such as engine, 
clutch, transmission, steering clutches or 
final drive without disturbing adjacent 
assemblies, for big saving in down time 
— accessibility saves time for inspection, 
adjustment and servicing — exclusive 
1,000-hour lubrication interval for truck wheels, idlers and 
support rollers cuts greasing time. 








Write for literature giving more information 
— or let your Allis-Chalmers dealer show 
you how the HD-5B does outstanding work 
on all types of dozing. He will be glad to 
demonstrate right on your own job. 


50 belt hp, 11,250 Ib (bare tractor) 


MILWAUKEE 1, U.S. A. 


ALLIS‘CHALMERS | 
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any house will sell 
quicker and for a better price 


if you include a‘little 









HOME DESIGNED BY RICHARD B. POLLMAN, PALMQUIST & WRIGHT, ARCHITECTS, 





How often a well designed house fails to click 
because it lacks one last touch of glamour, one 
spark to catch the eye. MARBLE is such a spark 
when used in the bathroom, kitchen or foyer; as 
window stools, fireplace facings, or door saddles 
or even as pure decoration —a sure-fire sales 
appeal — that it turns lookers into buyers. Use it 
judiciously and watch it increase your profits. Let ‘ 
MARBLE sell for you. | 


Write for full information to the Marble Institute 
of America, Inc., 108 Forster Avenue, Mount 





Vernon, New York. 


| |NsTITUTE OF America, INC. 


108 FORSTER AVENUE. MOUNT VERNON, NEW YORK 
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ADVANCED 


“FEATURES 


ADVANCED 
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Cam Lock operator— 
no external locking Bas 
un- 


one 
in any position up to 90 de-— 
grees. : 
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SILL CLIPS 
INTEGRAL FIN Slide in channel from 
Completely surrounds each side. Locate as 
windows. Takes brick many as wanted 
fin and fin trim. where wanted. 






The awning window with the most exploitable 
advanced features. Designed and engineered to 
give you a window of enduring beauty . . . easy 
to handle, easy to install, easy to operate, easy 
to keep! Ualco Aluminum Awning Windows—a 
tribute to your skill! 
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UALCO WINDOWS SEE OUR CATALOG IN SWEET'S ARCHITECTURAL FILE 16A OR WRITE US FOR COMPLETE INFORMATION 














ARE UNCONDITION- = 
czy ALLY GUARANTEED 
AGAINST DEFECTIVE SOUTHERN SASH SALES & SUPPLY COMPANY——SHEFFIELD. ALABAMA 
= BASEMENT poy Mio Hehe Berry WAREHOUSES & SALES OFFICES: CANTON, OHIO; ELIZABETH, N. J.; HIALEAH, FLA.: FLORENCE. 
TClale. w MANSHIP ,LaBaMA; MONTGOMERY, ALA.; VAN NUYS, CALIF.; GREENSBORO, N. C.; AURORA, ILL.; RUSTON. 


4 LA.; KANSAS CITY, MO. 
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SELECT AWNING OousLeE 
x Veer eres AWNING HUNG PROJECTED PIVOTED HOPPER JALOUSIE uTiuity CASEMENT 





UALCO — WORLD'S LARGEST MANUFACTURER OF ALUMINUM WINDOWS 
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THE BEAUTY OF CONCRETE MASONRY 
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“Architecturally proper 
is a good way to sum 
up the fine appearance 
of the block wall of this 
modern masonry home. 
Vibrapac Block 
construction lends itself 
to permanence and 
shelter security. 





The beauty of building with modern concrete 
block is this: It’s permanently beautiful! 


The precisior-'ike beauty and simplicity expressed by pleasing 

new textures, patterns and colors in Vibrapac Block are always in 
“good taste” ... for exteriors and interiors. Whatever your plans call for 
in terms of size, design or investment, there’s a proper adaptation 

that’s practical and effective in Vibrapac Block or Bes-Stone Split-Block. 


The opportunities modern concrete masonry 
offers for building permanent beauty into 
homes (and other structures) include many 
practical advantages. 


Obviously there’s beauty plus fire safety 
in Vibrapac Block construction . . . and 
many other plus values such as: “built-in” 
insulation (due to the hollow block areas 
and multiplicity of tiny dead-air cells in 
the block itself) . . . assurance of comfort- 


able inside atmosphere, summer or winter, 
with winter heating-economies, too . . . 
storm-safety, weather snugness . . . sound- 
absorbing qualities . . . permanent protec- 
tion from termites and rodents, from damp- 
rot or deterioration by weather. 

With all these and other plus values, the 
initial construction cost is low... financing 
becomes easier . . . insurance rates lower... 
upkeep, or maintenance, costs less . . . ideal 








Ranch-house 
architecture is at 
its best when 
Vibrapac Block 
are used, 





Planter made with Bes-Stone Split-Block 


structural flexibility is assured . . . good 
resale value is certain. 

Charming beauty for interiors, too! 
For complete interior walls and ceilings 
(soffit block ceiling and roof construction), 
or for “accenting” details like floral bays, 
fireplaces, etc., modern concrete masonry 
offers countless opportunities for distinctive 
beauty and colorful beauty. “Charcoal gray” 
and “coral,” as well as other good color 
schemes, are “naturals” for modern con- 
crete masonry. Helpful literature gladly 
sent on request. 

BESSER COMPANY, Box 175, Alpena, Michigan 
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... &@ distinctive new pattern in popular Micarta 


In the refreshingly unique design of new MicarTA “Star Dust’, 
there are opportunities to create striking decorative effects—on 
built-in furniture, counters, walls, dividers—wherever a surface must 





withstand the rigors of hard wear. And “‘Star Dust’s” six warm colors 
—including gray and charcoal—let you achieve appealing 
color harmony in interiors as practical as they are beautiful. Your United 
States Plywood representative has samples, or write United States 
Plywood Corporation, 55 West 44th Street, New York 36, N. Y. 


J-O6596-C 


| Westinghouse Mm ica [ Td 


distributed by | UNITED STATES PLYWOOD CORPORATION 
largest plywood organization in the world 
and U.S.—MENGEL PLYWOODS - INC. 










































BUILDING EXPEDITER 


Permalite’ 


When Permalite is used as the 
plaster aggregate, the whole job 
goes better. 


Plasterers stay cheerful because 
Permalite plaster is a breeze to 
handle (it’s only % the weight of 
sand plaster), and works well 
under standard tools. 


Builders like it because of 
Permalite’s greater yield. 


Buyers are pleased because 
properly-applied Permalite plaster 
means less settling, greater crack- 
resistance, and more comfort. 
Permalite plaster adds insulating 
and fire-resistant values, also. 


Permalite plaster does make a 
better house. For full details and 
application data, clip this page 
to your letterhead and mail to: 


PERLITE DIVISION, 
GREAT LAKES CARBON CORP. 












612 S. Flower St., Los Angeles 17, Calif. 
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Everyone saves with new 
Anaconda Pre-Formed Panel Grids 


New radiant panel heating coils made of Type L Copper Tube save 
contractors installation time and money . .. save engineers time and effort 
in planning and designing radiant panel heating installations 
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NEW ANACONDA GRIDS* (PG’s) contain 50 
linear feet of Type L Copper Tube and come 
in two tube sizes—left, %” (2 O.D.) for ceil- 
ings; right, 2” (3¢’’ O.D.) for floors. 





PG’s ARE EASILY INSTALLED—A %” PG weighs 
only 10 pounds, is easily lifted and propped 
in place, leaving worker’s hands free to fasten 


free layout kit of printed, gummed PG scale 
drawings, which show precise layout of heat- 
ing panels on blueprints. 





ee 


A HOOK TYPE FASTENER offers another easy, 
quick installation method. Fasteners are par- 
tially set in joists, PG’s are positioned, and 


DESIGN AND LAYOUT is simplified by Anaconda’‘s 


MACHINE-FORMED PG‘s are compactly pack. 
aged 4 to a carton. One tube end of each PG 
is expanded so that it can be solder-connected 


in series without requiring fittings. 





HEAT FOR THIS basement game room will be 
provided by 2’ PG’s embedded in concrete. 
For floor or ceiling installations the pre-formed 


straps. Here, metal lath goes under the PG’s. fasteners driven home. 


Anaconda Panel Grid offers many economies. 








NO SAGS OR DIPS in the tube lines permits a 
uniform plaster thickness, which means savings 





» <o 
CEILING INSTALLATION ready for plastering. 
Note tube spacing narrows to 412” c-c near- 
est the outside walls, and supply lines to panel 
circuits run next to outside wall. 


SNOW MELTING SYSTEMS are installed easier 
and quicker with 2’ PG’s embedded in con- 
in time and materials, crete. 5411 





*Pat. Applied for 


ANACONDA’ 


The American Brass Company, Waterbury 20, Conn. =? 
(In Canada: Anaconda American Brass Ltd., New Toronto, Ont.) 4 


FREE BOOKLET! Send me free booklet C-6 which tells how to de- 
sign, lay out and install radiant panel heating systems with PG’s. 


Copper Tube 


PRE-FORMED 
Panel Grids 
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For Radiant Panel Heating 
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Builders all over the country are saying it! Caloric built-in units are 
terrifically successful silent salesmen. They really make prospects reach 
for their pocketbooks and buy houses. 


Caloric built-ins are brilliantly styled and available in a wide variety of 
colors and finishes to harmonize with any decorating scheme. Install top 
burners in island, straight line or peninsula. Install oven-broiler unit wherever 
convenient. Let the housewife see for herself how she’ll save miles of steps. 


Oven-broiler controls are at eye-level .. . easy to see and easy to use 
without stooping. Other great features include smokeless broiling, seam- 
less porcelain enamel oven and broiler, instant lighting top-burners, fully 
automatic oven and broiler lighting, exclusive Bevelock sealing device 
eliminating rubber gaskets. These are great built-in units. They sell and 
sell and sell for you. 

They’re advertised in Better Homes & Gardens, Small Homes Guide 
and Home Modernizing. Send coupon today and get full information on the 
most sales-provoking line of automatic built-in gas ranges ever built. 


CALORIC APPLIANCE CORPORATION 


Dept. HH | 
CALORIC APPLIANCE CORPORATION | 
Topton, Pa. | 
Please send me full details on Caloric Built-In Units. No obligation, | 
of course. | 


Name 








Company 
Address 
City. Zone State 
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CHASE ‘copper drainage tube fits within standard partitions! 


For a neater, more compact drainage instal- ternal projections to form waste-trapping 
lation, insist on Chase Copper Tube for soil, pockets. And, of course, copper can never 
waste and vent lines. clog with rust! 

Chase 3” Copper Drainage Tube fits What’s more, because installation costs 
within standard partitions, eliminates the are lower, the total cost of a quality Chase 
need for costly and unsightly furring-out Copper Drainage System is little or no more 
construction that’s required with ordinary — than the cost of an ordinary system. 
drainage materials. Chase Copper Drainage Tube and Solder- 


The smooth inside surfaces of Chase Cop- Joint Fittings can mean a quality job at little 
per Drainage Tube and Solder-Joint Fittings or no extra cost. When planning, be sure 
permit fast, even drainage...there are noin- to specify Chase! 


Chase Copper 
as S P adds extra value 


BRASS & COPPER CO. to any home! 


WATERBURY 20, CONNECTICUT © SUBSIDIARY OF KENNECOTT COPPER CORPORATION The Nation’s Headquarters for Brass & Copper 





Albany* Chicago Detroit Los Angeles New York St. Louis 
Atlanta Cincinnati Grand Rapidst Milwaukee Philadelphia San Francisco 
Baltimore Cleveland = —- Houston Minneapolis Pittsburgh Seattle 


Beston Dallas Indianapolis Newark Providence Waterbury 
Charlottet Denver Kansas City, Mo. New Orleans Rochestert  (Tsales office only) 
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LAU “NITEAIR" rancher fans 


for homes with 
low pitched roofs 


Pulls air vertically UP 
through ceiling opening 

. exhausts it through 
louvers or openings under 
the eaves. 





Lau Fan ratings 
are certified by the 
PFMA and carry 














A Full Fan Line For Every Need 


manufacturers’ 
~ warranty. 


ye reed 
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Standard CS178-51 as issued 


THE LAU BLOWER COMPANY by the U. S. Dept of Com- 


2027 Home Avenue * Dayton 7, Ohio *NITEAIR” T.M. Reg. U.S. Pat. Off. 
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They eliminate long waits for 
plaster to cure... and they have 
excellent sealing properties over 


a wide variety of surfaces 








ace 
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FOR POROUS SURFACES ... Latex paints 
have excellent sealing properties over 
cinder block, concrete hock and many 
other porous surfaces. 
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FOR DRY WALL CONSTRUCTION ... Latex 
paints give the same excellent results— 
a smooth, colorful surface that’s both 
washable and durable! 


DOW LATEX ... bringing a new concept of perfection in paints... <> 





LATEX PAINTS 


can be applied right over plaster hot spots 


Latex paints can help you cut days off your build- 
ing schedules. For these modern paints can be 
applied over plaster before it’s cured completely 
—even while plaster is still green. And they give 
the same excellent results on dry wall construc- 
tion, wood, concrete block, and many other 
materials . . . a smooth, colorful surface that has 
unusual durability and washability! 


In addition, latex paints offer you these advan- 
tages: They’re easily applied, so quick drying they 


\ 
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same day. 


you can depend on DOW PLASTICS 





TWO COATS IN ONE DAY... Latex paints 
dry to the touch in ome o| minutes 
to an hour, can be recoate 


can be recoated the same day . . . let painters 
finish a job in a minimum of time! And their lack 
of objectionable odor means occupants can move 
into a painted room right away. 


Leading paint manufacturers make latex paints in 
a wide range of colors and in texture and specialty 
paints. They will be glad to supply you with further 
information upon request. For a list of their names 
write Dow Plastics Sales Department, PL-516J, 
THE DOW CHEMICAL COMPANY, Midland, Michigan. 





EASY TO CLEAN .. . Latex paints are 
unusually cleanable. They’re wiped clean 
with soap and water, and without any 
damage to surface appearance. 


the very 
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SO Remington WIN 





REMINGTON STUD DRIVER 





saves up to 80% fastening 
costs on ‘special’ jobs 


When it’s an unusual fastening 
job that has to be done quickly, 
efficiently—let the Remington 
Stud Driver take over. There are 
special guards, interchangeable 
with the standard guard, that 
adapt it for practically any appli- 
cation. And the Stud Driver’s 
cartridge-powered action enables 
one man to set up to 5 studs a 
minute—a saving in time and la- 
bor of approximately 80% over 
old-style methods. 


Setup time is cut to a minimum 
with the Stud Driver. There are 
no holes to drill; no laborious ham- 
mering is necessary. A squeeze of 
the trigger and the tool’s powerful 
cartridge drives the stud home— 


“If It’s Remington—It’s Right!”’ 

















Listed & Approved by 
Underwriters’ Laboratories, Inc. 





solidly and permanently into steel 
or concrete. Compact and port- 
able, the Stud Driver has a field 
of use limited only by where a 
man can go. 


DISCOVER FOR YOURSELF how 
this lightweight (6 lbs.) fastening 
tool can cut costs for you. Let us 
send you our new booklet which 
shows how the Remington Stud 
Driver anchors furring strips, 
structural channels and many 
other fabricated materials to con- 
crete or steel. Just clip and mail 
the coupon for your free copy. 


MAIL THIS COUPON TODAY 


‘ 

: Industrial Sales Div., Dept. HII-3 
: Remington Arms Company, Inc. 
: Bridgeport 2, Connecticut 





Please send me a free copy of the new book- 
let showing howI can cut my fastening costs. 


Name. 





Position 
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Martha Washington 


\ 

Bigger families want this bigger oven... it 
measures a whopping 24 x 19 x 14!... . 30-1/4” 
overall! 

Has extra separate broiler * Gas or Electric « 
Automatic, if you wish « Glass Door ¢ Completely 
equipped at prices that break all precedent 

In Copper, Stainless or 4 Colors! 


Write for Brochure & Name of Your Distributor 


5 isn Pee 
PA 
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DON'T CALK IT... 
DRIVE IT! 



















L-M Perma-Line pipe has 2-degree-taper ends with 2-degree- 
taper fittings and couplings that drive on to make permanent, 
leak-proof, root-proof joints. No calking, no cementing. 


LM Perma-Line Pipe 


cuts installation time! 


L-M Perma-Line is the general-purpose outdoor 
pipe—for above-ground and underground use. 
It’s light, strong, easy to handle. It comes in 
long lengths—fewer couplings are needed. 
Tapered couplings need no cement—you just 
drive them on. It’s easy to install—you save 
hours of time. Because it’s light, it’s easier and 
cheaper to deliver a bigger load to the job. 





House-to-street sewers, foun- 
dation footing drains. 


| 

t 

i 

l 

I 

| 

| 

Root-Proof Joints | 

Perma-Line pipe is cellulose fibre, impregnated | 
with coal-tar pitch under heat and pressure. It’s 

strong, tough, has high crushing strength. Normal | 
ground heaving and settling won’t crack pipe or 

joints. No leaks to attract roots, no cracks for | 

them to enter. Acids, alkalis, hot water won't | 

bother it. It can’t rust or corrode. 

| 

| 

| 

| 

! 

| 
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Use perforated Perma-Line 
for septic tank disposal beds. 


tg 
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Perforated pipe for land drain- 
age; solid pipe for irrigation 
on estates, golf courses, air- 
ports, parking areas. 


Years of Experience 

Perma-Line 4” pipe comes in 5-, 8-, and 10-ft. 
lengths ; 2” to 8” sizes in 5-ft. lengths. Full line of 
couplings, bends, adapters to connect to other 
types of pipe; special tapered cast-iron tees, ells, 
wyes. You can depend on it—L-M fibre tubes have 
been made for over 25 years. 

Ask your plumber or building supply dealer, or 
mail the coupon now for full information and 
name of nearest distributor. 








PERMA-LINE Pipe : 





LINE MATERIAL COMPANY 


(a McGraw Electric Company Division) 


Perma-lLine is a Line Material Company trademark. 


-—-----MAIL COUPON TODAY!-----: 


LINE MATERIAL COMPANY, Milwaukee 1, Wisconsin HH-94 


Send me full information about L-M Perma-Line pipe for home building, 
and name of nearest distributor. 





Company. 





Address 





City State. 





[ 

| 
| | 
| | 
| | 
| | 
| Name | 
| 
| | 
| | 
| l 
| | 
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Rows of G-E Deluxe Warm fluorescent lamps are concealed behind panels 
of corrugated translucent plastic. Panels are lightweight, easy to install. 


Let a G-E Light Conditioned bathroom 






sel] your houses faster 


HIS room shows how lighting can add 

many times its cost to the value of a 
house. Leading interior designer Bertha 
Schaefer created it especially for General 
Electric as an example of how lighting can 
“make” a room. 

Light Conditioning makes this bathroom 
a show-off selling feature, the kind many 
alert builders use to close sales. 

Keys to the room’s beauty and useful- 
ness are five General Electric Light Con- 
ditioning ideas: 

G-E De Luxe Warm fluorescent lamps 
shine through a plastic ceiling to give 


the effect of an open sunlit sky. 
2) Built-in G-E sunlamps above the mir- 
rors make the bathroom a sunroom, too. 
eA G-E fluorescent lamps, flanking the 
center mirror, give shadow-free light 
for shaving or applying makeup. 
Unusual luxury touch: G-E PAR-38 
spotlights serve as pedicure lamps. 


8 A shielded General Electric ozone 


lamp banishes all odors electronically. 


Any or all of these General Electric Light 
Conditioning ideas can add sales appeal to 
your bathrooms at a minimum of extra 
cost. Light Conditioning can do just as 
much for other rooms, too. For more 
information on G-E Light Conditioning 
write General Electric, Dept. 166-HH-3, 
Nela Park, Cleveland 12, Ohio. 
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square corners 


High-precision manufacturing equipment and con- 
stant laboratory checking enable us to make sure 
that every resilient tile we produce is straight-edged 
and square when it leaves the factory; efficient 
modern packaging keeps it that way until ready for 
installation. These precision-cut tiles fit together 


straight edges 


TN 





smoothly and easily for low installation costs, and 
minimize wastage. Uniform thickness, accuracy of 
cutting, trueness and clarity of color, surface 
smoothness, ease of maintenance and built-in 
durability—all of these qualities combine to make 
this the world’s most popular line of resilient tiles. 


KENTILE, INC. 


America’s largest manufacturer of resilient floor tiles 


KENTILE: Asphalt Tile * KENCORK: Cork Tile for Floors and Walls « KENRUBBER: Rubber Tile « KENFLEX: 
Viny! Asbestos Tile * KENFLOR: Vinyl Tile... also available by the yard « SPECIAL KENTILE: Grease-proof 
Asphalt Tile * THEMETILE, KENSERTS: Decorative Inserts « KENCOVE: Viny! Wall Base » KENBASE: Wall Base 
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New, attractive De luxe Housing Cap Assembly and massive- tion. The Van-Packer is the only masonry chimney tested and listed 
appearing “Brick-Panel” housing of the Van-Packer Packaged by UL for all fuels — coal, oil or gas. It is approved by major 
Masonry Chimney provide the buyer acceptance of a conventional _ building codes. Ceiling or floor suspended, the Van-Packer installs 
chimney. The Van-Packer chimney goes up in 3 man hours or less__ directly over furnace, saving space and allowing more freedom in 
and saves 20-40% in cost of time and material over brick construc- _ floor plan design. 


Packaged masonry Van-Packer chimney 
goes up by sections in 3 man hours 





= Sar 


Goes up in 3 man hours. Flue sections are New Quick-Lock corners Proven safe, with insulating value of 24” brick 


made of 2100° F., acid-proof, fire clay tile lining; 3" on housing panels join easily on _waill, the Van-Packer is a lifetime genuine masonry 
vermiculite concrete insulating wall; and cement- the job. Chimney assembly re- chimney. Draft 34% greater than 8x12” brick 
asbestos jacket. 14” OD flue section installs quires no special skills. Nodelays, chimneys. See “chimney” listing in your classified 
between joists on 16” centers without joist cutting. completely packaged chimney telephone directory for Van-Packer Distributor, 
Acid-proof cement seals joints permanently. delivered to job when needed. or write Van-Packer Corp. 





SL 


ATION? 





Vy For complete facts on the 

Van-Packer Chimney, used in 

Peun-Packer “S252 CHIMNEY tv cutscene 
al ac e MASONRY for Bulletin 19-AF28. 


Van-Packer Corporation * Bettendorf, Iowa * Phone: Davenport 5-2621 
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Builder reports “Excellent Customer Acceptance” 


“After using your precast shower floors for the past year, 
I’m glad to tell you how pleased we are with your product. 
We are mcr using them in both Larchmont Village, 
Inc., in Sacramento, and Bristol Park in Santa Ana, Cal. 
From both projects we are receiving very excellent cus- 
tomer acceptance.” 
“It has always been our policy to put quality products into 
our houses. Toe precast shower feor is certainly a quality 
item, and the customer recognizes and appreciates this 
fact. The customer also likes its colorful and attractive 
appearance. As I said above, we like your product and best 
of all it helps us sell homes.” 

—C. E. Brock 
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MOST COMPLETE LINE OF “PACKAGED SHOWERS 
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Mr. C. E, Brock 
= M. J. BROCK & SONS, Inc. 
Los Angeles, California 
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> PRECAST SHOWER FLOORS ¢ BATH ENCLOSURES 















































leaky construction with Fiat 


PreCast shower floors 


Now you can keep shower bath water 
where it belongs for the lifetime of the 
house with a guaranteed, leakproof 
FIAT PRECAST SHOWER FLOOR. Never 
again risk your reputation on intricate, 
multi-layer, built-up floors that are 
both inefficient and unsanitary. Try 
this modern, money-saving FIAT FLOOR 
to solve an age old building problem. 
FIAT FLOORS are designed for use with 
any type shower wall material—come 


in a range of suitable sizes—available 
in either PreCast Terrazzo or Artstone, 
both of which provide a smooth, joint 
free, easy to clean appearance with a 
warm foot-grip surface.And best of all 
you can save up to 40% with FIAT 
FLOORS, according to leading builders 
who have installed them. Performance 
proved by thousands now in use! It will 
pay you to get all the facts, so mail 
coupon today. 


See Sweet's 24c 
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Finger-tip Operation that lasts a lifetime is built into every 
Curtis Silentite double-hung wood window unit. The sash are 
balanced by coiled springs housed in the junction of jamb, sash 
and stop. The sash are factory-fitted to the frames and the side 
play permitted by the sliding bars and double Z spring weather- 
strips provide for ease of operation without affecting weather-tight- 
ness. In effect, the sash “float”? in the opening. Silentite’s ease of 
operation is a powerful sales feature in the homes you plan or 
build. There are many other exclusive features, too! 
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Made to Order for Quality-Minded Home Buyers 


These Guaranteed Silentite Windows 





So advanced in design that they are patented—so excellent in materials 
and workmanship that they are guaranteed—Curtis Silentite double- 
hung window units mark the better home. For the home owner, they 
mean extra value; for the architect and builder, they mean quick and 
easy installation. That’s because Silentite is not a frame alone or a 
window only. It is a complete’ unit consisting of frame, window, sash 
lock, interior trim, screen and storm sash. The basic frame is adapt- 
able to every type of wall construction. Silentite units are made in 
eleven different designs and in all commonly used sizes. Your clients 
and customers know Silentite—for it’s been nationally advertised 


for more than twenty years. 





Superior Weather-Tightness is an out- 
standing feature of Curtis Silentite double-hung 
windows. They have withstood the supreme test 
of sand storms, blizzards and floods, and have 
retained their weather-tightness and ease of oper- 
ation unimpaired. Here, Silentite double-hung 
units are shown in an attractive living room bay. 


Many Beautiful Combinations using 
standard Silentite frames, jamb liners, stops and 
windows are possible, and the variations are prac- 
tically unlimited. In smaller sizes, these window 
units are useful in fabricating “‘ribbon’’ windows. 
Used in multiples, larger sizes are often used for 
enclosing porches and breezeways. 


See your Curtis Woodwork Dealer for ful details about the many 
types and styles of Silentite windows—including double-hung, case- 
ment, convertible, awning and panel windows. Your dealer will 
furnish Curtis Catalog and architectural details upon request. For 
helpful literature and the name of the nearest dealer, write to 
Curtis Companies Service Bureau, Clinton, Iowa. 


Heart 





CURTIS WOODWORK 
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what home buyers don’t know 
CAN hurt them...and you! 
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Blistered walls...unhealthy, stale-smelling room air.. condensa- 
tion damage to walls and furnishings... rusted out appliances 
and vent pipes... these are just some of the results when gas 
appliances are not properly vented. They hurt the home owner 
and his dissatisfaction hurts you. 


Because your client depends on your specifications to protect 
him, why be content with an inferior vent that can jeopardize 
his confidence in you and your homes? Why? — when such 
venting failures can easily be preyented by a correctly designed 
gas vent. 


Be sure of correct gas venting 
in your homes... specify METALBESTOS 


@ the modern double-wall, insulated vent 


e keeps inner pipe hot, provides a strong draft for quick, 
complete removal of vent gases. 


@ outer pipe stays cool, prevents dangerous overheating 
of adjacent construction. 


@ easily installed — no cementing, no heavy bracing — 
saves time and labor. 


e durable all-metal construction, can't break or crack, 
highly corrosion resistant. 


Insist on dependable gas venting... 


specify METALBESTOS 


. if costs less to be sure with the besf. 


Listed by Underwriters’ Laboratories, Inc. as a Type B 
vent for use with approved gas appliances. 


METALBESTOS so 


eeeene 
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Stocked by principal jobbers in major cities. tt — 
lew Orleans. 


in Atlanta, Dallas, Philadelphia, Des Moines, Chicago, 
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LAUNDRY 








m Summitville Quarry Tile is unsurpassed for 


durability and beauty. 


Famous Summitville “Reds” are better for floors 
and wainscoting. They are fireproof, frostproof, 
acid-resistant, scratchproof and fadeproof. Summit- 
ville Quarry Tiles are created for abuse and, once 


properly installed, are maintenance-free for life. 


These are just some of the reasons why more and 
more architects, engineers and sanitation experts 
are specifying Summitville, so when you specify 
Quarry Tile, make sure it’s Summitville! Full 


information is yours for the asking. 








NEW DATA FILE 
This beautifully bound book con- 


tains full information; sizes, colors 
and typical installation photos. 
Request on your letterhead. 





TILES, INC. 


SUMMITVILLE, OHIO 
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In this de luxe refrigerator-freezer are 10.7 cubic feet of storage room—8.7 
for fresh foods and 2 for frozen foods. It is 5 feet 4 inches long, 3 feet 314 


inches high and 17/4 inches deep. 1. The exterior is long-lasting baked enamel 
with a wide band of textured aluminum. 2. All 3 doors have famous alnico 
magnets. There are no handles, no catches. 3. Separate vegetable and fruit 
crispers have transparent sliding doors. 4. Top shelf provides space for tall 
bottles. Shelves are adjustable to various levels. 5. Separate compartments 
inside door for butter, egg rack; and door shelves for small jars and cans. 
6. Zero-degree freezer has room for up to 83 packages of frozen foods. 


7. Four new-style Mini-Cube ice trays. 8. Frozen fruit juice storage rack. 
9. Dependable and whisper-quiet. 
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Little or no remodeling necessary. The new G-E Wall Refrig- 
erator-Freezer can be installed with little or no remodeling in most 
homes. The cabinet is mounted safely and securely to a sturdy, 
5-foot mounting bracket which is screwed to the wall. It can be 
moved and rehung in another location, if and when desired. 


Hangs on the wall like a picture 


Now, you can offer your clients something unique in refrigerator 
design. This magnificent refrigerator-freezer that hangs from the 
wall provides a completely new and advanced concept of modern 
living. Truly, it is the most convenient and magnificent refrigera- 
tor-freezer ever produced! 

The advantages of this utterly new G-E Wall Refrigerator- 
Freezer are obvious: there’s no need to bend or stoop for foods be- 
cause everything can be seen at a glance. The new G-E Wall- 
Refrigerator is luxuriously convenient in other ways, too. It can be 
installed directly above a work counter to provide extra counter 
surface. And, there’s room in the kitchen for extra base cabinets 





because this compact new appliance occupies no floor space. 

All three doors are equipped with famous alnico magnets that 
grip the doors shut . . . no projecting handles. 

The new G-E Wall Refrigerator-Freezer is available in a choice of 
six Mix-or-Match colors including white. 

Only a limited number of G-E Wall Refrigerator-Freezers are 
now being produced. Call your G-E distributor, or send the coupon 
below. General Electric Co., Appliance Park, Louisville 1, Ky. 


Progress ls Our Most Important Product 
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FREE, COLORFUL 8-PAGE BOOKLET 
Send to: P.O. Box 458, New York 46, N. Y. 











Please send detailed information and complete specifi- 
cations about the magnificent new G-E Wall Refrigera- 
tor-Freezer. 





A Mix-or-Match color choice. 




















-OR- —— e , é 
- “Ar, This magnificent appliance will be made 
Pe = for your clients in any one of six exciting Send for it now! 
° oe st te ‘ ° 
% 2 decorator colors. You have a choice of: 
= . = ‘ 3 : 
vores oof Canary Yellow, Turquoise Green, Petal Name Title 
Pink, Cadet Blue, Woodtone Brown or 
White. Company Name 
Street 
City State 











Today’s quality market demands it... 


this smart, resilient, “basic” floor in on-grade homes ! 


GOLD SEAL 


RANCHTILE’ LINOLEUM 


The trend to basic, smooth-surface flooring 
throughout the house is gathering momentum in 
today’s quality market. Influential home magazines 
are pushing this trend, editorially. Leading builders 
notice immediate sales increases when they offer 
smart, ready-to-live-with floors. They believe the 
day is just ahead when every customer will demand 
functional, smooth-surface floors in every room! 
Congoleum - Nairn will continue to promote this 
trend the big way... advertising Gold Seal Floors 
and Walls in LiFE, LOOK, BETTER HOMES & GARDENS. 
That’s why you should know all about Gold Seal 
Ranchtile ...a practical and resilient ‘‘basic’’ floor 
for on-grade concrete slab construction. 


RANCHTILE js highly moisture-resistant . . . proven 
and specially developed for on-grade installations, 
even with radiant heat. 


RANCHTILE js resilient, quiet and comfortable under 
foot. Highly resistant to marring, scuffing, scarring. 
Has exceptional resistance to permanent indentation 
from furniture in living areas. 


RANCHTILE is soil resistant . .. more soil resistant, 
and easier to maintain . . . than any other resilient 
tile. This soil-resistance makes it a perfect flooring 
for today’s casual, indoor-outdoor way of living. 


RANCHTILE is decorator-styled. It gives you a wide 
scope of textured, decorator patterns that add a lux- 
ury look to every on-grade home. Customers can 
move right in... without any extra expense! 


RANCHTILE is economical .. . cuts maintenance 
costs to a minimum . .. wears longer . . . stays fresh 
and new looking longer. Approved under F.H.A. 
Title I. (Open-End Mortgage. ) 


‘ RANCHTILE is guaranteed. You and your custom- 
ers are given the assurance of the exclusive Gold 
Seal Guarantee . . . satisfaction or your money back. 


For home or business... 


you get the finest choice of allin... 


INLAID LINOLEUM e RANCHTILE® LINOLEUM e LINOLEUM, VINYL, VINYLBEST, 
RUBBER, CORK AND ASPHALT TILES e CONGOWALL@ ENAMEL-SURFACE WALL 
COVERING e VINYLFLOR e VINYLTOP *Trade-Mark 








e «8 
Y gee? 


Floors Ranchtile Linoleum, Wall: “Bermuda Hues” VinyiTile. Shelves: “Bermuda Hues’ VinylTop 


SPECIFICATIONS: Install Gold Seal Ranchtile 
Linoleum over on-grade concrete . . . with or with- 
out radiant heat. Use amazing, new Gold Seal 
“Three Twenty”*. adhesive ...the adhesive that 
requires no mixing. 9” x 9” tile. Standard gauge. 
9 beautiful, textured patterns. Ranchtile Linoleum 
is approved for use in homes, motels, 
schools, and churches. For complete in- 

formation, write: Builders’ Service Dept., e 
Congoleum-Nairn Inc., Kearny, N. J. 
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CONVENTION 
Chicago, 1955 











The talk of the show 


Briggs Beautyware “stopped” the show in Chicago with a striking 
Coral and Gray exhibit featuring new design bathroom fixtures, 
a new line of color kitchen sinks and a wide range of styling for 
any type of home. 

‘Sell Faster with Color” was the Briggs exhibit theme. Archi- 
tects, Builders, Jobbers and Plumbers responded by the thousands. 
They stopped, they looked, they asked for complete information 
about the great 1955 Beautyware line. 

Modern contour design, new color styling, advanced engineer- 


Two bathrooms—a must 


an 


ing and the economy of the Briggs two-bath package, have made 
Beautyware the big favorite across the board. And, thanks to a 
complete national warehousing system, Beautyware is available 
everywhere in the full range of styles and colors—Coral, Pearl 
Gray, Sky Blue, Sea Green, Sandstone and White. 

1955 promises to be a record year for residential building, and 
Briggs is honored to have Beautyware made first choice by so 
many leaders in the building industry. 


Briggs Manufacturing Company, Detroit 26, Michigan 


im every modern home 
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Fused color. Not a paint or coating! Colorundum is troweled 
into the concrete topping and becomes an integral part of the 
surface, producing beauty and durability. 
















Nat’l Homes Corp. photo 


Beautify concrete floors 
Colorundum floors give luxury appearance 


and extra wear resistance at low cost 






J. Shulman photo E. Braun photo 

















Subsidiary of Chemical Corp. i. 
{ r 
f Here’s a simple and economical solution to the problem of exposed or un- 
A. C. Horn Co., Inc. carpeted areas of drab, colorless concrete. It’s called Colorundum. And the 
: fused-color concrete floor it provides lends a dramatic and practical accent 
Dept. H11-335, Long Island City 1, N. Y. i ee ee 
to patios, walkways, and service floors. Colorundum cuts air conditioning © ~ 
— _ me complete information on costs, too, because its color properties keep sunlit areas substantially cooler ~ 
colorundum. iy “pe : : 
than ordinary concrete. Yet its cost is just a fraction of that of tile floors. — 
Name Title Colorundum is far more resistant to traffic than ordinary concrete floors. 
Firm It is a balanced formulation of nonslip aggregate (next to the diamond in 7 
hens hardness), water-repellent compounds, and durable colors ... contains no 7 
silic rtz, or sand. It is easy to keep cle since i i ‘ 
City ae —. a, quartz, a ' y eep clean, and since it contains no metal 
it will not rust or stain. 





Colorundum is available in eleven decorator colors. 4 


DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN + HUDSON + WILLEY (paint, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals, waxes) * RUTHERFORD (lithographic equipmert) 7 
MORRILL (news inks) * ard | 


SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund Ullman +* Fuchs & Lang * Eagle * American * Kelly * Chemical Color & Supply Inks) + 
ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) 






Here’s that 


extra space 
home buyers are demanding... 


...at garage construction cost 





















made possible by the weathertight construction 
and easy operation of 





RESIDENTIAL e COMMERCIAL « INDUSTRIAL 





Workshop, playroom, laundry space, storage area—plus complete car 
protection—at half the cost of a family room in the home! With The 
‘““OVERHEAD Door,”’ you can give buyers more for the money, keep 
homes priced for the market. This “‘extra room’ will be only as 
weathertight as the garage door you choose, only as convenient as 
the garage door is to open and close. So buy the best door, famous 
for 34 years! Expertly installed, promptly serviced, relieving the 


builder of all responsibility ! 


For Utmost Convenience—the ULTRONIC Door Opener! 
A button on the car dash unlocks and opens door, turns on lights, 
closes—or stops—the door, turns off lights. Priced less than many 


other household appliances. A terrific selling feature! 


OVERHEAD DOOR CORPORATION, Hartford City, Ind. 
Manufacturing Divisions: 
HILLSIDE, N. J. «© NASHUA, N.H. * CORTLAND, N. Y. 
LEWISTOWN, PA. «© OKLAHOMA CITY « DALLAS, TEX. * PORTLAND, ORE. 





A COMPLETE LINE OF DOORS=A COMPLETE PRICE RANGE! 


Distributors in All Principal Cities—See Your Classified Directory 





Special trim for standard doors gives a deluxe look at small extra cost! Easy 
© o.0.c.1955 7 to paint before applying! 




















| You'll Sell More New Homes | 





with Kelvinator Exclusives! 


























FOODARAMA 


by KELVINATOR 


More than 16 cu. ft. of storage space. Over 11 








cu. ft-of fresh storage—nearly 5 cu. ft., 166 
Ibs. of frozen storage 





e Door has Breakfast Bar for bacon, eggs, juices... @ Foods can’t dry out. Single control regulates tem- e Frozen Juice Can Dispensers for regular and new, 


Butter and Cheese Chests . . . Shelves for tall bottles perature and moisture. large size cans. 
d snacks. . : 
portent @ Roll-Out Deluxe aluminum Shelves. 7 wane Sree saepennee ‘ 
e Fresh food compartment never, never needs de- e Unrefrigerated space for safe storing of bananas. 


frosting. e@ Ice Cream Keeper stores up to 2 gallons. e Dimensions: Width 47%", Depth 26/2", Height 60". 








EXCLUSIVE! Only Kelvinator Electric 
Ranges bring you Disposable Aluminum 
Oven Linings* that end the drudgery of 
oven cleaning. Only Kelvinator ranges 
have “2 in 1’? Rocket Surface Units 
with Dual “Picto-Heat’”* Controls to 
heat entire unit for large pans, center of 
unit only for small pans. 








*Patent applied for. 





EXCLUSIVE! Only Kelvinator Automatic Washers have 2 com- 
pletely automatic washing cycles with Tel-A-Fabric Signal 
Lights. One cycle for heavy loads and a separate cycle for 
light loads and fine fabrics. Matching Kelvinator Dryers pro- 
tect woolens & cottons by using low heat & greater air volume. 


EXCLUSIVE! Only Kelvinator Pantryettes (wall 
cabinets) have contour fronts and sliding glass 
or metal doors to eliminate danger of head 
bumps and Kelvinator Sinks and Base Cabinets 
give the world’s finest cabinet storage and 
work surfaces. 








EXCLUSIVE! Only Kelvinator offers such a wide‘tange 
of colors... 3 


8 new decorator colors 


to sell your Kitchens. Available in the * ““Foodarama’”’ 
e Kelvinator Refrigerators +« Kelvinator Electric 
Ranges « Door Panels for all Kelvinator’s Pantryettes. 


Go ¢ EXCLUSIVE! Kelvinator is the only major appliance 
i’ i manufacturer participating in The Good American 
Home Program for 1955, 


and be years ahead 


EXCLUSIVE! Only Kelvinator Refrigerators 
have Freezers at top or bottom—bigger Freez- 
ers—more usable room—more convenience- 
features and “Magic Cycle’’* Automatic De- 
frosting. Model KC-120, illustrated, has 100 Ib. 
freezer capacity at bottom. 
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Is a new mortgage pinch ahead? 


First sign of tightening: no-down loans bring bigger dis- 


counts. No real crisis is foreseen. The big question is, will 


the industry try to build more homes than can be financed. 


A gradual tightening of the mortgage market 
appeared to be under way last month. 

It looked like nothing resembling the 195] 
money drought—just a slow drift to slightly 
scarcer funds for home financing. 

First signs were already apparent. No-down 
money was harder to find, and what was avail- 
able was bringing higher discounts. Part of 
the shift seemed to be psychological, a reac- 
tion to talk in Washington of credit tightening 
(see p. 39). An unhappy result, said one 
NAHB sstaffer, was that “some people are 
starting to rush in ahead of the hoarders 
again.” 

Mortgage bankers in three-quarters of the 
cities checked each month by House & Home 
(table, p. 49) agreed the money market 
showed signs of tightening—or already had 
stiffened a little. Typical comments: “Nega- 
tive no-downs are getting a worse reaction, 

. although they are still being made,” ob- 
served Vice President John Yates of Stockton, 
Whatley, Davin & Co. of Jacksonville. “I am 
convinced the Fed is trying to put some sort 
of brake on the mortgage market,” said Presi- 
dent Robert Pease of Detroit Mortgage & 
Realty Co. “I expect the market to get tighter 
gradually,” said Robert S. Irving of Phila- 


delphia’s W. A. Clarke Co. 


Whys and wherefores. What triggered 
the wave of forecasts of tighter mortgage 
funds? A few analysts pointed to the Treas- 
ury’s 40-year, 3% bond issue as one symptom. 
But this move, while in line with the admin 
istration’s aim of lengthening the average 
maturity of the public debt, was nothing like 
the 314% issue of 1953 (which did help lead 
to tighter mortgage money). Some of the dif- 
ferences: 1) no new money was involved this 
time, 2) the issue was only available to hold- 
ers of outstanding 27gths bonds. Best  in- 
formed opinion was that the new 3% bond 
would be absorbed without more than a ripple 
of effect on the flow of money into other in- 
vestments. 

The eye-popping rate of housing starts had 
a lot more to do with the outlook. January 
private starts reached 87,800, up 35% from 
January a year ago. This projected to an 
annual rate of 1.4 million. December starts 
were even higher on an annual basis. If the 
rate kept up, chorused mortgage men, the 
housing industry would build itself ahead of 
the money supply. Builders could take com- 
fort, however, from the fact that annual output 
cannot be safely calculated from just one or 
two months’ production, especially two months 
so influenced by weather. In January 1951, 
private starts totaled 82,200. But the year’s 
total was only 1,020,000. In the peak year 
of 1940 (1.4 million starts) January con- 
tributed only 77,800. 


Underlying causes. But a lot of other 
forces promised to tighten money in 1955. 


MARCH 1955 


Vice President George T. Conklin of Guardian 
Life Insurance Co., in a talk to mortgage 
bankers, cited these: 


1. Short-term credit demand, which fell by 
$12 billion last year, should rise again as busi- 
nessmen rebuild inventories; this will lead 
commercial banks to lose interest in bonds, 
prefer short-term loans. 

2. While Federal Reserve and Treasury 
policies were geared to stop the decline in 
business last year, the need for this has 
passed. Now, the Fed seemed to be starting 
to lean against expanding credit. 


It is noteworthy that Conklin, who is widely 
regarded as one of the nation’s most astute 
money men, thinks the natural rise in funds 
available to lenders will finance 1.3 million 
starts (perhaps with a slight rise in conven- 
tional interest rates and almost surely with 
higher discounts). “The danger,” he said, 
“is that the industry may want to build a lot 
more than that.” 


Builders could also ponder a suggestion 
from John Dickerman, NAHB executive direc- 
tor: “I would suggest that in plans for °55 you 
do not rely blindly on predictions of continu- 
ing high home volume and continuation of 
present credit policies.” 


BOND YIELDS AND VA APPLICATIONS 
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The mortgage weather was not yet stormy. 
But builders could well keep a sharp eye on 
the Fed and the price of government bonds for 
sudden squalls. 

7 e o 

One good sign of rising interest rates is an 
increase in the rate on FHA debentures 
used by the agency to pay off on foreclosed 
property. In late January, FHA upped its 
debenture rate from 214 to 25%, keeping it 
in line—as the law requires—with rates on 
comparable government securities. 

Rep. Albert Rains (D, Ala.), meantime, 
introduced a bill to cut VA interest to 4%. 
Fortunately for building, it had little chance 
of passage. 


FHA sued for $27,000 

for ‘negligent’ appraisals 
An El Paso homebuilder has sued FHA for 
$27,000 damages on the ground its appraisals 
were “negligent” and dilatory. 

The unprecedented suit also seeks a writ of 
mandamus compelling three local FHA of- 
ficials to “perform the duties of office” (i.e. 
process applications) “within reasonable times 
and without negligence.” 

Builder George Hervey, brother of the mayor 
of E] Paso, brought the suit in federal district 
court there against Lanham Evans, regional 
FHA director, and E. A. Anderson, chief un- 
derwriter, both of Lubbock, Tex., and Charles 
L. Coy Jr., El Paso administrative officer. 
Hervey charged that he and the five building 
corporations he heads stand to lose a $200,000 
investment ($150,000 of it in land) plus $200,- 

(continued on p. 38) 
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oe rate up to 444% 


The relation between yields of government and corporate bonds and VA starts suggests one sensitive 


test builders could adopt to tell what may happen to the availability and price of mortgage credit. 


After pre-Reg. X bulge (a), VA appraisal requests stayed at low levels (b) through Reg. X and 


restrictive Federal Reserve money policy (indicated along the bottom of chart). 


VA volume did not 


soar until nine months after bond yields started down and Fed switched to expansive policy. The 
time lag can be considered about normal; the mortgage market shifts much more slowly than the 


rest of US money economy. 





38 


(continued from p. 37) 


000 anticipated profit because of “unreason- 
able” delay by FHA in approving commit- 
ments on eight sets of plans for a tract of 
homes. 

The eight plans, Hervey complained, were 
filed Sept. 1 with the Albuquerque FHA of- 
fice. They aimed at variety with the same 
floor space and approximatcly identical price 
($12,000-$15,000), he said. Proffered com- 
mitments varied some $1,200. When the reg- 
ional office was shifted to Lubbock Dec. 2, 
Hervey asserted, FHA admitted an error had 
been made. But FHA gave no reason for the 
discrepancy, said the suit, except “a lack of 
attention and a negligent manner of appraisal 
and failure to make a proper study of plans 
and specifications.” 

While the Lubbock office restudied the plans, 
the suit charged, it imposed a new cost index 
for El Paso slicing valuations some 12.3%. 
This had the effect of trimming commitments 
some $1,200 per house. In the meantime, 
Hervey had taken deposits on 41 homes. 
Hervey asked the court to compel FHA to 
use its old cost index for his commitments. 


FHA tightens ‘escape’ 
clause in appraisals 


Industry abuses last month forced FHA to 
tighten up its “escape” clause in appraisals. 
Congress wrote a requirement into the 1954 
Housing Act that buyers must be given a look 
at FHA appraisals before they buy a house. 
At first, FHA interpreted this into a seven- 
day free option for purchasers to back out of 
deals for any reason at all. When real estate 
men complained, FHA modified its rules. It 
allowed the seller to fill in an estimate of what 
the FHA appraisal would be, if it had not yet 
been made when a sales contract was signed. 
If the actual appraisal turned out no lower 
than the estimate, the contract (usually in- 
volving an old house) remains binding. 

The result, however, was that a few realty 
men began “estimating” FHA appraisals at 
only $1 (H&H, Dec. °54, News). Commis- 
sioner Norman Mason warned at the time that 
if estimated appraisals are not within plausi- 
ble bounds, FHA would tighten its rules 
again. Last month, FHA did. Now, guess- 
timated appraisals “must represent a reason- 
able estimate of value of the property ... and 
in no event be less than an amount which 
would support the proposed mortgage.” If 
not, FHA will not process the application. 


Sewer shortage leads L.A. 
to ban new subdivisions 


The community facilities problem has struck 
fast-growing Los Angeles with a jolt. 

On Feb. 1, Mayor Norris Poulson ordered 
city agencies to withhold approval of new 
subdivisions and tract rezoning because of a 
critical lack of sewers. The mayor indicated 
the ban will stick at least until April 5, when 
voters will ballot on a $60 million sewer bond 
issue, 

Sewage overflows have already reached the 
point where, according to President Cushing 
Phillips of the board of public works, they 
constitute “the most serious health matter we 
have ever faced.” Los Angeles’ dilemma is 
heightened by the fact that building is the 
city’s biggest industry. 


More blacklisted 608 builders sue FHA; 
agency reveals new cost questionnaire 


Blacklisted 608 builders are stepping up their 
legal counterattacks against FHA. 

Two court cases involving the agency’s 
blacklist moved ahead last month and a new 
one was filed. Meanwhile, FHA, having been 
frustrated in its effort to elicit sworn cost data 
from 608 builders, announced a new scheme to 
dig out the same facts. Sponsors of only about 
3,000 of the 7,045 who received it answered 
FHA’s questionnaire last summer—many of 
them on the basis that FHA had no legal 
right to compel the answers. 

Under the proposed system, anybody apply- 
ing for FHA insurance would have to fill out a 
form asking a load of financial and business 
questions, including whether he ever built any 
608s. If he had built 608s, he would then have 
to complete another form, giving the details of 
costs, profits, pay scales. Failure to file the 
form would mean FHA would not process his 
application. 

Slow grind. Here is how windfall litiga- 
tion stood at midmonth: 

In Portland, Ore., Robert Coates and Pres- 
cott Corp. obtained an order in federal dis- 
trict court requiring Commissioner Norman 
P. Mason to appear Feb, 28 and show cause 
why Coates and his corporation should not be 
allowed to do business with FHA during trial 
of the suit. 

Coates had spent a deal of time and energy 
trying to find out what FHA’s on-again-off- 
again cutoff in processing meant. He had 
been accused last September of making a 
windfall of $75.000 on construction of Lane 
Tower, a 608 at Eugene, Ore. At the same 
time he had filed a detailed accounting of 
the project, he said, “showing a construction 
loss of approximately $83,000.” On Sept. 30 
he was notified that his applications would not 
be processed at the Portland office, but would 
be sent to Washington. On Oct. 19 he re- 
ceived word—probably because he had filed 
the cost information FHA wanted, he thinks— 
that his applications would be processed at 
the local office. But on Dec. 20 he was told 
by the Portland director that he (the direc- 
tor) had been instructed to hold such appli- 
cations in abeyance until further instructions 
from Mason. Coates has not been able to 
secure commitments since. 

A unique —and_ ironic—aspect of the 
Coates case is that Coates actually filled out 
and sent FHA the controversial 608 cost ques- 
tionnaire. Coates’ attorneys, Cake, Jaureguy & 
Hardy, told the court that they had faced a 
“real problem” when they received the docu- 
ment. “Our client had received a communica- 
tion from the Mortgage Bankers’ Assn.,” they 
said, “advising him that the commissioner 
had no authority to make this request. He 
was further advised by mortgage brokers that 
other builders of 608 structures were not 
going to furnish the information requested. 
. . . Nevertheless, we advised our client that 
whether the commissioner had the authority 
to ask for the information or not, we still 
thought that he, as a participant of the bene- 
fits under the National Housing Act. should 
comply with the request as best he could.” 


Parcel of quibbles. Coates complied, all 
right, and was still blacklisted. When he 


wrote FHA to find out why, the letter was 
referred to General Counsel Frank Meistrell. 
He wrote back: “My review indicates that 
questionnaires were submitted in connection 
with the five projects, but that the question- 
naires were not notarized nor did they con- 
tain the complete information required. . . .” 

So the attorneys wrote Meisirell: “This is 
the first notification that we have ever received 
that the forms required notarization. . . . If 
the fact that these forms were not notarized is 
any particular stumbling block to otherwise 
reviewing this maiter, the notarization will be 
accomplished immediately upon your return- 
ing the forms to us... .” They added that 
they had explained to FHA that the ques- 
tionnaire had demanded cost information “in 
an entirely different form than was accumu- 
lated by Coates and Prescott Corp. during the 
construction phase” and that to fit the FHA 
system they would have had to make “a com- 
plete re-allocation of costs.” Coates said this 
would require “several thousand dollars” and 
a lot of time. 

He seemed to be suffering enough as it 
was. “I have been forced to almost com- 
pletely suspend all of my building opera- 
tions,” he told the court. “Irreparable harm 
is being done my reputation and integrity 
among my creditors, business associates, mort- 
gage loan companies and the general public. 
Unless the FHA either specifies written 
charges against me and gives me a reason- 
able opportunity for an expeditious hearing 
or reinstates me to the benefits of the Na- 
tional Housing Act until they can specify 
such charges, I face financial ruin.” 


Settlement in Denver. Garrett-Bromfield 
& Co. in Denver had been through the same 
sort of rigmarole with the difference that their 
case had been settled. When the firm re- 
ceived word that its applications would have 
to go to Washington, it threatened suit and 
FHA withdrew the order (H&H, Feb. 755, 
News). Things got ironed out during a 30- 
day truce period but exactly what sort of ar- 
rangements, if any, were made FHA refused 
to disclose. 

To suggestions the company agreed to turn 
back any “windfall” profits (a condition that 
Meistrell implied in Washington last month 
might be a suitable settlement in a blacklist 
lawsuit), Donald C. Bromfield replied: “That’s 
absolutely untrue.” Erskine Myer, attorney for 
the firm, went further: “There weren’t any 
windfall profits.” He added: “Garrett-Brom- 
field made no concessions of any kind.” 

Another building company took its blacklist 
case to the law in Washington. Harry K. Mad- 
way and Partners Sam and Ralph Madway of 
Wayne, Pa., asked the district court for an 
order to force FHA to resume processing their 
applications. They had been accused, when 
doing business as Madway Engineering and 
Construction Co., of taking a “windfall” of 
$186,500 on a development in Camden, N. J. 
The “windfall” accusation in the Madway 
case, incidentally, and also in Portland Build- 
er Coates’ case, appeared in Atty. William 
McKenna’s famous report during his term as 
deputy HHFAdministrator to conduct last 
year’s investigation. 
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Is the housing boom getting out of 


White House advisers ponder how and whether to put on 


the brakes. Eisenhower’s request for power to adjust 


mortgage credit terms faces rejection by Congress 


Should brakes be put on the housing boom? 


The question has ballooned up out of nowhere in two months, spurred by whopping 


high starts in December and January (see Statistics, p. 49) and by the awakening 


realization that homes are being built perhaps a third faster than new families are being 


formed to fill them (graph, below). 


Enough debate over how and whether to curb VA and FHA starts had arisen in Wash- 


ington last month to indicate there may well be an agonizing reappraisal of the liberal 


terms of the 1954 Housing Act so dear to homebuilders. Some evidences: 


> Both the Federal Reserve and the Presi- 
dent’s Council of Economic Advisers were 
pondering whether the new law threatens to 
produce more housing than the nation can 
absorb. The council, in fact, held a seminar 
on the subject, with atiendance limited to 
government economists. HHFA and FHA 
officials were called in, asked to justify a 
continued high level of residential building. 
(They tried.) 


> The possibility arose of White House ac- 
tion to direct VA to call a halt to nothing 
down mortgages. Some Washington pundits 
predicted such a move would be forthcoming, 
perhaps in about a month. (NAHB was on 
record as opposing inclusion of closing costs 
in VA mortgages—the no-no down loan— 
but has not gone so far as to object to 100% 
loans. ) 


> President Eisenhower, in his economic mes- 
sage, asked Congress for more power to vary 
the terms of government-backed mortgages 
“in the interests of economic stability.” 


The main battle. The issue to be thrashed 
out in Congress—this promises to be the 
main battle—is not whether the brakes need 
to be clamped on housing immediately. It is 


THESE ARE SOME OF THE STATISTICAL SIGNPOSTS THAT WORRY SOME ECONOMISTS 








5 
4,793,300 starts 
4 
3,339,000 households 
3 
2 
\ 
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FAMILY FORMATION, averaging about 850,000 a 
year, has lagged behind starts since 1950. Census 
statistics on it are poor, however, and the year- 
to-year figures cited with alarm in some quarters 
are not reliable. 





whether housing programs need _ built-in 
brakes. As it is now, the administration has 
no specific power to curb housing credit. 
Eisenhower asked for it last year, but Con- 
gress turned him down. The administration 
cannot vary the loan-to-value ratios or the 
maximum permissible payoff periods of VA 
and FHA loans. It can change interest rates 
only within narrow limits. VA loans are 
already at their 444% ceiling; FHA loans 
could be hiked half a point to 5%. 

It is almost certain that Congress again 
will reject the President’s request for flexible 
mortgage controls. Two influential Demo- 
crats, Reps. Wright Patman of Texas and 
Albert Rains of Alabama, have even intro- 
duced bills to cut interest rates to 4% on 
VA loans. Rains would buttress this attempt 
to legislate the price of mortgage money by 
giving VA an almost unlimited blank check 
on the US Treasury for direct loans. If lend- 
ers balked at 4% loans, he would have the 
Treasury tap up to 20% of the reserves of 
the GI life insurance program to provide 
mortgage funds. Rains’ scheme is unlikely 
to get far. But Congress will probably go 
along with Eisenhower's suggestion to con- 
tinue the existing VA direct loan program 
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MORTGAGE DEBT is at an all-time high, but it 
has a long way to go to reach the 1929 ratio of 
debt to income. Besides, it is in sounder shape. 
Interest rates are lower. Amortization is almost 
universal. Second mortgages are few. 
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($25 million per quarter for loans in so- 
called remote areas). 






Ways & means. Many an official and 
industry expert agrees that the question of 
controlling the boom through new credit 
powers is academic, anyway. They argue 
that both FHA and VA have enough admin- 
istrative leeway to tighten up if they choose. 
FHA, for instance, could resort to its old 
trick of shading appraisals. That is what 
former FHA Commissioner Raymond Foley 
used to call “downward pressure” on prices. 
He used the same approach as HHFAdmin- 
istrator. Some technicians think FHA has 
power to trim the loan-to-value ratio for its 
loans—administratively. This would be hard- 
er for VA, because it uses fee appraisers. 

On the record so far, neither HHFAdmin- 
istrator Cole nor FHA Commissioner Nor- 
man Mason are worried about the burst of 
housing touched off by the new Housing Act. 
Before the House banking committee (to 
testify on a measure upping FHA’s insurance 
authority $14 billion so it will not run out 
of gas in April), Cole insisted the US econ- 
omy can absorb 1.3 million units of new 
housing “very well” for several years. Mason 
declared there is no oversupply of single- 
family homes. 

The problem that top-drawer government 
men face in pondering the implications of 
the 1955 home bulge was summed up las: 
month by a highly placed economic expert. 
Said he: “We’re as squeamish as any banker 
about loans where a man has no stake at all 
in his home. He becomes merely a tenant, 
and you would think he would be glib about 
turning the house back to the government. 
But it hasn’t worked out that way. Even the 
no-down houses have shown surprising sta- 
bility as inves:ments. The alarming impli- 
cations involved in such ventures simply have 
not occurred. I’m surprised that they haven't, 
but they haven’t. A little equity is a good 
thing. But if we raised requirements, we'd 
cut out a lot of demand.’ (continued on p. 41) 


1,196,100 private non-farm starts 





410,778 VA home loons 


34-3 % 


NO-DOWN LOANS amounted to 9.5% of all 
private starts last year and 28.2% of all VA 
starts. But this was only 3.3% of total mortgage 
recordings, which include refinancing and loans 
on existing houses resold. 
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LAYOUTS FOR YEAR "ROUND AIR CONDITIONING! Here’s just what INTO BUYERS—FAST! A highly effective sales presentation 

builders have needed to cash in on the greatest comfort which can be easily personalized to your project. And 

feature of them all—a book of 50 homes of proved popu- where further convincing is needed, you can show the 

larity, with floor plans and mechanical layouts showing prospect the Airtemp film, ‘‘It’s In The Air,” to clinch the 

how simply each can be built for ““New Dimension Living” sale. A print of this 20-minute full-color 16mm movie will 

with Year’ Round Air Conditioning. To be offered in national be loaned for this showing without charge! 

advertising, in local advertising, and sold at newsstands... 4 apvERTISING AND MERCHANDISING TO HELP YOU EVERY STEP 

this book will be pre-selling many of your best prospects we OF THE WAY! Newspaper ads, radio commercials, TV com- 

its Air Conditioned Homes for New Dimension Living. mercials, billboards . . . all designed to arouse interest and 

Out this month. bring prospects to your ‘“‘Homes for New Dimension Liv- 

3 AN AIRTEMP FACTORY-TRAINED EXPERT TO HELP YOU PROMOTE ing.’’ And hard-selling literature to fan their interest fur- 

YOUR “NEW DIMENSION” MODEL HOMES! Choose the designs ther after they’ve seen your homes. Just a note to Airtemp % 
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program from Airtemp’s 50 ‘‘Homes for New Dimension bring full particulars fast. : 


Living.”” Then Airtemp will supply free whatever plans 
you will need to build your model home. And supply, 
also, a factory-trained expert to work with you on the 
spot in successfully promoting this home. 
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Statistical wilderness. One of the under- 
lying reasons why the experts were so di- 
vided over whether housing was booming too 
much was an appalling lack of sensitive 
statistics. Treasurer Walter Hoadley Jr. of 
Armstrong Cork Co. put the houser’s dilem- 
ma bluntly last month in testifying before a 
joint Congressional committee considering 
whether to recommend $965,000 more for fed- 
eral construction figures. Said he: 

“What significance is to be attached to 
current reports by BLS that nonfarm hous- 
ing starts are at an annual rate of over 1.4 
million while new households, as estimated 
by the Census Bureau, are now less than 
800,000 per year? Is the new homebuilding 
industry and hence the nation facing serious 
trouble? Is credit too easy? In many re- 
spects, the key to future new homebuilding 
lies in the vacancy rate and in the trend of 
value of older homes. Yet almost no trust- 
worthy information on either subject is now 
available. This should be a matter of grave 
concern for government which has the greatest 
influence upon, as well as stake in, housing. 
How present housing: laws and credit policies 
can be properly administered: in the face of 
these statistical deficiencies is at least avery 
open question to me.” Ms 
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Administration asks minor 
changes in Housing Act 


Congress is getting ready to tackle a list of 
relatively minor changes in the 1954 Housing 
Act. 

The industry, meantime, is studying fresh 
long-range proposals for improving federal 
housing policies (see below and Round Table, 
p. 112). Most of them are aimed at easing the 
government out of its more-and-more pervasive 
control of the $20 billion housing economy, in 
fear that complete regimentation is in the of- 
fing. 

President Eisenhower and HHFAdministra- 
tor Cole have asked Congress to: 
> Raise FHA’s mortgage insurance authoriza- 
tion $5 billion to meet estimated requirements 
through June 30, 1956. Extend FHA’s Title I 
repair program which expires June 30 and re- 
move the $2,500 limit on FHA-VA home repaid 
or improvement loans by federal savings and 
loan associations. Clarify the $5 million mort- 
gage limit on FHA multifamily housing loans 
(subject of much criticism in the 608 scan- 
dals) because “congressional intent is not 
clear.” End cost certification requirements for 
FHA Sec. 221 (low-cost housing for families 
displaced by urban renewal, highways, etc.). 
> Approve another 35,000 public housing units 
in each of the next two fiscal years (H&H, Feb. 
05, News). Relax last year’s law restricting 
public housing to families displaced by urban 
renewal, slum clearance or other public im- 
provement programs. 
> Boost capital grant authorizations for urban 
renewal by $500 million. The $500 million set 
up by the Housing Act of 1949 will be gone 
by the end of June. 


Can industry take over FHA? While the 
administration was struggling to make govern- 
ment’s present involvement in housing work 
better, both NAREB and NAHB began think- 
ing about whether FHA could be converted to 
a private corporation operated by business- 
men. Henry G. Waltemade of New York, 
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NAREB?’s newly installed president (photo at 
right), admitted the job would be difficult. 
But he said he would push studies “to see if we 
can have business participation and responsi- 
bility in the direction of FHA, in which private 
enterprise can not only serve a wide market, 
but also participate in risk so that our industry 
will not become a dependency of government 


supported credit.” He added: “I am fearful if 
something is not done along these lines, gov- 
ernment may gradually use FHA as a vehicle 
to control the prices of homes.” 

NAHB was on record as urging that FHA’s 
name be changed to the Federal Mortgage In- 
surance Corp. (as are participants in the 


Round Table, p. 112). 


Builders strive to push trade-in systems, 
overcome consumers’ ‘lack of education’ 


Trade-in merchants have just begun to fight. 

Taking old houses in trade would seem as 
logical a process as trading old horses or old 
automobiles, But except in a few special in- 
stances it has not worked out that way. There 
is one major rub. It can be erased, say some 
builder-traders, only through “years of educa- 
tion of the home owner.” The rub is that the 
home owner is extremely likely to hold out for 
an unrealistic price on his old home and there- 
by block a successful trade. 

“The biggest stumbling block so far to 
trade-ins,” according to Irving Rose, presi- 
dent of Edward Rose & Sons of Detroit, “is 
that people are accustomed to losing some- 
thing for the convenience of a trade in the 
automobile field, but so far are not similarly 
disposed in housing.” 


Lay it on the line, There are ways to buck 
this situation and a lot of builders are going 
more deeply into trade-in this year than they 
have in the past. Builders who took 20 trades 
last year say they will take 40 this year. At- 
tendance at the trade-in discussion panel at 
the Chicago NAHB convention topped 300, 
far beyond expectations. The sum total of 
trades compared to new house sales, however, 
is still tiny. Piecing together problems and 
answers brought up in Chicago with inter- 
views in the field, the builders’ line of attack 
on the trade-in practice becomes clear. 

“Don’t kid yourself; if you go into trade-ins 
it’s going to take money,” says Irving Rose. 
“How much depends on the type of trade-in 
deal, the volume, what kind of financing is to 
be obtained locally. If a rule-of-thumb of some 
sort is necessary. | would figure about 25% 
of the dollar value of the houses you expect 
to own at any one time, the balance to be 
financed in some other way.” 


Dealer’s. choice. The fact that Rose has 
been in the trade-in business for less than a 


Midwinter conferences aim 
at legislative changes 


NAREB, at its midwinter directors’ meeting in 
Washington, installed Henry Waltemade of New 
York (r in photo at right) as president, succeed- 
ing Ronald J. Chinnock of Chicago (Il). They 
honored Ann Turner, 17 of Richmond, Va. (c) for 
winning NAREB’s annual essay contest of ‘‘What 
the Bill of Rights Means to Me.’’ The realtors 
approved a $5 dues increase, budgeted $25,000 for 
their ‘‘Build America Better’’ rehabilitation pro- 
gram, opposed flexible mortgage control power 
fur the President, urged continuation of the 
Wherry Act. 

The US Savings & Loan League, meeting about 
the same time, endorsed flexible mortgage pow- 
ers, urged Congress to extend the Title | prin- 


Chase Ltd, 


year is indicative of the fact that the practice 
is still new. John Worthman of Ft. Wayne 
has been taking trade-ins for 31 years (and 
now takes trade-ins on trade-ins) but he is a 
notable exception to the average builder strik- 
ing off into the field and learning as he goes. 

Experiences in how much money it takes to 
get started vary widely. Builder Robert Snow- 
den of Memphis, for example, feels that 
$10,000 extra capital should be enough. 
Jamar Adcock of Monroe, La. organized a cor- 
poration to handle old houses as trade-ins and 
reports that at no time did he have more 
than $35,000 in the corporation. (He traded 
for 50 old houses last year.) 


Merchandising tool. Builders go into 
trade-ins, of course, to boost sales of new 
houses. Snowden believes little cash is neces- 
sary to start a program because “most of the 
equity in trade-in should be profit in new 
houses.” He observed recently: “There’s no 
such thing as a new trade-in system. In our 
business, the most important thing is to have 
someone buy our house.” His trade-in score 
for the past two years: 35 houses. On the 
other hand Rose, who has effected about a 
dozen trades in a year (he has made a broad 
estimate that he will effect between 50 and 
100 this year), is adamant in believing that a 
trade-in program must be profitable. “We be- 
lieve that you cannot expect to invest money 
in trade-ins without trying to make a profit,” 
he said last month, “since obviously an in- 
vestment of any consequence in used houses 
theans a lesser amount of money to invest in 
building new houses and thus, of course, a 
potentially lower volume. Almost all the build- 
ers I have talked to so far figure on a margin 
of approximately 5% of the value of the used 
house. We ourselves will pay 90% of the 
of the 


FHA valuation of the house, or 95% 


(continued on p. 43) 





ciple of co-insurance to all FHA programs. Presi- 
dent Howard Edgerton expressed concern over 
‘inflationary tendencies’’ of 1954 Housing Act. 
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market value, less $750. If you figure 5% as 
a sales commission, our margin is only 5%, 


or $750.” 


The market place. Question of whether to 
get FHA or VA financing on an old house is 
also up in the air. Worthman does not use it. 
Rose figures a deal should be made within a 
week and cannot get an FHA appraisal that 
fast. Adcock, on the other hand, says that in 
Shreveport he can get an appraisal in five 
days. The value of government insurance is 
obvious: FHA’s 85% loan under the new 
Housing Act is one boon. The other boon, 
as explained by Adcock: “The biggest prob- 
lem is how to sell the old house. The answer, 
in the South, is a 100% mortgage for 30 years.” 

So the problem is how to get the new-home 
builder into a working relationship with the 
old-house owner who wants to buy. Realtor 
Mal Sherman of Baltimore went into a huddle 
with his associates on this recently. He con- 
cluded: “The trade-in program could be best 
worked by an _ intermediary organization 
formed to act as a go-between for the builder 
and the home buyer. Most builders do not in 
any way relish taking a house in trade against 
the new houses they are attempting to sell. 
They feel that this is merely substituting one 
headache for another.” 


Long, hard fight. Sherman says that put- 
ting such an “intermediary organization” to 


SIDELIGHTS 


Aesthetics v. private rights 


The US Supreme Court decision (H&H, Jan. 
55, News) approving eminent domain to 
seize private property for ‘‘aesthetic’’ reasons 
has raised worries in realty circles. Execu- 
tive Director Max S. Wehrly and General 
Counsel Robert S. Caviness of the Urbin 
Land Institute think it has an ‘‘ominous 
ring’’ to ‘‘anyone who cherishes the concept 
of individual rights.” In the December 
“Urban Land” bulletin, they forecast the 
decision ‘‘points toward ... the day when 
government can seize and have rebuilt any 
area of a city which it decides is not up to 
its definition of par.’’ The American Real 
Property Federation, meanwhile, has called 
the ruling ‘‘a threat to individual property 
rights.’”’ NAREB, at its winter directors’ 
meeting, urged Congress and state legisla- 
tures to limit condemnation powers so as to 
ban their use for aesthetic purposes. 


Fir plywood gains 


Per capita annual use of Douglas fir plywood 
has zoomed from about 10 sq. ft. at the end 
of World War II to an unprecedented 23 sq. 
ft. The Douglas Fir Plywood Assn., which 
compiled the figures, says they “reflect in- 
roads fir plywood is making against com- 
petitive materials in building.” 


Vanished circus site 


City land scarcity has struck a blow at the 
Ringling Bros. circus. Contracting Agent 
Leon W. Pickett disclosed that a two-week 
search for a Baltimore site suitably large, 
dry and near a railroad proved futile. The 
previous site has been sold for housing. 
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work has been “very tough.” He and four 
builders formed Trade-In Homes, Inc. in Bal- 
timore a few months ago, working closely with 
the Multiple Listing Bureau of Baltimore. 
(Sherman is chairman of the Real Estate 
Board’s MLB.) When prospective home buy- 
ers call the office, Sherman advises them that 
the company of Mal Sherman, realtor, will 
send one of its salesmen to the house to place 
as realistic a market value as possible on the 
home and then multiple list it with the 122 
members of the MLB. The home owner gives 
Mal Sherman, realtor, $20 for a pre-sale FHA 
appraisal. When the appraisal comes through, 
a second meeting is held with the home owner, 
who is then given a guaranteed upset price 
at which Trade-In Homes, Inc. agrees to pur- 
chase the home. 

“This price is usually 15% below the FITA 
appraisal,” says Sherman. “The 15% is based 
upon the fact, first, that the used home market 
is most difficult at present. Home owners are 
unrealistic as to their asking prices, do not 
recognize depreciation factors, do not look on 
depreciation as they look upon depreciation of 
an automobile. . .. The 15% is based also on 
the fact that, if Trade-In Homes, Inc. buys his 
home, the home owner no longer needs to pay 
Mal Sherman, realtor, a 5% commission for 
selling the home. Furthermore, Trade-In 
Homes, Inc. must settle the house and pay 
settlement fees, do some redecorating and 


Squeeze on painters 


Painting and decorating contractors, forced 
from much of the home repainting field by 
do-it-yourselfers, are turning to commercial 
work in such numbers that competition is 
growing rugged. Most delegates to the New 
Orleans convention of 
the Painting & Decorat- 
ing Contractors of Amer- 
ica last month seemed 
inclined to shrug off 
competition from the do- 
it-yourself painter. “May 
as well fight a windmill,” 
commented Vice Presi- 
dent George A. Stein- 
heimer of Omaha. But 
Steinheimer and other 
paint men agreed 1955 
will see more bidders on paint jobs then ever. 
“Contractors have built up big organizations 
and they need contracts. They'll be figuring 
closer,” says Steinheimer. Adds Herb Hart 
of Chicago: “Competition is murderous on 
some jobs.” 

William Gelfan of Los Angeles, re-elected 
PDCA president, thinks the do-it-yourself 
movement may have upped the market fer 
paint contractors by making the public more 
aware of painting and decorating. He puts 
membership at 7,800 (up 400 from a year 
ago), thinks it may go to 10,000. 
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Prefab output up 33% 


Prefab home manufacturers produced 33% 
more houses last year than the year before. 
The Prefabricated Home Manufacturers’ In- 
stitute reported 1954 shipments reached a 


minor renovating, take a mortgage on the 
home, make payments on the mortgage and 
resell the home. In addition, to be realistic, 
the greater proportion of the used homes 
often sell at a figure lower than the FHA finds 
them to be worth.” 


Row to hoe. Sherman found it difficult to 
get his program steaming. There was no 
shortage of answers to his ad; it was when 
negotiations for sale started that deals broke 
down. So he and friends are now working up 
a new system. He wants to develop an under- 
writing organization that could give a builder 
a firm commitment on sale of the old house 
and thereby a guarantee that the new house 
would be bought—for a fee of $200. 

The fact that Sherman and others are ap- 
proaching the trade-in business with a hard- 
headed realization that it is not a simple 
thing promises growth. Sherman feels that 
the “sale of new houses does not yet depend 
on the sale of the old home.” But he thinks 
success can come only through “a tremendous 
amount of education.” Detroit’s Rose believes 
that the stumbling block—‘home owners know 
there are advantages to trade-ins but they do 
not want to pay anything for the conveniences 
involved”—can be removed. “As trade-ins get 
more and more publicized,” he says, “I believe 
this barrier will disappear and that trading 
will really come into its own... .” 


“ 


record 77,000 houses. 
55,000 in ’53 and 57,000 in '52 (the old record). 
Last year’s lusty prefab growth far surpassed 


This compares with 


the 10% rise in all nonfarm housing starts. 


Research village in furniture 


Civic groups in Grand Rapids, Mich., with a 
hearty endorsement from NAHB, are planning 
to put up the largest group of experimental 
houses in the country. Purpose: to show a 
wide range of furniture stvles in a wide 
range of architectural settings. Homes on the 
80-acre site—they will be unoccupied, for ex- 
hibit only—will vary from Cape Cod to ex- 
perimental in a variety of prices. 

“One way or another it will be financed,” 
said A. C. Hitchcock Jr., Grand Rapids archi- 
tect and furniture designer. “We haven’t 
firmed it up yet, but we’re going ahead full 
steam with the civic pride and support we 
have.” Hotel Owner Jason L. Honigman is one 
of the main backers. Plans for the project 
have been cooking for the past couple of years 
with the sponsoring NAHB Research Institute. 


FHA backlog (cont’d) 


FHA’s backlog of unprocessed applications 
rose slightly in January (to about 50,000 
units v. 49,400 at year’s end). Spokes- 
men said processing delays on new homes 
were averaging about a month; on old 
houses the delay was down to an average 
three weeks. Congress having voted FHA 
a $5.4 million deficiency appropriation, the 
agency was recruiting 1,000 more field 
men to tackle the big job (a six to eight 
week pileup in Los Angeles, for example). 

(NEWS continued on p. 45) 
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Another reason why 
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Bathroom Fixtures 


put more sales appeal in your homes 


In their favorite magazines, prospective home 
buyers have seen full color advertisements by 
Universal-Rundle. They have thrilled to the 
decorator-designed bathrooms, the smart styling 
and pleasing colors of U/R fixtures. They have 
learned why U/R makes the world’s finest 
bathroom fixtures. This means your prospec- 
tive buyers will enthusiastically approve your 
use of U/R bathroom fixtures in your homes. 


THE WORLD'S FINEST BATHROOM FIXTURES BY 


Universal 


U/R advertisements are appearing in: 
Saturday Evening Post, McCalls, Household, 
Better Homes and Gardens, American Home, 
Small Homes Guide, Sunset, House & Garden, 
Living for Young Homemakers, House & Garden 
Book of Building—and others. Write for a 
U/R catalog, and you'll quickly discover all 
the reasons why U/R bathroom fixtures put 
more sales appeal in your homes. 





320 River Road, New Castle, Pennsylvania 


Rundle 


roomie! 





Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, California; Hondo, Texas 
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(continued from p. 43) 


FHA issues underwriting rules for Sec. 220 


but experts fear renewal tools are too dull 


FHA finally got around to sending out its first instructions on underwriting Sec. 220 


loans last month. 


It was, most housing experts felt, a reasonably empty gesture. NAHB leaders had 
been warning since last fall that Sec. 220 almost certainly will not work the way Congress 


wrote it, chiefly because cost certification requirements would compel too much long-term 


equity investment in risky rental property. 


FHA’s administrative interpretations made 
it even more likely that only a trickle of 220 
loans would be made. Not a single one had 
been made when this was written, despite the 
fact that Sec. 220 is a keystone of the Eisen- 
hower administration’s efforts to bring more 
private initiative into slum clearance and 
urban redevelopment. 


‘Nobody knows how.’ Said one dis- 
couraged official: “Nobody has a 220 commit- 
ment yet. Nobody even knows how to get one.” 
It has taken FHA six months since the 1954 
Housing Act was passed to get its first rules 
written for Sec. 220 principally because of a 
long wrangle with HHFA over procedures for 
preparing and handling applications. To 
understand the hassel, consider the back- 
ground. 

Under Sec. 220, Congress sanctioned FHA 
mortgages in old neighborhoods where cities 
promise to move against decay. These are 
areas which FHA would normally avoid. Sec. 
220 can cover either new construction or re- 
modeling. To make sure proceeds of refinanc- 
ing are not diverted, the law stipulated that 
at least 20% of such funds must be used for 
repairing or improving the property. 

The law provides that HHFA must certify 
an urban renewal area before FHA goes in 
with Sec. 220 insurance. Before HHFA will 
certify an urban renewal area, the city in- 





volved will have to qualify with a “workable 
program” for stemming the spread of blight. 
This includes items like a comprehensive 
system of housing and building codes, a land- 
use plan and zoning ordinance, administrative 
authority really to enforce codes, wide com- 
munity participation, and a pledge to put up 
city cash for needed street, sewer and park 
improvements. 

It is here that HHFA’s Urban Renewal Ad- 
ministration and the FHA argued longest. 
Urban renewal officials are willing to call a 
program “workable” and approve preliminary 
loan assistance if a city adopts an over-all plan 
for tackling its slum problem and promises 
to put itself in further shape to do the job 
within a definite period. (Sample: a housing 
code by the end of this year.) Thus a “work- 
able program,” as Renewal Commissioner 
James Follin observed recently, can easily 
constitute “nothing more than seven prom- 
ises.” 


Added safeguards. FHA thinks local gov- 
ernments should be nailed down much more 
definitely. It is insisting that cities set up an 
official agency to ride herd on the over-all 
program to upgrade blighted areas. It will 
insist on a detailed survey of the area where 
Sec. 220 loans are sought. And these areas, 
FHA has told its field offices, will have to be 


big enough in themselves or so adroitly lo- 


cated as to escape the “depressing effect of 
neighboring substandard areas.” Small areas 
seeking 220 loans, FHA thinks, should either 
be next to a neighborhood good enough to 
qualify for 203 and 207 loans, or lie beside 
a major commercial district, public lands, 
parks, civic center, freeway or boulevard 
which gives them a boost. 

FHA will also insist that cities commit 
themselves to a six-point plan for neighbor- 
hood improvement. FHA’s rules are a lot 


stiffer than HHFA’s: 


1. To bar inharmonious land uses, FHA will 
require codes and covenants that guarantee 
“continuing residential utility” of renewed 
neighborhoods. Existing, but detrimental uses 
will have to be abandoned, restricted 01 


isolated. 


2. The city will have to take steps to up- 
grade “physical and social attractiveness” of 
renewal areas, perhaps through better street 
design, better landscaping of public areas. 


3. Civic, social and commercial centers will 
have to be “adequate.” Says FHA: “Assur- 
ances should be had that recreation facilities, 
playgrounds, theaters will be available, prefer- 
ably both indoor and outdoor.” 


4. Cities will have to commit themselves to 

; - ; -= oe 99 
provide adequate mass transit for Sec. 220 
areas. 


5. Streets and other utilities will have to be 
redesigned and rebuilt, if necessary, to assure 
adequate through traffic routes, ample park- 
ing, drainage. 


6. Assessed valuation of rehabilitated neigh- 
borhoods must be kept in relation to their 
real market value. Warns FHA: “Pyramiding 
of assessed values by adding to an existing 
exorbitant base an increase to cover rehabili- 
tation costs, repairs, etc., may result in an 


(continued on p. 47) 
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Poor street repairs jeopardize New Orleans rehabilitation program, leaders warn 


These two New Orleans streets, both in areas where property owners 
have been falling in line with the city’s slum rehabilitation drive, 
have a lesson to teach the nation about urban renewal. The lesson: 
inertia at city hall (inertia is the trademark of most city halls) can 
wreck a renewal program despite cooperation of other citizens. 

The problem in New Orleans was so acute that Clifford F. Favrot, 
head of the citizen’s advisory committee for rehabilitation, publicly 
warned the city council that New Orleans’ much-heralded fixup drive 
was being jeopardized “by lack of city improvements to keep up with 
the improvements being made by the home owners.” He called the 
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lack of interest displayed by the city council “a great hazard to the 
future success” of renewal. 

In the 2600 block of Conti St. (right photo) 
gram (H&H, Nov. 53, News)—most houses have been rehabilitated 
and the rundown one at the left was under repair. But lack of curbs 
left edges of the street a watery eyesore. In the 1100 block of Bordeaux 
St. (left photo) houses in the right background have been painted and 
repaired since the photo was taken, but paving and sidewalks are 
still the same. Despite such problems, HHFA has given New Orleans 
a $65,438 planning advance for renewal in another area. 


area of the pilot pro- 
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...no sacrifice in Quality! 


Illustrated above are some of the variations of our new Dundee 
Model, featuring the popular low pitch roof, and ranch styling. 
Car port is optional. 


Permabilt Homes offer not only wide flexibility in front styling 
for individuality in appearance, but also almost limitless plan 
modifications for interior room arrangement to fit buyer’s needs. 
None of these modifications will affect Permabilt quality, which 
follows only time proven conventional construction practice. Build- 
ers who want to sell quality homes, readily acceptable to all lending 
agencies for financing, choose Permabilt for this reason. They also 
get the advantage of complete package delivery, predetermined 
price, rapid assembly and close-in, plus a wide choice of interior 
finishing. Write for details on all Permabilt Models and Specifica- 


tions. 
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assessment higher than that for other resi- 
dential areas.” 


Outlook: bleak. None of the nine com- 
munities that have received “workable pro- 
gram” approval so far has been designated 
for Sec. 220 aid. In view of FHA’s realistically 
stiff requirements, it is easy to see why. 

On top of the stiff requirements for cities, 
FHA underwriting rules were resulting in 
hopelessly low mortgage commitments for at 
least some would-be Sec. 220 sponsors. 
Sample: the Passaic (N. J.) Redevelopment 
Agency, planning a 160-unit housing project 
on a former slum site, found it could get only 
a 62% commitment under 220 regulations if 
it held rentals to what local experts thought 
the market would stand ($108 for five rooms). 
To get a commiiment close to the 90% en- 
visaged by law, rents would have to soar to 
$130 for a five-room unit, according to Mort- 
gage Broker Walter Gill. One way to make 
the project work, Gill thought, would be for 
FHA to slice its vacancy factor from 7% to 
5%, cut its capitalization rate from 714% to 
614%. Chances were that FHA would refuse. 


Will it boomerang? If Sec. 220 turns out 
to be the flop many housing men predict, where 
will the blame lie? HHFAdministrator Cole, 
ink recent speeches, has been hammering on 
the theme that the building industry now has 
the tools it needs to attack the slum problem. 
“Builders who can transform a rolling field 
into a modern suburb can certainly change 
a slum into a desirable neighborhood,” ex- 
Congressman Cole blithely told NAHB con- 
ventioners in January. 

The fact is that creating a suburb on open 
land, often unhindered by zoning and _ build- 
ing rules, is simple compared to repairing 
a blighted neighborhood. Biggest reason: 
blighted neighborhoods are full of entrenched 
interests with political power to oppose and 
obstruct. They usually do. Second reason: 
repairing a blighted neighborhood requires 
almost miraculous cooperative effort by citi- 
zens involved and city hall politicians. Rolling 
fields, on the other hand, do not vote, connive, 
delay or fall to quarreling. 

Thoughtful building men fear Cole and other 
administration spokesmen are doing private 
housing a grave disservice by fostering the 
impression that the 1954 Housing Act per- 
fected the tools to wipe out slums. The tools 
are not yet sharp enough to cut into the prob- 
lem. When the public discovers, a few years 
hence, that nothing has happened, the reac- 
tion could well submerge private housing in 
a torrent of publicly-subsidized construction. 


Milwaukee plans to balk 
urban renewal ‘windfalls’ 


A scheme ostensibly designed to prevent 
“windfall profits’ in urban renewal has 
been hatched by city officials and public 
housers in Milwaukee. 

Executive Director W. E. Perrin of the 
Milwaukee Housing Authority and Harry G. 
Slater, first ass’t city attorney, sent these 
proposals to Milwaukee’s Socialist mayor, 
Frank P. Zeidler: 

1. Instead of outright sale of land for re- 
development, the city should lease it “wher- 
ever possible” to permit “periodic reviews” 
of both land use and income. 

2. If developers balk. at leases, the city 
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should retain veto power over subsequent 
resale of redevelopment land. “It may ap- 
pear advisable to include provisions which 
would require a purchaser of land (for re- 
development) to offer it for resale to the city 
within a period of years before it can be 
disposed of to other persons,” they suggested. 
“In this way, some elements of speculation 
may be eliminated.” 

Zeidler told House & Home the sugges- 
tions will be incorporated in Milwaukee’s 
blight elimination program, probably after a 
fight. 

Perrin, who last month spurned a proffered 
$15,000-a-year job in Indiana to keep his 
$10,672 Milwaukee post, commented: “The 
next six months will be crucial [in showing] 
whether slum clearance as a cooperative 
effort of government and private enterprise 
can be made to work here.” 

If Perrin prevails with his theory of sub- 
jecting urban renewal to local political con- 
trol of profits, housing experts agree he will 
prevent windfalls. He may also prevent 
urban renewal. Much renewal involves rental 
housing, which is already an unattractive 
investment. The experience of Metropolitan 
Life Insurance Co., (which had to go to 
court to compel New York City to live up to 
its contract providing for 6% return on its 
investment in slum-clearing Stuyvesant 
Town) is widely regarded as a red flag 
warning investors to steer clear of housing 
deals where local politicians can exert 
residual controls over profit. 





Judge urges new agency 
to chop debt on tenements 


Chief Magistrate John M. Murtagh of New 
York City last month suggested a bold plan 
for taking the profit out of slum ownership. 

For ten months, Murtagh has struggled 
with Manhattan’s overwhelming slum problem 
as presiding judge of its housing and building 
court. Said he: “There 
is a very definite causal 
relation between the 
slum problem and the 
extremely heavy debt 
burden on tenements.... 
[Financing] with three 
or four layers of mort- 
gages is manifestly pred- 
icated on the assump- 
tion the property is not 
to be maintained in ac- 
cordance with law or hu- 
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man decency.” 

To chop the debt structure of tenements, 
Murtagh proposed an amendment to the state 
multiple dwelling law to let a city administra- 
tive agency investigate any case where there 
was “a showing” of improper maintenance. 
The agency would find the “fair market value” 
of the building, and the financial structure 
would then be modified to cut the mortgage 
debt to 50%. Junior liens clearly “under- 
water” would be eliminated. His “drastic” 
remedy. Murtagh noted, follows the formula 
of the Public Utility Holding Company Act. 





Contest demonstrates profit in housing rehabilitation 


A nationwide contest sponsored by NAREB pro- 
vided a fresh demonstration last month of the 
economic feasibility of rehabilitating housing. 
The old Louisville mansion pictured above, which 
was transformed into 14 two-bedroom apart- 
ments and five one-room units was picked as 
the best rehabilitation of an apartment building. 
Realtor Flora K. Tierney, given the job of ad- 
vising an out-of-town owner whether to tear 
town the old 36-room house (it had been con- 
verted to a rooming house in 1886) or bring it 
tnto compliance with local housing laws, decided 
modernization would be profitable. A complete 
overhaul included a new roof and gutters, point- 
ing up masonry, repainting, rebuilding porches, 
s‘eaming off old wallpaper and repairing interior 
plaster, replacing much wiring, installing hot 
and cold running water, substituting gas heat 
for coal stoves. The cost was $12,190, but the 
structure now returns its owner some $3,600 a 
year more rent (see tables below). 

Other winners: Edward Roodberg of Los 
Angeles, best rehabilitation of a single-family 


detached house, for buying (for $750) a 60-year 
old home, moving it 12 mi. and converting it to 
a California rambler (H&H, Aug. '54, News); 
Herman Schmidt of Washington, D.C., best re- 
habilitation of a small multifamily structure, for 
turning a group of decayed row houses into up- 
to-date apartments (H&H, April °'53, News). 
The Louisville cost and rent figures: 


WHAT REHABILITATION COST 


PR EE 5 as cnekatcdbliesendessudssede $3,036.60 
PGE, NUR COMIN co 6.5 oad d cc cateednevecceends 1,725.00 
PS NUNE, Sis. cee ctdedaveddccesdbevadsssus 1,450 00 
Carpentry & painting contract.............0eceeeee 5 327.35 
Ornamental iron rail, side porch...................- 185.00 
i CT ha deck Hkserededidieigviaddeavuned’ 92.25 
Linoleum, locks, floor paint, ete. ................. 294.34 
BN BOG, Kear ates céevacndaddteneavends 79.70 

$12,190.24 


HOW IT AFFECTED PROPERTY INCOME 


Monthly rental Water Gas & electric 
1944 Average 325.00 7.08 35.00 
1945 Average 433.00 11.08 43.15 
1953 Average 650.00 12.02 51.57 
1954 (Nov. & Dec.) 950.06 14.08 127.76 
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Creary Drive-it Pins 















PATENTED UNDERWRITER Creary Drive-it pins give you 
SELF-CENTERING APPROVED greater penetration, greater hold- 
PINS ing power and greater operating 


Patented ribbed guide 
sleeve holds Creary Pins 
in center of barrel for 
true, accurate fastening. 


HEADED 
PINS 


For permanent anchorage 
in concrete or steel. 


50 TYPES 
OF PINS 


There are over §0 
drive pins to do your 
particular job. For 
applications where 
standard pins are not 
suited, special pins 
will be custom made. 











Creary 


DRIVE-IT 


Pins 


Creary pins have passed 
al! the rigid requirements 
of strength and pullout 
tests and are approved 
by the Underwriters’ 
Laboratory. 


THREADED 
PINS 


Available threaded 
internally or externally 
for easy fastening and 
removal, when necessary, 
of anchored object. 


EYE PINS 

Use where required 
to suspend ductwork, 
ceilings and pipes. 

























speed. They are made of high 
quality alloy steel and are specially 
heat treated to give greatest 
strength and toughness. It is only 
because of this super strength and 
extreme hardness that they are 
able to perform the seemingly im- 
possible ... to penetrate up to 1’’ 
of steel for example. 

Drive-it and pins have been used 
by leaders in the field since 1946, 
when the “‘Drive-it’’ revolution- 
ized the construction industry. 
Today Creary pins and ‘‘Drive-its”’ 
are speeding up construction and 
reducing on-the-job costs through- 
out the world. 

Be safe, be sure—use Creary 
Drive Pins. 

Send coupon below for sample 
of pin and name of nearest dealer. 
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SEND FOR FREE SAMPLE 
CREARY DRIVE PIN 


POWDER POWER TOOL CORP. 








7527 S. W. Macadam Ave., Portland, Oregon 
(Please Print) 


LOOK FOR THE ‘'C"’ 
THE CREARY TRADEMARK 










Address 





City Zone State 





Type of Business 





COPYRIGHT 1955 POWDER-POWER TOOL CORP, 
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Douglas fir plywood industry 
gets new set of grading rules 


Important changes in grading rules for Douglas fir plywood—covering 
nine interior and seven exterior grades—went into effect last month. 

The new standard for the “bread-and-butter volume building panel” 
(about 4 billion ft. are produced a year, accounting for 75% of the 
nation’s total plywood output) was worked out by the Natl. Bureau of 
Standards in cooperation with the Douglas Fir Plywood Assn. in 
Tacoma. Its intent is to simplify writing of specifications, eliminate 
confusion and in many instances cut construction costs. The significant 
changes: 


1. A new low-cost underlayment grade called plybase, a name previ- 
ously used on another panel. The new one is a sanded structural grade 
with one “repaired” surface smooth and solid enough for all kinds of 
resilient flooring. 


2. Two new “special order” items with outstanding appearance for 
use with clear or natural finish—a “one-side” panel with a select face 
veneer of 100% hardwood and a 34” panel with two select panel faces 


and solid inner plys for cabinet work. 


3. New requirements improving the appearance of “A” veneer, for use 
where the panels will show. 


e 


4, First-time standardization requirements for overlaid fir plywood, 





covering two grades—one a medium density overlay and the other high 
density. 

In spite of word from Commerce Dept. officials last month that no 
general materials shortages seemed likely in °55, further scarcities 
of rock lath were reported in south Florida and the Midwest. Hdéme- 
building in south Florida—where rock lath is the basic wall material 
in nearly every new house—was slowing down. Some Midwest builders 
were asking Pacific Northwest lumber companies to find them rock 
lath so they could use lumber. The shortage, said lumber men, was 
apparently one reason why transit cars of lumber were selling at dis- 


tress prices at midmonth. 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
1s reported to House & Home the week ending Feb. 14 


5% equity or more No down payment 


FHA 41/9’s VA 4!f's VA 41's 
Origi- Second- Origi- Second- Origi- Second- 
City nations ary nations ary nations ary 
Boston local par-101 a a “par-101 a par-101 a 
Out-of-state a 99-par a 99-par a 95-99 
Chicago 97-99 99-par 97-99 99-par 96-97 98-99 
Denver 99-par 99-par 99-par 99-par 99-par 99-par 
Detroit 97'/o-par 98-99 97'/fo-par 98-99 9612-97 98 
Houston par par par par 97'/o-99 971/2-99 
Jacksonville? par par par par 97.9877 97-98+* 
Kansas City 99-par par 99-par par 96-98 99 
Los Angeles 99-99!/, 99-9917, 98-98l/n 98-9814, 97-97'/o 97-97! 
New York par par par par par par 
Philadelphia par par par par 99-par 99-par 
Portland par par 99-par 99-par 97-99 97-99 
San Francisco par par par par 95-9717, 95-9714 
® No market. + Probable prices throughout Florida. 


* Probable prices throughout Pacific Northwest. tt Without closing costs in cash. 


& Co.; Kansas City, Byron T. Shutz, pres., 
Herbert V. Jones & Co.; Los Angeles, John 
cago, Maurice A. Engle, pres., Insurance Funds Mortgage 
Draper & Kramer Inc.; Denver, C. A. Bacon, Co.; New York, John Halperin, pres., J. 
Halperin & Co.; Philadelphia, W, A. Clarke, 
pres., W. A. Clarke Mortgage Co.; Portland, 
Franklin W. White, pres., Securities, Inc.: 
San Francisco, William A. Marcus, senior vice 


SOURCES: Boston, Robert M. Morgan, vice 
pres., Boston Five Cents Savings Bank; Chi- 
Pollak, vice pres. & secy., D. 


vice pres., Mortgage Investments Co.; Detroit, 
Robert H. Pease, pres., Detroit 
Realty Co.; Houston, John F. Austin Jr., 
pres., T. J. Bettes Co.; Jacksonville, John 
D. Yates, vice pres., Stockton, Whatley, Davin 


Mortgage & 


pres., American Trust Co. 
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NONFARM HOUSING STARTS 
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Nonfarm housing starts reached a total of 88,000 in January, fully 
one-third more than in January, 1954. On a seasonally adjusted 
basis, private starts in January were at an annual rate of 1,424,- 
000, a shade below December’s 1,473,000 but higher than any time 
since 1950. December and January starts, traditionally the year’s 
low points, seemed to presage a year of phenomenal volume ahead. 
But no single month is an accurate gauge of a year’s total. 


BUILDING MATERIALS’ PRICES 


index + 1947-1949 = 100 Source * BLS 
123 


122 


121 


120 


ug 





18 , 
J F M A M J J A S 0 N ) 


BLS’ index of wholesale building materials prices inched up only 
one-tenth of a point from December to January 1, to 122.1. Lumber 
and wood products caused the tiny increase. 


FHA AND VA APPLICATIONS 


Dwelling units 
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FHA new applications rose from 24,594 units in December to 
26,067 in January. VA appraisal requests for proposed homes 
showed a similar increase, from 44,251 in December to 46,204 for 
the first month of '55. FHA starts in January (distinct from 
applications) continued to account for 25% of private starts. 
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a whole new dimension in modern 
lighting for every room in your home 


ANY LEVEL OF LIGHT FROM DARK TO FULL BRIGHT 


Now, with new LtUXxTROL Light Control, you can bring your rooms alive with 

light. For wUxTROL gives you, for the very first time, controlled light, dynamic Fer free literature 

light... light that glides from dark to bright, bright to dark, at the turn of a dial. on LUXTROL Light 

Gone are old-fashioned “on-off” switches. Gone is “all-or-nothing” lighting. ee 
2 name and address 

With LuxTROL at your fingertips you select the light to match the moment... PE IIOP 


the perfect level of light for every occasion, every activity, every mood. Imagine page, tear off 
corner and mail to 


dini ; The Superior 
or TV room, bedroom or nursery, dining room, bar or den, LUXTROL gives you a Electric Company, 


whole new dimension in modern, functional design. Whether you're building, 9035 Demers Ave., 
buying or modernizing, arrange a LuxtrRoL demonstration. Simply call Western Bristol, Connecticut. 


the decorative possibilities, the new convenience and comfort. In your living room 


Union Operator 25 in your own city and ask for the name of your LUXTROL distributor. 


WITH NEW LUx< TROL, LIGHT CONTROL 
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PEOPLE: C. E. Sigety, 32, lawyer with no housing back- 
ground, named deputy FHA chief; Len Haeger quits NAHB 


FHA filled the post of deputy commissioner— 
vacant for 11 months—with an extensively-edu- 
cated New York lawyer who has hitherto had no 
experience in housing. Charles Edward Sigety 
(pronounced “ziggety”) took over the second-in- 
command post vacated by 
Walter Greene last April 
(Greene is now with 
Thomas Coogan at Housing 
Securities, Inc. in New 
York) and since then man- 
aged by J. Stanley Baugh- 
man in addition to his du- 
ties as president of FNMA. 

Sigety is an energetic 
32-year-old (youngest man 
ever in the No. 2 FHA po- 
SIGETY sition). He went to work 
as a page for the Bankers Trust Co. in New York 
when he was 16. The son of Hungarian immi- 
grant parents, he has taken degrees at three uni- 
versities — Columbia, Harvard and Yale — and 
taught at Harvard, Yale and Pratt Institute. His 
law degree is from Yale. 

Sigety is frank about the fact that he is not ex- 
perienced in housing (except for a smattering of 
mortgages through his legal work), but has al- 
ready had time to say that he sees “enormous op- 
portunities” in the 1954 Housing Act. Asked for 
comment on the thesis that FHA had been neg- 
lectful of its responsibility to the public, he said: 
“FHA is primarily a service rendered to the pub- 





lic. The industry part of it—bankers and build- 
ers—-are only the technique for accomplishing 
it.” Sigety is married to the former Katharine 
Kinne Snell, who is food editor of NBC’s televised 
“Home” show. They have two small children. 


Leonard G. Haeger, director of NAHB’s Research 
Institute since it was founded in 1952, resigned 
to become technical director (at close to twice the 
pay) for Levitt & Sons, Inc. At Levittown, Pa., 
Haeger will fill the gap left by the departure of 
Engineer Irwin Jalonack H &H staff 
to go into business for him- 
self. 

St. Louis-born Haeger, 
now 48, began his career 
as an architect (master’s in 
architecture, Washington 
University, 1933). In Natl. 
Youth Administration days, 
he was chief NYA archi- 
tect in Missouri. In World 
War II, he became a com- . j 
mander in the Navy civil HAEGER 
engineering corps, worked on development of the 
Quonset hut. After the war, he joined the Natl. 
Housing Administration, eventually became asst. 
director of HHFA’s research division. Haeger 
joined NAHB in 1951 amid the Korea-born short- 
age of materials, as materials expediter, 





Close to 400 banquet guests turned out in Madi- 
son, Wis. last month to praise Frank Loyd 
Wright and hand him a check for $10,000. 
Wright said he was “overwhelmed” at the tes- 
timonial dinner and would continue to operate 
Taliesin in Wisconsin after all. He had an- 
nounced his intention to vacate the premises last 
fall in the face of a State Supreme Court deci- 
sion that he owed $13,000 in back taxes on the 
property (H&H, Dec. ’54, News). “Mr. Wright 
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is as much a part of the state as the Wisconsin 
River Valley,” said Gov. Walter Kohler at the 
dinner. Said Wright: “I never would have known 
of the appreciation given me this evening but 
for an adverse court decision. Architecture is the 
mother of the arts. - 


Designer Cliff May, a pioneer in suing people who 
build imitations of his houses, won a precedent- 
setting case, 

It was his fourth major brush with alleged 
plagiarists of his prize-winning plans in two years 
and the most substantial endorsement to date of 
the premise that architectural drawings in Cali- 
fornia are protected by copyright laws. 

May and his associate, Architect Chris Choate 
of Los Angeles, had filed suit against Los Angeles 
Architect William M. Bray, the Bristol Develop- 
ment Co. and the Federated Construction Co. on 
H&H staf four counts, one of which 
- ' alleged that Bray had 
“copied and put his name” 
on May-Choate’s “intellec- 
tual productions after mak- 
ing only colorable and in- 
significant changes. .. .” 

The court found that 
there had indeed been in- 
fringement of copyright 
“by the copying, publish- 
. ing, vending and using by 
MAY defendants of said archi- 
tectural drawings . . . and defendants have con- 
structed houses in a tract located in the city of 
Santa Ana . . . known as ‘Bristol Manor,’ which 
houses are so similar in appearance to Cliff May 
Ranch Houses as to mislead the public into think- 
ing that they are genuine ‘Cliff May Ranch 
Homes’... .” 

The defendants were enjoined from further use 
of the copyrighted drawings and ordered to deliver 
up to the clerk of the court for cancellation and 
destruction “all copies of said architectural draw- 
ings, tracings, ozalid prints and blueprints pre- 
pared by defendant William M. Bray of said Bris- 
tol Manor houses.” 

Besides the injunction, May said, he received a 
cash settlement—amount undisclosed. 


NAMED: Henry A. Jandl, associate professor of 
architecture at Princeton University, as an archi- 
tectural consultant to US Steel Homes; Associate 
Prof. Raymond A. Fisher, as acting head of the 
architecture department at Carnegie Tech replac- 
ing John Knox Shear, who recently became editor 
of Architectural Record; R. Manning Brown Jr., 
as vice president of New York Life Insurance Co. 
in anticipation of the forthcoming retirement of 
Vice President Charles R. Van Anden, head of 
the real estate and mortgage loan department; 
Richard B. Irwin, 29, an official of the Pittsburgh 
chamber of commerce, as executive secretary of 
the 7fome Builders’ Assn. of Metropolitan Pitts- 


burgh. 


Except for the seven automatic members (officers, 
ex-President R. G. Hughes and former Exec. Vice 
Pres. Frank Cortright), only four of NAHB’s 
executive committee this year are holdovers from 
the °54 slate. President Earl W. Smith named 
these seven new men to the homebuilders’ top 
council: Irving Jordan of Los Angeles, James 
Albert of Miami, August Rahives of Oakland, 
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STRICKEN WITH POLIO, Architect Landis Gores, 
35, is making an attempt to resume the work 
that won him so much acclaim during his active 
postwar career. Shown here with his mother in 
Children’s Hospital, Boston, Gores does rough 
sketches with his right hand (the only part of 
his body not paralyzed), which will be picked up 
by an associate and transferred to a draughts- 
man’s board. WHarvard-trained Gores worked 
from 1945 to 1950 with Philip Johnson in New 
Canaan, Conn., where he lived in a self-designed 
house featured on the cover of the first issue of 
HOUSE & HOME (Jan. '52). 


Calif., Vernon Mudd of Tulsa, Nicholas Molnar 
of Cleveland, Dave Slipher of Los Angeles and 
New York (see below), Ernest Zerble of Mason 
City, Iowa. He reappointed Martin L. Bartling Jr. 
of Knoxville, Tenn., George Goodyear of Char- 
lotte, N. C., W. Hamilton Crawford of Baton 
Rouge, La. and John Worthman of Ft. Wayne, 
Ind. 


The American Council to Improve Our Neighbor- 
hoods (ACTION) picked its key staffers to aid 
Maj. Gen. Frederick A. Irving (ret.) in the coun- 
cil’s drive to boost nationwide efforts against slums 
and blight. David C. Slipher, since 1945 technical 
director for Kaiser Com- 
munity Homes and the 
Fritz B. Burns Organiza- 
tion in Los Angeles, was 
named field service di- 
rector. Slipher, well and 
widely known in the home- 
building field, is 1955 chair- 
man of NAHB’s Research 
Institute and a member of 
BRAB. 

Martin Meyerson, asso- 
ciate professor of land and 





SLIPHER 
city planning at the University of Pennsylvania, 
was appointed research director. He is research 
editor of the Journal of the American institute of 
Planners and co-author of Planning, Politics and 
the Public Interest, a book on public policy de- 
cisions in housing. He will be on leave from the 
university. Clyde M. Vandeburgh, former execu- 
tive director of the American Heritage Foundation 
and the Crusade for Freedom, will be acting di- 
rector of information and education. 





B. T. Fitzpatrick, who resigned in December as 
general counsel of HHFA, was named as a $100- 
a-day consultant to Dr. Luther Gulick, city admin- 
istrator of New York City. Fitzpatrick will also 
serve as executive secretary of the 100-member 
mayor’s committee for better housing, which is 


(continued on p. 52) 
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All-Gable Metal Louvers 





Engineered and perfected by Maco, this new all-gable metal louver provides baffle- 
type venting from plate to rafter, across the entire width of the house. 

The %” louver vent provides 1,027 square inches of ventilation per gable in a 
28-ft. wide house with a 4/12 roof pitch. Complete weather protection is afforded 
by the deep baffle design, and 8 x 8 mesh screen across the entire inner face of 
the louver provides insect protection. There is an inside baffle to keep ceiling in- 
sulation away from louvers. 

Constructed to your gable specifications from 26 ga. electro-galvanized steel, the 
unit is spot-welded into sections ready for fast erection, sav- 
ing you material and labor costs. Standard sections are in 
3-ft. widths, prime coated at the plant ready for finish coat 
in the field. Packed one gable end to a package to elimi- 
nate sorting on the job. 











Sections are quickly and easily installed by merely nail- 
ing through the louver panels directly into the plate 
and rafter. 








Write, wire or phone today for complete information on 
these All-Gable Metal Louvers ...the newest cost-cutting 
approach to small home construction. 


THE MACO corporation Huntington, Indiana 
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trying to think up new ways for New York to get 
more public and private housing built. 


Louis J. Fellenz Jr., 39, FHA director in Mil- 
waukee for the past year, was named rental 
housing director to fill the vacancy caused by 
the departure of Clyde L. Powell (H&H, May 
*54 et seq.), who is out on bail after getting a 
year’s sentence for contempt during the investiga- 
tion last fall. Fellenz is a lawyer and served 
in the Wisconsin Senate from 1941 to 1949. 

Kline D. Reed, 52, former judge of the circuit 
court of Fulton County, Ind., was appointed 


director of Region IV of FHA. 


Thomas J. Sweeney, who had been acting assist- 
ant deputy administrator in charge of VA’s loan 
guarantee division since T. B. King moved to Na- 
tional Homes (H&H, Jan. H &H staf 
55, News) was officially : 
appointed to the job. His 
appointment to the $11,800 
position put an end to 
Democratic fears that a Re- 
publican appointee would 
be brought in to serve. 
Sweeney, 50, has had con- 
siderable experience in the 
mortgage field, including 
the last 10 years with VA. 7% 

He was educated at St. SWEENEY 

Ignatius College in Cleveland and later at George- 





town University. 

John Lloyd Wright of Del Mar, Calif. must con- 
tinue his legal fight with the state’s board of 
architectural examiners (H&H, Aug. ’54). Last 
month the appellate department of San Diego 
County superior court ruled that the architects’ 
practice act was constitutional and sent two counts 
back to municipal court for trial on factual issues. 
The 62-year-old Wright, son of Frank Lloyd 
Wright, had run afoul of both the board of civil 
and professional engineers and the architectural 
examiners over a concrete clothing store he de- 
signed in Oceanside in 1953. The appellate court 
held that a charge against him of illegally drawing 
engineering plans did not state a public offense. 
He was clear on that side of things, but still faced 
a decision on two architectural points: that he 
displayed a sign indicating he was a licensed archi- 
tect (he is registered elsewhere, but not in Calli- 
fornia) and that he failed to notify a client (the 
store owner) in writing that he was unlicensed in 
the state. 


ELECTED: S$. Carl Smithwick, president of 
Smithwick Concrete Products Co. of Oregon, as 
president of the Natl. Concrete Masonry Assn.; 
Warren L. Morris, president of Ostendorf-Morris 
Co., Cleveland real estate firm, as president of the 
Urban Land Institute; Architect Pietro Belluschi, 
dean of the school of architecture at Massachusetts 
Institute of Technology, to lifetime membership in 
the Natl. Institute of Arts and Letters; William 
Gillett, vice president of Detroit Stee] Products 
Co., as president of the Producers’ Council. 





DIED: Joseph S$. Shaw, 68, real estate appraiser 
and vice president and treasurer of the First 
Federal Savings & Loan Assn. of Atlanta, Jan. 22 
in Atlanta; Albert Ayrton Farnham, 62, former 
professor of landscape architecture at VPI, Feb. 9 
in Roanoke, Va.; Charles D. Maginnis, 88, archi- 
tect and past president, American Institute of 
Architects, Feb. 15, in Boston. 


(NEWS continued on p. 55) 
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REVERE COPPER INSIDE AND OUT! 


Architect: J. HERBERT BURMEISTER, J ica, LongIsland, N.Y. 





“The Bride’s House”, which is featured in House Beautiful’s Guide 
for the Bride Magazine was built by E.F. DROESCH and E. AMOROSO, 
in Plainview, Long Island, New York. When the builders were asked 
why they picked Revere Copper they said, “It’s a funny thing about 
copper water tube; for example; some builders will tell you that it’s 
too expensive to use in homes costing less than $15,000. We’ve found 
that with its ease and speed of installation it costs us less regardless of 
the price of the house. In addition it gives us a quality selling point 
with prospects, protects our reputation. We have also found sheet 
copper on the outside to be an equally potent sales feature.” 


Yes, the public knows copper, has accepted it for centuries as the 
badge of quality. Cash in on this acceptance, use and feature Revere 
Copper in your homes. Keep out of trouble with copper. Use it inside 
the home and out. And, if you have technical problems involving the 
best way to use Revere Copper, one of our Technical Advisors will be 


 -REYERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 
Mills: Baltimore, Md.; Chicago and Clinton, Ill.; Detroit, Mich.; 
Los Angeles and Riverside, Calif.; New Bedford, Mass.; Rome, N. Y. 
Sales Offices in Principal Citic:, Distributors Everywhere, 








SALES POINTS EVERY ONE—when they are of enduring, rust- 
proof Revere Copper. People have learned over the years 
they can trust copper, so you never have to “justify” its use. 


And because it is so lasting, its cost per year of service is less. 
Build for good—build with Revere Copper. 
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No fp give your homes 


an extra selling feature and... 






















































































cut your screening 
costs with 


Columbia-matie 


‘TENSION SCREENS 


Columbia-matic Tension Screens are the newest, safest, 
most modern way to screen a double-hung window. They 
are the preferred frameless screens which offer patented 
automatic tension, assuring full insect protection. Full 
length, all-aluminum, they are neat, durable . . . give your 
homes an extra selling feature—visible evidence of quality 
you can point to. And, they cost less than old-fashioned, 
carpenter-fitted, wooden screens. 


Here’s why superior Columbia-matics actually 
save you money over ordinary screens 


® Easily installed by unskilled labor in minutes 
from inside. No template. 

®@ No fitting—Columbia-matics are delivered precut 
to your specifications. 

@ No painting—Columbia-matics are rustproof 
all-aluminum. 


@® No callbacks—Columbia-matics can’t swell, 
stick, warp... won't drip-stain house siding. 


You'll want to start giving your homes the economy and 
sales-plus of Columbia-matic Tension Screens. Send 
coupon for complete details today! 









ud \ W\\/ <= 
Ni \y 4 
Wh YG" 


meaditnssunin(” X 









Here’s why people want Columbia-matics 


Patented Automatic Tension—Spring-loaded bottom rail 
holds full-length mesh tight against blind stops at all times. 


Save time—Easy to put up and take down from inside. 
Anyone can do it in seconds. 


Save work— No 
more struggling with 
clumsy rigid frames, 
ladders. Columbia- 
matics roll up for 
compact storage. 


Save money—No 
painting, mainte- 
nance. No drip- 
stains on house. 









Columbia Mills, Inc., Dept. H.3, Syracuse 2, N. Y 
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DOOR 


Just turn the fingertip dial to regulate 
door closing speed! That’s the Dexter 
Dialmatic — by makers of Dexter Life- 
time Locks. 


Exclusive new fingertip dial regulator** 
assures wonderful new ease and sim- 
plicity in adjusting closing speeds of 
screen, combination and light interior 
doots. No tools of any kind required 
. + . Just a twist of the wrist moves the 
dial a “click” at a time to adjust the 





Exclusive with Dexter Dialmatic* 
— Mounting Spacer*" assures cor- 
rect mounting quick'y — easily. 








Dexter Deolers are featuring this 
operating display. 


lef fe 4 orveve tes 


Cat. No. 80 


Dialmatic closing action powered by 
torque spring. 

Dialmatic lets doors open to full 120° 
— hold-open device is simple and fool- 
proof. New by-pass valve provides 
positive latching action. Oversize steel 
tube is 134” in diameter and finished in 
attractive metallic grey. 

Write today for full information on the 
exclusive Dialmatic Door Closer by 
makers of Dexter Lifetime Locks. 


mUFEP Glas 


DEXTER LOCK COMPANY Grand Rapids, Michigan 
A subsidiary of National Brass Company 


*Reg. U.S. Pat. Off. 


in Canada: Dexter Lock Canada Lid., Guelph, Ontartec 


**Patent Pend. In Mexico: Dexter Locks, Plata Elegante, S.A. de €.V., Menterrey, Nueve Leen 
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Uroan renewal’s best blueprint 


Washington, D. C. could wipe out its slums in ten years 


by following a 21-point plan, says a $12,000 report by 


Experts James Rouse and Nathaniel Keith 


If a mapped-out program is the first requisite of successful urban renewal — and it 
undoubtedly is—the job has been done in Washington, D. C. 
Only thing left is to get started on the urban renewal. 


The latest how-to-do it book on the new 
Housing Act’s legislative answer to blighted 
areas is a 50-page analysis of what’s wrong 
with the city. It is by two slum-clearance 
experts: Mortgage Banker James W. Rouse of 
Baltimore, long active in outspoken efforts to 
better man’s urban lot, and Nathaniel Keith 
of Washington. former slum clearance direc- 
tor for HHFA who is now in private consult- 
ing practice. 


Decade to do it. The $12,000 Rouse-Keith 
report—which has already been highly com- 
mended by experts in and out of Washington 
—is called “No Slums In Ten Years.” The 
first sentence in the book states unequivocally 
that slums can indeed be eliminated from 
Washington in ten years. Success depends 
upon two things—both easy to prescribe but 
hard to accomplish: 


1. Developing, in and out of the District gov- 
ernment, a zeal, a vigorous spirit, a determina- 
tion to do the job, (In a talk shortly after 
the report appeared, Rouse lamented: “There 
seems to be a lack of enthusiasm for getting 
rid of slums in Washington.” ) 


2. Organizing the complex, loosely knit, mul- 
ti-agency operation of urban renewal into a 
well integrated team with duplications mini- 
mized, responsibility sharply defined, and 
leadership clearly pinpointed. 

Rouse and Keith stressed “effective organi- 
zation.” Without it, they say, “Washington will 
neither eliminate its slums nor significantly 
check their growth. .. .” 


No sniping. The report is based on the 
primary fact of urban renewal phrased in the 
President’s housing advisory committee re- 
port: “A piecemeal attack on slums simply 
will not work. . . .” The Rouse-Keith ver- 
sion: “The new phrase ‘urban renewal’ has 
evolved out of an awareness that unintegrated 
piecemeal attacks on the slum problem will 
net work.” (Rouse is an authority on this 
concept; he headed the President’s committee 
section on redevelopment, rehabilitation and 
conservation.) The report therefore reads: 
“The real task of urban renewal is to create 
clean, livable, cared-for neighborhoods out 
of the vast sprawling stretches of filth, con- 
gestion, and disorder that mark most of the 
inner city. This task demands the thoughtful 
employment of the full resources of the 
community.” 

The first steps to be taken: completion of 
a proposed administrative organization re- 
quired to carry out the program and adoption 
of a strong housing code. 
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The big list. Iouse and Keith put forward 
21 specific recommendations on how Wash- 
ington must set up the machinery to succeed 
at urban renewal. The most important: 


> Create the permanent posts of assistant en- 
gineer commissioner for urban renewal and 
of director of the office of urban renewal. 


> Establish an Urban Renewal Council to ad- 
vise the assistant engineer commissioner. 


> Create three new branches of the housing 
division of the department of licenses and in- 
spections: 1) a neighborhood enforcement 
unit to check violations, 2) a “preventive 
enforcement” unit to detect early signs of 
blight, 3) a complaints branch. This would 
require at least double the number of housing 
inspectors on duty (now 62) and cost the Dis- 
trict some $300,000 a year. The present organ- 
ization (with housing, electrical and plumb- 


ing inspectors operating on their own) is so 
“complex, cumbersome and confusing” with 
its “multiple inspections. notices and follow- 
ups” that it would “threaten the workability 
of the entire renewal program,” the report 
asserted. Complained Rouse and Keith: “It in- 
vites inconsistent standards of administrative 
performance by the enforcement officials. It 
will confuse and harass the property owners. 
It will be extravagantly expensive. It will 
bring discredit to the program at its outset.” 


> Form a housing court so all infractions of 
the housing, building, health, zoning and other 
laws dealing with human habitation will come 
before a single judge. 


> Develop a strong neighborhood organization 
that will become a “force for continued vigi- 
lance” in the renewed neighborhood. Without 
such a group, upgraded areas can easily sink 
again into slum squalor (as the case of Balti- 
more shows). 


> Develop a comprehensive housing code— 
now under study by the commissioners—at 
least as stiff as those adopted in other large 
cities in recent years. 

> Set up a private renewal corporation with 
“substantial” ($1 to $2 million) capital to be 
a “pace-setting, trail blazing profit venture 
with broad business support and a community 
gleam in its eye.” 


> Create a Fight-Blight Fund (the nation’s 
(continued on p. 58) 


The report’s authors: two top slum experts 


The kinetic energy of James W. Rouse, presi- 
dent of the Baltimore mortgage banking firm 
of the same name, has led him into so many 
pursuits that one of his good friends joshed 
recently: “I expect to see him go up in a burst 
of blue flame some day.” 


The remark, it should be understood, re- 
flects chiefly awe and admiration for Rouse’s 
Reni ability to get a stagger- 

ing amount of things 
done, not concern that 
he is overdoing it. Not 
only has Jim Rousé, at 
40, built his mortgage 
business into the largest 
in Maryland ($90 mil- 
lion), but he also crams 
in a schedule of civic 
and trade group jobs 
that range from speaking 
for the World Federalist 
movement to being executive committee chair- 
man of the new Greater Baltimere Committee. 
a kind of super chamber of commerce. Rouse 
is currently chairman of the Mortgage Bank- 
ers’ Assn.’s minority housing committee and a 
board member of MBA, the Fight-Blight Fund 
(which he helped found), and of the new 
American Council to Improve Our Neighbor- 
hoods. Rouse was closely identified with pio- 
neering success of Baltimore’s slum rehabili- 
tation efforts until his dissatifaction with the 
slow pace of help from city hall led him to 
resign as head of the advisory council to the 
city housing bureau. (H&H, April ’53, News). 





ROUSE 


Although he holds a law degree (Univ. of 
Maryland °37) and was admitted to the bar 
the same year, Rouse’s entire business career 
has been in mortgage brokerage. 


He is so much in demand as a speaker, he 
characteristically talks from a handful of 
notes jotted down on his way to the rostrum. 
Few would suspect it to hear the well 
marshaled flow of thoughts, as often as not 
clothed in phrases a litterateur could envy. 


Nathaniel S. Keith is a wiry, medium-sized man 
in his late forties who presents the fairly rare 
phenomenon of a newspaperman turned hous- 
ing expert. Born in Cin- 
cinnati, he was gradu- 
ated from Brown Uni- 
versity in 1929 and went 
to work for the Wall 
Street Journal. He cov- 
ered transportation for 
them in New York for 
seven years and then 
went to Washington for 
two. In 1940 he got his 
first government job—as 
assistant to the late Rob- 
ert Smith, public relations director for FHA. 
Later he was assigned the ticklish job of 
liaison man between the old National Housing 
Agency and Congress, held it until 1949 when 
he moved to head up HHFA’s division of slum 
clearance and urban redevelopment. He left 
in June 1953 as the new Republican adminis- 
tration started replacing Democratic  in- 
cumbents in top HHFA jobs. 


Eli Aaron 
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“We build better living into our pounee 






Art Dacre has built more than 
150 homes in the Orlando 
area. They presently sell in 
the $19,000.00 to $21,000.00 
range...and there are always 
plenty of ready takers. 


*“We’ve gone all the way on Mosaic clay tile, and for good 
reason. Our customers like it, tell us how much better and 
easier tile makes their everyday living. Every home we 
build has up to 3 Mosaic clay tile bathrooms, a tile kitchen, 
tile hall floors, tile window sills, and some have exterior 
walks of tile. We’ve found it good business to build with 
Mosaic clay tile.” 





Here’s what Dacre home owners say: 


“There’s nothing in the world for me like clay tile,” says 
Mrs. Thomas J. Matthews, 1337 Roosevelt Avenue. “I’ve had 
crowds in my home, and you’d never know it—it’s no work 
at all. It makes my home look ‘expensive’ but it actually cost 
me very little more.” 





**Mosaic clay tile saves me lots of cleaning,”’ says Mrs. Charles 
R. Sias, 1212 Bryn Mawr Avenue. “‘My utility room’s tile 
floor is specially practical. And, our completely tiled shower— 
floor, walls, seat and ceiling—is the best of all!” 





Ir 
Whether you build single units or develop large tracts, it 
will pay you to study the value of Mosaic clay tile in your 
houses. See Mosaic tile today at your Tile Contractor’s 
Showroom, or at the Mosaic Showroom near you. For P 
helpful Mosaic tile literature, write The Mosaic Tile ' 
Company, Dept. 29-27, Zanesville, Ohio. 
\ 





LSTTS, 
THE MOSAIC TILE COMPANY 


View in the Sias living room, 





Member—Tile Council of America and The Producers’ Council, Inc. For Free Estimates 3 

Offices, Showrooms and Warehouses from Coast to Coast on (MOSAIC) Tile, i 

Over 4000 Tile Contractors to serve you see your phone book § 

for the name 

; ia of Your Tile a 

Brackett Tile Co., Orlando, Tile Contractors, Veh someone 4 
(Ceramic) 











Offices: Atlanta « Baltimore « Boston « Buffalo « Chicago « Dallas » Denver « Detroit 
e Fresno « Greensboro « Hartford « Hempstead, L.!., N.Y. ¢ Hollywood e Little Rock 
. ¢ Miami ¢ Milwaukee « Minneapolis « New Orleans « New York e North Hollywood « 
: dl SES Philadelphia « Pittsburgh « Portland « Rosemead, Cal. « Salt Lake City « San Francisco 
Dacre-built homes have tile steps, hall floors and window sills. © Seattle « St. Louis « Tampa « Washington, D.C. « Zanesville 
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2LAN HOMES... SELL HOMES... WITH 


20-TIMES-CLEANER AIR! 


THE NEW 
ELECTRONIC HOME AIR FILTER 












Look at these selling advantages! The new Electro-KLEAN ELEC- 

TRONIC HOME AIR FILTER keeps wallpaper and fabrics clean 

without frequent housecleaning . . . eliminates daily dusting chore 
. traps air-borne pollen and germ-laden particles! 


Yes, Electro-KLEAN is the trouble-free filter that keeps air 
actually 20-times-cleaner than throwaway type filters... re- 
moves dust, dirt, soot and grime particles down to 1/100,000 
of an inch! 


Because home furnishings are protected in an Electro-KLEAN 
house, your customers can forget about frequent redecorating. 
Hay fever sufferers will be sold when they find that Electro- 
KLEAN pulls loose pollen from the air...mothers will want the 
freedom from air-borne bacteria that Electro-KLEAN gives! 


Behind Electro-KLEAN is the background of American Air Filter 
Company, with 30 years’ experience in the design and manufac- 
ture of air cleaning and dust control equipment. No other name 
can offer such assurance of quality. 


REMEMBER, ONLY THE NEW Electro-KLEAN OFFERS 
ALL THIS: Super-clean air — 20 times cleaner than throwaway 
filters ...no water and drain connections needed .. . filters air 
mechanically even when power is off...no maintenance re- 
quired ... backed by years of research and home testing. 


fer. 





























NEW !  Eight-page illustrated brochure! ey] hang 
a Se ee ee ee a 

en aaa Ree Be i a crank era’ ——— i —————— 7 

| AMERICAN AIR FILTER COMPANY, INC. | 

209 Central Avenue, Louisville 8, Kentucky | 

Please send me full information on the unique advantages Electro-KLEAN brings t 

to modern living. | 

| | 

| | 

| NAME | 

| | 

| COMPANY 
| | 
ADDRESS | 
} American Air Fit | em ! 
2 eon rr NY, INC. be oo 
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DWYER PRODUCTS CORPORATION 
Dept. D35, Michigan City. Ind. 
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only one so far is in Baltimore) to give fixup 
credit to impoverished slum owner-occupants 
who cannot get it from regular lenders. 


What about displacees? Rouse and Keith 
figure that family displacement caused by 
their plan would involve about 20,000 fam- 
ilies. Over a ten-year period, therefore, the 
annual relocation load would be 2,000 fam- 
ilies, or 165 a month. They point out that 
there are over 60,000 family moves a yea 
in Washington. Thus urban renewal would 
add only about 3% to this activity. 

Rouse and Keith estimated cost of the whole 
program at $200 million. Federal grants of 
$166 million would be required; the city’s 
one-third share of $67 million could be met, 
they say, by coordinating the district’s ten-year 
public works program (to cost $300 million) 
with urban renewal. Thus, by placing street, 
sewer, recreational building in renewal areas, 
the city would qualify for Federal aid merely 
by a juggling of construction it should do 
anyway. 

Besides, the report puts the resultant gain 
from increased assessments, after renewal, at 
some $7 million a year, implying that the 
city’s share of the cost could be amortized in 
about ten years. 

Would the report help other cities get 
started on an urban renewal program? It was 
indeed a landmark of logic. HHFAdministra- 
tor Cole called it “probably the most compre- 
hensive piece of work ever done.” He said it 
“certainly is what Congress intended when it 
wrote the ‘workable plan’ into the Housing 
Act.” The Natl. Assn. of Housing and Re- 
development Officizls thought the report so 
good it called for caution. Said NAHRO’s 
newsletter: “Not many cities are now able to 
present such a comprehensive program, and 
it would be unfortunate if this report became 
the standard against which other workable 
programs were judged. It ought also to be 
noted that this is not yet the District of Col- 
umbia’s program. It is still but a recommen- 
dation—a report to the city commissioners. 
The city must still take action to put it into 
effect.” 


Gratiot redevelopment 
moves again in Detroit 


Detroit had been trying to get a feasible plan 
for redeveloping its slum-cleared Gratiot- 
Orleans area for half a decade. Homebuild- 
ers had originally talked about tackling the 
property, but the idea got stymied in red tape. 
Big Builders Warner-Kantner had applied next 
and left a several-thousand-dollar deposit with 
the city; they changed their minds, taking the 
deposit with them. It was not until the Citizens 
Redevelopment Committee, composed of some 
of Detroit’s leading industrialists, store own- 
ers, AFL union chiefs and financial men, 
came up with an over-all plan a few weeks 
ago that the project took a turn for the better. 

Designs offered by Architects Minoru Ya- 
masaki, Oskar Stonoroy and Victor Gruen 
seemed not only feasible but good looking. 
The architects proposed to “reverse trends 
which threaten the very life of our great urban 
centers” (the land is only 3,000’ from the 
city’s business section) by dividing the prop- 
erty into three sections to house 4,400 
families. Units would be mixed in to the 
park-like area in modern, single-family de- 


(continued on p. 66) 
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here is 
PLUS sales appeal... 





... the extra handy 


Storage space you get 
with 


(GLIDE-ALL 
O0%¢L. 


Patent No. 2111448 





Wi These modern 8 foot floor-to-ceiling sliding door 
panels open up new areas of easily used storage space 
thereby adding more sales appeal to your houses. They 
are the most economical answer to the No. 1 feature 
today’s home buyers look for: room for storage. 


You’ll find Glide-All Sliding Doors have other plus 
values too. In floor-to-ceiling, wall-to-wall installation 
they eliminate costly framing and plastering construc- 
tion. Their installation takes minutes, not hours by 
even unskilled labor. Out of square jambs, ceilings or 






















PLUS... lower 
construction costs 


PLUS... simple, 
quick installation 


floors are no problem with Glide-All Doors . . . unique 
adjustment features built into each panel assure per- 
fect fitting and quiet, trouble-free performance. 

Glide-All Doors fit modern decorating plans, too. 
They can be papered, painted, or finished to match or 
blend with the walls. In wall-to-wall installations they 
make small rooms seem larger. 

Glide-All Doors are made of durable Masonite Duolux 
panels, reinforced with steel tubing; they ro!l smoothly 
on Nylon lifetime rollers in overhead sicel tracks. 


THERE ARE GLIDE-ALL SLIDING DOORS FOR ALL TYPES OF INSTALLATIONS 


Glide-All Sliding Doors are available in 8’ floor-to-ceiling 
panels, or 6’8” standard heights, overhead or bottom roller 
models, in modern flush or recessed panels. Glide-All Doors 
can also be adapted to your special installations. 


Glide-All Doors are regularly supplied unfinished—ready 
for painting. On special order, they are available with 
factory-applied prime coat, and in attractive simulated 
wood-grain finishes. 


Write Today For A.I.A. File, specifications and details on all Glide-All Sliding Doors. 


For Wardrobes + Closets » Cabinets - Counters... use Glide-All, Jr. Sliding Doors 


The new Glide-All, Jr. is a small panel door, of the same 
material and construction as large Glide-All Doors. It is 
complete, ready for simple, fast installation to quickly 
convert otherwise wasted areas into handy small storage 
space. Available in standard heights from 16” to 36”—in 
widths 18%” to 36”. A pair fits openings up to 72” wide. 
Write today for complete details. 
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Glide-All Doors are produced in 5 modern plants across the Nation... available from distributors 


throughout United States and Canada. © For complete information write plant nearest you. 






GLIDE-ALL SLIDING DOORS ARE A PRODUCT OF 





WoopDA.t JNDuUSTRIES [NC. 


CHICAGO, 3510 Oakton St., Skokie, Illinois 
CLEVELAND, Ohio, 1890 Carter Rd. 

EL MONTE, Calif., 801 West Valley Bouleverd 
LAUREL, Miss., P.O. Box 673 

NEW YORK, Glen Cove Rd., Mineola, N. Y. 
SAN FRANCISCO, 1970 Carroll Ave 
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“I’m sold on 
convenience of 






80 acre 
WEDGEWOOD PARK SUBDIVISION 
of Milwaukee 
Nordale Realty — Harris K. Evans, Pres. 
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‘Sell features like the ADJUSTO Shower... 
and you sell the home.’ 


b 

More and more, progressive builders like Nordale Realty, are featuring 
bath and a halfs. Each equipped with beautiful ADJUSTO Queen Mary 
Shower units . . . From the 120 acres of ADJUSTO homes in Gary to 
10,000 homes in Panorama City, California, ADJUSTOS are the answer 
to builders everywhere. 

The ADJUSTO combines a shower and tub filler that adjusts to any 
height for standing or sitting shower, shampooing or children’s shower. 
ADJUSTO mixes hot and cold water for full stream or fine needle spray. 
Now the “lady of the house” can shower without a bathing cap — yet 
keep her hair sparkling fresh and dry. 

ADJUSTO costs less than a tub filler and separate shower and cuts 
installation time 43% because the single ADJUSTO units does the work 
of both and it’s so quickly and easily installed after plastering, tiling or 
painting. 

Milwaukee Faucets has a Fixture for every job. 

Now, Milwaukee Faucets, Inc. also offers the ultimate in styling and 
design — a complete line of modern over-rim tub fillers and deck faucets 
for the kitchen and bathroom. Before you specify plumbing for your 


next contemporary home — ask your progressive master plumber about 
the COMPLETE line of Milwaukee Faucets fixtures. 
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(-] Complete line of Milwaukee Faucets fixtures 
[_] ADJUSTO Shower units 
[_] Milwaukee Sump Pumps 














II ihiscsnekte senaniheicubmnagaiakianbeecocetein | 
TT SS NNT ee RELI Tt SS MILWAUKEE SUMP or UTILITY PUMPS 
| These dependable Sump Pumps guard 

AddreSS nn. -nnneeneeeeeeeeesesnseeeeeeeccncnseeeneeccnnnnecennnenennenasanenceeannnanaeseeeeted | against basement flooding and keep low 
City State | spots dry. With a capacity of 3600 gal- 

ere: Mars eae go TY ee Tae Te See eas | lons per hour, these powerful pumps 
I plan to build approximately .......2...................-.. homes this year. | offer smooth flow and quiet operation. 

og former! 

MILWAUKEE (Pawel re, Mitwewkee Flush Valve Co. | , 
Dept. B 318 E. Reservoir Avenue Milwaukee 12, Wisconsin | See your progressive master plumber 






in the half-bath next to the master 








Queen Mary 


ADJUSTO 


Ideal for new con- 
struction — doubles 
as a shower and tub 
\ filler. 








the added privacy and a 
an ADJUSTO Shower 


is 





UPRIGHT PUMP 
New features, large capac- 
ity, simplicity of opera- 
tion assures long life with- 
out repairs — powerful 
“NEMA" GE motor is 
backed by full warranty. 












SUBMERSIBLE PUMP 
Operates under water. 
Large screen area easily 
cleaned. Entire unit installs 
below floor for quiet op- 
eration, 
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Halstead and Mitchell Residential Cooling Towers, the first cooling towers de- 
signed and priced for the home market, actually slash air-conditioning water 
bills by over 95%! They accomplish this major saving by recirculating precious 
cooling water—at the same time maintaining the full air-conditioning efficiency 
possible only with water-cooled systems. 


Because these are induced draft units, they may be placed out of sight. They 
will in no way interfere with building landscaping. Halstead and Mitchell 
Residential Cooling Towers are built in a complete range of sizes from 2 
through 714 tons. In any size, their low-cost maintenance and operation provide 
a considerable sales incentive for home and small building air-conditioning. 


20 Year (ruarantee! on the wetted deck surface 


There’s nothing experimental about these units. Quality features of famous 
Halstead and Mitchell Industrial Cooling Towers have been incorporated, mak- 
ing possible an exclusive 20-year guarantee on the wetted deck surface against 
attack by rotting or by fungus. The cabinets have multi-protective coatings, the 
fans are of stainless steel; all of which adds up to many years of trouble free life. 


Halstead & Mitchell 
Induced Draft 
Cooling Towers 

can be tucked away 

to enhance landscaping 


Here H&M Residential Unit is installed in 
small chamber under front steps of home. 





At Leading Heating Bp 
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Wholesalers Everywhere aA | Py 
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Write for BULLETIN RE-1 
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BESSEMER BUILDING * PITTSBURGH 22, PA. 











Small grilles for air exhaust and air intake 
are only external evidence of cooling tower! 
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Two hanger styles that fit any thick- 


~ ve ; AA : y, Va ws " fi LC f 
ness of mmtertor sliding doors. 
Just think how these National-designed hangers simplify the handling of this 
new type of sliding door hardware. Dealers need only stock the single wheel, 
the two wheel adjustable type hanger and one style of rail for serving every 
thickness of sliding door. 
Rail is made of 18-gauge, Hot Galvanized Steel and is so designed that hanger 
wheels cannot jump the track. Rail is furnished in the popular 44, 56, 60 and 
68 inch lengths. 


They slide with a whisper’’ 


Large Nylon wheels 138 inches in diameter 
carry:the door-load with ease and fewer rev- 
olutions. Hangers require no lubrication and 
are stoutly constructed for lasting service. 


No. 185 SI No. 182 Sliding Door Hanger 


This is the two wheel adjust- This is the popular single 
able type. Weight of doors wheel style. Slotted mount- 
equally distributed over the ing screw allows for simple 


whole axle adjustment View showing complete door -assembly 
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CO1lOrT new Ss fo ali MAND builder-members! 
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Announcing 
HOUSE & GARDEN’S 


2ND ANNUAL CoLor 





AWaArTrds 


ompetition 


... because of the nation-wide success of HOUSE & GARDEN’S Ist Color Awards Competi- 
tion held last year in cooperation with the National Association of Home Builders 


... because of the increasingly important part color plays in quality home building for 
originality, attractiveness and sales-appeal... House & Garden will sponsor a 2nd annual 
COLOR AWARDS COMPETITION for 1955... 


... again, it will be based on the distinguished use of HOUSE & GARDEN COLORS on the 
exterior of houses and residential developments built by NAHB builder-members during 
1955. Send for your entry form today! 


Winners H&C’s 1954 Color Awards Competition 
EASTERN AMrters Brothers, Inc. Media, Pennsylvania 
SOUTHERN Stockton, Whatley, Davin & Company Jacksonville, Florida 
MIDWEST Castle Homes Inc. Akron, Ohio 
SOUTHWEST Sun Construction Company Dallas, Texas 


west Cliff May—Chris Choate Los Angeles, California 


mail this coupon now 


Entry Rules: 


e All NAHB builder-members 
are eligible. Entry forms (see 
coupon) must be filed prior to 


April 15, 1955. 


e Houses entered must have 
been built during the first 11 
months of 1955. 


e All colors used must match 
House & Garden Colors. We will 
supply qualified entrants with 
a complete Color Awards Kit. 


¢ Winners will be judged by a 
panel of House & Garden edi- 
tors and will be announced in 
the February 1956 issue of the 
magazine, available to the pub- 
lic during the NAHB Exposi- 


tion in Chicago. 








Gentlemen Please rush official entry forms for House & Garden’s 
2nd annual Color Awards Competition 














ont Name 
A Condé Nast Publication 
: Firm 
Wak (? (; 
420 LEXINGTON AVENUE, NEW YORK !7 City. 
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6 Sound Reasons Why 
ARCHITECTS and BUILDERS 


Specify Permanent 


CAST IRON SOIL PIPE 
and Fittings .... From Roof to Street 


Architects and builders recognize that their responsibility to clients includes the structure 
and all of its connections straight through to the street. That’s why so many specify per- 
manent cast iron pipe for these sound reasons: 


Roots Can't Clog High Structural Strength 


(Fe 
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Lasts for Centuries 




















Rugged cast iron soil pipe has a record of 
longevity in stacks and plumbing drainage 
systems unequalled ‘by any substitute material. 
It will outlast any home. In the oldest house 


Joints of cast iron pipe are packed with 
oakum and caulked with molten lead. This 
combination provides a joint that absolutely 
prevents root penetration—the cause of so 


lawns and 


Cast iron soil pipe is self-supporting and 
can stand heavy loads, such as high driveway 
pressures, without injury. It withstands fracture 


by ground settlement, root growth or vibration. 


It cannot be penetrated by nails and spikes 








many clogged sewers, 
unhappy home owners. 


in Chicago, built in 1836, the original cast torn up 
iron soil stack and cast iron sewer line are 


still in perfect condition. 


Zero Moisture Absorption 


driven in the walls of a building. 


Approved by All 
Building Codes 


Easy to Lay 





QS 
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Cast iron pipe is non-absorbent—inside and 
out. Wet earth won't cause softening, distor- 
tion or loosening of its joints. It stands up 
indefinitely against damage by the continued 
passage of hot soapy waste. 


Cast iron soil pipe is the only pipe approved 
by all national, state and city codes for drain- 
age both inside and outside the building. Cast 
iron is also the only material permitted under- 
ground beneath the building by all codes. 


No complicated trenching is required when 
cast iron pipe is laid from house to street. It 
can be laid shallow or deep. The trench is 
backfilled in the usual way with no special 
underlays for joints or barrels. 


When you specify cast iron — inside and out — of any home you can 
do so with confidence that there will be no complaints or comebacks. 


* * * * * * * * * * 


Woodward Iron Company does not manufacture cast iron pipe, but supplies many of 
the nation's leading foundries with high grade pig iron from which pipe is made. 


WOODWARD IRON COMPANY 


WOODWARD, ALABAMA 
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CORRECT 
MOISTURE CONTENT 
IS ONE OF THE 
MOST IMPORTANT 
AND LEAST VISIBLE 
CHARACTERISTICS 
OF FINE LUMBER. 
CERTIFIED 

DRY REDWOOD 

IS THOROUGHLY 
AND PROPERLY 


SEASONED. 
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° f CERTIFIED 
GRADE MARKED + TRADE MARKED alifemit fduood, (RA) DRY 
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CALIFORNIA REDWOOD ASSOCIATION * 576 SACRAMENTO STREET + SAN FRANCISCO 11, CALIFORNIA 


HARWELL HAMILTON 


HARRIS, ARCHITECT 2 sige 


: 
t 
4 
a 
se 


65 


MARCH 1955 





Ever figure what 


CONVENTIONAL 
BUILDING DELAYS 


Men on the job! Delivery of needed materials held up! It’s an old 
story that doesn’t bear repeating if you are going to make a profit. 


It’s one of the reasons more and more builders have switched 
to prefabricated home building . . . why in 1954, prefabrication 
showed a gain of more than 30% over 1953. All structural ma- 



























































terials are delivered in one : Housing Prefabricated 
; tarts 
shipment... from one re- “ jg99 a 
liable source. y. 
ss ; 1500 600 
Investigate prefabrica- si 
M eo 
tion as the answer to mass 1300 ie 500 
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produced homes that meet ol 
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dividual tastes + be style, $00 ~ rota ure | 300 
size, and in modern living "1984 € 
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1948 1949 1950 1951 1952 1953 1954* 
ter and sell faster because 


they’re today’s biggest Write for a list of home prefabricators 
home value. and learn the advantages of 2 dealership. 


Subscribe to "PF", official monthly journal 
of PHMI, to keep up on developments in 
this fast growing field. $3 a year. 







PREFABRICATED HOME 
MANUFACTURERS’ INSTITUTE 


931-20th Street, N.W. 
Washington 6, D.C. 








(continued from p, 58) 





tached and semidetached houses, both row © 


and court-type garden apartments and hig). 
rise buildings. Its public housing (about 1,10) 
units) would be dispersed. 

No redevelopment project was ever built in 
a day, however, and the Detroit plan was sti'l 
beset with technicalities. One of the Citizens 
Committee’s pet schemes had been a proposal 
to set up a nonprofit corporation to buy from 
the city all residential property involved an. 
resell it at cost to parties interested in build- 
ing on it. The committee could thus kee) 
check on the aesthetics of the project. HHFA 
said it was sorry, but this would be illegal. 
An alternative was proposed: the 12-man com. 
mittee could be given official power to act as 
the city’s agent in controlling the design of 
the plan. How this would work out was still 
being discussed. 


Air conditioning leaders 


foresee 10% rise in output | 


The air-conditioning industry has hitched up 
its belt and again is talking loudly of new 
ways to grab bigger markets. 

Delegates crowding the annual meeting of 
the American Society of Heating and Air-Con- 
ditioning Engineers (name changed to substi- 
tute “Air-Conditioning” for “Ventilating” ) 
were mindful of last year’s glut in room con- 
ditioners. But they were not letting the pain- 
ful experience crimp their plans for °55. 

“Competition is tough,” said a vice presi- 
dent from Carrier Corp., “but the production 
is booming.” 

Carrier President Cloud Wampler, who of- 
ten makes predictions on an industry-wide 
basis, put total sales in 1954 at close to $2 
billion. For 1955 he predicted a rise to $2.2 
billion. Other experts were estimating an 
over-all rise of between 10 and 15%. 


The lion’s share? The question was which 
section of the increasingly-diversified industry 
would account for most of the rise. Last year, 
manufacturers of room models were caught in 
a blast of over-optimism and cold air. Sales 
did not reach a million units, let alone the 1.2 
million expected. Drop in such sales helped 
account for an $8.1 million loss for Servel, 
Inc. in fiscal 54. York. Corp. suffered a net 
loss in its first fiscal quarter (ending Dec. 31), 
with sales 25% below what they were a year 
ago. Carrier Corp. showed a modest increase 
in profits, but reported a decline in sales. 

For the new year, predictions were that 
production of room units would not pass last 
year’s mark but that sales would. Philco Vice 
President R. A. Rich foresaw sales at 1.5 
million. 


Wet heat & air models. More important 
on a dollar basis were plans for whole-house 
conditioning. The industry was at work on 
ait-cooled models for central systems. Richard 
Locke of Minneapolis-Honeywell estimated 
that the number of air-conditioned houses 
built in °55 would be double last year’s 75,000. 
Wampler saw a market of $28 billion in air 
conditioning of existing homes, divided be- 
tween those with wet and those with dry heat. 

Wet-heat models at the ASHAE meeting 
were hot news. Some 25 new kinds of boiler- 
chiller packages were on exhibit. But with 
such systems estimated at third-higher costs 
over the old-line ductwork systems, planners 
for the industry still saw research ahead. 


(continued on p. 70) 
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he new FHA regulations have 
caused a definite trend to QUALITY 
Homes with QUALITY Features. 
Building applications prove this. 

When it comes to heating, the 
wise builder installs Kaustine Qual. 
ity Furnaces because he knows he 
can’t buy better warm air heating at 
any price... he gets nationally 
advertised heating equipment with 
“Quality Recognition” . . . and, he 
does not pay a premium for Kau- 
stine. 

With Kaustine fully-automatic oil 
fired furnaces he offers his pros- 
pects a dependable heating plant 
second to none in economy, effi- 
ciency and long life. Kaustine En- 
gineering and Factory Assembly 
cuts his construction and installa- 
tion costs, and Kaustine design 
saves valuable floor space. 





THE KAUSTINE “LOW-BOY” 


These fully automatic oil-fired Low Boys are designed 
for cellar installation. There are three factory assem- 
bled models delivering 85,000 B.T.U.’s, 95,000 B.T.U.'s 
and 110,000 B.T.U.'s. Larger units up to 250,000 
B.T.U.'s are shipped knocked down. 


GET THE FACTS ...WRITE DEPT. H-3 





eittibsaet® TOPS IN QUALITY 





There is a Kaustine Furnace or Winter 
Alr Conditioner for every type of home 
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4 WAY MERCHANDISING PLAN 
for new CAPITOL Color-Planned kitchens 





ee 







FAMOUS “COLOR-PLANNED” 
HOUSE & GARDEN COLORS 


Color-coordinated with all 
the quality furnishings and 
accessories that use the 
House & Garden color sys- 
tem. Choice of six solid 
colors, six unique color- 
flecked finishes, and white. 














CAPITOL’S GREATEST 
NATIONAL AD PROGRAM 


Dramatic full-color pages 
featuring Capitol’s all-new 
line in the leading home 
magazines. Plus plenty of 
editorial tie-ins. Plus hard- 
hitting new sales promo- 
tion material. 
















QUALITY THAT SELLS 
EASIER AND STAYS SOLD 


All-new design. Rounded 


Ula Ge etelmel-m ah vets ia. contours, nylon-roller 
drawers, self-aligning 


a rf — ae 
eee GO BOOKLET 1 — hi doors, sit-down sinks, spe- 
14 designs by stylist Lee Chi = cialty cabinets for built-in 
ovens, ranges, mixers, 
fans. All steel. Can’t warp, 
rot or stick. 
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PRE-SELLS MORE HOME BUYERS 
ON THE NEWEST IDEAS IN KITCHENS 





WRITE NOW FOR FULL DETAILS 









on how Capitol Kitchens’ new 4-way 
Merchandising Plan opens up big 
profit potentials for you. Or use the 
handy coupon below. 


Authoritative, years-ahead styling suggestions in “Color- 
Planned Kitchens by Capitol”, unique 20-page kitchen 
design manual, will set kitchen fashions for thousands of 
home buyers and modernizers. Result: Capitol Color- 
Planned Kitchens add more sales-making features and 
accepted style prestige to your houses. And that’s just 
part of Capitol’s 4-way merchandising plan to make the 
newest ideas in kitchen cabinets pay off for you with 
the biggest sales-plus in the industry. 


| 
uss 
KITCHENS 


DIVISION OF HUBENY BROTHERS, INC. 
614 East First Avenue Roselle, New Jersey 
*“*CABINETS OF STEEL FOR LASTING APPEAL’ 














CAPITOL KITCHENS 
division of Hubeny Brothers, Inc. 
614 East First Ave., Roselle, N. J. 











Please send complete information about the 
new CAPITOL Color-Planned Kitchens and 4-way 
Merchandising Plan. 


lama [] Distributor [J Dealer [] Builder 
















NAME 












STREET & NO 








STATE 








CITY ZONE 
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New low-cost method {or ingtalling 
Hardwood Strip Floore over concrete 








OAK FLOORING 
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1.NO WOOD SUBFLOOR is needed with the 
“screeds-in-mastic” method of installing strip Oak 
Flooring over concrete slabs. It’s fast, easy, economi- 
cal... and proven successful in thousands of homes. 
Any approved type of slab construction with mem- 


brane moisture barrier may be used. 


3. RANDOM LENGTH SCREEDS are laid in a stag- 
gered pattern throughout the floor area with ends 
overlapped at least 4”. An inch gap between screed 
ends and the base plate provides necessary expansion 
space. Flooring may be laid as soon as screeds are 
in position without waiting for mastic to harden. 


No other floor gives you ALL the advantages 
of OAK for slab-on-ground houses 
e Prevents costly heat loss through the concrete slab 
@ Counteracts the uncomfortable hardness of concrete 
@ Preferred by 8 out of 10 home buyers, builders, 

and architects 
NATIONAL OAK FLOORING 
MANUFACTURERS’ ASSOCIATION 
852 Sterick Building, Memphis 3, Tenn. 









ere te 


Address__ 


City 





2. ECONOMY OF THIS installation method makes 
Oak Floors practical for even lowest-cost homes. No 
special skill or tools are required. A sound nailing sur- 
face is provided by short lengths of preservative- 
treated 2x4 screeds laid in an asphalt mastic which 
anchors them to the concrete slab. 





4. SIDE AND END-MATCHED FLOORING is used, 

blind nailed. Each strip bears on at least two screeds 

but joints don’t have to meet over screeds. Nailing to 

both screeds at lap joints binds the floor together in a 

tight, solid unit. Sanding and finishing follow in the 

usual manner, unless prefinished flooring is used. 
~ 

Mail coupon for ~~ 

free installation manual 


NATIONAL OAK FLOORING 
MANUFACTURERS’ ASSOCIATION 
852 Sterick Building, Memphis 3, Tenn. 
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“Sales Condition’ cur erosrects: 


Feature the New 


REMOTE TYPE 


EVARORATOR 
_ SECTION — 


CONDENSER 
~_ SECTION 








Home-shoppers become home-buyers 
when your houses include efficient, com- 
plete air conditioning . . . at low cost. 
Particularly if it’s quiet in operation! 

New Remote MARVAIR is the answer. 
The condenser section (with compressor 
in weatherproof, soundproofed case) can 
go outside, in garage, or attic or basement. 
Silent sirocco fans holding noise to a 
whisper. 

So rugged it cools and dehumidifies 
when the thermometer shoots up to 126°, 
the Remote MARVAIR is precision-built 
of finest materials, yet the lowest priced 
unit of its kind on the market. A natural 
for project builders; ideal for remodeling 
or modernizing. Push MARVAIR Remote 
and profit! 


Get ALL these Features with MARVAIR REMOTE: 


® Within Reach of Every Buyer. Adds 
so little to down and monthly payments that 
fits any budget. Low first cost—low operat- 
ing cost too! 


® Easy to Install. Unit completely wired. 
Tubing easy to connect. Compact sections 
take little space. 

¢ Fits Any Forced Air Furnace. Evapor- 
ator section may be installed with furnace, 
added to present furnace (in modernization 
jobs) or with separate ducts. 


““ATTIC-TYPE’’ MARVAIR 


Packaged Waterless Units for 
homes up to 1200 sq. ft. 


Suitable for any small one-story house with 
central hall, Unit installed in attic or false 
chimney, with hall ceiling dropped to act 
as dispersal chamber. Sensationally low first 
cost and installation cost. Unusually quiet 
and economical in use. This revolutionary 
MARVAIR is a natural for builders of small 
homes. 


Write for Spec Sheets and Nearest Jobber, to: 





© No Water Required. Air-cooled, water- 
less. No water tower—no water expense or 
restrictions in drought areas. 


¢ Maximum Performance, Extra large 
condenser and evaporator. 


© Whisper Quiet. Silent indoors and out; 
no noise nuisance to home owner or neighbors. 


® Quickly Serviced. Compressor cabinet 
designed for easy access. Minimum of moy- 
ing parts, for trouble-free operation. 





<a OWS CS BO pivision, MuNCIE GEAR WORKS, INC. 


A Great Name in Heating and Air Conditioning 
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OPINIONS 


These intellects shed the following light on 
matters of moment to housing: 





Robert Moses, New York 
City construction coordi- 
nator, in the New York 
Times: 


Lire: Eisenstadt 


“No doubt there have been contemptible chis- 
elers, but FHA produced houses in quantity 
when we faced a revolution led by returning 
veterans without a place to lay their heads. 
There was an almost hysterical demand for 
shelter without excuses. delay or red tape, no 
matter how it was brought about. None of the 
Washington investigators speaks of the atmos- 
phere of that day and of the extraordinary rec- 
ord of this city in meeting the challenge.” 


Prof, Allison Dunham of 
the University of Chi- 
cago law school, in The 
Mortgage Banker: 





“If the mortgage industry uniformly were as 
zealous about checking against housing code 
violations before placing a mortgage or dur- 
ing the term of the mortgage as it is abcut 
checking nonpayment of the real property tax 
on mortgaged property in a!l cities, there 
would be very little more housing code delin- 
quency than there is tax delinquency. The 
mortgage industry has the same power against 
the mortgagor for a code violation as it has 
for tax violations, and it has the same oppor- 
tunity—and duty—to refuse a loan on prop- 
erty in violation of housing laws as it has on 
tax delinquent property.” 


Architect Ralph Walker, 
FAIA, past president of 
AIA, in talk to Natl. , 


Lumber Mfrs.’ Aasn. Pe 





“Now the industry should no longer treat }um- 
ber as a servant to building but rather as a 
master that gives an elegant sense to life. The 
inherent beauty of wood is apparent from 
seeing it, feeling it and sometimes smelling it. 
... Only wood can be so beautiful in its nat- 
ural quality that you want to touch it.” 


Albert W. Lockyer, MAI, 
past president, New 
York State Society of 
Real Estate Appraisers: 





Fabrian Bachrach 


“We are told that both VA and FHA are sur- 
veying the present need for housing in many 
areas and are ready to restrain credit when 
the first signs of oversupply appear. I hope 
this is true because the homebuilder will not 
stop as long as he can get financing. And the 
pressure for credit expansion, as things slow 
down, will be greater than ever.” 


(NEWS continued on p. 74) 
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KITCHEN CABINET TOPS. 












sf 





And Nothing Looks Better ! 


Smooth, streamlined and contour-formed, with great seam-free work 
areas up to ten feet long! That’s UNITED, the new kitchen 
cabinet top that all America is looking for! 







Formica and steel are wedded together and contour-formed for life 
in big one-piece counters—seamless all the way, from rounded 
front to swing-up backsplash in unique UNITED construction! 












HOME-PLANNER ENDORSED! 


Housewife Mrs. Mary-Alice Eaton says: 

“I was one of the first to have a UNITED top in my 
kitchen, and I couldn’t be more pleased! 

It’s not only lovely, but a dream to work with!” 


Mary Qhee Ealou. 



















UNITED TOPS ALONE CAN SELL A KITCHEN! 


UNITED tops offer more than any other kitchen cabinet 
surfacing! Exclusive, patented UNITED end-capping is 
the most effective ever devised—water and grease 
just can’t seep in! UNITED can never warp, crack, 
buckle or separate! Further, this 
versatile end-cap allows you to FORMICA 
enlarge kitchen assemblies any- 
time after initial installation. 
UNITED tops install easily on all 
standard-sized kitchen cabinets and 
| are available in straight lengths of up to 
ten feet. Sinks and fittings can be installed 
{ wherever required, and UNITED features special 
4 corner units for L-shaped or U-shaped kitchens. 

















Be Wise Be Sure Buy United 















KITCHEN CABINET TOPS 


THERE ARE A FEW LOCAL FRANCHISES AVAILABLE TO QUALIFIED DISTRIBUTORS. WRITE TODAY TO: UNITED METAL CABINET CORPORATION 
172 SEVENTH STREET * BROOKLYN 15, NEW YORK 
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CEDAR 
SHINGLES 


CEDAR 
SHAKES 








Today’s home buyer is critical, selective and well-informed on UG 
building methods and building materials. He leans to the natural, 











looks for the genuine, insists on quality. And the new Housing Act—with its lower down 
payment structure—enables him to afford quality. Cedar shingle roofs and cedar shake 
walls add the obvious measure of quality that sells homes—yet they cost no more 


than many substitutes. 


your best “outside salesman” is cedar 





5510 WHITE BUILDING, SEATTLE 1, WASHINGTON 
RED CEDAR SHINGLE BUREAU 550 BURRARD STREET, VANCOUVER 1, B.C. 
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Better Heating and Cooling 
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HORIZONTAL COOLING UNIT 


Add central cooling without sacrificing 
space! Installs in attic or crawl-space or 


suspends, 
capacities, 


Available in 2 and 3-ton 








JOIN 
janitrols 
CRUSADE 















NEW! 
° 
GAS-FIRED DOWN-FLOW FURNACES 

A compact design, approved for closet P 
installation. High capacity for use with / aa 
small duct systems. Available in 80,000, 
100,000 and 120,000 Btu/hr inputs. 








aA 
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These all-new, Janitrol condi- 
tioners have been designed specifically 
for the perimeter-type systems used in 
today’s popular basementless construc- 
tion. They have the extra quietness and 
compactness required for closet, crawl- 
space or attic installations. And both 
units are built and backed by Janitrol . .. 
makers of quality equipment with a 
proved record of durability, performance 
and economy! 


-Janitrol 


HEATING AND AIR-CONDITIONING 
DIVISION 











SURFACE COMBUSTION CORPORATION, COLUMBUS 16, OHIO 
IN CANADA: ALVAR SIMPSON LTD., TORONTO 13. 
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TWO-BATH MODEL FOR PORTLAND HOME SHOW 
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SANIT geen eer: 


COMBINES PRIVACY WITH INDOOR-OUTDOOR STYLE 


BUILDERS AT WORK: 


Adaptable home show model 


A house which fits either a flat or gable roof 
(cut, above) has been picked as the model home 
for the 1955 home show in Portland, Ore. 

Architects and builders teamed up in a contest 
to choose a “practical, contemporary” design for a 
three-bedroom model in the $12.000-$16.000 price 
range. Winner among 25 entrants: William L. 
Fletcher, a junior associate of the Oregon AIA 
chapter. Best features of the design, as Fletcher 
sees it, include open layout of living, dining and 
kitchen areas which promotes good traffic flow, 
two private patios for indoor-outdoor living. Says 
Fletcher: “The house will fit on either a wide or 
a narrow lot with no basic changes.” Interior 
finish is painted, with some natural finish wood, 
notably 1x4” hemlock paneling, Ceiling is on a 
7 module with 3” laminated roof or 2” T&G deck- 
ing, which fits FHA requirements. 

Contest judges were Architects Paul Hayden 
Kirk of Seattle, Robert B. Price of Tacoma and 
Robert Wilmsen of Eugene, Builders John J. 
LaPorte of Portland, Delbert A. Belfoy of Ta- 
coma and Mark Perrault of Portland. LaPorte 
was to build it for the March 4-14 show, being 
with a Pacific Northwest 


held in conjunction 


builder conference. 


White cliffs of Doelger 


Builder Henry Doelger’s rows upon rows of stucco 
row homes (17 400 in 29 years) that fill the west- 
ern slopes of San Francisco have led wags to dub 
the area the “White Cliffs of Doelger.” As penin- 
sula-tip San Francisco began to run out of build- 


able lots in the postwar housing boom, Big Builder 
Doelger moved to neighboring Daly City, started 


afresh. Since 1949, his Westlake development has 
mushroomed from sand dunes and artichoke fields 
into a town-within-a-town of 3,400 single-family 
houses, 1,000 apartments, three schools and a big 
shopping center. 

Most of Doelger’s San Francisco homes went 
up on 25’ lots, dictating an arrangement of living 
room above garage. At Westlake, Doelger clung to 
the tiny lot pattern. He offers his customers a 
choice of 25 floor plans and nearly as many styles 
of design (cut below), resulting in a hodgepodge 
that includes just about everything but rambling 
ranch homes. Price range: $12,275 to $29,850. Al- 
though Doelger hit a 1,000-a-year clip in produc- 
tion last year, Westlake is still only a third of the 
way to its projected 9,500-house total. The Daly 
City council has just approved annexation of 440 
acres on either side of the new Skyline Freeway, 
providing space for 3,000 of the total. 


Blowup in Carol City? 


Backers of highly-touted Carol City, 15 mi. from 
Miami (H&H, Sept. 54, News) collided with the 
facts of mortgage life and apparently were coming 
out second best. The big deal—10.000 houses to be 
sold at cost with the operators making their profit 
on community facilities—had been organized by 
Ralph Stolkin of Chicago (finance) and Carl 
Byoir of New York (publicity), with Miami Build- 
er Julius Gaines doing the job. Last month the job 
was stalemated. 

The trouble was in financing. After taking de- 
posits on 1,400 houses, the project managers found 
they had firm financing for only the first 400. The 
trouble, said a couple of sales agents for the job, 
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LAYOUT IS ADAPTABLE TO MOVING CROWDS 


involved a $7,600 model (with $250 closing costs) 
and a $7,025 model (with $225 closing costs). 
They reported that a verbal commitment from 
Bankers Life & Casualty Co. of Chicago (all fi- 
nancing in the new city was to be conventional) 
to handle these particular models had led them 
to believe that down payments on both models 
would be $150. It now looked as though the down 
payments would be $367 and $409. Naturally some- 
thing had to be done to advise customers of this 
change. So far, said the agents, they had been 
able to work things out with “about 60 or 65 
buyers”, but the question of how many of the 
controversial models had been sold in the first 400 
was vague. 

Upshot? In the minds of at least some of the 
principals the only way to sell the houses was to 
get FHA and VA financing. Approval from the 
agencies would not be forthcoming-until the master 
plan for the whole city—tentatively approved by 
the county commission—had been formally adopted. 


Levitt buys Jersey site 


Big Builder William J. Levitt—high man on starts 
in the nation—admitted the rumors were true: he 
had purchased some 3,500 acres of land in the 
township of Willingboro, N. J. 

The acreage—mostly gently rolling farmland— 
lies almost directly across the Delaware River 
from Levittown Pa., bounded on two sides by US 
Route 130 and picturesque Rancocas Creek (see 
map p. 78). Levitt declined to expand on a short 
statement: “Our plans for developing the tract 
have not yet been formulated and it will be at 
least three years before any houses are built there.” 

Whatever happens, Willingboro seemed in for 
considerable change. Life within the township’s 


(continued on p. 78) 
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now-LUDMAN auaAlitTy FOR EVEN THE 
LOWEST-PRICED PROJECT HOUSES! 


= ¥ Ludman’s NEW Housing Window With FULL WEATHERSTRIPPING .... 
er ~ CENTER ROTO-OPERATOR .... SMART, MODERN APPEARANCE.... 
At A Price Within The Reach of EVERY Project Builder 








Here’s a type of window that’s sweeping the country in 
pe | —— ONG >. major building developments. Now, LUDMAN Engineering Re- 
search has established new quality standards . . . . Completely Vinyl 
te erstripped to make it the tightest-closing Housing Window .... 
| Center Under-Screen Roto-Operator to make it the easiest 
« .-. With handsome, substantial sections for smart, modern 


r Ritts naar ae 
i See 
NORRIE RRS oa Mash ico 


i 
Pan PE RR 





at. Although designed for lowest-priced housing, 
‘thatimake it desirable even in the best 
about this window. 





S OF LUDMAN’S® 





EXA 






FOR THE BUILDER WHO WANTS TO ADD PROVED 
SALES-APPEAL by providing an awning window with 
100% ventilation and an exclusive night vent, the 
famous AUTO-LOK .... recognized everywhere as the 
finest . . . . known as the fightest-ciosing window ever 
made ... . adds the “Quality-Look” and consumer 


acceptance. Successful Project Builders from Coast to 
Coast have learned that AUTO-LOK is worth the difference! 


Another LUDMAN Contract-Closer .... the new Alumi- 
num All-Weather Sliding Glass Doors . . . . engineered 
by LUDMAN with the builder in mind. Easiest to install 
...+.no adjustment required .... smartest appearance 
.... exclusive separate sub-sill prevents damage during 
construction . . . . and many other exclusive features. 































































Investigate the cost of using LUDMAN’S finest quality 
Sliding Glass Doors.’ You'll be amazed at how much 
sales-appeal you'll add to your house .... sales-appeal for a a ae ee ee 





































that adds value out of all proportion to the slight extra 1 5 aeiesitiiaansaitemainiiistitinel Uiieaatinis 
i ea cost. (Frequently, Sliding Glass — may be a at SEGRE PRR CORA - 

as no more cost than conventional wall construction. om 
THAN A REFRIGERATOR | Auto-Lok Windows All-Weather Sliding Glass : 
§ Doors [| The new Housing Window [_ ' 

cena eens 
ulo ok L a Dp Be & Xe / 1/7 1 SCOCOHOC OCC EE EES EES EEE EEEEEeECeEeEeESeS 
Peeteestes 54 ww Ct amit ae ddiertcd «irda dk Cite a b Mal Aine ue ee eee 4 
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ae LUDMAN products are carried by leading dealers everywhere ReMonrs cixsanenagn Zone...... ee | 
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Many square feet of floor and wall space, 
often wasted by door-swing, are saved Dy 


~ Modernfold doors in Heslop Homes, 
designed by the architectural firm of 
Firestone and Cassidy. Jack Heslop, head 
of Heslop Builders of Akron, Ohio, is 
pictured below 


Serene Mae 

















Jack Heslop, 
Builder of the 
Guaranteed 


Heslop Homes in 
Akron, Ohio, Tells 





How to turn lookers into buyers 





"We guarantee the homes we build for a full year. We’re able to do that os 
because Heslop Homes are built and equipped with products made by +: 
nationally famous manufacturers. Their names assure home hunters of 33 
° . *y: é op PRR Sy SS 
quality and reliability —and help us to sell homes! i ‘- ni eitoctreriaus dussasrn cone 





**Take MODERNFOLD doors, for example. Prospective buyers are pre-sold 
on their outstanding quality and their space-saving convenience. They save 
us selling time. And they save us time on the job, too. We have found 
MOoDERNFOLD doors quick and easy to install.’’—Jack Heslop 


Yes, MODERNFOLD is a familiar name to the buying public—an assurance 
of quality. And when prospective buyers see how MODERNFOLD adds many 





square feet of usable floor and wall space to a house by eliminating door- 
swing, they know they are getting extra value for their money. 


Because Heslop Builders use quality materials and products 


MOoDERNFOLD doors come in two lines: Custom, which is available in any in their homes they are able teeter this guarantee—often a 

: ‘ - 5 2 clinching sales point—to home buyers. As a further selling aid, 

size and a wide variety of colors, and the versatile Spacemaster, which can they feature the names of the nationally-advertised products 
be painted or slip covered and is made for standard small openings. in their advertising. 


In either line, in any size or color, MODERNFOLD, with its balanced, 
double-strength steel framework and beautiful, easily-washed vinyl cov- 
ering, assures a lifetime of efficient, trouble-free service. 


fealoleo(-\galre)le| 


And the name MODERNFOLD assures home hunters of quality and reli- 


ability —a big plus in selling! D' O'S? fs 





The Custom line is available through installing distributors, listed under ‘‘Doors”’ in city classified 
directories. The Spacemaster line is available at your building supply dealer. Or write New Castle COPYRIGHTED NEW CASTLE PRODUCTS, INC., 1955 
Products, Inc., Dept. C20, New Castle, Indiana. In Canada: New Castle Products, Ltd., Montreal 6. 
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spaee- (se Temco Gas Wall Heaters 


look at a 


smart builder’s note book 


toh Foundation instead Swe 3 
— Mor faving. sfpace 
Use TEmco Gas Wall tleators 


er 





























Git to make the moat of Floor 





Hey fit Setiveon tindand stidee 


“somehow it always adds up to 
TEMCO Gas Wall Heaters” 


In your home planning, add up all the advan- 
tages of TEMCO Automatic Gas Wall Heat- 
ers and you'll arrive at the same conclusion. 
By using TEMCO Automatic Gas Wall Heat- 
ers, you can build more attractive, more flex- 
ible, more saleable houses and build them at 
a figure which adds up to fast sales and fine 
profits too. That’s because TEMCO Gas Wall 
Heaters: 


4. Are available with 
dual wall registers. 
5. Are built and backed by 


1, Require no basement, are 
ideal for slab foundations. 


2. Take up no floor — fi TEMCO, America’s Gas Heat e 
between standard 16” OC Speciali ° 
endiliele pecialists. . 

, 6. Provide completely Auto- 


matic Gas Heat at a figure so 
low you can use it profitably 
in any home. 


3. Are simple and inexpensive 
to install upstairs as well as 
down. 


T E IM a ¢ { yt € 8 NASHVILLE, TENNESSEE 


BUILDER OF OVER 1/2 MILLION GAS APPLIANCES 
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full story, 
fill out the 
coupon below. 
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TEMCO, Inc. 


Nashville, Tennessee 


Dept. B-652 


° 

. 

. 

° 

Please furnish catalogue and complete information 
on TEMCO Gas Wall Heaters. - 
. 

ig * 
= . 

. 

ADDRESS_ a ° 
=. __ZONE___STATE___ ° 
> 
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For Greater Strength 
Uniform Thickness and Color 





\\ 
The Fi rst Fibergas and Nylon Reinforced 
7 Plastic Panel “AE - Produced 





FILOM Gives You Greater Strength 


After many months of research, FILON is now 
produced with Fiberglas and Nylon strands 
for greater strength and uniformity. Actual tests 
show that an 8 oz. per sq. ft. FILON panel can 

" support over 200 Ib. load per sq. ft. on a 4 ft. 
unsupported span. (U. S. Navy standards are 
only 100 Ibs. per sq. ft.) 


FILOM is Produced by a Unique Method 


FILON is produced by a fully automatic, 
electronically controlled process, in the world’s 
largest and most modern plant in its field. This 
method makes possible continuous lengths as 
well as all standard sizes of panels. Lengths 

are limited only by convenience in handling. 





F4ILOWM is Uniform in Thickness and Color 


Better impregnation and dispersion of pigments make 
FILON more uniform in thickness and color. Every 
FILON panel bears a label stating type, grade,and color 

.. your assurance of getting the quality you specify. 


Write for our New A.ILA. Folder containing detailed 
drawings and technical data. Distributors and Dealers 
coast to coast, Canada, and other foreign countries. 


PLEXOLITE CORPORATION 


2051 East Maple Ave., El Segundo, California, ORegon 8-765] 
270 Park Ave., New York 17, New York, Plaza 5-5758 © 
228 North La Salle Street, Chicago 1, Illinois * State 2-7444 
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(continued from p. 74) 


7 sq. mi. (about 4,700 acres) has been relatively 
tranquil since the Quakers moved in on the Indians 
there in the late 17th Century. Some descendants 
of the original Quaker settlers still live and work 
there. Most of Willingboro’s 850 residents are 
farmers and until the Levitt move, presumably 
planned to remain so. 

Last March the tranquillity of old Willingboro 
was changed. A county judge and a local real 
estate man began to make offers for the farms. 
Both men were wellknown and trusted. Levitt’s 
name did not come into the discussions with the 
farmers. Prices and conditions of sale varied. (It 
was interesting, incidentally that through the sec- 
ond week in February Mayor Charles L. Harrison 
had not sold his 40 acres.) Some of the early 
sellers, who were amazed to be offered as much 
as $800 an acre (the pre-Levitt price of much of 
the farmland was $250 an acre) had begun to 





NEW LEVITTOWN (BLACK) TAPS BIG AREA 


grouse that they had not received more. Some 
fairly high-price deals were rumored—one of trans- 
fer of 168 acres at $2,800 an acre. Total purchase 
price would seem to be between $5 and $6 million 
—difficult to prove since none of the 60-odd sales 
had been recorded. 

By last summer it was apparent that something 
big was shaping up for Willingboro. Levitt’s name 
was mentioned as a possible purchaser, but so were 
a number of others, including some big industrial 
firms. Finally Levitt’s agents Judge Alexander 
Denbo and Robert G. Bloomer had most of what 
they (he) wanted except for a pivotal 600 acres 
near the center of the proposed area. These four 
properties were purchased—presumably at some- 
thing over the average price—late in the summer. 

In some cases Levitt’s agents paid 1% of the 
purchase price when the agreement was signed, 
another 1% three months later and 8% at the end 
of six months. The balance would be paid on set- 
tlement day or within one year of the date of the 
sale agreement. Some of the farmers, however, 
balked at these terms and got 10% and even higher 
when they first signed. The sales pitch was intense. 
One resident reported he was visited six times 
before he finally gave in. “They had me sur- 
rounded,” he said. 

The sellers have been guaranteed possession 
through 1955 and some may be permitted to stay 
on through most of 1956. 

Although Levitt says he has all the land he 
wants, there are reports that he is lcoking for 
more. Among the properties he is still supposed 
to have his eye on is the county’s only pig farm, 
across the road from some of the property he has 
acquired, 

Levitt has sold nearly 11,000 houses in Levittown, 
Pa. and expects to sell another 6,000 there in the 
next year or two. Such success presumably con- 
vinced him that the Philadelphia area was still 
promising enough to warrant expansion across the 
Delaware. 

Fer other news of Levitt operations, see p. 51. 

(continued on p. £2) 
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YOU CAN INSTALL ANY 


FAN IN JUST 


AND EVERY ONE !S 


GUARANTEED FOR 55 YEARS 


For profit and performance, no other fan line offers you the 
advantages of Berns Air King. Actual, on-the-job records prove it 
takes only minutes, once the opening is made, to install any 
Berns Air King Built-in Ventilating Fan. Combine this man-hour 
savings with low initial cost and precision engineering that 
guarantees efficient, trouble-free performance... fora 

Savings that’s really worthwhile! 


Your choice of 21 models to meet your every ventilation require 
ment exactly. All models feature: ; 


> Beautifully styled grills with center grill knob for easy removal 


> Motor and blade mounted on 1 bracket— removable by 
loosening wing nuts 

> Extra length ‘Break Off’ Bolts to accommodate any wall or 
ceiling depth 


> Exclusive packaging that does not require disassembly of inside 
or outside housing for installation. 


> U.L. and C.S.A. Approval. 


“TC” SERIES Low cost ° “KE SERIES Available ° “WE SERIES Outside BERNS MANUFACTURING CORP., Dept. H 
' eautanie c= hood rporates shutte 3050 N. Rockwell St., Chicago 18, Ili. 


nbined with truly economi « for pull chain or fu t 

l installation fors tor . + wall switch ntrolled of . re re-type blade keer 
eration, provide maximum air; shutter wide openatallspeed Please send me FREE Literature describing your 
Jelive é Rs spt cb he Built-In Ventilating Fans. 


Your Name. 


Firm Name. . 


; * Address 
= 9d ee ene Vomm el at femiotes i fe] 7 wale), | City 
3050 North Rockwell Street, Chicago 18, Illinois 


Zone State 


Occupation 


Ceeeeeeeeeeeeeeeeeeeeeeeereee 


MARCH 1955 











Overhead daylighting helped 
make every home inthe new ™ 


\, 180 Eichler Homes development 





cheerful, more functional, 





easier to sell! 
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America’s leading builders are finding that overhead daylighting with WASCOLITE SKYDOMES helps 


sell homes. Impressive but inexpensive, this method of lighting provides abundant daylight 





from above... permits better use of interior space... bestows a natural beauty that appeals strongly to customers. 
Daylighting with prefabricated WASCOLITE SKYDOMES is an extremely practical building technique. 
At the Eichler Homes Greenmeadow development, this method solved daylighting problems 


in hallways, kitchens and bathrooms. And it proved far less expensive 





than monitor or clerestory construction. 





See Sweet's... or write for folder: 





CREDITS: 
Eichler Homes tInc., Palo Alto, California 


Architects: Jones & Emmons, Los Angeles 





« TOP SPECIALISTS IN DAYLIGHTING AND FLASHING PRODUCTS 
WwW A $ C O FLASHING COMPANY 88-C Fawcett Street, Cambridge 38, Massachusetts. Pat. Nos. 2610593, 2693156 and pats. pend. 
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KOHLER BATHS 


Kohler designs in baths and other fixtures have the modern beauty 
that attracts home owners; and the Kohler reputation for first quality 
creates immediate acceptance. Wherever you install Kohler fixtures 
and fittings, their functional reliability, convenience, safety and ease of 
cleaning build satisfaction and good will. 

The Kohler line of baths will meet the requirements of any taste or 
budget, and answer any problem of space or arrangement in the build- 
ing or remodeling of homes, hotels, apartments and motor courts. 
The new tiling-in rim on all Kohler baths makes it easier to finish 
walls in dry- or wet-wall construction. 

The sparkling, glass-like Kohler enamel is protected from strain by 


a strong base of non-flexing iron. 


Kohler Co., Kohler. Wisconsin. Established 1873 


KOHLER or KOHLER 


PLUMBING FIXTURES + HEATING EQUIPMENT + ELECTRIC PLANTS » AIR-COOLED ENGINES + PRECISION CONTROLS 


COSMOPOLITAN. 
Roomy, convenient. 
Recess type in 414’, 5’ 
and 514’ lengths; also 
414’ and 5’ for corner 
installation. Height 
16”. Width 3254’. 





MAYFLOWER, recess 
(below). Solves many 
space problems. 
Integral seats for foot- 
or-sponge bathing. 


























MAYFLOWER, corner. Further oppor- 
tunities for flexible space-planning. 





STANDISH, shower- 
size. Practical for 








homes, apartments, 





motor courts, dor- 
mitories. Ideal for 
small-space, second 
bathrooms. 


























MINOCQUA. First quality bath for lower-cost 


homes, economical remodeling. 


















ELIMINATES 
CHATTER... 


USES LESS GAS... 


FASTER 
ACTING... 


a ee evennsiaihiai 





Tremendous Power 
This newly designed White-Rodgers Automatic Gas Pilot utilizes the vaporization 
of mercury to develop a mechanical force of tremendous power, and at a minimum 
rate of gas consumption. 


Rugged, Snap-Acting Switch 
Because of this tremendous power, the switch mechanism is built more ruggedly, 
permitting the use of a snap-action switch for faster, more-positive contact action, 
eliminating chatter in its operation. 





Completely Reliable 
With this tremendous power, and a more-sturdy switch mechanism, 
the operation of this pilot is more dependable, it lasts longer, and is 
completely reliable under all conditions. It is available with your 
choice of eleven stock types of different pilot burners, two kinds of 
brackets and three different orifice fittings—providing any combina- 
tion for every gas-fired need. 




















Available with “Plug-in” Gas Valve The 
same sturdily constructed White-Rodgers Gas 
Pilot also is available with plug-in connection to 
the new QUIET White-Rodgers ‘“‘Cushioned 
Power” Solenoid Gas Valve. 


Also available is the “Cush- 
ioned Power’ Solenoid Gas 
Valve without provision for the 
plug-in automatic pilot, pro- 
viding quiet and efficient oper- 
ation. Write today for data 
sheet explaining the operation 
of this revolutionary new valve. 






WHITE-RODGERS 
(ontrola rm EATING SRGERAION 


ST. LOUIS 6, MO. 


TORONTO 8, ONTARIO 
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(continued from p. 78) 


Land deal in Louisville 


Edward Rose & Sons, who reached out from their 
native Detroit last year and built and sold 254 
houses in Dayton, stepped down to Louisville last 
month and purchased 125 finished lots from Pre- 
fabber Hamilton Crawford. 

Crawford was an outlander in Louisville him- 
self. He had gone in from Baton Rouge over a 
year ago, started work on a beautifully laid out 
subdivision of 1,200 lots (H&H, Jan. °54). But 
initial sales were slow; only about 75 houses were 
moved the first month. Prices ($12,764 to $32,510) 
involved high down payments—$1,295 VA and 
$2,900 FHA. Crawford had picked a tough row 
to hoe. 

Builder Irving Rose, who handled negotiations, 
paid $360,000 for the finished lots. He had not 
formulated his plans, but it was evident that if 
he built he would have to shift from his usual 
basement models to slab foundation because of 
shallow sewers in the Louisville development. 

Meantime, Rose & Sons opened a new develop- 
ment in Detroit, offering a three-bedroom, one- 


story house at $15,100 on a 30-year FHA and VA 


Manning Bros. 





a ly neers + 
nat. eat iD atl 


FROM A ONE-PAGE AD: 5,000 PEOPLE 


loans (see cut). A one-page newspaper ad brought 
5,000 people to see the house the first nine hours 
it was open, tied up traffic for a square mile. Next 
day sales started, with six contracts signed. It 
was a greater response than Rose had ever had, 
even during a home show week. 


NAHB winners 


Nine builder-architect teams (some of whom are 
mentioned elsewhere in this section) won awards 
of merit from NAHB at its Chicago convention. 
Winners and comment from the jury: 


>G.M.B. Corp., Encino, Calif. and Architect 
Fickett. Price: $32,500. ‘The lack of gimcracks 
provides a satisfying, free and easy appearance 
.... considered the best of the 1954 submissions.” 


> Stern & Price Construction Co., Cupertino, Calif. 
and Architect L. W. Gerhardt. Price: $11,950. 


“The pattern of room relationship insures privacy 
5 


> Carey Construction Co., Denver, and Architects 
Baume & Polivnick. Price: $12,500-13,750. “In- 
terior design is pleasing and well organized.” 


> Volk-McLain Co., Los Angeles, and Architect 
Edward Fickett. Price: $7,500. “A spacious home 
built at exceptionally low cost... .” 


> Pardee-Phillips Construction Co., West Los An- 
geles, and Architects A. Quincy Jones and Fred- 
erick E. Emmons. Price: $11,000. “A good house 
for the money... .” 

> Daley & Prows, Inc., Salt Lake City, and De- 
signer Richard Prows. Price: $23,000. “An ad- 
mirable three-zone plan in which the living room 
forms one unit, the bedrooms another, and the 


” 


work-play area the third... . 


> Howard C. Grubb, Tulsa, and Architect Donald 
H. Honn. Price: $10,250. “The use of brick as an 


(continued on p. 86) 
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The Quickest... Easiest Way to 


; turn a HOUSE into cD HOME 
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reall il Inspiration Lighting Tec 
MOE Guz 






*A room grouping of different types of fixtures 
which can be turned on and off to create a wide 
variety of lighting effects—room moods. 





No wonder builders everywhere are turning to /nspiration-Lighting by Moe 
Light as a means of improving their profit picture. /nspiration-Lighting as- 
sures every builder of real turnover—quicker easier sales; lower sales costs. 
What’s more, although /nspiration-Lighting is quite reasonable in cost, it adds 
so much glamor and value to your house that you can justify a higher price 
...make a bigger profit. 


Adds so much to the appearance .. . so little to the cost 


Inspiration-Lighting is sales magic to you for the simple reason that it’s deco- 
rative magic to your prospects. And THAT'S easy to demonstrate. All you 
have to do is flick a few switches—presto! Prospects see that your house 
looks bigger, more beautiful, more useful, more livable and...more for the 
money. Yes it actually looks like a lot more for the money, yet your invest- 














ment is but a few extra dollars. 


See your MOE LIGHT distributor about Inspiration-Lighting TODAY! 























af Dept. Mia ey a i ac lls 
| MOE LIGHT, Fort Atkinson, Wisconsin 
MO & | Gentlemen: 
3 BEX. : [] Send copy of 48-page catalog showing Moe 
© As ; ! Light fixtures in full color. 
l () Have representative call. 
(DIVISION OF THOMAS INDUSTRIES INC.) | { NAME - 
Fort Atkinson, Wisconsin h ae. 
} COMPANY NAME___ 
Plants at Fort Atkinson and Sheboygan, Wisconsin; | i 
Princeton, Kentucky and Los Angeles, California. | ADDRESS Leet Tee yee te 
fn Canada: 1401 The Queensway, Toronto 14, Ontario, Canada 
1 cry i ZONE__STATE_ 
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Builder Completes Houses Two Weeks Faster 
and Saves $100 Per Foundation With Symons Forms 


Extra Saving of $20 a Job 
Because of One Load Haul 
To Next Site Instead of Two 


‘“‘We’re completing houses two 
weeks faster, now that we use Symons 
Steel Frame Forms, and making a 
profit on the concrete work for the 
first time,” says Jack Kepler of 
Kepler & Huth, builders of medium 
size dwellings in the Chicago area. 

Both Mr. Kepler and the firm’s 
foreman, Azo Fields, were impressed 
early in their experience with Symons 
Steel Frame Forms by the equip- 
ment’s ability to take fast pouring 
with no breakouts and compara- 
tively little bracing. They also found 
that Symons Forms are narrow and 

















uit 

Tie rods are anchored at the side of the 
panel. No entangling wires or bands to 
interfere with stripping. 


light enough so that two or three 
men can set them up on an average 
foundation. 2 x 8 ft. forms are gener- 
ally used. They customarily begin 
pouring concrete at four corners 
simultaneously. 

Delays in getting their foundations 
poured forced them into forming the 
walls themselves. Now they keep 
their crews busy all the time and find 
that they are getting lower costs and 
a better job. 

Symons service covers the details 
of a forming job from start to finish. 
Our engineering staff has had experi- 
encé with all types of forming and 





Chicago area, yearly. The firm has been in business seven years. 


will make many valuable sugges- 
tions. Our fieldmen are trained to 
give excellent advice on form erec- 
tion, pouring and stripping methods. 
Form layouts and job sheets are 
provided upon request without 
charge or obligation. This service 
enables the contractor to get a clear 
picture of his job (its cost, bill of 
materials and labor saving methods). 


JUST 3 PIECES 


—— i] 


1 Connecting Bolt. = -—<= 
PD ! f \* 

Pana z ke 

S 2 Two-Way Form Tie. : F 





4 
AV 
os © mois 


3 Tightening Wedge. 


Symons Forming Systems include 
just 3 pieces. Two Way Form Tie 
holds forms securely to the required 
wall thickness without washers, 
spreaders or ‘walers. Tie-ends are 
broken back within wall by a half- 
twist after forms are removed. Tight- 
ening Wedge is inserted through the 
slot in the connecting bolt and pulls 
form sides tightly together. Connect- 
ing Bolt which is slotted passes 
through edges of adjacent forms and 
tie loop. 


Symons Forms may be rented with 
purchase option, all rentals, to apply 
on purchase price. 


MAGNESIUM CORNERS 








INSIDE CORNER OUTSIDE CORNER 


An 8 ft. corner weighs 20 Ibs. This is less than % 
the weight of a comparable steel corner. Easy to 
strip, leaves very smooth finish and is extremely 
durable. 
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WANT MORE FACTS ON SYMONS 
(_] Forms [_] Shores [_]Column Clamps ® 


Check information wanted, attach to your letter- 
head, sign your name and mail to us immediately, 


YI OUS 


SYMONS CLAMP & MFG. CO. 
4277 Diversey Ave. * Chicago 39, Ill. * Dept. C5 
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Which is PINE? 


WOOD CHIP Set P-1: 


1 





MAHOGANY Rez CLEAR Rez 


All are Pine! 


Hard to believe? Not when you 
know that each piece of pine is fin- 
ished with a different Rez product. 


We want you to prove for yourself 
that the Rez finishing system lets 
you finish any wood the way you 
want it. 





ACTUAL WOOD CHIPS 


No need to rely on printed color 
cards or machine-coated chips. 
Rez Wood Chip Set P-1—actual 
pine chips finished as shown 
above—is available to architects, 





DRIFTWOOD Rez 








designers and builders working 
with wood to help in the plan- 
ning stage and show clients on- 
the-job results. 














® 


LAUX 








becomes part 
of the wood 





NOW... 
THE NATURAL BEAUTY OF PINE 
TAKES ON A NEW GLAMOUR 
WITH REZ COLOR TONES 


Pine becomes a new wood with Rez 
Color Tones. A new material, too, 
because Rez does more than just 
coat the surface: Rez sinks deep into 
the pores, bonds with the wood, 
equalizes porosity; you can use wood 
as never before—without fear cf 
warping, swelling, cracking, discol- 
oration, or climatic deterioration. 


A FAMILY OF FINISHES 


A family of related finishes, Rez 
products answer all your wood fin- 
ishing problems—for interior or ex- 
terior use. No matter where you 
plan to use wood, you should inves- 
tigate the Rez finishing system; it 
offers unusual benefits for you. 





Monsanto offices in Atlanta; Boston; Bryn Mawr, Pa.; Chicago; 
Los Angeles; New York; Santa Clara; Seattle. 





REDWOOD Rez SAGE Rez 


i 
% 
f 
§ 


WHITE Rez CEDAR Rez 


VERSATILE REZ PRODUCTS 


Rez SEALER AND PRIMER— 
(clear Rez). A primer coat for both 
interior and exterior use. Prevents 
“grain raise,” presents a uniformly 
smooth surface for fast and easy 
application of stain, paint, or enamel. 


Rez COLOR TONES—for both in- 
terior and exterior use. Come in Red- 
wood, Mahogany, Sage, Driftwood 
and Cedar—or custom intermixes 
for the creation of your own tones. 


WHITE Rez—blonds without chem- 
ical bleaching. An easy, 2-step way to 
achieve light surfaces favored today. 


SATINWOOD Rez— 
finishes surfaces to a 
pleasing, satiny sheen 
formerly achieved only 
with hand-rubbing. 


see our catalog in 











or write for copy 


IMPORTANT NEWS 


MONSANTO See and appreciate how Rez heightens natural wood 


beauty, gives new depth, a new dimension to wood. 


Recognized architects, designers, builders and paint- 
ing contractors should write to the Monsanto 
Chemical Company, Merchandising Division, 800 
North 12th Street, St. Louis, Missouri, for the 
Wood Chip Set P-1 illustrated above. Be sure to 
make your request on the letterhead of your firm 
or the firm you represent. 








(continued from p, 82) 
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> Eichler Homes, Palo Alto, Calif. and Architec s 
Jones and Emmons. Price: $17,950. “Spaciousne: s 
of the house is enhanced by its exposed structur: | 


system.” 


> Wirsching Realty & Construction Co., Indiana >. 
olis, and Architects Fran E. Schroeder & Assoc - 
ates. Price: $17,900. “The traffic circulation . 


” 


is particularly commendable. . . . 


California sprinkler system 


California builders, hustling along at an increas- 
o ae : ingly incredible pace, were moving more and more 
J FRIAS wae ~— A. toward a policy of spreading their work over se 


ies ey aie cral communities. Some examples: 





> Whitecliff Homes and its affiliated companics 
| (headquarters: Mountain View, Calif.) put up 653 
| 
















units last year—a lot of them for about $9,000— 
in nine communities. Two of the most popuiai 
| models in their largest project in Vallejo were a 
| three-bedroom conventional ranch and a_ split- 
| level. “Our program ... was kept flexible enough 
to meet the many governmental financing changes, ” 
said President Paul C. Petersen, “and in all cases 
our sales program was well in advance of our con- 
struction.” Petersen sees expansion in 
Among projects being considered: a  300-unit 





minority housing development in the Bay Area. 


’ ‘ 1 . > George M. Holstein & Sons of Costa Mesa hit 
or the irresistible elling appeal 110 starts, using three Cliff May plans in five 
communities, with the houses selling for between 


of Beauty where it Counts .. . | as 


you couv depend, ov alan 
ROYAL OAK FLOO! 


























PREFAB AMONG THE ORANGE GROVES 





$13,500 and $16,500 (see cut, above). The Cliff 
May Magazine Cover Home was “without ques 


hat’s because the beauty and dignity inherent | tion our outstanding home of the 1954 program,” 
according to President George M. Holstein III. 
in Oak are brought into full play by refinements conforming | The company also finished up 801 Wherry Act 


units in Las Vegas, planned bigger doings for °55. 
to Crossett standards, developed through intensive It had started processing more than 1,000 lots in 
Anaheim in Orange County. 


research. And it is the sum of these refinements, reflected in the | -) Pardee-Phillips Construction Co. of Los Angeles 
Constant betterment started 643 Forever Houses last year, about half of 

finished floor, which sparks the spontaneous ’ a | them in Las Vegas, the others in three other 

aos bi | places. The house is the A. Quincey Jones- 

admiration for Royal Oak Flooring Chdssery hescAnen ge Frederick Emmons home that won an NAHB de 


sign award (with Pardee-Phillips as builder) at 
and converts your prospect into a buyer. the Chicago convention (see cut). The builders 


Julius Shulmar 








exterior material gives the house a feeling of so - 
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Available 
at your local 
suppliers. 
Specification 


LUMBER COMPAN Y 


A Division of The Crossett Company 


CROSSETT, 
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NER AT LAS VEGAS 


ARKANSAS data sent ES 
ii ata NAHB DESIGN WIN 


plan to increase production during °55, using a 











somewhat larger Forever House priced at be 
tween $14,000 and $16,000 in California and 
Nevada. 
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Quality Approved 
ALUMINUM WINDOWS 


Today, Quality is more important than ever in selling 

a new house. No longer will home buyers, FHA officials and 
mortgage bankers accept just any kind of workmanship, 

any kind of materials in new houses. They want QUALITY! 


ween 


to La 














And when it comes to windows, your best bet is 
“Quality-Approved” aluminum windows—windows that have 
been designed and constructed to meet recognized quality 
standards— windows that have been tested and approved 
by a well-known, independent laboratory for quality 

of materials, for construction, for strength of sections and 
for minimum air infiltration. 














To make your houses more saleable, give them the magic 
“touch of quality.” Include “Quality-Approved” aluminum 
windows (awning, casement, double-hung, projected or sliding), 
complete with screens and storm sash as part of a complete 
single-package mortgage. You’ll be glad if you do. 


For additional information, consult Sweet’s or any of the 
manufacturers listed below, or write direct to Dept. HH-53. 


74 Trinity Place, New York 6, N. Y. 





Window Division), Chicago, Ill. + Cupples Products Corp., St. Lovis, Mo. » Fentron Industries, Inc., 
Seattle, Wash. » Michael Flynn Mfg. Co., Philadelphia, Pa. » General Bronze Corp., Garden City, 
N. Y. « Hunter Mfg. Corp., Bristol, Pa, + Metal Arts Mfg. Co., Inc., Atlanta, Ga. » Reynolds Metals 
Co. (Parts Division), Louisville, Ky. + J. S. Thorn Co., Philadelphia, Pa. + Universal Window Co., 
Berkeley, Calif, * Ware Laboratories, Inc., Miami, Fla. + Windalume Corp., Kenvil, N. J. 
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2 Increase Desirability 
“Sp and Value of any size 


kitchen—old or new! 
L&H Custom-Bilt* Electric Range 


Ask about the five cooking tops 

(with or without middle griddle or 
convertible deep-well cooker), 

automatic oven, and convenient warming 
drawer, all in lifetime stainless steel. 


pips; 


m wm 





Four units Six surface 


@ 0B | aby 
with middle griddle units 
Waist-high 

oven 
f — —ae 
L seit Cc ZO 8 

—o~ ee Three units Compact Two units with 
; Convertible Duo-Cook four units remote control 


switches. Can be 
used in multiples in 
any arrangement. 








Versatile 
warming drawer 


*Trademark Reg 
U. S. Pat. Office 













pe iio 











A. J. Lindemann & Hoverson Co., Dept. HH355 
Subsidiary of Norris-Thermador Corp. 
601 W. Cleveland Ave., Milwaukee 15, Wisconsin 


Please send me free illustrated literature on L & H Custom- 
Bilt Units: 











ee | 








Name 
Address. 
in attractive porcelain City Zone___ State. 
ile ah: RR i AI RN CISTI kd Es » Se Oe, 3-990 5 
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EVENTS 





Prefabricated Home Manufacturers’ Institute, 
spring meeting, March 26-30, on board Queen 
of Bermuda, en route to Bermuda. 


Mortgage Bankers Assn., Southwestern mortgage 
conference, March 28-28, The Mayo Hotel, 
Tulsa; Southern mortgage clinic, March 31- 
April 1, The Dinkler-Tutwiler, Birmingham, 
Ala.; Eastern mortgage conference, May 2-3, 
Hotel Commodore, New York, N.Y. 


American Institute of Architects, board of direc- 
tors meeting, March 29—April 1, AIA headquar- 
ters, Washington, D.C. 


American Institute of Planners, annual meeting, 
March 30—April 2, Muehlebach Hotel, Kansas 
City, Mo. 


Southern Pine Assn., annual convention and ex- 
position, April 4-6, New Orleans. 


Lumbermen’s Association of Texas, annual con- 
vention and exposition, April 3-5, Fort Worth. 


Indianapolis Home Show, April 15-24, Cattle 
Building at the Fairgrounds, Indianapolis. 


1955 Builders Show, April 15-24, State Fair 


Grounds, Detroit. 


Building Officials Conference of America, annual 
conference, April 117-21, Milwaukee. 


Building Research Institute, annual meeting, 
April 18-19, Woodrow Wilson Hall, Princeton 


University, Princeton, N.J. 


American Institute of Architects Exhibit of Archi- 
tectural Photography, May 20-24, AIA Gallery, 
Washington, D.C. Entries (maximum of 
three) must be received by Monday, May 2, 
55, must be shipped to Mrs. Alice G. Korff, 
Curator of Gallery, AIA, 1735 New York 
Avenue, N.W., Washington 6, D.C. Photo- 
graphic prints must be black and white, semi- 
matte finish, and mounted on double-thick 
white illustration board, 16” x 20”. Eligible: 
all professional photographers with work pub- 
lished in national publications within the last 
five years. Entry fee: $5. Photographic con- 
tent: an architectural subject, but might also 
feature related art forms such as mural paint- 
ing, sculpture, fountains, landscape architec- 
ture. Each photograph must be labeled with 
name and address of photographer, name and 
location of building, name and address of 
architect and date photograph was taken. 


Forest Products Research Society, annual meet- 
ing, June 20-23, Seattle. 


National Association ef Home Builders, fal] direc- 
tors’ meeting, Sept. 23-26, Denver. 


National Retail Lumber Dealers Assn., annual 
convention, October 11-16, Cleveland Audi- 
torium, Cleveland. 
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BRIXMENT 


Better Mortar tor Blocks 








When concrete block are laid, the mortar should have 
“body”, to support the weight of the unit, thus holding it 
up to the line. If the mortar lacks body, the block will 
settle below the line even if a thick bed of mortar has 


been spread. 


At the same time, plasticity is required. Unless the mortar 
is plastic, the bricklayer cannot quickly and accurately 
tap the block down to the line. 


Brixment has body and plasticity. It is firm but not stiff 
—soft but not sloppy. This combination of body and 
plasticity makes Brixment the best possible mortar to 
use with concrete blocks. 





Louisville Cement Company . . . Louisville 2, Kentucky 


MARCH 1955 89 








Lightweight, strong and colorful Resolite translucent panels are an ideal 
building material in this age of “open living.” Used as patio covers, 
carports or breezeways they provide shade and shelter without dafkening 
facing rooms. Interior partitions provide striking decorative beauty, are 
. shatterproof and require only light framing Translucent ceilings permit 
diffused, shadowless lighting for kitchen, bath or studio. In fact, Resolite 
should be used in any application where a combination of light, strength 
and beauty 1s desired. A wide selection of decorator's colors and corruga- 
tions provide harmony for any setting 


Self-extinguishing FIRE-SNUF Resolite 
is now available for interior applications 
where code requirements specify a flame 
spread rating under 75. For complete 
information see Sweet’s or send coupon. 
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RESOLITE CORPORATION 
Box 566, Zelienople, Pa. 
([] Complete “idea” literature 





Please send: (1) Fire-Snuf literature 
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the wall fixture 
dramatically interpreted by Paavo Tynell ... many 
imaginative variations featuring brass 

combined with glass, aspenslat, rye-straw, polished birch, 
direct-indirect light, splashing interesting light patterns... 
versatility in shape for effectively functional lighting. 
permanent or pin-up mountings. 


NEW CATALOG AVAILABLE TO REGISTERED ARCHITECTS AND DECORATORS, DEPT. HH 3 


nland house lighting 


‘41 EAST 50th STREET, NEW YORK « PLAZA 9-1750 
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to combine beauty with util 


Bathroom 






permanence in any bathroor 






an d love ly sure of quality — and years 


of useful service. Specify 
Hall-Mack always! 







CRYSTALCROME TOWEL RING 


HALL-MACK COMPANY 





The gleaming lustrous beauty of 
Hall-Mack’s complete selection you'll find 
many unique, special accessories — designed 


with any style or color — and to add 


b eau ty the final touch of convenience and 


oce @eeeee rt When you specify Hall-Mack ff 
bathroom accessories you can be fi 


Hall-Mack bathroom accessories creates 


a bathroom of distinctive charm. In 















ity — to blend 


nm. 
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TEMPO GLASS SHELF 












FIVE POPULAR LINES: 






Aristocrome 
Crystalcrome 
Coronado 
Tempo 
ChinaVogue 


Sold by leading 
plumbing, tile & hardware 
dealers everywhere 


AND 


LOS ANGELES 7, CALIFORNIA © 1380 West Washington Boulevard 
CHICAGO 49, ILLINOIS © 7455 Exchange Avenue 


CLIFTON, NEW JERSEY ® 1000 Main Avenue 
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EQUIPMENT for 


removable horizontal 


sliding windows 


Patent Applied for 


® Sash glide easily on round-top tracks 


® Flexible bronze pressure strip at head has two fold purpose 
1. It is good weatherstrip 2. It permits easy sash removal 


@ Extruded sill with adequate weep holes and drip pan, pro- 
vides quick drainage with no danger of sill rot 


® This equipment permits the use of stock windows which 
eliminates the necessity of having special mill work 


Ideal for shoulder high windows . . . in bathrooms, kitchens, 
bedrooms. Horizontal sliding windows equipped with No. 890 
ALL-Glide are E-X-P-A-N-S-I-B-L-E. They can be easily stacked. 








ALLWEATHER Balance Strip with FLOCKED COIL SPRINGS 


ALLWEATHER Balance Strips No. 490, 90, 810Z and 812Z are furnished 
with FLOCKED COIL SPRINGS. 

Ajustability is built-in. Balance tube with semi- 
cantilever action insures weatherstrip contact in all kinds 
of weather. The base section is always in close contact 
with jamb insuring stability. FLOCKED COIL 
SPRINGS are concealed by a functional part of the 





strip itself. 

Tests made by the University of 
Minnesota Institute of Technology Test- wt MBe, 
ing laboratory in cooperation with the 
Weatherstrip Research Institute, show Bex 
that double-hung wood windows, when WEATHERSTRIP 
metal weatherstripped show an infiltra- Research 
tion ratio 6 TIMES LESS than non- wi tee 





weatherstripped windows. 





SEE OUR CATALOG IN SWEET’S: 
Architectural File * Light Construction File 


A i L M E TAL Weatherstrip Company 


Nome “ALLMETAL” Reg. U. S. Patent Office 


2249 North Knox Avenue Chicago 39, Illinois 








92 





LETTERS 





REPLY FROM THE WHITE HOUSE 

Sirs: 

The President has asked me to thank you for 
your letter to him on behalf of the home- 
building industry as it appeared in the 
January issue of House & Home, 

The President wants you to know that the 
substantive matters in your letter will be 
carefully gone over by appropriate officials in 
order to ascertain how the housing program 
can be improved to achieve the goal which 
you and all of us desire. 

SHERMAN ADAMS 

The Assistant to the President 
The White House 

Washington 


FORTHRIGHT AND COURAGEOUS 
Dear Sirs: 


This is certainly a very forthright and 
courageous statement, and I think it is well 
to bring matters of this kind to the attention 
of the Chief Executive. 

As you indicate, I am sure he does not 
have time to look into all problems and is 
dependent on others for much advice. 

Georce P. MacNicuor Jr., president 
Libbey-Owens-Ford Glass Co. 


Sirs: 

Your “Open Letter to the President” pre- 
sents compelling arguments for a complete 
revitalization of FHA. 

Most mortgagees do business today with 
FHA only because they have to. Many at- 
tempt to dissuade borrowers from FHA filing 
because of slow processing and burdensome 
underwriting requirements. 

Statisticians say FHA applications are way 
up, but I feel sure a great many of these 
applications do not materialize into finally 
insured mortgages. Most builders use FHA 
only for local construction loan purposes, and 
a substantial number of FHA applications 
wind up as conventional or VA loans. 

Maurice R. Massey Jr., president 
Peoples Bond & Mortgage Co. 
Philadelphia 


Sirs: 
Excellent. 
Joserpu A. GRAzIER, president 
American-Standard 


LACK OF UNDERSTANDING 
Sirs: 

Congratulations on a job well done. We 
have been concerned for some time over the 
apparent lack of understanding of the hous- 
ing problems on the part of those heading 
up the President’s administration, and any- 
thing that can de done to correct this must 
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be considered a major and a timely effort. 

There were a lot of things wrong with the 
608 program but also a lot of good that came 
out of it. Aside from getting an adequate 
supply of rental housing, it did more to check 
public housing than any one thing. 

We find it is almost impossible now to 
interest builders in rental housing, though 
there is certainly a need for it. Also, some- 
thing should be done to stimulate housing 
for retired people. Otherwise, that will be 
the next big public housing effort. These and 
other housing problems seem to be beyond 
the scope of our present head of the HHFA. 

J. C. Taytor Jr., chairman 
American Houses, Inc. 
New York City 


Sirs: 
I concur with every word in this splendid 
article. 
Wm. G. FARRINGTON 
Tanglewood 


Hou ston 


SUPPORT FOR FHA 
Sirs: 

Not only the construction industry, but 
the home owners of the country have bene- 
fited from FHA. It must not be allowed to 
be corrupted by political selfishness, which 
is more dangerous than the isolated instances 
of financial corruption of a few employees. 

I hope the trade associations in the build- 
ing material field are giving you support. 

CHESTER C. KELSEY, manager 
Asbestos-Cement Products Assn. 
New York City 


Sirs: 
Congratulations on the very able way you 
presented this very serious problem. 
H. Leigh WHITELAW, managing director 
Gas Appliance Manufacturers Assn. 


Dear Sirs: 

I sincerely feel that you have taken steps in 
the right direction. . . . Your letter to the 
President covers the matter very thoroughly. 

Henry A. JOHNSON 


US Rubber Co. 


Sirs: 

There is plenty of room for improvement 
in the housing program currently being fol- 
lowed by the administration. 

Davin S. MILLER, vice president for sales 
Kawneer Co. 


Sirs: 

The industry has taken unnecessary abuse 
and a consequent loss of prestige as a result 
of sitting by so quietly. Your editorial is 
exactly what needed saying. 

Mrs. Henry T. CHALARON 
New Orleans 
continued on p. 94 
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The All-Season Home. 


FAN EQUIPMENTS, 











What’s in 


As an experienced builder, you know 
that the right name is often a power- 
ful selling ‘“‘tool.”” Take Emerson 
Electric fans, for instance: 


You don’t have to “‘sell”’ this fa- 
mous name in fans—it sells for you! 
For over 60 years the Emerson 
Electric reputation for quality, per- 
formance and unfailing service has 
stood unchallenged. Everybody 


a name*v? 


knows and immediately accepts this 
first name in fans. Use this acknowl- 
edged fact as an asset that costs no 
more—add the reputation of 
Emerson-Electric to your own. 
You'll find it pays! There’s a built- 
to-last Emerson-Electric unit for 
every home use. Send for Emerson 
Electric Fan Bulletin No. 1004. 
THE EMERSON ELECTRIC MFG. 
CO., ST. LOUIS 21, MISSOURI. 


MODELS FOR EVERY VENTILATING SERVICE 





The Emerson-Electric Built-in Venti- The Emerson-Electric Ventilator for The Emerson -Electric Attic Fan is 
sear ~ ie lag aa 





lator with Wall Sleeve is easily Ceiling Inst 


installed in brick, masonry or frame kitchens, game 


d for made for economical over-all sum- 


9 
rooms, laundries mer cooling. Suitable for either hori- 


kitchen walls. Decorative grille blends and bathrooms. Can be furnished with zontal or vertical mounting — blade 


with modern kitchen equipment. 


Emerson-Electric 


of St. Louls 


or without sleeve and outside grille. sizes from 24-in. to 48-in. 
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the eyes buy... 


sell the oreferred Visible Feature! 


ALL NEW 


~ WASTE KING putveraror 


MMERTCAS FINEST GARBAGE DISPOSER 


WASTE KING, like this 

housewife, is a deciding factor 

in the scle and rental of homes 

and apartments. Homemakers LOOK 
for this modern convenience that 
saves time, saves steps, saves work — 
that eliminates garbage electrically. 


MODEL SH7000 SHOWN 


Sell quicker, rent quicker. Show buyers 

WASTE KING Pulverator. It’s the lowest 
budget, highest quality feature that upgrades 
the value of the home or apartment. 


SUPERIOR WASTE KING FEATURES SELL UP THE 
PREFERRED VISIBLE FEATURE 
SUPER “HUSH-CUSHIONS”— an exclusive 


WASTE KING feature. Noise and vibration 
absorbed at sink connector and drain outlet. 
LIFETIME GRIND CONTROL—exclusive de- 
sign controls size of waste particles. Plumbing 
Lines Protected. Longer Life! Clogproof! 

UNBEATABLE SERVICE RECORD—less than 
1% service callbacks. Customer satisfaction Over 500,000 
assured! WASTE KING quality is unsurpassed! in Daily Use! 


MT. 
Waste hing 


PULVERATOR 


A Product by GIVEN Mfg. Co., Los Angeles 58, Calif., Largest Producer of Garbage Disposers in America! 
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Dear Sirs: 

Your succinct, restrained, yet razor-sharp 
analysis of this most unbelievable situation 
is indeed a masterpiece. . . . 

The fact that H&H occupies its present 
and ever increasing position in the housing 
field becomes more understandable. 

Ropert W. CLEMENS 
Houston 


CONTEMPORARY DESIGN PENALTIES? 
Sirs: 

In a recent meeting of the Houston Home 
Builders Assn. and the FHA, the question 
was asked: “When is FHA going to ‘smile’ 
on contemporary houses?” The answer: “The 
FHA has no objection to contemporary de- 
sign. The problem is market acceptance. We 
welcome discussion with the builder and his 
architect on this matter and we can issue 
commitments on contemporary designs.” But 
they don’t say what size commitments and 
we feel that our builders might be penalized 
by going to contemporary designs at this time. 

M. L. WestBrook, president 
Southwest American Houses, Ine. 
Houston 


YOUNG AND BUSY 
Sirs: 

I’m irate over the gratuitous dig in “Pulse 
of the market: Miami” (H&H, Nov. °54, p. 
50). “Both [Miami and Phoenix] are winter 
resort and retirement towns with not much 
industry and moderate incomes.” 

At the end of 1953, Greater Miami had 
1,140 factories employing an average of 
22,600 workers and with total payroll of 
$65,000,000. Value added by manufacture 
was $154,000.000. 

The Bureau of Census and Dept. of Com- 
merce gave this table after the 1950 census: 


Miami US 
age groups age groups 
eee 8% 10.8% 
eV ethaionwe sor 7% 8.8% 
te | ee 5% 7.5% 
Drs dis did wees owise<; Bevo 14.6% 
Br DAs de vetoes 10% 15.7% 
OO -44csvewwes cok TIS 14.1% 
a eo 2! 20.2% 
65 and over........ 9% 8.2% 
Joun T. BILLs, business and financail editor 
The Miami Herald 


BEST METHOD 
Sirs: 

Our experience has been that the best 
method to handle modernization (H&H, Oct. 
54) is through the joint and respectful co- 
operation between contractor, material sup- 
plier and financing agency, to achieve the 
lowest cost and best result for the home 


continued on p. 102 
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the window 
that cant warp, rot, 
rust or swell... 


¥ ae 
‘ 5 pee % 
Bo a 


Lee nee et 














(and this is a real consumer sales feature) 
| ARI 





PER-FIL LPwonder 


Woman approved... 














































































































PER-FIT SLIDE. 'R eee the wonder window that can 


be washed like a dish—Here is an advance-design window 
with 21 exclusive features. Women love the way the sash 
lifts out for easy cleaning with no sharp-edged weather 
stripping exposed to injure them or their clothing. That’s 
because all weather stripping is built into the frame of the 
window-right where it belongs. Nylon pressure buttons in 
the sash eliminate wind rattles. Zinc coverplate over tracks 
may be easily removed by the housewife for cleaning. 
The Per-Fit Slider window has a beautiful finish that’s 
long lasting. There is no window easier to install any- 
where. The Per-Fit Slider can be adjusted on the job to 
fit any standard through-wall thickness. 




















Ks E “ay 
* Guardnteed by @ 
Good Housekeeping 
Cor 


\ 
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"| windows 


-a..with the Good Pousekseping Seal 















































PER ~PI 'T’..< the wonder window that 


sets the standard for window quality—It’s the 
industry’s finest conventional type double-hung 
window, yet it’s modestly priced. The Per-Fit 
window always operates easily, regardless of 
humidity and weather conditions. It’s the win- 
dow that introduced vinyl plastic glazing with 
Koroseal, the lifetime material that’s always 
re-usable; simplifies re-glazing. Extra-heavy 
aluminum extrusions are used throughout for 
extreme durability. Welded sill corners and in- 
ternally welded sash corners provide superior 
quality generally associated with custom made 
windows. The “weathering” of the Per-Fit is 
without equal. All corners are smooth mitered; 
precision built. Trim, neat sight lines are un- 
marred by overlaps, holes or screws. 






































BEST -VENT eee the wonder win- 


dow that was first with fingertip control—This 
low cost window opens at the top and bottom 
simultaneously, providing healthful, instantane- 
ous circulation of air by means of automatic 
cross ventilation. The simple counter-balancing 
is accomplished with stainless steel airplane 
cables that ride over quiet nylon pulleys. The 
Best-Vent window is also glazed with lifetime 
Koroseal; all corners are smooth-mitered. It 
can be had with a complete interior trim unit 
of extruded aluminum that includes the window 
return, surface trim; even the finished stool. 
You assemble the trim in’ seconds and install it 
as a complete unit even after painting or paper- 
ing. Both window and trim have a beautiful fin- 
ish that’s long lasting. 


and here’s the biggest wonder of all! 
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builder approved for more than 25000 ~ homes 


wonder windows 








One of the nation’s 






largest home builders says, 






“we switched to PER-FIT Slider Windows 






exclusively to improve our 






quality and lower our 






installation costs.” 









MILTon DuENKE, President, 
Milton Construction and 
Supply Company, St. Leuis, 
Missouri. 


“Per-Fit Aluminum Slider Win- 
dows are ideal for the project 
builder,” says Milton Duenke, na- 
tionally known merchandiser and 
builder. “They’re strong and durable 
enough to take the most rugged 
handling. The removable zinc cover 
plate for the track protects against 
dirt, plaster particles and other de- 
bris during construction. Moreover 
with the Per-Fit Slider we experi- 
ence fewer customer service calls— 
just one of the many ways we achieve 
greater economy with Per-Fit.” 





One of Missouri’s largest builders now uses Per-Fit Windows exclusively, complete with storm 

sash and screens. “Aluminum windows are a big sales feature,” say Milton Construction 
FOR and Supply Company, “and Per-Fit makes them even more important with their many out- 

COMPLETE INFORMATION standing quality features. We know because we used them on over 600 houses.” 


AND DRAFTING ROOM 
DETAILS 





e 


wnite 


\ PER-FI?P PRODUCTS CORPORATION 


1230 East 52nd Street, Indianapolis 5, Indiana 












































for permanent and economical beauty 





use concrete reinforced with 


CLINTON WELDED WIRE FABRIC 





Homebuilders throughout the nation are finding welded at all joints. Clinton Welded Wire Fabric 
that concrete reinforced with Clinton Welded is available in a wide range of gauges and spac- 
Wire Fabric is the buy for permanence, economy ings to meet every requirement. 

and beauty. That’s because Clinton Welded For full details write to the CFal District 


Wire Fabric can be quickly and easily formed on 

the job, yet is rigid enough to hold its formed 

shape. Concrete reinforced with Clinton Welded 

Wire Fabric gives clean lines and durability not 
; found in other types of structures. 


Sales Office nearest you. 


Clinton Welded Wire Fabric assures maxi- 
mum strength because it is made from cold- (FI 
drawn carbon steel wire that is electrically 
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Texture One-Eleven combines high style 
with the strength and dependability of 
industry quality grade-trademarked 
Exterior fir plywood (EXT-DFPA ®), 
made with waterproof glue. Specify it 
by name. And remember, only genuine 
T 1-11° gives you all these features: 


Shiplap edges neatly conceal 
vertical joints. 


Clean-cut grooves, surface texture. 
b 

54"-thickness leaves full *%” 

panel behind \4"-deep grooves. 

Comes in 8’ and 10’ lengths with 

grooves either 2” or 4" o.c. 


EXT-DFPA® on panel means 


waterproof glue. 


For free full-color idea folder and other 
data, write Douglas Fir Plywood 
Association, Tacoma 2, Washington. 





there is no substitute for 


...the exciting new panel material 


Texture One-Eleven 


EXTERIOR FIR PLYWOOD 


° EXT-DFPA 


that combines line and texture 


Texture One-Eleven siding combines high 
style with the strength, durability and econ- 
omy of dependable Exterior fir plywood. 


T 1-11’s bold paralle groove pattern and 
subtle surface texture adds drama and inter- 
estto residentia |and commercial interiors. 


Since its introduction only o few months ago, 


Texture One-Eleven® has been enthusiastically 


received by architects and builders. Here 


are examples of the many exciting things 


being done with this striking new material. 


Equally effective for patio fences, gable ends 
and soffits, Texture One-Eleven contrasts 
well with masonry and other materials. 


Texture 1-11 siding weathers well, surface 
texture is enhanced by exposure. Glue is 
completely waterproof and weatherproof. 


Texture One-Eleven meets FHA requirements 
for combined siding and sheathing which 
permits major construction economy. 


Builders of special demonstration homes 
report home buyers are equally taken with 
striking beauty of new Texture One-Eleven. 




















| Fractive cco 
in Size 

Appearance 
and Price! 















Type 119 (gas) 
219 (oil) — lowboy 


vew Mueller Climatrol 


* * 
Suburcbanacre. Line 
lets you include Mueller Climatrol quality 
without extra cost 


Pron to use Mueller Climatrol heat for the project homes you build. 
There’s a Suburbanaire winter air conditioner to fit your needs exactly 
— highboy, lowboy, counter-flow, or horizontal. All are compact, quality- 
built throughout, easy to install, and priced to fit your budget. 

With the Suburbanaire line, you enjoy the sales asset of the nationally- 
advertised Mueller Climatrol name — just as you do when you install 
units from Mueller Climatrol’s deluxe line in your custom homes. 

Send coupon now for further information on the Suburbanaire line. 


Type 117 (gas) 


Type 118 (gas) 
217 (oil) —highboy i 


1 
218 (oil)— 
counter-flow 





Type 165 (gas) — horizontal 








a 





! MUELLER CLIMATROL 
Dept. 135, 2020 W. Oklahoma Ave., Milwaukee 15, Wisconsin 
Please send me information on Suburbanaire line. 
: Name 
Co 
1 mpany 
' 
; Address 
; City SRD I ROM se cits Le ent 
: 8-89 
SrTrriittrrrririrrirrrer TT ro Per oe 
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owner. None of the participants need domi- 
nate the field. 
CHARLES LAMPLAND, vice president 
Lampland Lumber Co. 
Saint Paul, Minn. 


Sirs: 
Enjoyed your modernization issue, Obso- 
lete rhymes with DEFEAT... . 
Forrest RaApcLirFE, realtor 
Los Angeles 


LIBERAL FHA 
Sirs: 

I’m glad to hear that FHA is liberalizing 
its policy toward contemporary design. We 
were not aware of it, since our houses (H&H, 
Nov. 54) have had no FHA financing, but it 
encourages the idea of going to talk to them. 

W. DanrortH Compton 
Compton & Pierce,-architects 
Cambridge. Mass. 


ONE FOR THE ARCHITECT 
Sirs: 

Your design issue (H&H, Sept. ’54) was 
one of the best you have done. It made me 
appreciate what our architect does. For the 
first time, I can see some of the reasoning 
behind his recommendations. 

Haroip H. SAmpson 
Sampson-Miller Associated Companies, Inc 
Pittsburgh 


AIR CONDITIONING 
Sirs: 

I would appreciate your sending the reprints 
of your air-conditioning data as it should be 
valuable in my work. Incidentally, I use 
your magazine to illustrate points in discuss- 
ing air conditioning with my clients and find 


it useful. 
Jack MILER, mechanical engineer 
Los Angeles 

ERRATA 

Sirs: 


The Modern Home photo (H&H, Jan. °55, 
p. 165), credited to Clair J. Wilson, should 
have been credited to Lens-Art. 

Mason PAaw.iak 


Lens-Art Photographers 
Detroit 


Sirs: 

Computing the HEF for the University of 
Illinois test home (H&H, Jan. 55), I am un- 
able to come out with the 9.1% you give. Js 
there an error? 

Joun H. Bouncer 
Fostoria, Ohio 


e H & H regrets that there is an error: 9.1 should 
read 9.7.—ED. 
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The hit of the Builders’ Show — ready for you now... 


Imagine! Famous Youngstown steel With these new GO-TOGETHER Colors, e the most complete line in the industry 
Kitchens ... used by more builders than Youngstown Kitchens give you: 


e Youngstown Kitchens backs your 
any other steel kitchens ... ready for you 


gf @ superior advantages of steel one-year warranty 
now in foolproof, easy-to-use colors—at no . 
extra cost! @ kitchens that do not warp, rot, or swell ... and you have a merchandising feature 
STAR WHITE «© DAWN YELLOW Pe ee ee eee ee in your homes that will assure you more 


sales for 55! 


MERIDIAN BLUE * SUNSET COPPER 


. selected by America’s leading color 


@ units delivered ready to install 
. . + * 


@ the largest inventory of equipment 


; For additional information, contact your 
in the industry 


distributor; or write: Harry Howell, 


consultants—perfect for use alone or to- 
gether. They'll bring you more home sales, 


more variety in the kitchens you build, @ timed, on-the-job delivery from 87 Builder Sales Manager, Youngstown Kitch- 
than ever before! strategically located warehouses ens, Warren, Ohio. 


| 









Dawn Yellow wall cabinets and Meridian Blue base 
units—beautifully and imaginatively combined! 











Rich Sunset Copper. Like all Go-Together Colors, this lovely tone was formu- 
lated exclusively for Youngstown Kitchens by Associated American Artists, 
Inc., America’s leading color consultants. Formica tops are offered in ten Pe 
beautiful colors. On colored Cabinet Sinks, sink tops are finished in Dawn 
Yellow. 











Cool \ 









Ever-popular Star White sets off the beauty of an Sold in the United States, Canada and most parts of the world 


snd SE 
inspired decorating scheme! MULLINS MANUFACTURING CORPORATION e WARREN, OHIO 








" Kilehens has it! 
SAT NO EXTRA COST 


| 
2 


3 


Cool Meridian Blue holds sway in this exciting Youngstown Kitchen. 


























SEE Go-Together Colors. See new wall and base cabinets; 
Rew built-in oven and cooking-top cabinets; new continuous 
. 4 tops with built-in sink bowls. See the new Youngstown Kitch- 


e) 





Food Waste Disposer—brand new, easily installed, at a 


, low price. 








Harry Howell, Builder Sales Manager, 
Youngstown Kitchens, Mullins Manufacturing Corporation 
Dept. HH-355, Warren, Ohio 


Mail me the complete story today. 
Have your representative call, no obligation. 





NAME (Please print 





FIRM 





ADDRESS _— 














CITY ZONE STATE 


uri 


© 1955 Mullins Manufacturir 
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Corporation 








NEW YOUNGSTOWN KITCHENS UNITS 


HELP YOU PLAN AND SELL! 





NEW FLEXIBILITY ... in wall and base units! NEW CONVENIENCE ... ina revolutionary mixing-fa el 


New models make Youngstown Kitchens more flexible than ever before! 
















12” to 36” wide! 








Base cabinets Wall cabinets 12” to 54” wide! 





It’s Youngstown Kitchens new Select-O-Set mixing-faucet. It’s amazing! Sing j 
handle controls both temperature and rate of flow. Fits any Youngstov ™ 


Kitchens Cabinet Sink. Optional at slight extra cost. 











NEW SALES APPEAL... in the lowest priced Disposer cul 


NEW = 


Double-entry base and wall Cabinets to fit all popular makes 
cabinets—all standard widths! of built-in cooking tops and ovens. 
They're all-steel . . . quality-built throughout. They’re offered in your Youngstown Kitchens 


choice of Go-Together Colors at no extra cost. 


NEW BEA UTY. .. in genuine Formica cabinet tops! 


Ten beautiful colors in all—-every one of them perfect with Youngstown 
Kitchens Go-Together Colors! 


Food Waste Disposer—NEW 


@ Lowest price of any disposer! 


e@ 4-way grinding action. 


ee a 


Pearl Gray 

Red, Green, and Yellow Moonglo 
White and Charcoal Skylark 

Red, Yellow, Green, and Gray Linen 


e Lightweight, compact—easy to inf 
e@ Lowest price of any disposer! 


And—newest of the new—continuous 
Formica tops with built-in Diana sink 


bowls. 84” or 96” long, with unbroken 

PED - stainless-steel front trim and_back- YOU CAN’T AFFORD TO BUILD A HOUSE WITHOUT : 

splash. Real built-in beauty! 4 
if 
., 
: 
| 











SEE NEW UNITS...NEW GO-TOGETHER COLORS...AT YOUR DISTRIBUTOR’S NO 





Sold in the United States, Canada and most parts of the world 
MULLINS MANUFACTURING CORPORATION e WARREN, OHIO 


MAJ 








Get Laboratory-Tested 
PERFORMANCE FACTS 
‘ / and Specify by Name 


Independent Research 
t) Findings available now 
on Dur-O-wal, 





























Patented Dur-O-wal fea- 

EADING architects are —_ a ha wae — 
e ° . steel reinforcin or OCK, { 
: studying the findings of brick and tile aes assures 

bonding Dur-O-waL’s independent uniform quality of product 
: b and scientifically tested per- 
:“ : : research tests. Now you can icons Ga he tea | 
dypsum | ie specify steel reinforcing for waL facts today. Learn how 
t q , ever ll th you can save time, cut costs 
: very masonry wali, on the and combat cracks with | 
board = i. aS b basis of these scientific find- Dur-O-waL. 
. ings. Trussed-designed, butt- Dur-O-wal is electrically- | 
ided. DawCianal, ee welded in a single plane of 
weide ur wa rein high tensile steel (100,000 ; 

SS SY fh forces vertically and hori- p.s.i.); knurled side rods in- 

studs De Se ij! |’ zontally to combat cracks coonse mostar bend. Your is- 

' : i y quiry will receive prompt 

® = La | . safeguard masonry attention. 
beauty. 




















y! Sin J 

es | BUILDER ANDY PACE, South Bend, Indiana, uses 

nestoms Miracle Dry Wall Adhesive and Miracle method 
to speed dry wall installation, substantially 
; reduces his costs! 
| 








. oi sd You speed dry wall installation, 
rT Cum | Elimi | save substantially in time and 
iminates | costs. re and retareninn os é ~ en : 
| J ing! are minimized, with so many ss ‘eguard the beauty you de- 
l nail popping | Jess nail holes to fill! Racking, ; ain ccodentan camehie ant 
strain, and vibration are gives masonry walls a back- 
greatly reduced. Miracle Dry -<ptoatincalnaana 
7 Wall Adhesive, formulated and | 
di developed specifically for in- | 
NEW stallation of gypsum board to | 


each stud full length, using a 
2% quart caulking gun with 
32" nozzle. Gypsum board is 
put up and nailed 18” o.c., with 
one nail only on center of inter- 
mediate studs, 


mumacue GATFA colorful, illustrated 


brochure describes dry wall 


studs,does a better-than-ever | 
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new MATICO ARISTOFLEX 


PAT. PENDING 


point. And this great new tile flooring is available in 


Take the practical qualities of Aristoflex vinyl-plastic 
low-cost standard gauge ...can be installed on, 


tile flooring ... its resistance to acids, alkalis and 
greases ... its economy of maintenance .. . its amaz- above or below grade. 
ing durability. Then add the sparkling beauty of Be sure to consider the advantages of MATICO 


Confetti Patterns in 13 glorious colors . . . you've got ARISTOFLEX in Confetti Patterns for your next project. 
a combination that’s sure to appeal to homeowners There’s just no other tile flooring like it. Write for 
everywhere, and give you an important extra selling color chart and complete data today. 


MAS TIC Tite CORPORATION OF AMERICA 
Joliet, Ill. © Long Beach, Calif. © Newburgh, N. Y. 


Manufacturers of: Aristoflex »* Confetti * Parquetry « Asphalt Tile * Cork Tile * Plastic Wall Tile 


vinyl-plastic tile flooring in CONFETTI patterns 
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NEWS 
EVENTS 
LETTERS 


HOUSE OF CONTRASTS 


Architect Marcel Breuer’s small house at Croton, N. Y. contrasts colors, 
forms, surfaces, fenestration, open and closed spaces, handsomely. 


ROUND TABLE REPORT 


Members of the President’s advisory committee and other experts pose 
15 questions, make 23 recommendations on what to do about FHA. 


LUMBER DEALER DEVELOPS RAW LAND FOR SMALL-VOLUME BUILDERS 


W. H. Sawyer of Worcester, Mass. selis land to his customers so they 
can use his materials, developed 26 acres last year on which 28 builders 
erected 231 houses. 


SIXTEEN WAYS TO BUILD BETTER FOR LESS 


First in a series presenting new building techniques designed to cut 
costs and improve the final product—the house. 


HOW TO TURN A PARK INTO A SALES ASSET 


To most builders parks are a headache but Seal & Turner solved this 
problem adroitly in their new Media, Pa. development. Their archi- 
tect: George Hay. 


NEWS 


WHAT KIND OF MAN IS NAHB’S NEW PRESIDENT? 


Earl W. Smith, who calls himself ‘‘just a carpenter,’’ grew to be fourth 
largest builder in the US on the strength of his low-priced flat tops and 
his mobile operation. 


ARCHITECT SUPPLIES SMALL BUILDER WITH PRIZE-WINNING DESIGNS 


The architect: Donald Honn of Tulsa; the builders: R. B. Walden and 
Cecil Jennings of Lubbock, Tex.; the prize: Parent’s Magazine’s award 
for houses over $16,000. ta . 


REPORT FROM AIR-CONDITIONED VILLAGE 


A house-by-house analysis shows that the air-conditioning units in the 
Austin, Tex. experimental village were handicapped in many instances 
by poor installation and poor design for cooling. 


NEW TRUSS FOR LOW ROOFS 

The Small Homes Council of the University of Illinois develops a glued 
truss with plywood gussets that uses nails only to hold it together till 
the glue dries. 

QUALITY HOUSES AT $10.50 PER SQUARE FOOT WIN NAHB AWARD 


Architect Edward H. Fickett designs a luxury house for the GMB 
Corporation of Los Angeles, employs economical building techniques. 


NEW BLANKET PROTECTION IS OUTSIDE THE HOUSE 


Foil-faced, half-inch, 4 x 8’ sheets offer continuous vapor sealing and 
insulation which has worked well for four years of tests in Minneapolis. 


NEW PRODUCTS 
Gas fights against its competition by improving its appliances. 


REVIEWS 
RESEARCH 
NEW PRODUCTS 


TECHNICAL PUBLICATIONS 


: Adrian Taylor 








See 


se es 











& 





CONTRASTS IN COLOR: 


Diagrammatic plan shows free-form terrace, flagstone- 
paved areas and concrete block walls painted brilliant 
red, blue or white. This diagram helped architect to de- 
termine exact balance of color, texture and form. 


CONTRASTS IN LINE: rectangular structure on a free-form 








terrace 
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SIMPLER CONTRASTS 
make for greater drama 


Photos: 
j 


CONTRASTS IN TEXTURE: 
smooth planes and rough stone 


When the late Gertrude Stein announced that “a rose is a rose is a rose,” it 
was not because her needle was stuck. She had a very good point, and that 


point is also the point of this house. 


For when Architect Marcel Breuer finished this handsome job he had said, 
in effect, that “‘a house is a house is a house.” He had not tried to make the 
house look like a part of the landscape. He had not tried to use colors that 
would match the colors of trees and grass. He had not tried to use materials, 


or textures, or forms that would blend easily with nature. 
He had built a modern house. and he had made it look man-made. 


To many of Breuer’s contemporaries, this is heresy. They believe that a house 
should blend with nature in its colors, lines, textures and forms. Breuer’s 
answer is that imitation is not always the sincerest form of flattery: trees and 
rocks look more beautiful against a backdrop of geometric planes — and 
vice versa. 
LOCATION: Croton-on-Hudson, N. Y. The danger, of course, is that excessive contrasts can lead to confusion. To 
MARCEL BREUER, architect cet harmony by contrast instead takes a great deal of art. These pictures show 


AUGUST NELSON, general contractor hew much art it took in this case. 
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CONTRASTS IN PLAN: 
open spaces and 


private compartments 








Photos: Ben Schnall 


Convinced that both parents and children need 
privacy from each other, Breuer likes to keep 
them apart in separate areas. The parents oc- 
cupy a Closed-off, private apartment at one end 
of the plan, while the children’s bedrooms are 
located at the other end. (Actually, the problem 
was somewhat different in this particular house, 
but the basic planning principle still applies.) 
As the children grow up they use their rooms 
as an apartment in which they can entertain 
without bothering their parents. The only time 
the children should sleep next to the parents, 
Breuer thinks, is during infancy. His parents’ 
apartments therefore have space for a crib. 


Contrasting textures add interest to living a ea 
(left): floors are flagstone, fireplace is brick, walls 
are plaster, ceilings are cypress. Red concrete 
block wall is just visible through glass in rear 
of room. Interior colors are white and gray. 
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Brever has now perfected his frameless sliding 


glass windows to the point where he can even 
use the details in floor-to-ceiling glass walls. 
The vertical edge of the glass is protected by a 
strip of walnut that acts as a handle (see above). 

He solves another fenestration problem with 
equal directness: no facade detail is quite so 
disturbing as a series of windows and screens 
whose frames are of almost—but not quite—the 
same thickness. This is a difficult detail to 
solve; by making his sliding screen frames de- 
liberately heavy and painting them black, Breuer 
has turned the problem to his advantage, made 
the contrasting patterns a design asset (see 
picture at right). In the winter, on the other 
hand, when the screens can be lifted out and 
stored, the glass areas present a regular pattern 
of identical openings: for then the fixed and slid- 
ing units are both exposed, and from a distance 
the two look alike. 
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CONTRASTS IN LIGHT: 


a spot of sunshine on a shaded wall 


Breuer thinks that a tree is more a tree when seen against 
a simple, geometric backdrop, that green is more green when 
contrasted with blue or red, that light is more light when 
contrasted with shade. An architect does not necessarily show 
his love for nature by competing with her, he believes. He 
prefers to dramatize the beauty of natural forms by holding 
them up to clearer view. 

This is not a new device: Shakespeare liked to contrast 
and relieve a tense scene with Falstaff’s humor; indeed, every 
artist—-whether painter, sculptor or musician—knows the 
effectiveness of contrast. The only thing that is new is the 
means employed, the boldness of lines, forms and colors, and 
the clarity of detail. 

In Breuer’s book “harmony by contrast” must never mean 
compromise. Sun and shadow, he says, do not add up to a 
gray and cloudy sky. Both are part of our lives, both have 
their own identities. Breuer tries to present opposing aspects 
of a building problem with equal force and equal clarity. 
He believes that the resulting play of contrasts is what makes 


architecture interesting. 


Photos: Ben Schnall 





CONTRASTS IN FORM: geometric forms in architecture, organic forms in nature 














Round Table urges 22 major changes 
in housing legislation and policy 


112 


Among the Round Table’s 
more revolutionary proposals are: 


1. Insist that buyer, builder and lender share in 
the risk to get federal financing help; 


2. Reorganize FHA as a quasi-public insurance 
corporation and change its name; 


3. Let the Home Loan Banks set up their own 
seperate plan to insure high-percentage con- 


ventional loans; 


4. Let both reinsure their portfolios with gov- 
ernment (instead of so insuring each mortgage) ; 


5. Divorce FHA from HHFA; 
6. Let a nonpolitical board change FHA and 
VA interest rates, but do not give such power 


to the President; 


7. Start getting FHA out of Title | insurance; 


8. Think twice before extending VA housing 
benefits unchanged; 


9. Stop taxing professional builders out of 
apartment construction. 


Here, in 22 recommendations and 16 forthright questions-and-answers, is 
advice President Eisenhower would get if he were to consult his own Ad- 


visory Committee on Housing Policy. 
Here too is their advice to the homebuilding industry. 


Taken together these recommendations come very near adding up to a com- 
pletely new housing program. They cover almost every aspect of the 
industry, from the FHA investigation to public housing, from rent control 
to housing research. They propose more help to homebuilding at less risk 
to the government. They call for more government help where more help is 


needed and less help where it is not. 


This program was developed at an extraordinary House & Home Round 
Table in whose recommendations 17 of the 21 living members of the Presi- 
dent’s Committee joined, as did today’s president and first vice president of 
the Mortgage Bankers’ Association, today’s president of the National Asso- 
ciation of Real Estate Boards, today’s president of the United States Savings 
& Loan League, and the designated representatives of the American Bankers’ 
Association, the Life Insurance Association of America and the American 
Life Convention, the National Association of Mutual Savings Banks, the 
National Retail Lumber Dealers’ Association, the National Savings & Loan 
League, and the Prefabricated Home Manufacturers’ Institute. 
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The panel The Round Table report: 







Members of 
the President’s Advisory Committee 
on Housing Policy 








Georce L. Buiss, chairman 
Legislative committee 


US Savings & Loan League 








Ernest Bonn, director 


Cleveland Metropolitan Housing Authority 







Mires L. 


construction ecoaomist 





CoLeAN 

















A. R. Garpner, past president 


Federal Home Loan Bank of Chicago 








Ricuarp G. Hucues, past president 
National Assn. of Home Builders 










Ropney Lockwoop, past president 
National Assn. of Home Builders 







Wittiam Marcus, past president 


Savings & mortgage div., American Bankers Assn. 





dali Abel aibaales BD The less help our industry has to accept 
iiliba Ae heriaiat Innes from government, the better for our industry 


National Assn. of Mutual Savings Banks 









Tuomas W. Moses, chairman For 20 years now we have been forging a closer and closer partnership 
VA housing committee - i + . 

Diivtient Radha with government through the Home Loan Bank Board, the Federal Savings 
Rosent B. Patnick, vice president and Loan Insurance Corporation, and especially through FHA and VA. 


Bankers Life Co. 






That partnership has enabled millions of families to buy better homes for 


James W. Rouse, director 
Mortgage Bankers Assn. less money. Perhaps more important, it has enabled our industry at long 


Bruce Savace, realtor 







last to enter the industrial revclution and begin offering home buyers the 





Joun J. Scunry 





efficiencies and savings of quantity production. 


vice president in charge of real estate 
Chase National Bunk 






ALEXANDER SUMMER, pact president 


National Assn. of Real Estate Boards Our partnership has yet to cost the taxpayer a penny 


Ratpw Waker, AJA past president 






And because the partnership has yet to cost the taxpayer a penny, many 


American Institute of Architects 





























Paut R. Wiuiams, AIA of us had thought it safe to let the government take more and more of 
pasha piers the risk. We have allowed builder, lender, and buyer—all three—to profit 
ie from the partnership without putting up as much of the money or carrying 
: Association representatives: as much of the risk as they could and should. 
- 5 Sa SR We are now unanimous in declaring this was and is a mistake. Free 
Cownes Awpaus enterprise in homebuilding cannot prosper and expand on public risk for 


Committee on real estate mortgages 


private profit. We cannot afford to let government carry more of the risk 


ee eeweeannaneee OY AEER AND than is inherent in the very nature of our government and our increasingly 
AMERICAN LIFE CONVENTION “este a ‘ 

Miron A. Virsen, chairman political economy. 

Joi co ee on housing & ortgage lending BS ioe * . / “. 

Patience tater sameeren Instead of increasing our reliance on government, we must prepare to 
Sree oe take more responsibility to lessen our dependence on government—for if 

Wattace Morr, president 2 7 ° 

Linett Perenson, first vice president government takes all the risk government will take more and more com- 


le e contr yl. 
NATIONAL ASSN. OF MUTUAL SAVINGS BANKS . — 


Harry Hep, chairman 


Committee on mortgage investment 


Now is the time for a complete reappraisal 


NATIONAL ASSN. OF REAL ESTATE BOARDS 


seneet Sv, Wann, renee The critical headlines of the past ten months have made it all too clear that 
NATIONAL RETAIL LUMBER DEALERS our industry can no longer postpone a complete and soul-searching reap- 
Remcenp: Seen ies inite arenbige praisal of its position in the public’s esteem, nor can we postpone an equally 
NATIONAL SAVINGS AND LOAN LEAGUE complete and perhaps agonizing reappraisal of our relations with the 
Cuarces WELLMAN, legislative committee 


federal government and all the programs and policies developed over the 


PREFABRICATED HOME MANUFACTURERS’ INSTITUTE past 20 years to help us meet the nation’s need for better homes. 


James R. Price, past president 


US SAVINGS & LOAN LEAGUE 
J. Howarp Evcerton, president Some of the questions we asked ourselves in this reappraisal 


appear with our answers on pages 117, 118, 119, 166, 168, 169, 170 and 172. 
Moderator Sed é as 
The transcript of our discussions will be published in part in the April issue. 
P. I. Prentice, editor & publisher 


House & Home For our recommendations to meet the problems raised, turn the page.... 
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Bohn: FHA was set up 


for the single purpose 
of helping more people 
have good homes 

at prices 

they could afford to pay. 


our first and basic recommendation 


The first essential for a sound housing program is a clear statement of 


basic principle. 


To that end we are unanimous in urging that everyone accept the prin- 


ciple of the shared risk. 


No builder should be able to get government help on his financing unless 
he stands to lose some of his own money first if his judgment on the 
house proves wrong. No buyer should be able to get government help 
on his financing unless he stands to lose some of his own money first 
if the house proves a bad investment. No lender should be able to get 
insurance on his loan unless he stands to lose some of his own money 
first if his judgment proves wrong and the loan is defaulted. 


Here are our recommendations for FHA 


2. Get the FHA probe over quickly 


We share the President’s hope that the FHA 
investigation is almost over. It must be difh- 
cult indeed to maintain morale in its staff and 
efficiency in its operations with 90 investiga- 
tors moving from office to office and the news- 
papers filled with the scandal hunt. 


For 22 years FHA has been the keystone 
of the government's partnership in homebuild- 
ing. It is the keystone of the new Housing 
Act of 1954, whose every constructive new 
feature is predicated on FHA insurance and 
enlightened FHA appraisals. None of these 
new features will work unless the public has 


confidence in FHA and FHA has confidence 


in itself, 





Summer: What knocked out 
the °54 program 


was the FHA scandal. 


3. Make FHA a corporation 


FHA should be reconstituted as a quasi-public 
corporation under the direction of a board 
with fixed tenure, charged with the responsi- 
bility of operating a sound system of mortgage 
insurance. This should be its sole function, 
and its management should be authorized to 
charge higher premiums on mortgages in- 
volving greater risks and to require special 
government guarantees* if public policy re- 
quires that mortgage insurance be written on 
projects of questionable economic soundness. 

The FHA reserves should be transferred to 
the new corporation along with its present in- 


surance, 


(See discussion under question No, 3, page 118) 


*We are not here questioning the government's decision to 
encourage private enterprise to undertake certain types of 
construction it would not otherwise build. Specifically we 
concur enthusiastically in the government’s present eagerness 
to stimulate better housing for minorities. We recognize the 
government had to stimulate defense and military homebuilding 
in 1951. We know the political pressures demanding rental 
housing for returning veterans were almost irresistible when the 
608 program was launched. We recognize a housing need for 
families displaced by clearing slums, And we recognize that 
private enterprise may not meet these housing needs without 
a government guarantee—not because our industry would not 
gladly build them, but because private investors might be 
foolish to put their own money into them without the hope 
of a return so high it might defeat the very purpose of the 


program, 





4. Government reinsurance only 


FHA should then reinsure with the govern- 
ment against the risk of a mortgage collapse 
that would exhaust all its reserves. This 
reinsurance should be paid for by assigning 
to the Treasury a small percentage (perhaps 
10%) of the insurance premium paid by the 
home owner. 

The reinsurance would make the federal 
government's limited role clear for the first 
time. It would express the principle of the 
shared risk, 

The reinsurance should require at least a 
token element of coinsurance. 


5. Change the name of FHA 


The name of FHA, which now belies its true 
function, should be changed at once to some 
more accurately descriptive title like the Fed- 
eral Mortgage Insurance Corporation. 


(See discussion under question No. 6, page 119) 


6. Divorce FHA from HHFA 


The reconstituted FHA and the Home Loan 
Bank Board should be made completely inde- 
pendent of HHFA, as they once were and as the 
FDIC and the Federal Reserve are indepen- 
dent of the Treasury. The purpose of this 
divorce would be to relieve both agencies of 
political pressures and relieve FHA of pres. 
sures to insure unsound loans. 
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7. FHA and Title | loans 


All but one of us believe that FHA should 
get out of Title I insurance when and where 
the financial institutions are willing and able 
to offer these home improvement loans on 
their own at the same 5% discount. 
Experience over 20 years has demonstrated 
that these loans are as safe as they are profit- 
able, and always 
withdraw from any activity which 
enterprise is ready and able to take over. 
Such withdrawal is a policy to which the 
President has often committed his adminis- 


the government should 


private 


tration. 

To speed the take-over FHA might consider 
the advisability of raising its already profitable 
Title I premium, thereby giving the financial 
institutions an added incentive to carry their 
own insurance. The added income could well 
be used to police Title [ more closely. 

Most of us believe the open-end mortgage 
offers a much better way to finance home im- 
provements than short-term personal credit. 


8. FHA and quality 


FHA should receive every assistance in its 
new effort to encourage better construction 
and better architecture by giving fuller recog- 
nition to quality design and quality materials 
in its appraisals and by giving its new pre- 
ferred standards precedence over its old 
minimum requirements. 

The first purpose of FHA was “to improve 
housing standards and conditions,” but the 
deliberate and announced policy of using 
FHA to exert “downward pressure” on hous- 
ing prices after the war eventually made FHA 
a major obstacle to better building. 

FHA should continue to encourage lower 
prices, and a close look will show that some 
of its present minimum requirements are un- 
necessarily high for very low-cost homes. 


9. FHA participation mortgages 


FHA should begin encouraging participation 
mortgages, which most of us consider the 
one best way to handle an assignment on 
which FHA has so far failed—getting more 
mortgage money into small towns. 

They assure the central lender that the best 
local judgment backs the soundness of the 
loan. They let the local lender serve his com- 
munity better by multiplying his mortgage 
portfolio up to tenfold. They reduce costs by 
letting each participant perform the function 
he can perform most economically. The local 
lender relieves the distant institution of other- 
wise costly local credit checks and appraisals; 
the central 
familiarity with FHA and VA requirements 


lender contributes his greate1 


and paperwork. 

Today conflicting requirements of FHA and 
the controller of the currency make participa- 
tion mortgages impossible. Both have in- 
dicated a willingness to modify these require- 
ments, but so far they have not done so. 


10. FHA should pay better salaries 


FHA (and any successor corporation) should 
be allowed to pay higher salaries. The pres- 
ent scale is not adequate to attract and hold 
men of the caliber needed without real per- 
sonal sacrifice. 

This is also true of other agencies serving 


our industry. 


11. FHA needs research 


FHA should be allowed to spend an adequate 
part of 1% of its income to keep its technical 
standards and guidance abreast of the times. 
In recent years FHA has failed to keep up 
with the advance in science and the progress 
of the industry. 


See discussion under question No. 14, page 170) 


12. How ta raise and lower rates 


Power to vary FHA and VA interest rates 
should not be vested in the President or any 
other single political officer. A nonpolitical 
board should be set up to administer this 
power, taking into account changing condi- 
tions in the money market. The problem of 
regional differentials might be met by vary- 
ing service charges. 

This recommendation repeats in substance 
the recommendation made a year ago by the 
President’s Advisory Committee on Housing 
Policy. 

Experience since then has made it clearer 
than ever that discounts are not a good an- 
swer to the interest rate problem. They con- 
ceal the true cost of money from the bor- 
rower. They remove the last element of risk 
from the lender. They discriminate in favor 
of the builder with the wide profit margin who 
can best bury the discount cost in his price 


structure. 


Photos: Walter Daran 





Vieser: You still need the Treasury 


behind this guarantee. 


Here are two recommendations for VA financing 


13. Future housing benefits 


Before the GI Bill of Rights is extended, care- 
ful consideration should be given to the hous- 
ing benefits it provides, for over the years 
these have been expanded far beyond any- 
thing the veterans’ organizations or the home- 
building industry have ever advised or recom- 
mended. Meanwhile, the veteran’s economic 
disadvantage has disappeared, and the average 
World War II veteran is now making more 
money than the average nonveteran of the 
same age. 

None of us would wish to take any real 
benefit away from the veteran, but there is a 
question as to whether a man who cannot 
afford even a token cash payment is better or 
worse off if he is allowed to assume the obliga- 
tions of a $15,000 mortgage. There is a ques- 
tion as to whether he benefits by a law which 
makes it so easy for him to buy, for the same 
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law makes him in turn easier to sell, and 
some of us believe that this easy selling 
inflates the price he has to pay. 

Most of us believe the veteran would be bet- 
ter off if his benefits were limited to free mort- 
gage insurance and a slightly smaller down 
payment than a nonveteran would have to pay 
for the same property. Under the present law 
the more expensive the house the bigger the 
advantage the veteran is entitled to on the 
down payment—5% on a $9,000 house, 10% 
on a $12,000 house, 13% on a $15,000 house. 

The no-down-payment VA loan is potcn- 
tially the most inflationary force in housing. 


14. VA and FHA appraisals 


Our industry has often urged that the inde- 
pendent appraisal and inspection operations 
of the VA loan guarantee division should be 
abolished and that VA should accept FHA 


appraisals and inspections, thereby relieving 
the taxpayer of the cost of duplicated service 
and relieving the homebuilding industry of all 
the details, difficulties and costs entailed in 
dual processing. 

This repeated recommendation has never 
been accepted, partly because of objections 
from the veterans’ organizations and partly 
because of the objections raised by lenders 
who do not wish to use FHA facilities. 

Instead of recommending that the VA ap- 


praisal and inspection service be discon- 
tinued, we now recommend only that Congress 
authorize VA to accept FHA appraisals and 
inspections where this would be agreeable to 
both the builder and the lender. 

With both the FHA and VA offices over- 
burdened as they are at this time, it is 
more important than ever to end the wasteful 


duplication of processing. 
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What to do about conventional loans 


15. Allow 80% conventional loans 


On soundly amortized loans on_ individual 
homes, all but one of us believe that all lend- 
ers should be permitted to carry their own 
risk up to 80% except in states whose fore- 
closure laws are such that the property would 
be subject to vandalism or undue deprecia- 
tion before it could be repossessed. Some of 
us even feel that under the prudent man rule 
lenders should be allowed to go higher than 
80%. 


16. Modernize foreclosure laws 


Every state should stop protecting delinquent 
urban and suburban mortgagors with fore- 
closure laws originally designed to protect 
farmers against losing their land on the fail- 
ure of a single crop. Foreclosure laws on non- 
farm property should permit prompt fore- 
closure along the lines recommended in 1940 
by the commission on uniform state legisla- 
tion of the American Bar Association. 


17. Insure only the risk portion 


If the Home Loan Bank Board wishes to do 
so, most of us believe it should be given every 
encouragement to set up the machinery for 
insuring the mortgage gap between the 80% 
limit set by state law and the 90% or 95% 
most builders find necessary for volume sell- 
ing. To that end the Home Loan Banks 
should be authorized to use some of their 
reserves as initial capital, just as it was pro- 
posed a year ago that they use some of their 
reserves to provide the initial capital for a 


privately-owned FNMA. 


(For discussion see questions Nos. 8, 9, 10, pages 166, 168) 


What to do about rental housing 


18. End state rent control 


State rent control should be discontinued 
wherever it is still in force. The tremendous 
building boom since 1945 has ended the 
housing shortage except in a few cities where 
the lag in apartment construction may leave 
some reason for continuing rent control as a 
strictly local measure. Even these cities will 
find that ending rent control is important if 
they want to encourage new apartment build- 
ing to ease their rental housing shortage. 


(For discussion see question No. 12, page 169) 


19. The danger in freezing rents 


In drafting any future scheme for rent control 
in a national emergency, clear provision 
should be made for allowing rents some lati- 
tude to move with the rest of the price level, 
so that the value of the landlord’s equity can 
keep up with any change in the value of the 
dollar. It should aim at rent control, not a 
rent freeze. Otherwise the threat of rent con- 
trol will discourage badly-needed investment 
in new apartments, as it has for a decade. 

The justification given for making rents the 
first price subjected to control is that other- 
wise rents would probably go up faster than 
other prices; but as rent control has actually 
been applied rents were forced to go up slower 
than other prices. 

There is no more justice in holding down 
rents to let people buy better food than in 
holding down the price of food to let people 
live in better homes. 


20. Discriminatory taxes 


Congress should stop excluding professional 
builders from investment in rental housing by 
tax laws which make them pay ordinary in- 
come taxes on projects on which others would 
pay only capital gains. 

We believe these taxes are discriminatory; 
we are certain they are unwise, because: 
urban renewal is one of the most pressing 
social and economic problems facing this 
country, involving millions of lives and many 
billions of dollars. It requires the cvonstruc- 
tion of millions of new rental units and the 
reconstruction of millions of substandard 
present homes. 

Urban renewal will not succeed as long as 
experienced professional builders are taxed 
out of the field as they are today. 


(For discussion see question No. 13, page 170) 





Patrick: Cost is certainly not value. 





Held: We don’t operate 
on a national basis 
conventionally. 


Also 


21. On public housing 


Most of us believe our industry should stop 
antagonizing public opinion by making an 
issue of as small a volume of public housing 
as the President has recommended. 

Meanwhile, here is what our industry is 
doing to end any need for more public hous- 
ing: by building 500,000 more good new 
homes this year than America needs to keep 
pace with population growth, we are enabling 
millions of families to play musical chairs 
and each move to a better home, The continu- 
ation of this upgrading will ultimately make it 
possible for many, many theusands of families 
to move out of the slums and make it possible 
to demolish many thousands of substandard 
units. 


(For discussion see question No. 15, page 172) 


22. Better market statistics 


The government should begin providing hous- 
ing with the accurate market statistics that 
are so essential to every industry—the statis- 
tics government makes available as a matter 
of ordinary routine for almost every industry 
except ours. All agriculture creates less 
wealth than building and creates less employ- 
ment. Why then should the federal govern- 
ment budget $11,500,000 for agricultural sta- 
tistics and balk at spending more than 
$400,000 to make its construction figures ade- 
quate to our needs? 
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Here are some of the questions 
Round Table asked itself: 


Why do most Senators, most newspaper editors and most plain citizens think 
homebuilding is a subsidized industry like farming and shipping? Do we 
want to be a subsidized industry? Are we accepting more help from govern- 
ment than we really need? Are we willing to pay the price in political 


interference and direction that government always exacts for its favors? 


What can be done to assure confidence and self-confidence in FHA, about 
whose future some of us are deeply troubled and alarmed? Why did FHA 
find itself so nearly friendless when it most needed friends? Why did hardly 
a voice in Congress, hardly an editorial in the press, speak up on behalf 


of an agency which has contributed so much to housing progress? 


Why do only the savings and loan associations make use of the Home Loan 
Bank system? Has FHA failed to meet the needs of the small builders and 
the local institutions on which small builders so largely depend? Could 


FHA do more to meet the needs of the small towns? 


Is there perhaps some way to make the Home Loan Bank more broadly 
used and useful? Is there perhaps some way to make mortgage insurance 
serve all lenders, all borrowers, all builders equally well and so command 
the united support the present FHA has failed to win? 


Does FHA offer the one best type of mortgage insurance? Should other 
kinds of mortgage insurance be made available, perhaps through some other 


agency ? 


Here are the Round Table’s answers to some of these questions: 


Question No. 1 
Just exactly why does a thriving industry like ours 
need any help at all from the federal government? 


Answer: 
Only to bypass three governmental obstacles to low-cost, 
high-percentage mortgages. 


1. To the flow of 


across state lines from the older states where 


ease mortgage money 
capital accumulates to the younger states 
where so many new homes are needed, from 
the distant 


villages. 


big metropolitan centers to 


2. To short-circuit backward state laws for- 


bidding high-percentage loans or making 


mortgage foreclosure far too slow and costly. 
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Moses: What about the people 
who want homes? 
Won't they exert pressure 
to have things go on 
just about the way 
they are now? 





When you combine 
low down payments 
with long-term 

you really open up the barn 
and get a draft. 


Andrus: 


3. To cover the risk that can be insured only 


by the government which controls the na- 
tion’s money and credit—the risk of a 


collapse like 1932. No private agency can 
insure this risk without charging a prohibi- 
for it 
against what the government itself may do 


tive premium, involves insurance 
or fail to do, and so the government has had 
to add its guarantee to the otherwise self- 
sustaining insurance of bank deposits, sav- 


ings and loan shares and FHA mortgages. 


partnership of 
homebuilding 


All our thinking about the 
business and government in 
should begin by recognizing clearly that for 
these three needs—and only these three—we 
cannot get along without federal help. 

All these needs arise from the constitution 


of our government or the past or possible 


future actions of government—state or 
national. 
The first two of these needs could be 


eased by reform in the state laws. But the 


third need will always be with us. 
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Question No. 2 


Answer: 





Marcus: Eventually 
FHA should be taken over 
and owned hy 


private enterprise. 


Question No. 3 


Answer: 





Hughes: It was concluded 
that the no-no down was wrong. 


Question No. 4 


Answer: 


Photos: Walter Daran 





Bliss: We have the camel’s nose 
under the tent. 
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Why are high-percentage first mortgages so essential? 


Because few families can make big down payments 
and second mortgages proved far too expensive. 


All American industry has found that volume 
selling and mass production on the scale 
essential to full utilization of our wonderful 
product’ n power can be sustained only by 
setting up credit facilities to let people buy 
on easy terms with relatively small down 
payments. 

The lack of adequate facilities for buying 
homes on the installment plan was perhaps 
the biggest single reason why homebuilding 
was such a backward industry 25 years ago 
when ForruNne described homebuilding as 
“the industry capitalism forgot, a disgrace 


to our free enterprise economy.” In those 
days financing sometimes added 20% to the 
total cost of a house. 

The development of better facilities for 
buying homes on the installment plan 
through FHA and VA since 1934 has had 


two direct consequences: 


1. It has enabled homebuilding to enter the 


industrial revolution; 


2. It has enabled millions of families to own 


their own homes instead of renting. 


Is homebuilding a subsidized industry? 


No. 


Our industry pays well over $2 billion a year 
in taxes (if the Tax Foundation is right in 
estimating taxes take one-fifth of our gross), 
but this year the federal government is 
spending hardly 1/6 of 1% of that amount 
for direct help to our industry. 

The government has never sought to make 
homebuilding more profitable as it has 
sought to make farming more_ profitable. 
The government has been concerned only 
with helping people have better homes at 
prices they can afford to pay. 

Not a penny of the taxpayers’ money goes 
into FHA, FSLIC, or the Home Loan Bank 
system. FHA and the Home Loan Banks 


have repaid their original advance from the 
Treasury in full and FSLIC is paying off the 
last of its government capital at the rate of 
nearly $10 million a year. 

Except for the money it spends for ad- 
ministration and otherwise to help veterans 
buy homes under the rl of Rights and 
the money it spends ‘. help low-income 
families rent new apartments in public 
housing, the government’s total budget for 
housing costs the taxpayers less than $3 
million. 

Compare that with the $4,176,000,000 in 
the President’s 1956 budget to support farm 


prices. 


Why then do so many people in government and out 
think homebuilding is a subsidized industry? 


Mostly for these three reasons: 


1. Our industry has been the indirect bene- 
ficiary of the government guarantees offered 
to help veterans buy good homes with little 


or no down payment. 


2. The government has used (and sometimes 
misused) the FHA 


mechanism as a substitute for the govern- 


mortgage insurance 
ment guarantees that would otherwise be 
necessary to get private investors to tackle 
certain emergency programs in which private 
capital would otherwise be unwilling to in- 
vest. For example, the government used FHA 
insurance to get defense housing built in 1951 
without an adequate assurance of permanent 
need from the Defense Department, and the 
government used FHA insurance under Title 
608 to get new rental housing built for return- 
ing veterans in 1948 to compete with rent- 
controlled apartments built at prewar costs. 


Vo one would deny there was an element of 
subsidy in these programs, but it was not a 
subsidy for our industry. 


3. At times we have asked government to 
take more of the risk than was necessary or 
to interfere for our benefit with the normal 
working of the money market. 


Except for the ill-starred effort to peg the 
interest rate during 1951 and 1952, none of 
these interferences has added up to many 
dollars. 


Vost of us believe our industry would be in 
a better position today if we had not com- 
promised our stand against subsidies by ask- 
ing and accepting these relatively small 
favors. 
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Question No. 5 


Answer: 





Wellman: You can’t mix 


Colean: 


MARCH 1955 


welfare housing programs 
with insurance funds. 


Question No. 6 


Answer: 





4 government corporation 
has many advantages 
over an administration. 


Question No. 7 


Answer: 


What is the one and only proper function of FHA insurance? 


To spread the risk on sound mortgages 
and so make high-percentage loans cheaper, and easier to get. 


FHA’s mortgage insurance business should 
be divorced from all the other activities for 
which the government—beginning under the 
Democrats but now more than ever under 
the Republicans—has tried to use the FHA 
machinery. 

If the loan is really sound FHA can then 
afford to take the risks involved in demon- 
strating its soundness, as it already has on 
so many new types and titles, including most 
specifically Title I repair loans. 

Most of FHA’s recent troubles stem from 
the government's repeated and growing in- 
sistence on using FHA to insure mortgages 
on projects whose social purpose is com- 
mendable but whose safety is questionable. 
Making FHA insure bad risks at nominal 
rates serves no other purpose than to conceal 
from the taxpayers a vast contingent subsidy 
—a subsidy on which the taxpayers had 
every right to be informed. 

These programs for which the government 
has used FHA to provide concealed or con- 


tingent subsidies add up to less than 10% 
of FHA’s mortgage insurance business, but 
they account for nearly 90% of the criticism 
of FHA and the misunderstanding of FHA. 
We wish they could be handled through 
some other agency, for they are incompatible 
with the market thinking that should dom- 
inate the businesslike conduct of FHA’s 
ordinary mortgage insurance business. 

On these quasi-subsidized programs we 
believe the government is entitled to exert 
For 


example, we believe Section 608 should have 


more control than on ordinary loans. 


been set up with better safeguards against 
mortgaging out. but some of us question 
even entitled to 


values FHA in- 


sures under Section 203, for cost does not 


whether the government is 
know the costs behind the 


necessarily have much to do with value. 

Until the subsidy and nonsubsidy pro- 
grams are clearly separated it will be almost 
impossible to set up sharply divergent rules 


to govern the two types of loan insurance. 


Why do so many people misunderstand the function of FHA? 


Largely because its name gives such a wrong impression. 


Back in 1934 the first idea was to give the 
agency a name like the Federal Mortgage 
Insurance Corporation, clearly indicating 
that its operation would parallel that of the 
Federal Deposit Insurance Corporation. The 
administration was hoping then to use the 
Home Loan Bank Board to perform the over- 
all housing policy function now carried on by 
HHFA, but the objection of its chairman 
made it seem necessary to find some other 
agency that might better serve the purpose. 
Someone suggested the embryo mortgage in- 
surance corporation, and so it was given a 


new name broad enough to cover any pur- 
pose for which it might later be used. 

What wonder then that everybody is con- 
fused! What wonder that gullible home own- 
ers thought their Title I insurance carried 
some implication that federal authority ap- 
proved and stood behind the soft-shoe boys 
who fleeced them. 

This confusion should be cleared up at 
once by giving FHA the more appropriate 
and descriptive name originally planned for 
it—the Federal Mortgage Insurance Corpo- 


ration. 


Does FHA now offer the one and only best type 


of mortgage insurance? 


There is no reason to think so. 


Is there any good reason FHA should not be 


allowed to offer several different types of 
mortgage insurance to meet the needs of dif- 
ferent types of borrowers and lenders? If 
not FHA, is there any reason why some other 
offer 
mortgage insurance on a somewhat different 
basis than FHA has offered up to now? 


The 1%4 of 1% a year FHA insurance rate 


agency should not be authorized to 


was pulled out of the air 21 years ago and 
has been applied arbitrarily to all FHA 


mortgages as if the risk under ali titles and 
on all percentages was the same. This is a 
patent fiction. 

The FHA insurance premium may even be 
high. It is substantially higher than mort- 
gage insurance rates in Canada, and on a 
30-year maturity it adds up to several times 
as much as privately-owned insurance com- 
panies charge in England for policies that 
meet the need almost equally well. 

Round Table Question No. 7 cont. on p. 166 
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"We do everything we can for the builder except build his houses,’’ says Sawyer 


This lumber dealer develops | r¢ 


“More and more lumber dealers have turned land 
developers to help their small builders find a place 
to build ard use their materials.” So says H. R. “Cot- 
ton” Northup, executive vice president of NRLDA. 
“Metropolitan areas like Washington, Kansas 
City, Dallas and Cleveland have seen fewer lumber 
dealers developing land than have smaller cities. 
Today maybe 400 of the 25,000 retail lumber dealers 
are developing land. Yet it is one of the finest ser- 
vices a lumber dealer can offer his builder customers 
-if he can afford it.” 


Here is perhaps the No. 1 example of a small- 
city lumber dealer developing land for his builder 
customers, 

W. H. “Bill” Sawyer of Worcester, Mass. bought 
367 acres in 14 different locations in the last few 
years and developed 126 acres on which 28 different 
builders built 231 houses. 

“In these days of high development costs, the 
small-volume builder needs a lift so he can use his 
working capital to build houses,” says Sawyer. 

In conservative New England where small build. 
ers thrive (“Perhaps it is the New England nature 
to want more individuality in houses”) the supply 
of developed land is almost nil. Many of Sawyer’s 
small builder customers (average: five to six houses 
a year) cannot afford to develop each of the lots on 
which they build. Sawyer uses his greater capital 
to do it for them. And he cuts red tape getting land 
processed through planning commissions, FHA. 


Sawyer considers land purchase or development 
as much a part of his company’s investment capital 
as plant and equipment (company is owned by stock- 
holders). He says frankly that his whole purpose 
in developing land is to create a place on which a 
builder can build—using his materials. He will sell 
land to any builder and sell it on any basis the 
builder selects—outright before he starts to build, 
as part of the construction loan on a house (Sawyer 
has a flexible, informal construction loan program), 
or by taking back a mortgage as part of the pur- 
chase price being paid for the balance on a lot- 
release basis. 

J. H. Lamson, Sawyer’s vice president, says: “We 
prefer to sell outright for cash: the more equity a 
builder has in his land, the less we have to furnish 
working capital and the farther we can stretch our 
own working capital to buy and develop more land.” 

Not all Sawyer’s builder customers make use of 
either his land or construction loan facilities: “Some 
of our best customers buy and develop their own 
land. When they’re big enough, they can afford to.” 


Other products and services Sawyer provides 
range from manufacturing trusses and assembling 
windows for stock openings to extending advice on 
plans, sales, merchandising, subcontractor costs, 
government regulations (“Help with FHA and VA 
forms is a big help to the little fellow”). Recently 
Sawyer retained local Architect Forrest Jones to 
design a series of houses using Lu-Re-Co panels. 
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Land development tops the two dozen services Sawyer performs for small-volume builders 


Showcase for building materials and consumer 
products is the ‘“‘Sawyer Home Shopping Center,’’ 
(be!ow) designed by New York Architects Ketchum, 
Gina & Sharp. Although Sawyer believes all en- 
lightened lumber dealers are becoming keen mer- 
chandisers, he deliberately separated his yard and 
warehouse (right) from his retail showroom to 
expedite builder business. Keeping the handyman 
out from under the feet of the builder in the lum- 
beryard, he believes, is as important as the trend 
to provide an attractive store for the handyman. 
‘The builder is still our biggest and best customer.”’ 
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raw acreage for small-volume builders 





‘‘We go to the builder; he doesn’t come to us,’’ 

says Lumber Merchant Sawyer who develops new builders 
all the time, keeps their business by employing 14 salesmen 
to fill all their needs. His customers range in size 

from Philip Ham who built his first three houses last year 

to Eric Widing and John Spencer who build as many as 20 

in two different towns and range in experience 

from ex-machinists, ex-remolders, ex-advertising men to 
old timers like Frederick Pearson 


with 40 years building experience. See next pages. 
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LUMBER DEALER 


Milton A. Thompson, a national 
director of NAHB and 0past 
president of the local chapter, 
builds up to eight $30,000 to 
$40,000 houses on speculation 
each year on a tract he has been 
developing since 1945. At first 
he built colonials (see two- 
story house, right) with a good 
sense of scale; now he is trying 
to master the ranch house. He 
is his own designer, thinks he 
owes most of his sales success to 
the fact that he landscapes each 
lot before offering the house 
for sale completely furnished. 
Thompson selis all houses con- 
ventionally since his higher- 
priced houses attract buyers 
with higher incomes. He is seen 
(top) in pine-paneled home office. 


M. A. Martell & Son (house, 
above) switched to development 
housing in $12,000 to $16,000 
bracket after starting as con- 
tract builders in '50. Father- 


and-son team builds about ten 


houses a year, sells all conven- 
tionally (‘‘We’re more familiar 
with it, less government red 
tape’). The Martells buy land 
from Sawyer, have built more 
low-slung ranches than = any 
other type house but are now 
building several hillside houses 
with garages in basements. Con- 
stant goal: to offer most house 
at lowest cost. Since son had 
design training, firm does not 
use architect. Their houses show 
uncluttered front elevations; 
most window heads align. 








Look what different 


Edgar J. Bonnette, a builder for 20 years, used 
to be a remodeler. He now builds ten houses a 
year in the $17,000 range, works along with own 
crew: ‘‘We do a lot of customizing and cabinet- 
work right in the house’’ (below). He sells 
FHA since lumber dealer started to help with 
paperwork, uses a realtor but not an architect: 
‘The best plans evolve. Each new house | build 
reflects what people liked best in the last.’’ 
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Paul Perreault, building as Hillcrest Homes, 
erects seven to 15 houses a year in $14,000 
to $40,000 bracket, builds both speculatively 
and on contract. His architect: Harry 
Morton Ramsey. Perreault ascribes his use 
of an architect to the fact that he has done 
architect-designed contract houses for 20 
i years. He sells conventionally, builds on 
land Sawyer sold him. Perreault believes 
Sawyer can best help small builders by ex- 
tending credit but finds land development 
a close’ second. Example: “When I! 
couldn’t afford to buy a complete estate, 
Sawyer helped me out by buying part of 
it.’ Perreault finds basementless houses 
won’t sell speculatively around Worcester: 
‘“‘We just can’t seem to get the old Yankees 
up here to change their minds although I 
know builders sell slab houses successfully 
in Connecticut.’’ Two other buyer musts: 
‘*Hot-water heating systems, nationally ad- 
vertised products.”’ 





builders a lumber dealer serves! 


Clare E. Fairchild, now a 12- to 14-houses-a-year 
builder was in advertising nine years ago. Ex- 
tremely progressive ‘‘We don’t put shutters on, 
owners do’’), Fairchild uses an architect, Jack 
Hulslander, but is a talented designer himself. 
His price range: $14,000 to $40,000. He won't 
build any more modern houses except on con- 
tract, now subs all labor: “It’s faster, makes 
more money for everyone, cuts my payroll to 


Matthew G. Ciociolo, a machinist five 
two men.’’ 


years ago, got his start through Lum- 
ber Dealer Sawyer, now builds 15 
houses a year ($14,000 to $17,000) or 
land developed by Sawyer and paid 
for after houses are sold. Ciociolo 
does no contract work, builds only for 
sale, uses a realtor but not an archi- 
tect. ‘‘Land development,’’ says he 
tersely, ‘‘is a big help.”’ 


Don Sherman, previously in the office and apart- 
ment maintenance field, gradually worked into 
remodeling, then building. He built his first four 
houses last year, most in higher-priced (up to 
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$40,000) bracket on contract, sells conventionally. 
Training in interior decoration helps him design 
and choose colors for his houses. He does not 
use an architect. 
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This article is a reminder to all builders, large or small, that 
to be successful they must keep their minds open. 

The 16 ideas presented on these pages are the kind which aid 
immeasurably in building more value into a home. In a com- | 
petitive market it is essential that the builder keep on his toes. q 
This article, with its thought-provoking ideas, should encourage 
all who read it not only to utilize some of the ideas but also to 
seek out and develop ideas of their own. 


I heartily recommend it to all builder readers. 


—Earl W. Smith, president of NAHB 
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1G ways To BUILD 


This is the first of a series of cost-cutting articles 








to appear each month in House & HOME 
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Every builder has to put $30 per sq. ft. space in his houses (the bathrooms). 

Every builder has to put $20 per sq. ft. space in his houses (the kitchen). 

And every builder has to put in $7.50 per sq. ft. space (living-dining area, bedrooms). 
But few builders put in the $3 per sq. ft. space they can get by making rooms bigger. 
Yet, the fastest selling houses in the US (see Best seller series, H&H, Apr. 53 

and following) are those that give the most house for the least money. 

In a new house, above all, people want more space. 
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>. Take this standard 24’ x 40’ house. 
| It has 960 sq. ft. of floor space. 





If you add a 2’ band all around the house, 
you only increase the perimeter 16’ or 12%. 


BR 


But you increase the area 272 sq. ft. or 28%. 
Without moving a single partition in this house 
> you can get bigger rooms. See below. 
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272 MORE SQ FT OF ROOF 


272 MORE SQFT OF CEILING 
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12*O" MORE PARTITIONS 


This is a $10 per sq. ft. house 






BETTER FOR LESS 


16'O" MORE OF EXTERIOR WALL 


You can get this much additional house at: 
> No more land cost 

> No more grading cost 

> No more window cost 

nN > No more corridor cost 

> No more corner cost 

> No more door cost 

BR > Very little more for bathrooms 


ere > A negligible amount for utility service 
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153SQ FT 
+272 MORE SQ FT OF FLOOR 


+1G-O" MORE FOUNDATIONS 
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4410" 


This is an $8.30 per sq. ft. house 
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The only additional costs to you are indicated on the larger house. 

Any builder should be able to provide the space for no more than $1,000. 

Tulsa Builder Howard C. Grubb who is adding 2’ to the end of his houses says 
“IT don’t think we'll even be able to find the additional cost.” 

Media, Pa. Builder Wallace Arters who widened his new split level 4’ says: 
“We enlarged the house without increasing the price, simply eliminated some of 
the refinements like sloping ceilings, wide overhangs over the gable ends.” 
Cupertino, Calif. Builders Stern & Price say: “Space alone is cheap. 

We can provide it at no more than $3 per sq. ft.” 
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@ Use 3-D to explain your details 


Kile Studios 


“We can all learn from the prefabrication 
industry,” says Fred Fett, Atlanta builder. 
who plans to use detail perspective sheets 
instead of conventional detail drawings on 
his next job. 

Numbered sheets, following the order of 
operations, are especially useful in helping 
workmen catch on to unfamiliar money-sav- 
ing construction techniques like post and 
beam. 

The bigger the building project, the more 
isometric details will pay off: Fett, who 
built 37 houses last year would not need as 
many as National Homes, which uses 62 
sheets in its construction manual, 

“You might spend more money for de- 
sign and detail sheets,” says Fett, “but you 
can make it up by using semiskilled work- 
men who don’t have to keep checking with 
foremen to see what they do next and how 
they do it.” 

Cost of detailed sheets will vary from 
$10 to $25 each. Many of them can be used 
over and over again when they describe un- 
changed details in: different models, 


Fred Fett 
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“Fast!” say 





Courtesy National Homes 
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Use steel forms for footings 


“Three times faster than wood forms with 
wood pegs,” report Fischer and Frichtel, 
St. Louis builders who use prefabricated sets 
of steel forms. 

Although the original cost of steel is 214 
times that of wood forms (about $700 vs. 
$250), each job saves Fischer and Frichtel 
$45. The extra cost of the steel forms is 
amortized over eight houses 

Steel forms are quickly and efficiently set, 
require less supervision. While wood forms 
become unusable after a dozen jobs, steel 
forms last indefinitely. A bonus for the 
builder is the clean and accurate founda- 





tion wall faces, which require very little 
dressing. Oiled before use, the metal forms 
are quickly cleaned for the next job. 


Builders Ed Fischer, Bud Frichtel, and John Fischer 
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4 Build with parts instead of pieces 


Photo: Tyner & Murphy, courtesy Wadsworth, Inc 


* 


Panels use more lumber, but the Small 
Homes Council says they cut wall framing 
labor costs 30%. 

Biggest savings come from setting win- 
dows and doors in a shop, Local lumber 
yards are now selling panels with stock 
windows installed. 

There is less waste because panels are 
carefully planned. 

Speed is another economy factor. With 
the Lu-Re-Co system two men can easily 
erect the walls for a 1,000 sq. ft. house in 
one day. 

Panels can be quickly and efficiently built 
because they are assembled flat on the 
ground, near supplies and under cover. 
The units repeated around the house are 
neat and pleasing to the eye. 


Door comes completely assembled in exterior wall panel 


Complete window-and-wall assemblies—latest in building components 
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As panels are assembled... .« » they are moved directly to sunken trailer 


Cd 
b 
eD Sink your flat-bed trailer to jig platform level 


Knutson-Bowers 





Builder Todd Sloan of Colorado Springs has Using several mail order trailers, costing 
worked out a new trick to save his men $165 without bed, he leaves the loaded 
some heavy lifting. He sinks his flat-bed trailer in front of each house, saves one 
trailers several feet into a sloping hole next —_ handling by letting the carpenters unload it 
to his jig platform where framing panels as they use the panels. He says that less 
are made. handling on the job plus the fact that his 
Bulldozing out the hole costs next to panels are not stored on the ground keeps 
= nothing, makes it easier to slide wall panels _ them in better condition. Maximum dimen- 
Todd Sloan onto a trailer and stack them there. sion of panels is about 16’. 


D save $15 by using dollies in laying subfloors 


Men who use dollies when nailing subfloors 
can work from a seated position, at the 
same time moving easily and quickly with 
their work, 

Builder Jack Turner of Media, Pa. 
speaks from practical experience when he 
says: “A man with rubber heels can sashay 
along a floor, frontwards, backwards or 
sideways at a great rate. We save at least 





iad Jack Turner 


$15 per house with our dollies.” 

Already used by some builders to nail 
finish flooring, the dolly technique is also 
well suited to board and plywood subfloors. 

Here is how the technique works: a lay- 
out man places five T&G boards, angle- 
nailing every fifth one and face-nailing a 
few points, repeating the procedure until an 
entire floor is laid. He is then followed by 
a carpenter’s helper on a dolly who face- 
nails all the boards. 
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Say 
é Eliminate framing over doors 


Edward L. Barnes, architect; photo: Ben Schnall 


Impossible? Not at all. 

Here are two ways to get rid ofthe com- 
plicated and expensive construction that 
bridges the difference between door and 
ceiling heights, 


> Let the doors run full height, from floor 
to ceiling. One builder found the special 
door size paid for itself in the first house, 
began saving money after that. If flush 
doors are 8’ hgh they can be made without 
waste in local mills since plywood is also 
made in 8’ sheets. Or... 


> Build jambs up to the ceiling, filling 
“transom space” above door with a piece 





of flush door cut to size. Five such pieces 
; can be cut from a standard door. This tech- 
4 nique uses no special door sizes, often looks 
: better than convent'onal construction. 





Piece of flush door fills ‘‘transom space’’ between ceiling and door 


5; 5 mamas 
ea EO 


3 Machine-nail finish flooring 


; Nailing machine cuts floor laying time in hal/ 


Builders who have used a nailing machine 
say they*wouldn’t be without it, claim they 





have cut floor laying time in half, save $10 
to $15 per house. 


The Dicksons 


Machine illustrated costs $97.50 retail. 





Two quick mallet blows drive each nail 
at exactly the correct angle. The flooring 
cannot be damaged because the hammer Otto Berk, Jr. 
never hits it. Since there are no hammer 
: marks to sand out, finishing time is cut. 





The machine is especially useful for pre- 
finished flooring. 


Brooklyn Flooring Contractor Otto Berk 
3 saves at least 10% by using the machine, 
finds it handiest in the “one-room” build- 
ing technique. Berk feels that some of the 





economies are lost for small areas because 
of many starts at walls, and because top- 





nailing must still be done by hand. 
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¢q 


a Use a continuous header 


Framing costs were reduced $16 in a house 
studied by the Small Homes Council by 


using a continuous 2” x 6” header. 





| The top plate is replaced by two 2” x 6”s 
turned on edge, which run around the en- 
tire perimeter of the house. This member 
acts as a lintel over all openings, eliminates 
separate headers over each wall opening 
since the 2” x 6” top members are strong 
enough to span the rough stud openings of 


¢ 


97 oO” 
ao-o 


window. 





Since the header height is ma‘ntained 
around the building, fewer stud lengths are 
necessary and cripples are eliminated. 
Especially noticeable at window openings, 
this simplification saves in labor costs of 
cutting and fitting. Coupled with the use of 
4’ panels (studs spaced 2’ 0.c.) the continu- 





ous header requires only 1% more bd. ft. 


of lumber than conventional construction. 





Savings in labor more than overcome the 


added cost. 





Photo: Univ. of Ill., Small Homes Council 


10 Combine window openings 


Photo: Mears, courtesy Fabricon 











Biggest single way to cut outside wall costs and b) large openings require less cutting 
is to combine window openings. Savings and fitting because there are fewer pieces 


of $134 were gained in one house studied 
by the Small Homes Council. In the study 
house, 20 average-size window openings 
were combined to make 10 larger ones, a 
change that many builders could easily 
adopt. The savings come: a) because large 
windows cost only about one-half (per 
square foot of area) as much as small ones 


of framing. 

Aside from these savings, a builder can 
cash in on another important advantage— 
appearance. Small windows scattered at 
random around the house tend to destroy 
its feeling of continuity, make it look 
smaller. Larger areas of glass have a s'mple 
elegance, make it more appealing to buyers. 
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Photo courtesy Skaggs Mfg. Co. 


Make your workmen 8’ tall 









Workmen come in a wide variety of sizes 
but ceiling heights are usually 8’. To make 
their men taller, some builders are using 
aluminum stilts. This saves money because 
it eliminates setting up scaffolding and mov- 
ing it‘as men finish. Stilts can be used to 
advantage in plastering, dry wall, painting 
and some carpentry. 

Stilts weigh only 8 lbs. and are adjust- 
able from 18” to 24” from the floor. 
Rubber caps on the bottoms provide safe 
footing and make the stilts so stable that 
workmen can use them without practice. 

Lumberman Charles Wagner, president 
of Burnet-Binford Lumber Co. of Indian- 
apolis, suggests the only problem is to 
overcome workmen thinking the idea is a 
foolish stunt. But men soon learn that stilts 
save them more time and trouble than using 


low scaffolding. 


@— Save up to 50% of labor costs with plaster machine 


When a four-man crew can wet plaster up 
to five two-bedroom houses a day it is news. 
That is a standard accomplishment with 
pneumatic machines. Although expensive 
(about $2,500 for a permanent lease), the 
machine saves some builders as much as 
half of their labor costs because men work 
faster, use no scaffolds. 

Another advantage is that plaster is ap- 
plied with such force that it is stronger. 

Builders Don Hunt and Ernest Giese of 
Inglewood, Calif. built 50 houses, used 
plastering machines on all. They were de- 
lighted with the speed, said they saved 
about 25¢ a yard on their plaster subcon- 
tract. Resistance of mechanics to this tech- 
nique is diminishing. Reason: dry wall is 
underselling wet plaster in many areas. By 
cutting costs wet plasterers hope to stay in 
business, 

Most machines in the market require use 
of union labor, lightweight aggregate. 


Photo: Glenn B. Ward, courtesy E-Z-ON Corp. 
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ke Set your tile in adhesives 


“Saves us 20% on tile work,” report many 
builders because: 

@ Tile is quickly set with no delay for 
— mortar bed to set. Complete tile job for a 


house is done in one day. 

@ Material costs are about $2 30 less per 
house because adhesive replaces sand, 
cement, lime. 

@ The services of a tile setter’s helper are 


not required. 











Stackler & Frank, Long Island builders, : 

report a further saving is in the fewer re- 
pairs required. Tile set in adhesives rarely Ff 
falls out. One of adhesives’ major advan- 4 
tages: it is waterproof. Cleanup time is cut : 
to a minimum. Important for builders in a a 
cold climate, heat is not necessary during 

the curing period. 
Z 
Build in the roof gutter 

Duggan & Duggan, Huntington, N. Y. builders find ahi d 
5 aah ta cntaitin nate Gases es see te Built-in roof gutters allow an uncluttered 5 
the modern house.” It costs 25% less than older sweep of fascia (or no fascia at all) to PA 
wood and metal gutter. sweep across the edge of a roof (below). 4 
They also solve the problem of unsightly 


paint peeling on exposed gutters, says St. 
Louis Builder Burt Duenke “and cost less.” 

One built-in gutter (left, below) needs 
no painting and is practically invisible 
(colored roof particles embedded in plastic 
match the roof shingles). It saves builders 
as much as $20 per house because it re- 
quires no fascia board, covers untrimmed 
rafters and roof sheathing. One builder 
uses it to straighten out wavy eave lines. 
Because the gutter provides a firm edge, a 
ladder can be placed against it without 
damaging the gutter when making repairs. 





Courtesy, Hide-A-Drain Co. Ralph Fournier, architect 
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ID Line closets with perforated board 
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Lots of holes can make sense because they 
make the closet more useful. Valuable 
peripheral space is put to full use for 
storing everything from vacuum cleaners to 
card tables. When shown in model houses, 
the perforated board has proved immensely 
popular. 

Many practical pieces of hardware (in- 
cluding clothes rods, shoe racks and various 
hooks) are made to fit this pressed board. 
Applied directly to the studs inside a closet, 
‘t compares favorably with dry-wall appli- 
cation costs, can easily be painted or left 





unfinished. 

Builders could supply a few pieces of the 
special hardware as eye-catchers for pros- 
pective buyers, allowing the housewife to 





make any arrangement she wishes after 
moving in, 





Beacon 





* 
16 Use a mobile power-tool shop 


4 “We cut labor costs as much as 25% using 
E a portable powershop,” says Denver Builder 
4 Vernon Estes. 

; His method: mount a radial saw, jointer, 


hand power tools like saws and router- 
planers on a trailer, rolling it to the build- 
ing site behind a pickup truck. The power- 
tool shop, Estes says, is even superior to 
portable power tools carried on the back Vernon Estes 

of a pickup truck. His trailer is wired for reas 
a single electrical hook-up. 

Estes found he amortized the cost of his 
power trailer within nine months of the 
time he bought it. 

Other power tool set-ups on the market 


—ooneer 





ee 








i include: 

—A radial arm saw that can be dismounted’ 
from its own trailer and moved indoors, 
—A portable radial saw that can be un- 
loaded from a truck. ad 

Both require two men to move them. 

In outlying areas where electrical current 
is not provided during building, most build- 
ers will find a portable generator (one man 
can carry it) necessary. 
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Pondering (|. to r.) Architect George Hay, Builder Jack Turner, Realtor Dave Pomeroy, County Planners Michael Cabot, M. Todd Cooke 


When FHA officials and planning commissions finish pouring over a builder’s new subdivision plans, 
the builder frequently ends up with a park—and a problem: how to dispose of it. 4 
The builder-realtor team of Seal & Turner and Dave Pomeroy learned: 4 
e 

H to turn a park problem | | 


Architect, builder 
realtor, engineer 


and planning commission 








voicing their opinions 





on the park problem 





are here captured by a House & Home photographer 
when they met one day last month 


to talk over a new subdivision and a new park. 
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Says Community Builder Jack Turner, Media, Pa.: 
“I’m in favor of parks. 
But the whole problem of parks today is monetary: 
who is going to pay to maintain and police them? 
It’s the community’s problem, not the builders’. 
Small suburban towns and county park boards 
can’t afford to take over parks scattered all over a community, 
but the builder is continually pressured by FHA 
and planning commissions to put parks in his projects.” 










Says Realtor Dave Pomeroy: 
“A realtor builds up the sales appeal of a park 
when he’s selling houses, but he has to live with the complaints that follow: 
complaints about smooching parties at night. 
Or somebody taking his shirt off and opening a box lunch 
withi,. sight of a home owner’s front window. 
I don’t know if people who buy $25,000 to $40,000 houses 


on one-acre sites 





will sit still for a big park in their backyards.” 






Says Landscape Architect George Hay: 
“| think the county park board is dead on its feet. 
They should be working out a master plan for 
greenbelt parks around big residential areas 
like the one in Westchester County, New York. 
As suburbs get more urban, people look for parks. | 
The long-term plan 
is more important 
than the individual builder’s job.” 


Says M. Todd Cooke, executive director, 
Delaware County Planning Commission: 


“Small subdivisions each with a different owner 


are inclined to set up bad or haphazard park patterns. 
3 We've got to organize these small subdivisions 


into a larger community or regional pattern.” 





into a sales asset 


Says Engineer Jack Houtman: 

“When a builder is developing 
quarter-acre plots, parks make sense. 

[ wonder if they make any sense at all 
around full-acre sites. 

Creek valleys in the 
Delaware County area 

are naturals for major recreational areas.” 





Turn the page for the solution 
to the park problem 
that builders Seal & Turner used in their 








prize-winning subdivision, High Meadow— 
the same solution they will apply 
to their latest subdivision. 
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Picture windows with big pictures in them: panoramic sight of 
neighborhood park spreads itself outside upper and lower story 

window walls (above and below) in Seal & Turner’s prize-winning 

High Meadow development. Note how Landscape Architect George Hay 









solved problem posed by a long, narrow site on ridge of hill (see plan). 






He planned all driveways to face curved collector streets snaking 






through narrow site to overcome problem of backing out of driveways 









onto faster center-laned main artery in center. The 80’ right- 
of-way at entry to development was imposed by county planning 








commission. ‘‘Smaller park-playground area (lower right on site plan) 
will always relate to neighborhood,’’ says Hay. ‘‘Eventually the 

j county park board may take over the bigger park area in the rear 

} of the site’’ (top of site plan). Water company liked idea of 

continuous pipeline following curve of streets because many dead-ended 


aS is ais i 





water mains would have raised a low-pressure problem for home owners. 


Solution: help organize a neighborhood 
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Photos: Lawrence S. Williams 


association to take over the park 


Callbacks and complaints are one major builder headache. Dis- 
posing of a park is another. This builder-realtor team put them 
both together, came up with one cure. 

They helped organize a neighborhood association. Other build- 


ers told them that was like cornering a bear: “Civic associations 
are organized by home owners to harass the builder.” But Seal & 
Turner and Dave Pomeroy reasoned differently: “Good customer 
relations is good merchandising: over 25% of all houses are sold 
by word of mouth of satisfied customers. Why not organize an 
association to channel customer wishes and complaints through 
and deed the park to the organization?” Their idea worked. 

Here are the ground rules they recommend: 

Get the early buyers (20 to 25 will do) to start the organization. 

Co-operate with them in getting from 90% to 100% turnout for 
the first meeting. 

Set up a first night program. Example: get a nurseryman to 
talk about landscaping, work up a cut-rate plant sale for members. 
Serve refreshments and get to know your buyers even better. 

Donate a sign for the park: “High Meadow Park.” Credit the 
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PARK PROBLEM MADE A SALES ASSET 


builder: “Seal & Turner, community builders” and the landscape 
architect: “George Hay, landscape architect.” 

Avoid the brassy sound of civic by getting the association to 
name itself after the subdivision: “High Meadow Association.” 

Set up the park for use of residents only. 

“The pride of ownership of a private park,” says Realtor Dave 
Pomeroy “is almost irresistible to home owners. It is so private the 
rest of the world doesn’t even know the park is there.” 

“It helps to have an attorney in the association: he'll help work 
out some of the legal problems,” says Turner. 

“Added taxes are no problem on the park. Since it’s undeveloped 
land the taxes are negligible, amounting in our case to about $.50 
per association member in a previous community,” says Jesse Seal. 

Big payoff for the builder is in greater sales. Seal & Turner 
found a magazine survey indicated that 25% of sales are made 
to people who drive through a development, like its looks. “Once 
a few garden-club-conscious buyers start to improve their land- 
scaping, it catches on through the community. The association is 
a fertile field for garden-club interest. The builder can’t lose.” 























PARK PROBLEM MADE A SALES ASSET 





Hillside houses built by Seal & Turner 
have 7’ foundation wall set into slope 
at rear, complete wall out of ground in 
front facing view, far right. Rigid in- 
sulation is used only where full wall 
heights are above grade. 





Concrete, poured above and around all 
ducts, forms protective channel for 
pipe. Builders use metal ducts be- 
cause subcontractor works faster ap- 
plying metal boots and registers when 
there is no change in type of materials. 


Memo to split level builders: 


Cure for a cold ground-level living area—heat ducts in the slab 





Main trunk of forced down-draft hot-air system is 
recessed in earth below level of grade beam. Crushed 
stone, 55 Ib. vapor barrier are placed between earth 
and galvanized ductwork. Cavities in grade beam 
(left) allow tributary ducts off main trunk to pass to 
other side of grade beam. 





After 6” bed of crushed stone is laid, same 55 Ib. 
vapor barrier used under heat ducts is laid before 
pouring floor slab. Vapor barrier does not prevent 
ducts from warming floor while they carry heat to 
registers. Builders Seal & Turner (r. to |.) figure hot- 
water system would cost $400 more. 








Short horizontal runs heat first-story 
rooms recessed in hillside; longer runs 
travel to perimeter with registers un- 
der big glass areas overlooking view. 
Upper story heating ducts parallel the 
floor joists. 





Oversize ducts which can accom- 
modate air conditioning at later date 
are recessed in closets or duct chases 
on lower floor. Builders lose slightly 
more floor space using steel I-beams 
which cannot be notched like wood. 





SEAL & TURNER, builders 

GEORGE HAY, land planner and architect 
DELVALE HOMES, sales agent 

WM. M. YOUNG CO., supplier 

COLONIAL MORTGAGE SERVICE CO., financing 
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Planning to build split levels? Heat with warm air? Here is 


something you should know: 

A major complaint in today’s split-level house is that people 
cannot keep their feet warm in the winter on the ground-level 
recreation-room floors (H&H survey last month). The difficulty: 
often this room is either not heated or heated inadequately. 

Yet the biggest appeal of the split is the added play or recre- 
ation room at ground level. It is used most in the winter when 
children spend the great part of their time indoors, 

Builders Seal & Turner who licked the cold ground-level living 
area in their hillside houses (H&H, Dec. °53) with a warm-air 
system (photos, opposite) are now applying the same simple sys- 
tem to their new split level. Added cost to heat play room: “$35, 


and well worth it.” 





New split level (below) was designed 
by Architect George Hay for hillsides. 
Builders will heat splits with same 
system as for hillside houses to pre- 
vent common complaint of cold recrea- 
tion-room floors. 
































Photos: Lawrence S$. Williams 




















Anatomy of a certified legal ‘windfall’ 


US Tax Court, in test Gross-Morton case, upholds capital 


gains rate for $6 million windfall on 608 project, says 


builders have right to shave costs to build capital gain 


The government lost a major lawsuit late in January, and 608ers breathed again. 
In a unanimous decision, the US Tax Court heid that a 608 project “windfall” 
was a capital gain (taxable at 25%) instead of straight income (subject to taxes 


of up to 91%). 


The test case was a blow to the Internal Revenue Service’s projected efforts to 
collect an estimated $1.5 billion back taxes in 1,400 pending suits. IRS said it 


would appeal, but the outlook was dim. 


The 16-judge tribunal ruled that George 
and Alfred Gross and Lawrence Morton, a 
brother-in-law formerly associated with them 
in extensive building on Long Island, did not 
owe the Internal Revenue Service $3 million 
additional income taxes on distributions to 
family stockholders in 1948 and 1949. The 
money in question was $6 million left in the 
till after construction of the 2,928-unit, $20 
million Glen Oaks Village on Long Island. 


How they saved. The court quoted a let- 
ter from the Gross-Morton interests to the 
FHA in 1949 in which the builders explained 
succinctly how they had come to have the cash 
on hand. Some $4 million of it accrued from 
savings in construction of the big Glen Oaks 
Village project on Long Island, which carried 
a Sec. 608 mortgage of $24 million; the other 
$2 million came from land profit and related 
projects. The builders said they had saved 
on builder’s and architect’s fees, subcontrac- 
tors’ fees, free use of heavy building equip- 
ment and by using materials on hand. “By 
following this procedure,” they wrote, “we 
left the excess funds in the company during 
construction and thereby remained in a far 
better financial position than if we had with- 
drawn the funds. . . . This procedure resulted 
in cash on hand in the corporation on comple- 
tion of the project. We made capital distribu- 
tion of the surplus.” 

The decision written by Judge Norman O. 
Tietjens agreed: “The surplus of mortgage 
moneys received by each of the Glen Oaks 
operating companies over the costs of con- 
struction and development was made possible 
for the reasons stated in the . . . letter.” 


No compensation. The government had 
based its case on the premise that the distribu- 
tions to the three top officers of the corpora- 
tions were actually salaries for their services 
and should be taxed as such. (“They were 
certainly entitled to compensation for the 
splendid services that they rendered these 
corporations,” counsel for IRS asserted dur- 
ing an early hearing, putting di interesting 
new light on what other governmént officials 
had referred to as “unconscionable profits”. ) 
The Gross-Morton officers had not taken com- 
pensation for their “splendid services” and 
the Tax Court did not see why they should 
have. “We find no factual basis,” read the de- 
cision, “for concluding that the distributions 





PRINCIPAL PETITIONERS in the Gross-Morton tax 
case, which involved 11 members of the families, 
were Lawrence Morton (1), Alfred Gross (c) and 
his brother, George. 


were in fact compensation or even in lieu of 
compensation. If the directors who were also 
officers chose to charge nothing for their serv- 
ices and the corporations paid nothing for 
their services the respondent is without au- 
thority to treat capital distributions to them 
as remuneration. Taxpayers have the right so 
to arrange their affairs that their taxes shall 
be as low as possible and the tax consequences 
flow from what they did rather than from 
what they might have done.” 


The beaten path. It is noteworthy that the 
Gross-Morton group took pains to include in 
their brief before the court a full explanation 
of how a builder negotiates an insured loan 
from FHA. The implication derived from 
such a move is that the petitioner (in this 
instance the builder) had nothing to hide. 
The law is there, he knows it, he is willing to 
be tested on it. (It is also noteworthy that the 
court mentioned that FHA “was agreeable to 
the building of this project because of the 
extreme shortage of housing facilities” and 
that the corporations in question were pat- 
terned on “the model form of certificate of 
incorporation issued by the FHA.”) The 
608ers’ greatest defense against the calamitous 
cries of the investigators has come more and 
more to be the law. The Gross-Morton group 
makes no bones about the fact that their esti- 
mate of construction cost for the first 600 


units of Glen Oaks Village was $3,762,241; 


that the FHA estimate was $4,227,433; that 
they therefore revised their own estimate to 
conform with FHA’s, withdrew the land 
(valued at about $500,000) and thereafter 
used the FHA scale in estimating further 
blocks of Glen Oaks apartments up to a total 
of nearly 3,000 units. 

FHA is not to blame for overestimating 
construction costs like these, according to the 
Gross Bros. office. “There’s only one cost esti- 
mate basis with FHA,” Al Gross observed at 
lunch with Associate Edward Dennis just after 
the big decision, “and it’s the same for a one- 
family house as it is for a rental project. It 
has to be that way.” 

Question: “What sort of a position would 
you be in today if your own estimate of $3.7 
million had stood?” 

Dennis: “We would have had a lower 
mortgage and a hell of a fine rent income.” 

Gross: “We would have made it on the 
rents instead of the mortgage. If we had pre- 
paid the mortgage the day after construction 
finished we would have been in the same posi- 
tion today.” 


Reaction from FHA, The tax decision had 
no direct effect on the matter of “windfalls”; 
in mentioning the fact that million-dollar dis- 
tributions had been made by the petitioner, 
the court stated: .“We are not unaware that 
the propriety of this action has elsewhere been 
questioned. However, the question of the pro- 
priety or impropriety of the distributions is 
not raised in these proceedings and we do not 
pass upon it.” 

Commissioner Mason was quick to agree. 
Said he: “No inference can be drawn from 
the decision that ‘windfall’ profits were either 
legal or illegal.” Mason said the ruling would 
have “no effect upon FHA’s own efforts to 
recover the so-called windfall profits.” 

Sen. Harry Byrd (D. Va.) burst out with 
this comment: “I think no one can quarrel 
very much with the US Tax Court decision 
today in the Gross housing windfall case, 
holding in effect that loose housing laws and 
lax administration of them could be exploited 
in a manner to make tax windfalls legal.” 


No sad songs. Sen. Byrd is fond of blam- 
ing the old law because he wrote the amend- 
ment to the 1954 revenue code making it im- 





SECOND GENERATION of Gross and Morton fami- 
lies were also Glen Oaks Village stockholders 
(| to r): James Morton, Robert Gross, Executive 
Vice Pres. Edward Dennis (not involved in the 
Alan Morton and Richard Morton. 
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possible to mortgage out. But the old 608 law 
itself makes for no more ironic reading today 
than the pleas of housing officials accompany- 
ing its passage. The first page of a now-for- 
gotten pamphlet called “Rental Housing for 
Veterans,” published by the National Housing 
Agency and FHA in 1946, is typical. After 
the frontispiece heading, “A Challenge to 
Leadership. . . .” come such items as: 

> “From the standpoint of financing, Title VI 
offers by far the most liberal terms currently 
available. With an insured mortgage loan up 
to 90% of necessary current cost, an efficiently 
operating sponsor-builder may recover through 
the mortgage substantially all cash expendi- 
tures. In such a case the sponsor’s net in- 
vestment might constitute relatively minor cash 
expenditure items which may not be financed 
under a Title VI loan, plus his unrealized 
construction profits.” 

> “Corporate mortgagors under Sec. 608 are 
not limited as to dividends or rate of re- 
Wi... 

»>“Accelerated depreciation for income tax 
purposes is permitted.” 


No rebates for tenants. Meantime, it 
seemed that if anybody was going to get the 
608ers to give back their profits it would cer- 
tainly not be the tenants. 

The Glen Oaks management has been up 
against two lawsuits from tenants to recover 
mortgage profits or to reduce the rents in the 
project. The first was a federal case, brought 
by a resident of Glen Oaks who, when faced 
with a motion by the defendants to dismiss the 
case, agreed to withdraw with prejudice 
(meaning he could not reopen the case) if he 
were allowed to stay on in Glen Oaks. All 
parties agreed and the case closed amicably. 

The second case was more difficult and its 


influence to date much more important. Re- 
cent news was that the New York Appellate 
Division upheld by a 4-1 decision a lower 
court’s ruling of last summer that the courts 
of the state did not have power to supervise 
or revise official acts by FHA under act of 
Congress. Because there was a dissenting 
opinion in the Appellate Division, the case 
may now be sent to the Court of Appeals. The 
pertinent philosophy of the case, however, ap- 
peared in the initial ruling by Justice Nicholas 
Pette. Confronted with a claim for $2.5 mil- 
lion in rent rebates, among other matters, he 
wrote: “It |the complaint] is based upon the 
erroneous assumption that the federal housing 
commissioner was under a duty, if the actual 
cost of construction proved to be less than 
the cost originally estimated by him, to revise 
the maximum rents downward to give effect 
to the lower actual construction cost. It is clear 
from both the statute . .. and from the com- 
missioner’s regulations that neither the statute 
nor the regulations ever centemplated any 
downward revision of maximum rents on the 
basis of what the actual construction cost 
ultimately turned out to be. . . . There is 
nothing in Sec. 608 or in the regulations is- 
sued thereunder, which lends the slightest 
support to the tenants’ unique attempt to dic- 
tate not merely the amounts of their rents, but 
also 1) what the amounts of the mortgages 
on the property should be, 2) what should be 
done by the landlord-corporation with funds 
in its possession resulting from the fact that 
the cost of construction proved to be less than 
the mortgages, 3) what should or should not 
be done by the owner about paying stock- 
holders their capital investments, and 4) what 
should be done by stockholders of the owner 
about repaying profits distributed to them by 
the owner.” 


608 probe will continue, say Democrats; 
Sen. Byrd blasts results of FHA ‘cleanup’ 


The Senate’s 608 probe will continue under 
the Democrats, but with vastly different 
emphasis. 

The departure of Sen. Homer Capehart 
(R, Ind.) as head of the investigation- 
minded banking committee—his last state- 
ment was that the Democrats seemed “re- 
luctant” to continue the housing probe—did 
not mean the spotlight would be turned off. 
The Democrats accepted the challenge. Sen. 
John Sparkman (D, Ala.) head of the sub- 
committee on housing, told newsmen last 
month that a full-size study of all phases of 
the FHA program would be made. 


He said the new inquiry would not be an 
“investigation” because it will cover the 
“good and bad” of the program. “We will 
expose the defects, but we also want to see 
how the new housing law is working out in 
producing needed housing....We are not 
going to content ourselves with just two 
titles of the housing law. . . . [The Repub- 
licans] only picked out a few hundred 
cases... . We will go into all of it.” 


Progress to date? FHA, meantime, was 
voted an extra $125,000 for the task of re- 
covering “windfall” profits and Sen. Harry 
Byrd (D, Va.), who rode close herd on last 
year’s investigation, issued a gloomy statement 


MARCH 1955 


that he had been “officially advised that 
progress on both civil and criminal housing 
scandal cases to date is slow and disappoint- 
ing, due largely to loose law and lapse of 


%” 


time resulting from maladministration. 

Byrd recited a series 
of criticisms of FHA 
made by HHFAdmin- 
istrator Albert Cole be- 
fore the banking commit- 
tee in Chicago last fall. 
Said Byrd: “Mr. Cole, 
who indicted the FHA 
on these 16 counts, [a 
couple of them were that 
FHA had “tended to 
measure success in terms 
of volume” and failed 
to “protect its own interests”] now advises 
me formally by letter that during eight 
months following the inauguration of open in- 
vestigations into this agency, by administra- 
tive action pursuant to the investigations, he 
has removed three Washington FHA em- 
ployees and accepted the resignation of a 
fourth, Among all the thousands of employees 
in numerous FHA field offices around the 
country, Mr. Cole says he has removed six 
others from office, accepted 13 other resigna- 
tions, suspended three and reprimanded 29.” 


BYRD 
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Byrd thereupon put Cole’s list of the 55 FHA 
employees into the Congressional Record for 
better or for worse. 

In the view of some builders, it was for 
worse. The reasons for suspension, reprimand, 
etc. are sketchily phrased. Almost all the 29 
reprimands are for “the acceptance of gra- 
tuities.” It seems an employee could get on 
the reprimand list for accepting four bottles 
of liquor from business associates at Christ- 
mas. This did not seem quite right to builders 
who had grown to like the field office men in 
their areas. In Portland, Ore., for example, 
homebuilders figured J. Guy Arrington, di- 
rector of the local FHA office, reprimanded for 
accepting “gratuities,” was “one of the most 
honest bureaucrats” they had ever seen. “We 
know he’s strictly honest,” said Al Norbratten, 
president of the local Home Builders Assn., 
“and we respect him and like him. Of course 
I've bought him lunches a few times when 
we've had meetings to discuss construction 
problems, and he’s bought them too, just like 
businessmen always do. You always come out 
about even. Isn’t a man supposed to be a 
gentleman and human being with the normal 
amount of friends because he works for the 
government? This thing is so petty it’s silly. 
If they could think of something smaller, 
they’d do it.” 
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NAHB president Earl W. Smith of El Cerrito, California 


Among all the 15,000 homebuilders in NAHB there is no one else 
like “Flat-top” Smith. 

NAHB ’s new president is a colorful character who stands out 
from previous NAHB presidents and from all US homebuilders. 
Today, at 46, he has been a builder for almost 32 years. He has 
been an actor, artist, designer, carpenter, little builder. 

And he was a little builder who, with a fine Horatio Alger 
flourish, became the fourth biggest builder in the country with a 
unique mobile operation. 

Earl Smith is a big builder and NAHB president today because 
he had two ideas in 1947: 


1. He wanted a low-cost house for the workingman. 


2. He took a chance on modern architecture’s direct approach 
and decided he wanted a new type of house with a flat roof. 

On the day he finished drawing plans for his first flat top, he 
turned a crucial corner. He was through with being a 30-house-a- 
year builder; he was on his way to becoming a national figure. For 
it was his low-cost, flat-top idea that first made him top man in his 
local builders’ association. Next the California State group gave 
him a sound platform for his “Shop Talk” sessions in NAHB 
meetings throughout the country. These activities helped him to 
become so well known and respected that he was elected president 
at Chicago in January. 

But while it is his flat-top houses which have brought him fame 
and fortune, it is his wide knowledge of the building business, his 
good judgment, creative ideas, broad vision and attractive per- 


sonality which brought him to the top in eight years. 


‘I'm just a carpenter’’ 
This is one of Earl Smith’s frequent remarks. He is proud of his 
long career, proud that he started working as a carpenter’s helper 





What kind of man 
is the new 
NAHB president? 


at 14 and proud that he was a little builder who grew big. His 
building background won him votes at Chicago. “He’s pounded 
nails himself,” said one builder with approval. 

In fact, Smith is a fourth-generation builder. His great grand- 
father was a builder in Germany. His grandfather was a builder in 
Sauk Center. Wis. who Americanized his name from Schmidt. 
His father George, at a hale and vigorous 75, is still a 300-house 
builder in California. With his two brothers as associates, Ear] 
can say he represents one of the most building-minded families 
anywhere. 

Earl was born in Seattle, April 14th, 1908. When he was four 
the family moved to Los Angeles, but soon moved again to San 
Francisco’s East Bay area where 
it still lives. George Smith was 
a man who believed more in 
practical training than in formal 
schooling, let Earl quit school at 
the end of the 8th grade. For 
three months Ear], always inter- 
ested in drawing and design, 
went to a drafting school. But 
at 14 he went to work for his 
father, has been designing and 
building houses most of the time 
since then, 


Earl the actor 


During the 1920s, when Earl was 
growing up, San Francisco and 
Oakland had several active stock 
company theatres. One night 





e eee and this is Dee Smith 
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when Earl was sitting in the balcony watching a show he said to 
himself, “I could do that.” He found that one of the theatre man- 
agers had a training group called Miss Fawcett’s School of the 
Theatre. Earl read some tryout lines with enough skill to get Miss 
Fawcett’s interest, joined her classes and was soon playing parts 
without pay. His first role was that of an old man. 

“I always played character parts,” says Earl. “I played old 
men, Greeks, Mexicans, Japanese and others.” He continued pound- 
ing nails for his father, could get off for matinees and rehearsals, 
did most of his acting in the evenings. While his acting was cen- 
tered around the Fulton Theatre in Oakland, he also played in San 
Francisco and in smaller towns in northern California. 

“T was an amateur for about a year and a half, a pro for about 
the same period. Then the depression came and it was probably a 
good thing. I was just beginning to get good notices and if the 
stock company hadn't folded up I might have gone on and become 
just another actor.” 

But Earl’s three years on the stage no doubt compensated for his 
not going to high school. Today he speaks well, has confidence 
and self assurance, handles a big meeting skillfully. 


Earl the artist 


The depression hit not only theatre business but George Smith’s 
building business, too, Speaking of the depression years of the 
1930s Earl says: “Like most building families we were in bad 
straits for a couple of years. My Dad’s equities were largely in 
second mortgages which, of course, he lost.” 

So with the theatres closed and the building business shut down, 
Earl turned to commercial art. Long interested in drawing, he 
had taken some night classes at the California School of Fine Arts. 
While he would have liked to earn a living from “fine arts,” 
he actually made his living for a couple of years from paint- 
ing such objects as wall plaques, bookends and other staples 








A corner of the Smith patio in 
their Berkeley house. At left is 
9 yr. old Geoffrey. Next is Dun- 
can, 15, who has already worked 
as a builder, may become one. 
The Smiths’ daughter is Noel, 
aged 12. Surrounding the house 
is Dee Smith’s lovely garden. 18 
years old, the house is so com- 
fortable the Smiths don’t want 
to move. ‘‘Our roots here go 
very deep,’”’ says Earl. 
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of book stores and gift shops. He and his father got back into 
building as soon as the times improved. 

Today painting is Earl’s only real hobby. He does about 30 
paintings a year, some of which have been hung in art shows, but 
most of which hang in his home and office, are given to friends or 
just filed away. He did paint some murals in a South Seas 
restaurant he designed and built for a friend in Oakland. Over 
the years Earl’s bronzed maidens have acquired a smoky patina. 
Though they are not Gauguins, they have helped make the restau- 
rant a distinct success. 

Earl used to have a real studio in his Berkeley house but that 
became a TV-family room so he now paints in a small room he 
calls the “toolshed.” Most of his paintings are landscapes. He often 
takes Kodachromes when he is traveling, using them to refresh his 
memory. Thus painting has led to a second hobby, photography. 
He owns two good 35mm cameras, has a collection of lenses. He 
does not go in for any active exercise. “I don’t think he would 
walk across the street if he could drive,” says his wife. His chief 
interest is clearly his work and his NAMB activities. 


Family life chez Smith 


High among the tangible assets of the Smith family is Adelia 
Maynard Smith, known to her friends as Dee. Her photographs 
show she is an extremely attractive woman, but they hardly suggest 
her competence and ability. She not only runs their house and 
watches over three children, but manages and does the purchasing 
for about a dozen two- to four-family rental houses they own. 

For several years after Dee and Earl were married in 1931 she 
continued to work in a San Francisco office of the Travelers. At 
a time when she might have quit she decided to work another year 
to save money for a piece of property they wanted to buy for a 
house. Then she worked another year to help pay for the house. 


Until about five years ago Earl had h’s office at home where Dee 
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typed specifications and did practically all of the office work. 

The house in which they still live was built in Berkeley in 1937. 
Earl did most of the work himself. It is a comfortable, livable 
place in a pleasant neighborhood. They remodeled it in 1946 so it 
now has four bedrooms, a big TV room and Earl’s “toolshed.” 
“It’s not pretentious,” says Earl, “but it’s one the children can 
kick to pieces without causing damage. 

“Our roots go very deep here. It’s where our children have 
grown up and Dee has put a lot of time into the garden. If we 
ever build a new house it will be after the children leave home. 
And then it will be a flat top.” 


Earl and minority housing 


In the date 1930s, as business in California began picking up, 
Earl began building houses again. One day in 1941 his bank 
asked him if he would do some houses on contract for a Mrs. 
Laura Clarke. When Earl met her he learned she was an educated 
Negro with two degrees from Columbia, although her husband 
was a Pullman porter. She had saved money and wanted to invest 


it in houses. Earl, not much interested in building for someone * 


else, told her he did not want to build on contract and that a 
cost-plus arrangement would not be fair to her. She asked: “Why 
not?” Earl said: “Well, you don’t know me or how I work.” But 
Mrs. Clarke said she trusted him and they went ahead. In two 
or three years they built some 30 houses. 

“I owe a great deal to her,” says Earl. “She had a ..emendous 
fund of common sense and she taught me a lot about people.” It 
may have been Mrs. Clarke’s influence which later caused Earl 
to build 426 of his flat-top houses in one area, all of which were 
sold to Negroes at from $6,200 to $8,100. 

During the war he built defense houses in the East Bay area. 
After the war he continued to build the typical California-style, 


low-cost bungalow. He built in the low-cost field, since that is 





where he believed his best market was. It was in an effort to build 
more efficiently for less money that he designed his now familiar 
flat top in 1947. He tried to get FHA approval for the design but 
was turned down. “You'll go broke if you try to sell that house,” 
he was told. 










Minority houses are not new to NAHB’s new president. He built 
some 426 like those above in one community, all of which were sold 
to Negroes at prices which ranged from $6,200 to $8,100. 


New venture for the Smith organization was 
building houses for five of their top men at 
prices up to $40,000. This is the living room of 
Henry Smith’s house. using typical 
Smith construction, were so good the firm will 
build new houses at $16,500, 


Results, 


Birth of the flat top 


He knew he could not get financial support until he had a house 
to show, so in one of his own neighborhoods he began the proto- 
type. Word traveled fast that a flat top was going up and some 
busybody got the neighbors to sign a petition against it. Earl went 
to every family, telling them he wanted to finish the house and 
if they still objected he would take it down. 

As soon as the house was finished Earl showed it to a mortgage 
man. The banker had just finished explaining why the public 
would not like the house when a red convertible squealed to a stop 
and the young woman who was driving it said: “What a beautiful 
house! If it’s for sale I’d like to buy it.” 

Those were the sweetest words the builder had ever heard. 

“It’s for sale and you can have it,” he told her. 

The next day she brought her husband and they became the 
first of thousands of young couples who have bought Smith flat 
tops. The neighbors found the house didn’t look so bad and with- 
drew their objections. 

Gradually the mortgage men and FHA also swung to Earl’s side. 
In fact, FHA’s regional director soon suggested that Earl build 
a group of 64 houses in a neighborhood he knew needed some 
low-cost houses. Earl built that group and was gratified they won 
an NAHB prize. Today that FHA official, D. C. McGinness is him- 


self an associate of Earl’s and is building Smith flat tops. 


The most mobile builder 


If it is fair to say that Earl Smith began his real rise to fame 
with two ideas (the low-cost house and the flat-top house), it is 
also fair to say that it took a third idea to get him into the big 
money. That third idea is mobility. 

Essentially a small builder in small towns, Earl Smith saw that 
if he wanted to build a lot of houses he would have to build in a 
lot of towns. He has pushed that idea until he is now the country’s 
most mobile builder. Quite a few builders, especially in the far 
West, build in several towns. But no one builds in as many as 25 
or 30, which is what Smith does. (story cont’d on p. 146) 
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His own designer, Earl Smith takes pride in 
every row of his houses in the many towns of 
northern California. ‘‘Building a house someone 
else had created would take away half my pleas- 
ure,’’ he says. Working on a drafting board is a 
hobby. He may carry one to Washington. 





Four bedrooms, two baths for $8,695 helped to build reputation 
for Earl Smith. His interest has been to give as much house 
as he could for the low-income family and the above house is 
one of his best achievements. This model is stucco, some have 
wood siding. Roofs are always flat, houses always on slabs. 
Published in LIFE, this house brought Ear! national publicity. 


Rear living and concrete patios are standard 
Smith features. Three-bedroom, one-bath house, 
left, with fireplace and carport sold for $8,100 
with about $100 extra for the paved terrace. 
Many models have floor-to-ceiling windows like 
this. Overhangs are on al! current models. 


Photos (below & above left): Roger Sturtevant 
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4 
Smith’s general staff: Seated, | to r: Robt. Watson, Rae Chas. Savio, Richard Proda, Wm. Peloyan, Ernest Tate. 
Smith, Henry Smith, Roland Brandt, Earl Smith Don Comptroller Chas. Dyer was absent. These men run the 4 
West, Carl Lans, Fred Martin. Standing: Wm. Barry, vast organization when Earl Smith is doing NAHB work. 


He may not build in all 30 towns at once, but he does build 
simultaneously in 15 or more and he moves in and out as the 
market can absorb his houses. Last year families in the northern 
California towns bought 2,816 houses which made him the fourth 
largest US builder. 

His operation works like this. He may get an invitation from 
a community to come in and build some houses. Or his own 
scouts tell him a town needs houses. Then one or two of 
his men do a market analysis, study the town, talk with FHA 
and bankers. If they decide to try out the market, Earl buys 
one or two lots for a model house, takes options on as much land 
as he thinks he might use. They build a model, furnish it, take 
orders. They usually build only after they have taken firm orders. 

Once the Smith organization decides to build, Vice President 
Carl Lans (former NAHB technical director) chooses the subs, 
does preliminary planning with FHA, VA, the county, etc. He is 
the advance man, making all preparations before building begins. 
After construction starts, Earl’s brother Rae takes over, usually 
working with one of their field superintendents who knows the 
Smith procedures. When the houses are going up, sales are 
handled by brether Henry Smith. There are about seven key men 
in the group, each a specialist. They know their jobs so well that 
they can move into a town and make a profit on as few as 35 or 
10 houses, but built up to 462 in one town last year. 

In addition to the parent group, the Earl W. Smith Organization, 
there are related subsidiaries. Earl works with several “associ- 
ates” like his father and his brother-in-law, William Maynard, 
each of whom built around 300 houses last year. For the associ- 
ates, Earl provides house design, precut lumber and he usually 











Photos: Kaiser Services, 
Commercial Studios, R. Uribe, L. Kenney 





Typico! Smith evening. Earl with Eastbay Homebuilders’ executive 
secretary (executives’ nat’l. president) Jack Hennessy (left), FHA 
District Dir. Dick Briggs, NAHB past president Alan Brockbank. 
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pounding builder himself, he not only had a keen interest in cost savings but knew 





does the selling. However these associates build their own houses. 

For three or four “entrepreneurs” Earl does practically every- 
thing, including the building. These men take financial responsi- 
bility, buy the land (which Earl may find for them), sign the 
checks, but are largely financial partners. They provide capital, 
spread the risk, help build up volume production. 


‘We always buy retail’’ 


For a big builder Earl Smith has a buying policy which seems 
strange to many other builders. He buys on a cost-plus 13% 
through the Griffin Building Materials Co. next door to his office. 
His men, using his saws, do a precutting operation but Griffin 
delivers the lumber. Smith buys as much as he can locally in each 
town. “We let the people in the town participate, so the local 
people also render a service,” says Earl. “It is not good to go into 
a town, make a profit and take it all out. We don’t involve our- 
selves in mass buying. We buy at retail.” 

His precutting operation is by no means prefabrication because 
little but bundled lumber is delivered to the job. But Earl thinks 
it is better than prefabrication. “I can send lumber for four or 
five houses out on one truck.while a prefabber needs a full truck 
for one house.” He thinks any small builder who keeps up with 
new ideas and who builds efficiently can survive in the prefab age. 


Quality houses 


Since 1947 the Earl W. Smith Organization has been building 
houses which have grown larger and better equipped but which are 
basically the same construction. This spring in Marin County he 


Shop talk sessions run by Earl Smith helped bring him national attention. A nail- 


the technical angles. This was at New Orleans. At the blackboard: Len Haeger. 





“For outstanding contribution to homebuilding’ Earl won the 
first Alvin Groom Memorial Award in the Eastbay area. At right: 
Duane Sarles, San Francisco VA; left: Dean Morrison. 


will start a brand new project of 1,400 sq. ft. houses that will sell 
for about $16,500. Each of them will have three bedrooms, two 
and one-half baths, a TV room or a maid’s room, almost continu- 
ous rear windows, four ft. overhangs, a big patio and rear fences. 
(For a photograph of one of the living rooms, see p. 144. The 
houses were not occupied until last Thanskgiving, too late to be 
landscaped for exterior photography.) 

He got interested in this price market after his firm had built 
five luxury houses for his brothers and three associates. Their 
standard construction methods and flat roofs worked out so well 
Smith decided to put a smaller version into production, 


Saturday farms 


A second new project about to open is a $10,000 package for 
week-end farmers. These will be three-bedroom, two-bath flat tops 
with a huge carport on half-acre lots and “will be geared for 
country living.” Earl has been working with the agricultural de- 
partment of the University of California and with 4H clubs. Pur- 
pose is to give young families a chance for year-round living where 
they can also have small farms, can keep animals, have fruit trees 
and real gardens. The first farm project is in the San Joaquin 
valley, farther away from a town than he usually builds but Earl 
wanted to find land cheap enough so he could give big lots. This 
is an extension of his first idea of building a house for the low- 
income family. 

His ideal has never changed since he said to H&H in 1951: “It 
would be easy to build a better house at more money. But my aim 
is to build a good house at less money. That’s a real job.” 




















Hawks-Terrell, Ine. 


Architect Donald H. Honn, who cut his 
production design teeth with Big Builder 
Howard Grubb, walked off with more 
prizes at the Chicago NAHB convention 
and exposition than any other architect. 
Designing for Grubb of Tulsa he won 
the Parents’ Magazine regional award for 
houses under $16,000. Designing for R. B. 
Walden & Company of Lubbock, Tex. he 
took the Parents’ award for houses over 
$16,000 (below). He also won an NAHB 
design merit award for Grubb-built 
houses this year and last. Honn also de- 
signs for the Allen Wall Panel Co., Fort 
Wayne prefabber, has another prefabber 
interested and is designing for other 
Southwestern builders. 


Parents’ Magazine prize winner: house with enclosed breezeway. Note how architect gets variety by changing roof pitches, shifting masses 





Best sellers in Lubbock, Tex., these houses prove 
that people are ready, willing and able to pay for 
quality houses and want bigger houses. 

After reading about The big change in build- 
ers’ houses (H&H, Jan. 54), Builders Walden 
and Jennings made a swing through the South- 
west to see what other builders were doing. At 
that time, they were getting ready to build lower- 
cost houses and were trying to find ways to pro- 
duce them without lowering the quality they had 
built their reputation on, such houses as the $38,- 
000 one below, opposite. After visiting Archi- 
tect Honn and Builder Grubb, they decided that 
“contemporary architecture” was the answer. 

Walden and Jennings countered the square- 
foot pricing of their competitors with such luxury 
features as air conditioning, dishwashers, gar- 
bage disposers, built-in ranges, two baths, kitchen 
exhaust fans and fencing in a three-bedroom 
house with attached garage. Price: $16,475 for 
1,350 sq. ft. But the builders also found that 
people wanted more space. Result: they banished 
the breezeway, substituted a 325 sq. ft. family 
room. Price: $17,250 for 1,675 sq. ft. Sales 
record: 27 houses at about $17,000 in three 
months. They also sold 50 houses (average price: 
$11,000) in six months. 


Architect helps small builders grow big | 
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Hawks-Terrell, Inc. 


*‘Lortondale’’ model with two-car garage was popular with two-car families. All buyers liked use of bright primary colors on wood paneling 


with prize-winning designs 


R. B. Walden (left) and partner, Cecil 

Jennings (far left) used to build 15 houses 

a year in the $20,000 to $150,000 class, be- 

came the biggest builders in Lubbock 

within six months of starting to build 

Honn-designed houses. Walden capital- 

ized on the pre-planning done for him by 

the Honn-Grubb team in Tulsa. Not dar- 

ing to tamper with Grubb’s successful 

formula, Walden even named his three 

subdivisions and models after Grubb’s. 

He is convinced now that he must offer 

new models like the ‘‘Lortondale”’ (above) 

each year to stay ahead of competition: 

“At least three competitors are copying 

our style.”’ 

Jim Dallas Studio 

Quality house, priced at $38,000, was typi- 
cal of designs R. B. Walden & Co. built 
before switching to houses designed by 
Honn. Walden’s aim was to produce a 
lower-priced house with the same high- 
quality standards, found he could do so by 
using all No. 1 kiln-dried lumber precut 
from his local lumber dealer. ‘“‘By substi- 
tuting an approved No. 1 2” x 6” for a No. 
2 2” x 8” we made a 15% material cost 
saving, found we had no nail popping and 
callback problems. Save lumber, save lIa- 
bor, save money!’’ New houses were also 
engineered for standard materials and 
dimensions. For more, turn the page. 
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SMALL BUILDERS GROW BIG 


Family room, 





Breezeway version 





Paneled walls, oak block flooring, dry-wall ceiling are 
features of family room, viewed here from doorway 
of living room. Doorway behind seated girl leads to 
single-car garage. Buyers who took houses with breeze- 
ways did so planning to convert them later to 10’ x 17’ 


family room like this. 





Family room version 


LOCATION: Lubbock, Texas 


Parents’ Magazine citation read: “|{Family] room is well located to rest of DONALD HONN, architect 
house and yard. Second bath adds to family’s convenience . . . [House] comes R. B. WALDEN & COMPANY, builder 
equipped with additional plumbing in kitchen for washer and drier.” LONE STAR TRADING POST, financing 


Builder Walden’s salesmen “are enthusiastic because Honn forgot nothing, 
including a place for water softener.” 

His carpenters like the design so much that “not one wants to go back to 
building the old house.” Reception of the designs, Walden says, has been 
universally favorable from bankers, realtors, government agencies and the 
public. Only exception: some older women whose initial reaction to the con- 
temporary style was “Well! I don’t know!” 

Perhaps best liked of the many extra features in the houses is the air condi- 


tioning. Until recently, the public in Lubbock thought of air conditioning in Living-dining room (right) is 25’-8” long, 13’ wide. Pass 
terms of swamp-box evaporative coolers. Walden installed air-cooled equip- through and entrance to kitchen are at right. Along 


full length of room at left are floor-to-ceiling windows, 
with a door to rear lawn and two movable, screened 
sashes. The roof overhangs about 4’, keeping out sun 


ment with a net cooling capacity of 244 tons (builders please note!) with a 
| h.p. compressor motor to insure complete cooling in the bigger ($17,000) 


houses, smaller units in the smaller ($11,000) houses, Units take up only ; 

71 2000 3 Fa ’ during heat of day. At least nine out of ten buyers 

21” x 32” of closet space plus side clearance, are “space savers. preferred living-dining room in rear of house. This 
Heating system, also thoroughly engineered, netted the builder 50 compli- was true of both the Lortondale model and the lower- 





mentary calls when temperature dropped to 2°. House was designed for 0°. price ($11,000) Dollie Mac model. 
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Air-conditioned Village report: 


This house was cooled all summer for $73 



























Engineer C. W. (Bill) Nessell 

He planned and executed the rigor- 
ous field tests for the 22 houses. 
Then in a detailed preliminary re- 
port given to NAHB in Chicago he 
pulled no punches in reporting mis- 


takes, as well as successes. 


Roy Stevens 





Architect-Builder Ned A. Cole 

He conceived the research project, 
then served as its manager, ex- 
pediter and chief arbitrator between 
NAHB and many behind-the-scene 
cooks. He also designed the house 
shown above. 


@ The 22 houses in Air-conditioned Village show more clearly 


than ever before how little it costs to air condition a well-designed 
house with a well-designed system. 


@ Yet several things went so completely wrong that some of the 
houses are stern examples of mistakes to avoid, 


@ Despite the mistakes, the home owners are delighted with air 
conditioning, say they would never buy another house without it. 


In short, the NAHB Research Institute brought in a gusher of 
valuable information from Austin, Texas. Some of this informa- 
tion was reported to the NAHB convention in Chicago by Ned 
Cole and C. W. Nessell (left). More was turned up by a door-to- 
door canvass in Austin by a House & Home editor, which answered 


such questions as: 
Why did some houses cost twice as much to cool as others ? 


What part did the human factor play in the low costs of some 
houses, the high costs of others ? 

Why were some systems noisy and what’s wrong with FHA’s 
noise limit? 
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10 houses 8 2 


Above: what the houses cost to cool in Austin 





@ 4 | 





| - 7 & Cost breakdown by H&H shows houses 


fall into three groups: ten cooled for less 
than $100 with an average cost of $87; 
eight cooled for $112 to $132, an average 
of $122; and two had an average of $168. 
Total bills for 20 houses are known; data 
on two are unavailable. 


Below: what they would cost to cool in other cities 


Map shows what cooling would have cost for same 
houses in random cities, based on $109 over-all 
average in Austin. Costs were estimated by 
H&H’s technical staff, according to degree-days, 
and local electric rate for each city. Low cost ina 
hot city like Las Vegas is due to cheap electricity. 
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Why did its neighbors cost up to $172? 


On the other hand: all but one of the cooling units worked well, 
though ductwork was another story. 

Unvented clothes driers were a big reason for high costs. 
Humidity still needs a lot of attention from the manufacturers. 


Accent on house design. Total power cost for cooling the 1,146 
to 1,468 sq. ft. houses over five months last summer averaged 
$109 per house*—but the individual costs ranged all the way from 
$57 up to $172 per house. Half of the houses were cooled for less 
than $100, although it was one of the hottest summers on record. 
The extra cost for water averaged only $2 per house all summer 
because every house had a water-saving device. 

The houses with the lowest costs were chiefly those with heavy 
wall and roof insulation, shading devices over their windows and 
good orientation. The high cost houses are notable for few shad- 
ing devices, unvented driers and poor orientation. 

Said Ned Cole: “Poor orientation was suicide.” He disclosed 
that an accidental shift of only 7° from south to west in one house 
nullified the shading effect of a 36” south overhang. The increased 
sun load pouring through a big window boosted the over-all heat 
load by 4,200 Btu’s and lifted the operating cost about 15%. 


Extra dividend. The fact remains that even the families with 
the high bills are delighted with air conditioning and not one 


says the cost is excessive. What they do say: “We used to have 
a room cooler plus several fans and electric bills hit $20 a month. 
For only $5 to $10 a month more we now get full air conditioning.” 


Even more important: “Our heating bills this winter are vir- 
tually nothing compared with what they used to be because these 
houses were so well insulated for air conditioning. This offsets 
part of the summer bills.”” One expert estimates that the families 
will save as much as 40% on fuel compared with bills in their old 
houses, and this discovery alone brings out two major facts: 


1. Although the fuel saving may only be a flat $30 a winter in 
Austin (because of mild winter climate and cheap gas), when you 
deduct it from the $109 average cost the net bill for air condition- 
ing last summer falls to $79 per house. For the best houses it is 
even lower, showing how really cheap air conditioning can be. 


2. When a house in the North is designed properly for air condi- 
tioning a 40% saving on heating would often pay for summer cool- 
ing. Air conditioning would, in effect, be free, showing how much 
good construction and good design can pay off. 


* Or $21.50 per month based on Austin’s 1.6¢ per KWH electric rate. Although the study did 
not begin until June 15th, total summer cooling bills were arrived at by Texas Power & Light 
Co. engineers who estimated early season costs on Weather Bureau records. 
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Many air-conditioning manufacturers still have a job to 
do educating 1) their dealers and 2) the people who live in 
air-conditioned houses. Despite the national attention focused 
on the research project, many of the systems were installed 
badly; many owners did not know enough to keep the system 
running at night, exhaust kitchen heat, keep windows shut 
tight on hot afternoons, and let the dishwasher cool before 
lifting the lid. 


Attic ducts were inefficient. Poor ductwork was, indeed, 
the greatest single headache. 

In one “inexcusable” case a 24’ long duct was installed in 
the attic without insulation. Cool air flowing through the 
duct picked up 26° of attic heat before it reached the house! 

Even insulated attic ducts were not very efficient. Cool air 
distributed through them picked up an average 4.8° of heat; 
this is almost twice the heat pickup in houses with ducts 
under the ceiling (2.8°). Nessell comments that “the loss of 
cooling capacity from attic ducts is an irretrievable loss, 
while cool air leaking from ducts inside the house may still 
do some good.” (However, overhead diffusers did give very 


even floor-to-ceiling air circulation. ) 


Conclusion: avoid attic ducts if possible. Otherwise insulate 
them to the hilt and make sure they are properly installed. 


Noisy systems were a problem. But Nessell says noise 
was due as much to poor installation as to chattering units. 
Trouble spots: units on wooden platforms that vibrated 
audibly, an attic unit put over a bedroom, equipment set 
flush on a slab floor without a resilient pad underrfeath to 
cushion vibration. At one time or another, 19 of the systems 
made more noise than FHA’s allowable limit of 40 decibels; 
ie., only three would be passed by FHA. However, when 
asked, only eight families complained of noise. (Acoustical 
engineers say a quiet house ranges up to 45 decibels.) 


Conclusion: FHA’s 40-decibel limit is obviously too stiff, 
but equipment must be carefully installed to minimize noise. 


The 2-ton units were ample. Although the test houses 
were far from perfect in their design for cooling, these units 
proved big enough to cool them despite the taxing Texas heat. 

“Under actual conditions,” says Ned Cole, “the equipment 
maintained an average 77° indoors at an average outdoor 
high of 103°.” This is a 26° pulldown whereas some skeptics 
said that 20° would not be achieved. Only one 2-ton unit was 
too small, and then only because the owner not only enlarged 
his house considerably but also installed an unvented drier. 


Conclusion: «a 2-ton unit can handle up to 1,400 sq. ft. in the 
100° South, more in 95° cities like Chicago and St. Louis. 


Pretest heat load calculations were not right. Nessell 
says present heat gain prediction methods are “grossly in- 
accurate.” Several houses were initially rated at 3 tons; yet 
2-ton units did the job. Conversely, some houses tagged for 
low heat gains ended up with the highest costs. This is chiefly 
because they had unvented driers, It is important to note 
that the heat gain calculations were not based on the new 24- 
hour method, which may have made a difference.* 


Conclusion: the industry should take a fresh look at its heat 
gain forms. (The 24-hour method some firms use may be 
the answer.) And builders must eliminate unvented driers. 


* The 24-hour method credits the structure for its thermal storage 
capacity. Lower heat gains result because the cooler is sized to 
operate 24 hours a day during hot weather. 





Special meters kept continuous record of electricity used 
for cooling each house. Other instruments recorded in- 
side temperatures, humidities, air velocities, noise levels, 
etc. (The initial operating cost data released in Chicago 
contained errors for seven houses which were discovered 
later; H&H’s $109 average, plus individual house bills 
given on pp. 156-157 are the corrected figures with allow- 
ance for the mistakes.) 


Units were often handicapped 





Mobile laboratory was assigned to the houses by the Na- 
tional Warm Air Heating & Air Conditioning Assn. Engi- 
neer Nessell, field research chief for the association, 
scheduled the truck five to ten days at each house. 


Photos below and opposite: Dewey G. Mears 





Major bottleneck was wiring—the “highest single cost 


item’’ excluding equipment, says Ned Cole. Ductwork was 
next. Contre! wiring (top right) was so complex Cole 
recommends it be fully prewired for plug-in installation. 
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What happens on a 103° day? This 24-hour chart of 
last August 11 shows indoor temperature rose to 79° as 
outdoor temperature soared. Most important: this com- 
pressor was oversized so evening humidity increased 
sharply—as unit cycled on and off—to a high of 63% at 
6 A.M. Though this is not uncomfortable per se, high 


2 aaa licaiche Erin 


humidity increases odor perception and people com- 
plained of ‘‘mustiness,’’ conversely humidity under 50% 
reduces odor perception. 


by poor installation and use 





sy 

Outside awnings were a dependable cure-all. Because of torrid sun 
& and poor house orientation several cooling units were hard put to 
maintain indoor comfort. When awnings were added over windows 
they sharply reduced the sun load and the units had clear sailing. 








Appliances added substantial heat inside houses. Besides unvented 
driers, houses had washers, dishwashers, sterilizers. TV sets alone 
give off up to 1,000 Btu’s per hour. Yet all but one cooler did the job. 
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‘Long continuous operation’”’ is the key to good humidity 
control, says Nessell. 

The best humidity charts came from houses where the com- 
pressors ran around the clock. This kept moisture at a 
constant level for comfort. Equipment with dual-compres- 
sors—two l-hp. units in tandem—gave excellent humidity 
control because one compressor ran all the time. Poor hu- 
midity control occurred in houses where the compressor re- 
peatedly cycled off and on; the humidity rose sharply each 
time the compressor went off. Reason: moisture on the cool- 
ing coil was blown back into the house, since the fan kept 
running. But only a 30% minority of the home owners re- 
ported spotty humidity conditions. 


Conclusion: every house demands a properly sized unit— 
one that runs up to 24 hours a day in hot weather. Too big a 
unit will mean poor humidity control. A slightly undersized 
unit would be better. 


Exhaust fans need attention. Kitchen exhaust fans could 
have been more effective but women forgot to turn them on 
or left them off because they were noisy (due chiefly to poor 
installation). They used them only when cooking heat or 
odors became excessive. “But then they sure make a differ- 


ies _ 
ence,” said one housewife. 


Conclusion: to rid the house of kitchen heat and moisture, 
fans may need automatic controls that turn them on when 
the range is on. (It is also important that the kitchen window 
be opened a few inches to allow replacement air to enter, 


closed when the fan stops.) 


Equipment condensation must be stopped. The final 
score shows that only one of the 22 coolers was a dud (not 
a big-name make); it consistently pulled excess current 
though it should have cooled its house handily. The over- 
whelming majority of units performed very well. Strangely, 
the only real trouble spotted was condensation in the furnace 
section of eight units. It was caused by cool air leaking over 
from the cooling section. (Reason: hot outside air came 
down the flue and made contact with the inside of the heater. 
When the same metal was chilled, moisture from the outside 
air condensed.) Rust and corrosion will result if condensa- 
tion continues, 


Conclusion: builders and dealers must make sure that ducts 
and dampers are tight around the heater so cool air will not 







leak in. And some manufacturers should add insulation to 






cabinets to prevent the heater from being chilled. 
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AIR-CONDITIONED VILLAGE 


The boxscore: how the houses rank 


Which is the best house in Air-conditioned Village? This can be 
answered only by a close study of the houses shown, right, in order 
of operating costs. Here are the chief factors that made the total 
cooling bills range from $57 to $172 per house: 

House design. The ten houses that were cooled for less than $100 
have an average 6” of ceiling insulation (or the equivalent in alumi- 
num foil), with 3” in their walls, and almost all have deep overhangs 
and many shading devices to keep hot sun off east and west windows. 
Attic ducts. Significantly, only one of the ten lowest cost houses 
has its ducts in a hot attic; two others have attic ducts but aluminum 
foil under the roof rafters helped keep these attics cool (see p. 133, 
Aug. 54 H&H). But four of the ten high-cost houses have their ducts 
in hot attics—a big reason for inefficient cooling. 

Unvented driers. Four of the five highest cost houses have unvented 
driers, which blasted heat and moisture into the houses almost daily. 
Thermostat settings. Some families kept their houses as cool as 
70°, others up to 78°. This is important because the lower the temper- 
ature the harder the compressor works. Lowering the temperature 
by one degree is equivalent to boosting the over-all heat load by 
about 1,000 Btu’s. 

Children. The number varies from none up to four per family. 
Children put a strain on air conditioning by running in and out 
and make it necessary to run heat-producing appliances more. (Auto- 
matic door closers and the venting of every drier would tend to equal- 
ize these losses.) But families with several children generally kept 
their houses at 76° to 78° (“so the kids won’t catch cold”), while 
families with few or no children generally kept their houses as cool 
as 70°. Thus the cooling advantage of not having children was 
often canceled out by the high cost of a low thermostat. 

Air-cooled condensers. Four of the five houses with air-cooled con- 
densers are bunched between $124 and $134. This is because air- 
cooled condensers cost about 15% more to operate in a hot, relatively 
dry 100° city like Austin, than cooling towers. (But cooling towers 
are less efficient in 95° cities like Houston and New Orleans where 
wringing humidity is the problem. In such cities air-cooled condensers 


would have cost less to run than in Austin.* 








* Nes ell points out that the air-cooled condensers may cost less to service than towers which are 
“more subject to rust and corrosion,” 
How the above factors varied the cooling bills can be seen in the house-to-house comparison at 
the right. 
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Temperature chart is daily record of 1954 Austin weather for the period that the 
operating costs embrace—May 16 to October 15. Temperature hit 100° or hotter 
on 31 days, a high of 109° on July 26. Nessell will issue a final report at a later 
date comparing the influence of different structural materials on cooling 
efficiency. 
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Cooling cost data: 


House design: 


Family: 


Cooling system: 


Thermostat setting: 
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Cooling cost data: 


House design: 


Family: 


Cooling system: 


Thermostat setting: 


11 


Cooling cost data: 


House design: 


Family: 


Cooling system: 


Thermostat setting: 


16 


Cooling cost data: 


Family: 


Cooling system: 


Thermostat setting: 





$57; 1,270 sq. ft. house 


6” ceiling insulation, 4” in walls 
plus insulation board sheathing, 
36”.60” overhangs 


two working adults, no children 


2-hp. unit, cooling tower, ducts 
under ceiling in furred-down hall 


76° (but unit often turned off) 





$95; 1,390 sq. ft. house 


white built-up roof with 3” rigid 
insulation, 4’ wall insulation, 36” 
overhangs, awnings on southeast 


two adults, no children 


2-hp. unit, cooling tower, slab 
ducts, floor registers at outside 
walls 


73° 





$112; 1,170 sq. ft. house 


4” ceiling insulation, 2” in wal's 
32” overhangs, shade screens over 


glass 
two adults, one child 


two 1-hp. compressors, cooling 
tower, under-the-ceiling ducts 


76°-78° 


Photos: Mears, Malone 





$128; 1,264 sq. ft. house 


5” ceiling insulation, 2” in walls 
36” overhangs, large glass areas, 
poor orientation, unvented drier 


two adults, two children 


2-hp. unit, cooling tower, attic 
ducts 


76° 
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$73; 1,224 sq. ft. house 


aluminum foil under rafters, 6” 
z ceiling insulation, 4” in walls, 36” 
: overhangs, best orientation 


two adults, three children 


2-hp. unit, cooling tower, attic 
ducts, ceiling diffusers 


78° 


$95; 1,248 sq. ft. house 


foil under rafters, 6” insulation in 
ceiling, insulation-board sheath- 
ing, Outside awnings 


two adults, one child 


two 1-hp. air-cooled compressors, 
attic ducts 


none (on-off switch, only) 





$112; 1,176 sq. ft. house 


reat 


ty 


4-ply foil over ceiling, 2” wall in- 
sulation, 36” overhangs, awnings 
over east windows 


two adults, one child 


ge 
at 
: 


2-hp. air- and water-cooled unit, 
ducts under the ceiling 


76° 





$130; 1,300 sq. ft. house 


aluminum foil under rafters, 4” 
ceiling insulation, 2” in walls, 36” 
overhangs, unvented drier 


two adults, two children 


2-hp. unit, cooling tower, ducts 
3 under ceiling, high wall outlets 





74° 
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$83; 1,216 sq. ft. house 


5” roof insulation, 3” in walls, 36” 
overhangs, window awnings (be- 
cause of poor orientation) 


two adults, two children 


2-ton gas unit, cooling tower, un- 
der-ceiling ducts in center hall 


75° 


$97; 1,210 sq. ft. 


4-ply foil over ceiling, 2-ply in 
walls, shade screens over glass, 
30” overhangs, poor orientation 


two adults, one child 


2-hp. air-cooled unit, under-the- 
floor (crawl-space) distribution 


75° 





$113; 1,200 sq. ft. house 


6” ceiling insulation, 3” in walls, 
30” overhangs, shade screens over 
glass 


two adults, three children 


3-hp. unit, cooling tower, one attic 
duct, the rest under the ceiling 


75° -76° 





$132; 1,230 sq. ft. house 


4” ceiling insulation 2” in walls, 
36” overhangs, poor orientation, 
much glass 


two adults, two children 


2.2-ton air-cooled unit, ducts un- 
der ceiling, high wall outlets 


74° 


19 





$83; 1,200 sq. ft. house 


aluminum foil under rafters, 4” 
ceiling insulation, 2” in walls, 24” 
overhangs, awnings on southeast 


two adults, two children 


2-hp. unit, cooling tower, ducts 
under ceiling in furred-down hall 


78° 





$99; 1,146 sq. ft. house 


6” ceiling insulation, 3” in walls, 
24” overhangs, shade screens over 


glass, good orientation 
two adults, two children 


2-hp. unit, cooling tower, ducts 
under ceiling 


75° 





$124; 1,350 sq. ft. house 


6” ceiling insulation, 1/2” in walls, 
30” overhangs, awnings on south- 
west 


two adults, two children 


2.7-ton air-cooled unit, ductwork 
partly in attic, partly below 


74°.76° 


$163; 1,468 sq. ft. house 


4” ceiling insulation, 3” in walls, 
unvented drier 
(this is the biggest house) 


36” overhangs, 


two adults, four children 


2-hp. unit, cooling tower ducts in 
slab, baseboard outlets 


70° (but unit could not hold it) 








$87; 1,200 sq. ft. house 


6” ceiling insulation, 2-ply foil in 
walls, 30” overhangs, shade 


screens over glass 
two adults, no children 


2-hp. unit, cooling tower, crawl- 
space ducts, low wall outlets 


72° 





$99; 1,258 sq. ft. house 


6” ceiling insulation, 4’ in walls, 
30” overhangs, awnings on north- 
east and southwest windows 


two adults, three children 


2-hp. unit, cooling tower, attic 
ducts, overhead ceiling diffusers 


76° 





$127; 1,170 sq. ft. house 


4-ply foil over ceiling, 2-ply in 
walls, white roof, 30-48” over- 
hangs (most glass of all houses) 


two adults, two children 


2.8-ton air-cooled unit, ducts un- 
der ceiling, high wall outlets 


78° 





$172; 1,200 sq. ft. house 


4-ply foil over ceiling, 2-ply in 
walls, 36” overhangs, shade screens 
on glass but poor orientation 


two adults, one child 


3-hp. unit, cooling tower, attic 
ducts 


70° day, raised to 80° at night 
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OVERHANG 








Five gussets are on front of truss, three on back, as 
two top drawings show. From one 4 x 8 sheet of 
sheathing grade plywood can be cut the gussets for two 


trusses. Bottom drawing shows how the jig blocks are 
laid out on a table. 


A new truss 


Tests to destruction at Purdue and Illinois show this 


truss is stronger than conventional truss designs. 


Students at Small Homes Council Short Course watched truss being tested with thousands of pounds of concrete blocks. 


H&H staff photo 








Photos: Garland B. Fletcher 


Mixing glue in this container is boon to 
production builders. Glue runs out bottom 
spigot into easily handled spreading machine, 
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Purdue glue spreader has these basic re- 
quirements: it is speedy to use, needs no 
power, is easily adjustable, will not clog, is 
easy to make, easy to clean. It must be 
cleaned after use. 


or low roofs 


A glued truss has just been announced which may be one of the 
most important technical developments of the year. 

It satisfies the need of many builders who are now using roof 
pitches of 3-in-12 or less and who have been unable to find a truss 
designed for such roofs. The new truss is strong, easy to make 
and has other advantages listed below. It may also be cheap. 
The result of joint research done at Purdue and the University of 
Illinois, it was announced at the 10th Annual Short Course of the 
Small Homes Council at Urbana-Champaign. 

Different from other trusses, this one has plywood gussets 
glued and nailed to 2x4s. The glue provides all the strength. 


Nine advantages 


1. It is designed for i-in-12, 2-in-12, 3-in-12 and 4-in-12 roof 
pitches. The 1-in-12 design is actually a “lightened beam.” 

2. It is as strong as, or stronger than, other trusses tested at the 
Small Homes Council. Deflection under load is quite small. 

3. It is easy to make because a) special equipment is not 
necessary, although a special glue spreader speeds the work, b) 
unskilled men can quickly learn the method, and c) materials are 
readily available. No 2 x 4 chord members need to be cut. 

4. The SHC claims it is “one of the most economical types of 
wood roof construction yet developed.” 

















Me = $. 
4-d NAILS 


Nail patern, as shown for one gusset, is carefully 
worked out for each. 4d nails are used here but in 
some other plates nails are 6d. Nails are not necessary 
to the final strength of the truss, are used only to hold 
truss while casein glue is drying. 





It can be used on spans up to 28’ 8’—and possibly to 40’. 
It can be built at the site or in a shop. 
It is a component adapted to lumber yard production. 


SONA 


Several FHA regional offices have already approved it, 
It provides a wide (up to 4’) overhang at low cost. 


Six disadvantages 


1. Cost of this particular truss is still theoretical. It is so new it 
has not yet been put into production. Some builders have tried 
glued trusses in the past and found them more expensive. One 
builder estimates this new truss would cost $13.50 to build. 

2. Glue is usually a nuisance to handle. 

3. Glue must be allowed to cure for 24 hours, trusses cannot be 
moved during that critical period. 

4. Glue cannot be used if temperature drops below 50 

5. Wood must be of good quality. If the truss should warp or 
sag later, it would be quite difficult to repair. 

6. The SHC design specifications must be followed exactly. If 
builders vary the frame design, stresses may be inadequate. 


How strong is glue? 


Builders need have no worry about the strength of the glued 
joints. Exhaustive tests at both Purdue and Illinois have revealed 
that when the trusses are loaded to a breaking point the 2x4s 
break before anything happens to the joint itself. The new truss 
will sustain far greater loads than it would ever get in actual use. 

Success of the new truss depends on following the rules. Lumber 
must have bright, clean surfaces so the glue will work well. 
Grade A casein glue must be used and mixed according to the 
manufacturer’s directions. Glue must be spread properly—better 
too thick than too thin. Nailing should loosely follow a prescribed 
pattern. Up to an hour after nailing the glue is somewhat plastic 
and the truss can be handled and stacked. For 24 hours the trusses 
must be left strictly alone. 

Instruction sheets with full details for build’ng trusses can be 
purchased at 25¢ each from the Small Homes Council, University 
of Illinois, Urbana. Builders should specify which roof pitch they 
want, as sheets are available for 1-in-12 through 4-in-12. 


Glued 24’ truss built for $11 


Field experience with a 3-in-12 glued truss used in production by 
Strauss Brothers of Lincoln, Neb. (see H&H, Dec. 53) showed 
that 24’ trusses cost $11 each. Three men make 40 trusses in an 
8-hour day. Strauss used a phenol resin adhesive. More recently 
this truss has been made with a 2-in-12 pitch. These designs were 
tested at the University of Nebraska. 











































G.M.B. houses in Los Angeles which won a design they do not look alike. Two roof framing systems 4 


prize at NAHB’s Chicago convention are built in are used, with gables running both long and short 
small groups (see above) or on isolated lots. About way of house. Price includes landscaping, fences, 
30 have been finished of six different designs, so motor courts, carpeting. 


Quality houses at $10.50 a square foot y 


Judges couldn’t help but give a prize to these handsome houses. 

Here are designs that looked very good to the eye and even better to 
the pocketbook. The $10.50 per sq. ft. price shows how a production- 
minded architect (who often works in the $10-$15,000 class) can also 
design for low construction cost in the $27,000 and up market. These are 
California designs and California construction costs but the houses could 
easily nestle down in the suburbs of Dayton or Memphis. 


G. M. B. CORP.: builders When the G.M.B, builders came to Architect Ed Fickett they wanted 
EDWARD H. FICKETT, A.LA.: architect designs suitable for small groups or for isolated lots. They wanted houses 
LOCATION: Los Angeles County, Calif. appropriate to their $8,000-$12,000 lots bulldozed out of land in the few 


remaining Bel Air canyons or hand-carved from expensive hilltops. 

What Fickett gave them is seen in these photographs: 1) contemporary 
design with no tricks, 2) a basic plan with six variations and two roof 
treatments, 3) pleasant, spacious interiors that attract buyers and 4) a 
construction system as thrifty as a Scottish bachelor. 

Of the $27,500 to $32,500 selling price, less than $20,000 is for the 
1,800 sq. ft. house (plus double garage and large paved motor court). The 
rest is for land, up to $1,500 in landscaping and for wall-to-wall carpeting. 


iis andl phatnemanlie enmtahs 2006 1 ; ap 
Pane ae Prpnape Sopris ™ Houses have radiant heat or forced warm air in the slab. The low house 





Edward H, Fickett, A.1.A. cost results partially from single-wall construction without insulation or 


Photos: George de Gennaro double glazing. 
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to rear patio. Bedrooms are separated from living- 
working area by a 15’ x 7’ skylighted area large 
enough for chairs, desk or indoor garden. 


Appropriate for most communities, this pleasant 
house is a slight modification of basic plan below. 
A sales feature is living room 27’-7” long oriented 


t win NAHB award 


Landscaping which costs from $1,250 to $1,500 is individually de- 
signed to make each house fit into its own surroundings. Many 
houses are on hilltops or high up along canyon walls with a 
view of Los Angeles valleys and mountains. All are on slabs. 
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PRIZE WINNING HOUSES 





All-purpose room, next to kitchen, is generally used for dining. This 
view, looking across skylighted entry to bedrooms, shows the spacious 


character of the house. Every house has some masonry walls. 


Bedroom windows are usually full height, like these, and 
have glass louvers for ventilation. Some gable ends are 


glass, some solid. Bedrooms and living rooms are Carpeted. 


Living rooms have raised masonry block or slumpstone 
fireplaces, back of which are barbecues in the den. 
Plaster ceilings with integral color need no painting. 







Rafters are carried on a post-and-beam structure. Because the 
bearing posts are on concrete pads, ali interior bearing and non- 
bearing footings have been eliminated. Fickett estimates this saves 
from $100 to $125 a house. Posts and structural beams are exposed 
inside and out, rafters are plastered over on the interior. Outside 
walls of redwood or plaster are on conventional studs, are largely 
nonbearing as are partitions. Every other rafter projects beyond 
the exterior wall and, depending on the elevation, is covered with 
1” x 8” V-joint shiplap sheathing or 2” x 2” lattice work. Where 
shelter is needed, the lattice is covered with translucent plastic. The 
roof is three-ply built-up composition covered with ceramic-coated 
colored rock. The first coat of rock is from 3%” to 14” the second is 
from 34” to 2”. Roof is bounded with a continuous built-in grave! 
guard and gutter. Window frames are of 2 x 4s specially rabbeted 
to receive the glazing putty and glass. No wood stops are required. 
The vertical 2 x 4s in the window walls are spaced from 30” to 36” 
o.c. A few windows have wood panels inserted in the louver open- 
ings instead of class for better use of interior wall space. 










































New 
blanket protection 


is outside 





23 compressed blankets, enough for an entire house, are shipped in a car- 


Ky ej ton 23 x 15 x 15” (shown, right). Two men stretch a blanket... . 
fne studs 
< 

; A lighter overcoat, well buttoned up, can be warmer than a heavy 
i coat that is not buttened. 
A new king-sized (4’x8’) foil-faced half-inch blanket gets rid 

of the gaps and fishmouths often made by careless workmen work- 
ing with between-the-studs insulation. Applied outside the studs, it 


ofiers continuous vapor sealing and insulation. 

To get a construction eye view of this “buttoned-up” insulation, 
House & Home talked to builders, FHA officials and heating con- 
tractors in Minneapolis, where it has been tested for three years. 
Here is what our survey turned up: 

1. Speed and economy are major advantages. Builder W. D. 





Coffman told H&H he quartered his insulating time, saves $10 to 
$12 per house. Another builder says he saves almost $20 per house. 

2. Because the blanket gives unbroken coverage, houses using 
it are “tighter.” Between narrow stud spacings, behind electrical 
boxes and heating ducts, there is full protection. 

3. Dry-wall nail popping seems to be reduced. Dry-wall sheets 
are nailed flat against the studs, with no interference from insula- 
tion. Several builders in Minneapolis liked this feature especially. 

Independent laboratory tests by Prof. Frank B. Rowley, former 
head of mechanical engineering at the University of Minnesota, 
indicate that a standard frame wall insulated in this manner has 
a U factor of .12 (equal to about 2” batt insulation), is an excellent 
windbreak, and keeps condensation in the wall to a minimum. 

Apparently the economies of this insulation are limited to panel- 
type sheathing or tilt-up wall installations. While FHA has 
accepted it in Minneapolis, offices in other parts of the country 





have not yet seen it. National sales begin this month. 





The sheathing is then nailed to the stud exteriors as usual, the insulation 
compressing to 3/64” under the studs. U factor of this wall: .12. 


ME 


7998 


Photos: Kimberly-Clark Corp. 


ihe SERA. 





Oversize blanket fastens down over bot- Blanket turns into window openings, acts Undisturbed by elements -inside, insulation 
tom header, seals joint against the wind. as calking. Scraps become calking too. protects perimeter heat openings. 
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NEW 
PRODUCTS 






“Nickel burner,” product of AGA 
research program, is available to 











all member-manufacturers. Tem- 





pered glass channels heat. 






Gas fights back— 































with improved cooking units Product research by the gas industry is be- 


ginning to pay off. 
i. Newest models make gas cooking as auto- ; 





matic as its competition, improve its per- ‘ 


Bead of flame provides instant m i i 

ignit h . t ib formance, and bring the styling up to the ; 

ignition; eac ilot cont tes i 
Pp eee standards set by the rest of the appliance 


only 50 Btu's to range top. j 5 i 
ee industry. Some improvements came from the 


ne 

Automatic shutoff can be set for multimillion-dollar American Gas _ Associa- i 

periods up to 4 hours, has watch- tion research program, others from individual ; 
work mechanism. manufacturer’s efforts, 

Two of the AGA developments are incor- 

porated in the 1955 Roper: the “nickel 3 


burner,” and the hypodermic pilot. The first 





(its name comes from its coin size) is a 
simple cap of aluminun, fitting into the sup- 
ply pipe, that directs a scientific pattern of 
flame against a utensil-supporting glass plate. 
Even at high flow, the heat is directed at the 
base of the pan, does not lick up the sides. 





Instant response from a “keep warm” glow 
to a high-temperature burst, is another feature 
of the burner. Tempered glass plates are 
washable. 

The hypodermic pilot (called IJnsta-Lite : 
by Roper) uses only a bead of flame to ignite 
burners, cuts the Btu input more than half 
(from 500 Btu’s down to 200), thus assuring be 
a cool range top. In the oven, the new pilot 








raises the temperature only 15° above room 
temperature, instead of 35°. With this pilot, a 


ts burners are universal for all types of gas. 
when unit is folded against wall. i 


Foolproof valve shuts off gas 





Ignition is electric. 
Fold the range into the wall 


The Dixie Fold-Away permits the range area 
to double as a work surface. Out of use, the 


continued on p. 196 j 
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A top-hung room divider....p. 229 oak floor-on-screeds method....p. 216 patterns for built-ins....p. 236 
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Ut i UI If 0) in} electric and gas 
built-in ranges 


BUILDERS EVERYWHERE REPORT COMPLETE SELLOUTS! 





America’s most prominent builders report terrific sales from Suburban-equipped model homes—48 New Jersey homes in less 
than two weeks by one builder...56 homes in Atlanta...more than 600 in St. Louis! Across the nation, Suburban is the 
best deal for builders, and here’s why. (1) Publicly accepted prestige—powerful Suburban national advertising directs home 


buyers to look for homes equipped with “America’s Finest Built-In Range.” (2) Easy to install and— 























F same size cabinet opening will fit either gas or electric! (3) Only Suburban offers you inter- 
; changeable color panels for oven fronts and surface unit trim—choice of stainless steel, 
| coppertone, white, black or 4 pastel finishes. (4) The only quality-built modular : 
i units priced to sell at less than comparable conventional ranges! 
GAS—Fully automatic oven features 
eye-level controls, above the reach of tiny 
fingers, “look-in” window, smokeless 
Ce Oe, Ta oe te ke Lae” CL ee ie? tee Ee ik se ae eee ee broiling. Fast heating surface units 
{ | available with or without griddle. 
| SAMUEL STAMPING & ENAMELING CO., Dept. D3, Chattanooga, ‘Tenn. Sarma! 
‘ : At no obligation to me, please send complete information checked below: (= Up *) 
3 Gees a8 = cy oy 
; | pes re iS Ef <gyn: nie 
j | ua, — “|= =: 
: U Ss) . —— | — % J 
3 | Ni yoo 9 is == ON ELECTRIC—Fully automatic oven—the 
| ; first with extra broiler under oven, first 
: | ~] SUBURBAN ~~] SUBURBAN ~ | SAMCO [] samco | SAMCO with eye-level controls, first with 
iy | GAS BUILT-IN ELECTRIC BUILT-IN GAS RANGE l GAS HEATERS cos GAS FLOOR FURNACES a i Y o ~ 
: look-in” window. Variety of cooking 
3 ; tops including griddle. 
j | Name Address . *s 
4 : City ne State 
z \ ma [ } Builder of New Homes L] Kitchen Remodeler 
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ROUND TABLE 
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Question No. 7 


Answer: 


Walter Daran 





Lockwood: Why not borrow an idea 
from Eisenhower's 
reinsurance plan? 


Question No. 8 


Answer: 


continued from page 119 


Does FHA now offer the one and only best type 


of mortgage insurance? 
There is no reason to think so. 


Discussion continued 

Perhaps a more serious objection is that FHA 
insists on insuring the entire amount of the 
mortgage, regardless of whether the lender 
needs or wants such complete protection, and 
FHA charges the same insurance premium for 
the last 10% as on the top 10%. 


Among the unfortunate results of this all or 
nothing method are: 


1. FHA insurance is practically boycotted by 
local lenders and most particularly by the 
savings and loan societies. This means that 
the biggest and fastest growing pool of mort- 
gage money cannot be tapped for the 90%- 
or-higher loans most builders consider neces- 
sary for volume selling and volume building. 
These local lenders, who are ready, willing 
and able to make 80% loans without insur- 
ance, see no reason why they should accept 
a lower return on this 80% just to make it 
legal for the builder and the home buyer to 
borrow an added 10%. 


For a local lender a $9,000 FHA loan is 
much less profitable than the $8,000 loan he 
would gladly make without insurance. And 
so we have the strange spectacle of savings 
banks hesitating to go beyond 80% loans in 
their own communities, preferring to buy 
FHA mortgages only in distant states where 
they cannot make the more profitable conven- 
tional loans. 


2. In times of easy money FHA home own- 
ers are tempted to refinance their mortgages 
if the principal has been paid down enough 
to permit saving the mortgage insurance 
charge by taking out a conventional loan. 


3. The federal government’s liability for the 
entire amount of all FHA mortgages goes on 
the books at an astronomical figure out of all 
proportion to the government’s true exposure. 
This figure is so many times bigger than the 
FHA reserves that it is easy to see why un- 
informed or doctrinaire critics leap to the 
misconception that FHA insurance must in- 
volve a multibillion dollar subsidy. 


Could some other type of insurance serve 


conventional lenders better? 


Here is how they insure the risk up to $5% in England 
without any government help at all. 


In England the building societies which pro- 
vide almost all the mortgage money can in- 
crease their loans to 90% from the standard 
80% by insuring only the excess above 80%. 
Several private assurance companies offer 
this insurance, largely on the basis of the 
borrower’s credit rating and weekly after- 
tax income (which should equal the monthly 
mortgage payment). They accept the lend- 
er’s property appraisal and charge the home 
buyer a single premium of 7.5% of the extra 
10% (i.e., $75 to insure an added $1,000). 
This premium can be added to the mortgage. 
A higher premium may be charged if the risk 
is considered more than normal. 

In the case of foreclosure this insurance 
pays the lender the difference between the 
actual deficiency (including foreclosure costs 
and back interest) and what the deficiency 
would have been if the loan had not ex- 
ceeded the basic advance (normally 80%). 


The guarantee expires when the loan is re- 
duced to 45%. 

Nearly 40% of all mortgages taken by the 
building societies in England are thus in- 
sured to permit bigger loans. 

The British also have a plan for extending 
the mortgage to 95% provided the builder 
leaves part of the purchase price in a build- 
er’s reserve. If this scheme could be inte- 
grated with the British insurance plan the 
builder would have to leave only 1% of the 
sales price in escrow to provide a 20% guar- 
antee for the top 5%. This 1% could be 
released when all the mortgages in the tract 
were paid down to 90%, which would take 
less than two years on a 20-year mortgage. 
The reserve could be set up in a way that 
would give the builder the tax advantage of 
not taking the 1% (which might well be 
10% of the profit) into income until it is 
released to him. Round Table cont. on p. 168 
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When prospects look your homes over, you don’t have 
to spend any time convincing them that G-E Home 
Heating and Cooling is tops in value. That would be 
like saying to a baseball fan, “Let me tell you about 
‘Stan The Man’...He’s Good.” Yes, sir; they’re al- 
ready sold on the value and performance of any prod- 
uct that displays the G-E monogram. So why fool 
around? Why not play the favorite? 

Help move your houses faster by adding the 


greater comfort and convenience of draft-free G-E 
Air Wall* System of home heating and cooling. 


its the big plus that only G-E 


home heating and cooling gives you 





Space-saving advantages, complete design freedom, 
a terrific G-E warranty...these are just some of the 
facts you'll get from your G-E dealer. He’s listed in 
the Yellow Pages. Call him today! He talks your lan- 
guage—and you'll like what he, has to say to you. 
Let him deliver you a carload of “The Big Plus.” 
Home Heating & Cooling Dept., Bloomfield, N. J. 
Progress ls Our Most Important Prodvet 


GENERAL @@ ELECTRIC 


*®REG. TRADEMARK OF GENERAL ELECTRIC CO. 















ROUND TABLE 


Question No. 9 


Answer: 


Question No. 10 


Answer: 





Moir: Under the prudent man rule 
1 don’t see any reason why the states 
should not allow 90% 
or even 100% amortized mortgages 
without insurance, 


continued from page 166 


Just what advantages could these insurance plans offer here? 


Here are seven: 


1. They would enable the savings and loan 
associations to meet the new FHA competi- 
tion authorized by the Housing Act of 1954 
which, for the first time, lets FHA lenders 
make bigger loans than conventional lenders 
on old houses and houses costing more than 
$12,000. 


2. They would let builders who need high 
percentage loans to sell their tracts tap the 
great and fast-growing pool of savings and 
loan money. This is now impossible, and 
consequently the savings associations make 
most of their loans on used houses or new 
houses selling above $12,000. 


3. They would enable local lenders to help 
their customers out with high percentage 
loans without sacrificing their own return on 
the conventional portion. 


4. They would free homebuilding from the 
threat of money stringency always inherent 
in the inelastic interest rates on FHA and 


VA loans. They would offer lenders a free 
interest rate alternative at times when the 
FHA-VA rates are below the market, as in 
1951. 


5. They would make the whole homebuilding 
industry less exposed to’ bureaucratic domina- 
tion by the FHA underwriting system, which 
has failed to keep up with our industry’s 
progress. High percentage loans under some 
adaptation of the British plans could be 
based on independent appraisals. 


6. They would give all lenders a big new in- 


ducement to join the Home Loan Bank sys- 


tem if that institution took the lead in 
offering this kind of risk-portion-only insur- 
ance here. 


7. They would clearly express the principle 
of the shared risk, for the buyer and the 
lender would both have a stake in every 


house sold with a 90% loan, and so would the 


builder on every one sold with a 95% loan. 


Why can’t these plans be used here 


without government help? 


Because the US is too big. 


England is a small country, hardly bigger 
than the single state of New York. It has 
no problem of distance, no problem of state 
borders, no problem of varying state laws 
setting too-low mortgage limits, no problem 
of state laws making foreclosure too slow 
and costly. Foreclosure is everywhere quick 


and cheap. 





Price: The government 
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has already started 
to tighten up, 

but we won't see it 
for six months. 


Photos: Walter Daran 





Savage: The potential 
of the trade-in market 
is terrific. 
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Question No. 11 


Answer: 


Question No. 12 


Answer: 


Why do the homebuilders fight so hard 
for slower amortization on mortgages? 


Because they believe that the slower the amortization 
the further FHA will let them stretch their market. 


For years almost everyone has agreed that 
paying off the mortgage is one of the very 
best ways to encourage regular monthly sav- 
ings. It is almost the only way an average 
family can be sure of 5% on every dollar 
saved. 

Almost everyone has agreed that regular 
monthly amortization is one of the biggest 
improvements in mortgage practice in our 
generation. This amortization lessens the 
danger of foreclosure in hard times; and the 
payoffs provide the principal source of money 
for new mortgages. 

But builders believe that FHA has set up 
its eligibility standards in such a way that 
millions of buyers are ruled out of the mar- 
ket if they are asked to pay more than a 
token amortization. 

Nobody can buy even the cheapest car 
unless he is prepared to pay off nearly $600 
the first year at 9.6% interest, and FHA in- 
sists that nobody can take out a $2,000 home 
improvement loan without paying off nearly 
$600 the first year at 9.6% interest. But be- 
lief is widespread that FHA strikes 2,000,000 
families off its eligibility list if the payoff on 
a $10,000 house is stepped up from about one- 


fourth the minimum payoff on a $2,000 car 
to about half the minimum payoff on a $2,000 
car—from the $156 required on a 30-year mort- 
gage to the $300 required on a 20-year 
mortgage. 

As long as that belief prevails how can we 
expect builders to accept a payoff require- 
ment sufficient to keep up with depreciation? 


We recommend that FHA make it clear 
that its eligibility requirements are based less 
on the monthly payment than on the price of 
the house and the true costs of owning it— 
interest, taxes, maintenance, and deprecia- 
tion (which under a 30-year mortgage out- 
runs amortization for the first ten years). 


We also recommend that FHA change its 
eligibility rules to give far more emphasis 
to maintenance. A $13,000 quality house 
using quality products and quality construc- 
tion may cost less to own than a $10,000 
house of inferior construction and inferior 
materials. FHA should consider the lower 
prospective maintenance on the quality house 
as an offset to its higher prospective interest 
and taxes in determining the income re- 
quired to buy it. 


Why is rental housing such a special problem? 


Because government action—federal, state, and local— 
has made rental housing the most unattractive 
of all major fields for investment. 


Rental housing is constantly subject to the 
threefold hazard of (1) deteriorating mu- 
nicipal service and the attendant spread of 
blight; (2) 
already consume a larger share of gross in- 


increasing realty taxes which 


come than in any other investment; and (3) 
rent control which denies landlords the right 
to adjust their prices and their capital to the 
falling value of the dollar as all other invest- 
ments can and have. Ten years after the 
World War II emergency, the continuance of 
rent control in four states makes housing the 
last investment to be freed from war-born 
price fixing, and already HHFA is being in- 
structed to make plans for making rents first 
price fixed in the event of another war! 

Rental housing is the outstanding example 
of government action making the profit mo- 
tive work in reverse. Rental housing is at- 
tractive for investment only in the slums, 
where enormous bootleg profits are made 
possible by the local government’s failure to 
enforce decent housing standards and to police 
its regulations against overcrowding. 


Under all these circumstances it is hardly 
surprising that private capital is unwilling 
to put its own money into the erection of new 
rental housing, hardly surprising that rental 
housing has shrunk to a trickle of luxury 
units since Congress changed the Housing 
Act to stop mortgaging out. 

When, as and if government restores the 
hope of adequate profit to rental housing by 
1) assuring better municipal services, 2) en- 
forcing decent living standards on competing 
properties, and 3) lessening the threat of 
confiscatory realty taxes and confiscatory rent 
control, we hope private capital can again be 
attracted to the construction of new apart- 


ments. 


In many cities the risk in rental housing in- 
vestment is further increased by the competi- 
tion of the “new type of tenancy” in houses 
bought with little or no down payment. 
Round Table continued on page 170 
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Walter Daran 





vee government insurance 
behind the institution 

a sounder way 

than insurance 

of the individual mortgage? 
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How can builders be interested in rental housing? 


Ps 


Stop taxing them out of the field. 


Venture capital has to keep moving from 
project to project. It cannot afford to be tied 
up like investment capital. 

That means that apartment house sponsors 
want to get their capital out as soon as pos- 
sible after the building is finished and 
rented, along with their quick gain on the 
investment. Until they get their money out 
they cannot use it to tackle another project. 

Under today’s tax laws a recognized apart- 
ment builder cannot take his money out for 
at least three years without paying ordinary 
income tax of up to 91%, but a nonprofes- 
sional sponsor can take advantage of the 
26% capital gains tax at the end of six 
months, The result of this discrimination is 
that few professional builders feel they can 
afford to put their money and experience 
into apartment construction, so almost the 
only operators in this field are speculators 
from other lines of business. 


This is one of the big reasons why: 

1. Few apartments are being built. Rental 
housing has lagged far behind for-sale hous- 
ing and long after the housing shortage dis- 
appeared everywhere else it is still critical 
in big cities like New York and Chicago, 


where the prime need is for apartments. 


2. Most of the few apartments being built 


' 


‘ 
cost more than if they were sponsored by 
professionals, with resulting higher rents. 

One of the primary objectives of any suc- 
cessful rental housing policy should be to yet 
professional builders to tackle the job, and 
the obvious first step to that end is to stop 
discriminating against them in the tax they 
have to pay. 

Such a tax change would be all the more 
effective if FHA would recognize the prob- 
lem and stop requiring a separate corpora- 
tion for each FHA rental project. That 
would allow sponsors the same privilege they 
now have on non-FHA projects of offsetting 
some of their profits on units built for sale 
against accelerated amortization on units 
built for rent. Even without any change in 
the present Housing Act, these two changes 
in tax policy might induce professional build- 
ers to sponsor enough apartments to end the 
big-city housing shortage as they have al- 
ready ended the shortage everywhere else. 


The FHA mortgage regulations further dis- 
courage experienced builders from operating 
under Section 207, for they provide that the 
mortgage should be based on cost rather than 
value. In practice that will probably mean 
that inefficient builders will be able to get 
bigger mortgages and there will be little in- 
centive to keep costs down. 


What should the government do about housing research? 


It should stop starving the technical section of FHA. 


FHA should be allowed to spend enough of 
its income for research to keep abreast of 
technical progress and to give right answers 
promptly to technical questions. 

The first purpose set forth in the preamble 
to FHA is “to improve housing standards.” 
In recent years, however, FHA has been kept 
so short of funds that its technical service 
has lagged behind the industry. Indeed, it 
has become a brake on the application of 
improved housing technology. 

FHA needs at least $300,000 a year for 
research to support and improve its technical 
decisions, and $1,000,000 would not be too 
much. On less than $1,000,000 where could 


the money come from for such essential 
studies as the $500,000 research into septic 
tanks and disposal fields which developed 
the first good soil saturation test and took the 
guesswork out of FHA’s sewage disposal 
standards? 

In every other industry product research 
is paid for by the consumer. Other insur- 
ance companies appropriate money for re- 
search to reduce their risks. What better 
use could be made of FHA’s income than to 
use a small fraction of its $150,000,000 a 
year receipts to pay for research needed to 
carry out FHA’s first purpose and improve 
the security behind the loans FHA insures? 


Round Table continued on page 172 
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1,000 Homes “ENGINEERED FOR | 








YEAR-ROUND AIR CONDITIONING’ 











..- With Rustproof Ducts of 


REYNOLDS ALUMINUM 


Cyril Gagne has built about 1,000 homes like 
those shown above in Chicopee, Mass. And 
they all feature rustproof aluminum ductwork 
—Duc-Pac prefabricated fittings made of 
Reynolds Aluminum, installed by Swett Bros. 
Heating & Appliance Company of Springfield. 


These modestly priced homes do not 
now have air conditioning. But they 
offer a “future improvement” important 
to homebuyers—they are engineered 
for air conditioning. Their aluminum 
duct systems can handle cold air 
without damage from inevitable 
moisture condensation. 


In national magazines and on Reynolds 
hit TV show “MR. PEEPERS,” your 
prospects are being warned that their 
air conditioned future makes rustproof 
ducts a necessity. So make a virtue of 
necessity ... make Aluminum Ducts a 
sales feature of the homes you build! 





MARCH 1955 





REYNOLDS 38 ALUMINUM 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 











Featuring 
RUSTPROOF DUCTS 
for Modern Air Conditioning 
Inevwous auun a 


REYNOLDS ALUMINUM 


(x 























SIGNS FOR YOUR BUILDING SITES 
AVAILABLE... CONSUMER LITERATURE 
FOR DISTRIBUTION... 
ALSO “Designed in 
Aluminum” SEALS FOR oF 
IDENTIFICATION. Write to Res) 
REYNOLDS METALS COMPANY 
General Sales Office, 

Louisville 1, Kentucky 


REYNOLDS 
ALUMINUM 
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What stand should our industry take on public housing? 


We should stop making enemies by fighting a small amount of it. 


Public housing has become a relatively minor 
factor in over-all homebuilding activity and 
should not be allowed to usurp such a promi- 
nent place in the headlines. The 35,000 pub- 
lic housing units the President has asked 
Congress to approve in each of the next two 
fiscal years will amount to less than 3% of 
the new housing total. Many of us believe 
it is a mistake to build them, but most of 
us also believe it would be a still greater 
mistake to make an issue of them, thereby 
diverting public and Congressional action 
and attention from more pressing housing 
needs and problems. 

In some European countries the subsidized 
competition of government housing may have 
played an important part in nearly destroy- 
ing private enterprise in homebuilding, but 
in America today there are few places where 
our private enterprise industry can ration- 
alize any fear of public housing. 

The President has expressed his hope that 
even this 35,000-unit trickle of public hous- 
ing can be cut off in two more years as no 
longer necessary. This hope we share, and 
we would call his most particular attention 
to what our industry is doing right now to 
end the need for more public housing: by 
building 500,000 more good new homes this 
year than America needs to keep pace with 
population growth, we will enable millions 
of families to play musical chairs and each 
move to a better home. The continuation of 


What is the No. 1 problem 


this upgrading will ultimately make it pos- 
sible for many, many thousands of families 
to move out of the slums and make it pos- 
sible to demolish many thousands of sub- 
standard units. 

We have told the government not once but 
many times that the need for very low rent 
housing can best be met through good used 
housing, just as the transportation needs of 
low-income families are met with good used 
cars. If we can continue building 500,000 
more good homes a year for the replacement 
market, that will do far more than any 
trickle of public housing to provide plenty 
of good homes for everybody. But the public 
housing issue will always be with us until 
private enterprise finds a good answer to the 
problems of big city rental housing and hous- 
ing available to minority groups. 

America is wiping out poverty so fast that 
all but a few big cities will soon have a large 
surplus of good used housing available at 
modest rents for lower-income families. By 
1960 most communities will find that their 
problem will not be how to provide more in- 
expensive new housing. Their problem will 
be what to do with the excess of cheap hous- 
ing already built. 

As the need for more new low-rent housing 
drops off most of us are confident that the 
responsible leaders of the public housing 
movement will be only too glad to withdraw 
their recommendations for the construction 
of rent-subsidized new units. 


in making better homes available to minorities? 


Land. 


How can the builders build housing open to 
minorities and how can the lenders finance 
it until they can get adequate sites on which 
to put it? 

The hig and basic problem is land, and the 
big and basic failure is the failure of the 
local communities to make desirable land 
available. Until the local communities rec- 
ognize that this is their responsibility and do 
something effective about it there is no use 
denouncing the builders and the lenders for 
not doing more for minority groups. Both 
the builders, through NAHB, and the lend- 
ers, through VHMC, have pledged themselves 
to a major program of housing open to mi- 
norities if they can get suitable sites at an 
economic price. 


One big reason lenders hesitate to put 
their money into such projects is that any 
home erected on undesirable land is not an 
attractive investment. The difficulty in get- 
ting land is also a major reason builders 
have not been more interested in this market, 
for houses built in a bad location are hard 
to sell. 

Minorities want to be free to live wherever 
they choose, but market experience has 
shown in most cities their greatest need is 
for good housing on land close in and for 
good housing in the lower price brackets. 
This makes the land problem all the more 
difficult in the face of local prejudices and 
barriers blocking the expansion of the neigh- 
borhoods in which they now live. 
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whatever your kitchen budget...you have 


your answer in these two great lines 

























































































a s Pe; 
A Pg 
; _ as 4 . s 
4 fe bi i e . 
i S é the kitchen preferred 
; ae -|- |S 6. , of for the quality home 
: 0 ey ns OU Before you specify the kitchen for your 
j ; ‘a | . higher priced houses . . . be sure to in- 
q a fee ute J ’ vestigate GENEVA. Comparison will 
‘ . Ne ~ ae ; convince you that no other kitchen of- 
: de a - pages —_— . fers the striking beauty and outstanding 
ptlerenpeeieei te ri quality of this fine steel kitchen line. And 
an ; j a = only GENEVA offers all these sales 
4 a : , > building features: 
2S | ae © Cabinets in white or a choice of six 
( = 4 decorator colors. 
= = ®@ Wide selection of special features or 
. : custom cabinets to specifications. 
a @ Sinks in stainless steel, porcelain or 
2 custom tops. 
% @ Complete line of accessories. 
@ Kitchen specialists to assist you in 
planning and installation. 
® And GENEVA kitchens are backed by 
strong national advertising. 
| 
; NS a} ee, 
i. the kitchen designed specifically for you the builder. vy lias * 
‘ Now you can include a really top quality steel kitchen | _ = me 
} in your medium and lower priced houses . . . and still ’ Se ore | So | 
} enjoy a good profit. While priced realistically, GMK , i> ag) ee tS Me Oa he, <a 
kitchens include such quality features as: door and —— epee 
drawer fronts painted both inside and out .. . smooth is ; = oe 
rolling nylon mounted drawers... semi-concealed spring _ ’ Lae 
type hinges and many other fine features. ) ! 
: : 
For details and specifications on these two fine : ee ee 
kitchen lines write or wire: 4 - : ie 








SO ORE ORS ae RE ; . = : : ; eae ce 


GENEVA MODERN KITCHENS ®* Division of Acme Steel Co. Geneva, Illinois 

















The SelecTemp heating system is one 
of the most popular features in this 
home built by McCaugherty & Co., 
Inc., 816 S. Spring St., La Grange, 
Ill. Two weeks’ showing attracted 
8,000 visitors. 







































Give your customers and clients what they want: 


A THERMOSTAT 
IN EVERY ROOM 


IRON FIREMAN 


One of the greatest problems in every 
home is maintaining the most com- 
fortable temperature for each mem- 
ber of the family and each family 
activity. That’s why SelecTemp heat- 
ing with a thermostat in every room, 
including bathrooms, is delighting 
home-buyers and builders throughout 
the country. With SelecTemp heating, 
grandmother can enjoy a 78° room, 
for instance, while mother is able to 
work comfortably in a 67° kitchen 
and young children nap in bedrooms 
with a healthful temperature of 65°. 

Rooms stay at the selected temper- 
atures. Each SelecTemp room heater 
quickly compensates for heat gains 


Slizfemy 


MODULATING ZONE 


emp HEATING 


and losses, such as oven or fireplace 
heat, warm sunlight entering a room, 
or cold winds striking the house. 

Many builders who have shown 
new homes equipped with SelecTemp 
heating say that it has outstanding 
sales appeal. Read the ‘‘SelecTemp 
Highlights” at right, and send for 
booklet containing complete descrip- 
tion of this revolutionary new heat- 
ing, with specifications for builders 
and architects. 





Name 





SELECTEMP HIGHLIGHTS 


THERMOSTAT IN EVERY ROOM. Temperatures 
can be varied in every room to fit the ‘‘activity 
plan” and personal preference of the occupants. 


MODULATED HEAT. Air circulation is continuous. 
Both temperature and volume of air are auto- 
matically modulated, as required to offset heat 
loss from room. 


FILTERED, CIRCULATED AIR. Individual room air 
circulation prevents transmission of odors or 
bacteria from other rooms. Air is cleaned by a 
spun glass filter in each room unit. Filtered out- 
side air can be introduced if desired. 


BOILER LOCATION. Boiler can be placed in any 
desired location, with proper distribution of heat 
to every room. Year-around domestic hot water 
coils available. 


LOW POWER COST. No electricity required to op- 
erate circulating fans. Nonelectric thermostats. 


LOW INITIAL COST. Easily installed in either new 
or old construction. Small soft copper tubing 
(% inch I.D.) carries steam to individual room 
heater units. Return lines are 4% inch. Substantial 
savings in installation costs. 


LOW FUEL COST. Temperature easily reduced in 
unused rooms. Also eliminates overheating. 


AUTOMATICALLY BALANCED. No special adjust- 
ments of dampers, valves or orifices required to 
balance heating system. Each unit continuously 
regulates heat needed for each room. Automat- 
ically compensates for externa Iheat sources such 
as fireplace or solar heat, without affecting tem- 
peratures of other rooms. 


Send for free booklet 


IRON FIREMAN MANUFACTURING CO. 
3094 West 106th Street, Cleveland 11, Ohio. 
In Canada, write to 80 Ward St., Toronto, Ontario. 


Send literature on Iron Fireman SelecTemp heating. 





HEATING 
City 





Address__ 





State____ 
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The large, low-income family needs a large, low-cost home! 


RICHMOND’S Vro0, Qos 


MORE THAN 1000 SOQ. FEET 
OF FLOOR SPACE FOR $2989! 
: Coin) 


CHECK 
THESE 
SPECIFI- 
or Wate], b 
NOW! 


160 sq. ft. 
Master Bedroom 
Conventional 
2.x 4, 16 0.¢. Framing 
Aluminum Windows 
256 sq. ft. Living Area 
Redwood Sliding 
Closet Doors 


Birch Cabinets 
Really Adequate 
Dining Area 


/ Your Choice of Exterior 


folate i celatm oll-N deh ilelats 


i Self-Aligning Wall Panels 


Quality Construction 


Throughout 


Insulated 
Sheetrock or Plaster 
Formica Counter-Tops 
Window Walls 
Factory-Applied 
Cedar Shakes 
Deluxe Van Packer 
Chimney 








Look—more than 1000 sq. ft. of floor space in a quality-constructed home 
that sells for only $2.65 per sq. ft.! It’s PeeRLess, Richmond’s new pre-fabri- 
cated home—now giving low-budget families BIG living area without sacri- 
ficing your profits. 

The Preertess “secret of success” is DESIGN, and Richmond’s staff per- 
fected a plan that appeals to lending institutions, turns prospects into happy 
home-owners, and lets you enjoy a real profit advantage. 

Yes, Peertess has ample 
floor space —the feature 
that SELLS the low-income 
brackets. There’s a huge, 
256 sq. ft. living room, a 
spacious dining area, a 160 
sq. ft. master bedroom, plus 
generous bath and kitchen 
areas. And, every specifica- 
tion proves that there’s 
built-in quality that has al- 
ways distinguished the en- 
tire Richmond line! 

For big space, high qual- 
ity, and real SELL, nothing 
in the industry can top 
Richmond’s PEERLEss . . . 
1051 sq. ft. of good living 
and HIGH PROFITS! 


Write NOW for Rich- 
mond’s new PEERLEsS Plans 
and Cost Figures! 


Get the amazing story and 
start building your profits 
today! 


Investigate Richmond’s 
FREE Finance Plan! 





i RICHMOND HOMES, INCORPORATED 


| DEPARTMENT T * RICHMOND 1, INDIANA * PHONE 8-1989 
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“Good design... 
quick sales wit 


...says Detroit builder team 


“Andersen Flexivents are easy to 
install, Once our men have com- 
pleted the first job, assembly and in- 
stallation go very fast. And Flexi- 
vents make our jobs look distinctive. 
Finish is good and the construction 
is tight,” says John H. Wake, build- 
ing superintendent for Wake-Pratt. 


“‘Flexivent’s great flexibility permits 
us to accomplish variations in design 
with only minor adjustments in plans. 
We like the clean horizontal lines 
that give the impression of length to 
our houses,” says Edward W. Pratt, 
president of Wake-Pratt Construc- 
tion Co., Royal Oak, Michigan. 
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“Definitely a window that helps us 
sell homes,”’ says Raymond Hanes, 
salesman for Louis A. Demute, Inc., 
realtors in Royal Oak, Michigan, 
handling sale of Buckingham Acres 
homes. “We always demonstrate 
Andersen Flexivents when we show 
the house to prospective buyers.” 


Ease of installation with Flexivents is evident 
in this picture of workmen slipping 6-sash 
WINDOWALL into place at Wake-Pratt Con- 
struction’s 200-home Buckingham Acres pro- 
ject in Clawson, Michigan. 








With men who build homes for sale, and 
with the men who sell those homes, the ver- 
satile Andersen Flexivent is gaining strong 
friends fast. Why? Because Flexivent is 
leading the way in versatility, high quality, 


\easy construction... 
Andersen Fliexivents:’ 


in the next project you plan or build. 

For complete detail information see 
Sweet’s Files or write to the Andersen 
Corporation for Detail Catalog. WIN- 
DOWALLS are sold by established millwork 


dealers throughout the country including 
the Pacific Coast. 


low cost... and customer sales appeal. Look 
into the advantages Flexivent can offer 


® TRADEMARK OF ANDERSEN CORPORATION 


Andersen 
Windowalls: 


: baci ii COMPLETE WOOD WINDOW UNITS 
View of finished homes in the Wake-Pratt 
Buckingham Acres project. All units fea- 
ture Andersen Flexivents exclusively. 


ANDERSEN CORPORATION * BAYPORT, MINNESOTA 








Ease of assembly is readily apparent here. 
Workmen are putting together a picture WIN- 
DOWALL by combining Flexivents and Flexi- 
view Units right at job site. This is also at 
Buckingham Acres. 
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Maynard Parker 











GARDEN DESIGN ILLUSTRATED. By John A. and 
Carol L. Grant with 65 photographs diagrams 
and plans. University of Washington Press, 
Seattle. 159 pp. $5.75 





The average citizen, even if he is an architect 
or builder, has precious little interest in 





garden design. 

The Grants’ title is, therefore, unfortunate. 
What they are discussing and showing in 
handsome photographs is how to make the ; 
piece of land on which a house stands look 
best and how to make the house itself look 
best. This is practical and important for 
anyone who designs or builds houses. 
| Three ways to plant around a small house: 

q | “1. Use such a large tree that the house ap- 
pears even smaller, thus dwarfing it and 
creating quaintness and charm. 


“2. Use all small trees and small-scale 

e ‘ : , pe 

0 planting to create the illusion that the house e 

a q | is larger than it actually is. 3 


“3. Use a tree or trees of medium height— 


ca  @) R i4 Oo M . B U i L D t RS | 25’ or 30’—which would allow a small- to 4 





medium-sized house to appear its actual size.” 






































tr 4 © GE. ALLANGLE MOTOR ata iy a a small lot: , 4 
‘ig AS « e PERMANENTLY-LUBRICATED ere you see the boundaries in a sma e 
Vi AS den and 
= BALL-BEARING BLADE SHAFT fe eee ae radies yc 
/ ® MOTOR NEEDS NO FURTHER broken fence or wall or hedge), you become 
All LUBRICATION keenly aware of the smallness of the area. . 
pn SY @® COUNTER-BALANCED BLADES | But when the boundaries can be concealed by 4 
al : AND PULLEY | planting instead of being emphasized, the eye i 
Simplified Installation: ® ALL-STEEL, ELECTRO-WELDED | unconsciously tends to assume a continuation 
. a a hole —- @® COMPLETELY AUTOMATIC | of the same type of treatment that it sees in 
. Place fan in position | ie 4 . er . 
a tnecaid eles. ALUMINUM SHUTTER ; e — ig this trick with a , 
5, Canneitee wien, @ 32” SIZE, CAN BE INSTALLED epi e planting and you create the illu- 
4, Fasten shutter to ceiling. IN 36” HALLWAY | ee aig ee om y garden is a small corner of 
| rge estate. 
lee een: Mipeati a ee Among rules for foundation planting: 
: 3 Write Today for Details and Specifications: “The foundation planting should be one 
° Whisper-Quiet, Big and Powerful Reed Unit-Fans, Inc., Dept. HH3 continuous bed, if for no other reason than 
5 1001 Saint Charies Ave. | : . 
: PFMA Certified Air Delivery Cihiméin easy maintenance. Generally speaking, the 


Please send me full information about ithe Reed bed should be wide at the corners and narrow 
. Factory-To-User Guarantee Suburben Aitic Fon. in front of windows. 


‘ ma “The height of the planting should be from 
y ? / et eee ey he ae aa, one and one-half to three times the width of 
UNIT- FANS, INC. DSS cheek ey cape hk Sek ss. | the bed... .” 


ORS TIR p SAIS ee on ee oe Most of the plantings shown are of North- 


ee San i i western material but the design principles in 
Garden Design are anything but regional. 





NEW ORLEANS, VU. S. A. 
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THE CHANGING AMERICAN MARKET. By the edi- 
tors of FORTUNE. Hanover House, 575 Madison 
Ave., New York City. 304 pp. $4.50 


The first rule of salesmanship is “know your 
customer.” And the American customer for 
all products—including housing—has drasti- 
cally changed in the past generation. Eight- 
een months of research and over $100,000 
went into this searching study of the US con- 
sumer, who he is, what he earns, what he 
wants to buy. 

One important finding: the $4,000-$7,000 
income group, the merchant builder’s best 
market, has trebled since 1929, and is still in- 
creasing. These people have more spendable 
income, and they have more children. All of 
which adds up to what Fortune calls “the in- 
satiable market for housing.” 

The buoyant truth is that even after the 
1946-1954 production, the need for housing is 
still much greater than anyone thought it 
would be. There remains a basic demand of 
800,000 units for new family formation, 300.- 
000 for demolition, plus an “improvement 
factor” based on our rising standard of living. 

And this market is going to go to the alert, 
efficient builder, who knows methods, mate- 
rials, and costs. The editors reason: “The 
coming years will be hard on the inefficient 
builders and probably on the little ones. 
The mass builders haven’t increased their 
share of the market very much recently, but 
the odds are certainly now in their favor.” 


What about blight? 


The roadblock to urban rehabilitation is accu- 
rately spotted: 

“When a car has run its life it can easily 
be driven away and scrapped. But a house 
that nobody wants cannot ordinarily be de- 
molished so easily. Not being readily mov- 
able, it stands empty, a burden on the com- 
munity. 

“City governments and industry must jointly 
take inventory, replace and plan new neigh- 
borhoods, undertake programs to help [and in 
some cases, force] owners to maintain homes 
to minimum standards or destroy them; they 
must set up courts to enforce new ordinances, 
enforce proper land ultilization; and where 
necessary, they must subsidize housing lo- 
cally.” 


What should be housing’s goal? 


The book sets a high, but attainable target 
for the homebuilders: 

“The building industry can and should aim 
not only to take care of the 800,000 or more 
new households that will be formed each year. 
It can and should aim to [give] every Amer- 
ican who works for a living a house that is as 
much a credit to the productivity of America 
as the car he drives, or the office or factory 
where he earns his living.” 


MARCH 1955 
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MORE BUILDER FEATURES 


WORE Merchandising Value 
only 


Stilt 


INFRA-AIRE 











offers you an Insert and a Stack-On Oven built to fit standard 
wood or steel cabinets now on the market. 


offers you an insert oven so perfectly insulated it requires just 
14” clearance for installation in wood or masonry. 


offers you a self-contained control cooking top requiring only 
3’’ depth — allows full use of top drawer space. These units 
contribute to high appraisal values. 





offers you a front-control cooking top that takes just minutes 
to install. Newly developed installation “ears”, an exclusive 
Stiglitz feature, cut costly installation time. 


offers you such a wide color range: white or gray porcelain 
enamel, stainless steel, antique copper, brushed chrome AND a 
wide variety of colored enamels to match ceramic installations. 





Stiglitz Infra-Aire Built-In Electric ranges are priced 
competitively with other built-ins on the market, but we 
invite you to COMPARE QUALITY. We know you'll find better 
construction and more features in the Stiglitz Infra-Aire 
than in any other make. 








INFRA =-AIRE 
Built-In ELECTRIC RANGE 


THE STIGLITZ CORPORATION, DEPT. H, 2007 PORTLAND AVE., LOUISVILLE, KY. 


Please send free literature, specifications and prices on Infra-Aire Electric Ranges. 





Name i a 





City and Zone State_ 








Certain Territories Still Open for Live Distributors + Phone Now 
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FIBERGLAS BUILDING INSULATIONS ARE DISTRIBUTED NATIONALLY BY: 











‘ INSULITE TIGER 
4 | | | 
| BERG | Wate, (Armstrong : 
ARMSTRONG CERTAIN-TEED THE FLINTKOTE MINNESOTA AND KELLEY ISLAND THE RUBEROID 
*F\berglos is the trade-mark (Reg. U. S. Pat. Of.) CORK CO. PRODUCTS CORP COMPANY ONTARIO PAPER CO. COMPANY co. 
of Owens-Corning Fibergias Corporation. Lancaster, Pa. Ardmore, Pa. New York, N. Y. Minneapolis 2, Minn. Cleveland, Ohio New York, N. Y. 
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{ }insulation improvement in 16 years! 
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new wunproved 


FIBERGLAS 


BUILDING INSULATION 


Your homes will be easier to build—easier to sell— 
now that new improved Fiberglas* Building In- 
sulation is here! 


EASIER TO BUILD because the new Fiberglas Build- 
ing Insulation is easier to handle. It’s made with 
finer, longer fibers of glass through a process de- 
veloped after years of Owens-Corning Fiberglas 
research. It has improved handleability ... is a 
cinch to cut with hand-knife or scissors. 


EASIER TO SELL because the finer, smoother, 
longer fibers mean vastly increased insulating efh- 
ciency. And right now, your own prospects are 
learning all about it—through powerful four-color 
advertisements in national magazines, through con- 


see the difference for yourself ! 


Ask your Fiberglas supplier for a sample of the new improved Fiberglas 
Building Insulation ... and you'll see for yourself—far better than words can 
ever explain—why it’s the greatest insulation improvement in 16 years! 
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vincing demonstrations over network TV. They'll 
be looking for the new Fiberglas Insulation in the 
homes they buy. 

Remember, this is the same fine Fiberglas Insula- 
tion you've been using—only better! Won’t rot, 
decay, pack down. Has a self-contained vapor bar- 
rier... strong nailing flange with time-saving inch 
and foot markings. Available in roll and batt 
blankets. 

So—get set for the coming building season! Plan 
to use and promote the new improved Fiberglas 
Building Insulation in a// your homes this year. 
Order today from your distributor, wholesaler or 
building supply dealer. Owens-Corning Fiberglas 
Corporation, Toledo 1, Ohio. Dept. 67-C. 


‘wane 
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The new silhouette 


in kitchen styling! 


KITCHEN MAID’S 
NEW 
SHADOW-LINE 


wins sweeping acclaim of nation’s builders! 








Shadow-Line by Kitchen Maid... the dominant new look in 
kitchens ...is being universally hailed by America’s leading 
project and custom builders as the most exciting style motif of 
recent years! This lovely new kitchen silhouette brings the 
warm, rich appeal of Kitchen Maid’s Nutmeg Natural finish 
into broader definition, brings the magnetic sell-appeal of natural 
wood cabinets to its fullest expression. It’s new magic for the 
homes you build... another reason why Kitchen Maid Kitch- 
ens are first with builders, first with buyers! 





In the Shadow-Line motif, 
door edges are cut on an 
inverted bevel, giving a clean 
solid plane to front surfaces, 


Now ook, Nw Fit, Aew Fane « 


enthusiastically received at NAHB Show! \ 





David D. Bohannon — 
Past President, NAHB. 
"Very attractive and ap- 


“Best of the show’’, agreed hundreds of builders, architects and dealers who 


visited Kitchen Maid, saw the Shadow-Line plus Kitchen Maid’s 1955 


. : é . > PP pealing ... lends itself to 
features, including new corner cabinets with revolving shelves... built-in the California living we 
like so well,” 


planning desk without sacrificing counter space . . . sit-down 


sink cabinets ... and beautiful Nutmeg finish. Jack Sargeant — 
Sargeant Bidrs., Inc., 
Topeka, Kansas 
“Best wood cabinet | 
ever saw... especially 
like your Nutmeg, out- 


Eimer Vorhof, Milton standing accessories.” 


Duenke, Vorhof-Duenke, 


St. Louis, Mo. Joseph Siegler — 





Jack A. Mills — 

Mills & Son, Eimwood 
Park, lilinois 
“Exceptionally beauti- 
ful and dignified work- 
manship . . . a fine 
product you could live 
with all your life.” 





"We have had very suc- 
cessful experience with 
Kitchen Maid in 700 of 
our Hathaway homes... 
look for this new design 
to enhance the saleabil- 
ity of our 1955 homes.” 


1. Built-in Laundry Aids... iron- 
ing board, drying rack, portable 


other Kitchen Maid differences 


that help you sell more homes! 


hamper with convenient storage for 
laundry supplies —hamper doubles 
as convenient serving cart 


2. Quiet, easy-sliding, lifetime alu- 


minum drawers . 


.. oil-impregnated 


hardwood guides 


Kitchen Maid Corporation 

453 Snowden Street, Andrews, Indiana 

Please send new booklet containing 10 practical kitchens with de- 
tails of the complete Kitchen Maid line. 

tam an [] Architect () Builder 1) Dealer 


Name ‘ ; iat 





Street__ 


City State 
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A. Siegler and Sons, 
Cleveland, Ohio 
"Southgate are good 
homes, but Kitchen 
Maid units are the rea- 
son why they're the 
best homes.” 


3. Fine furniture-type construction 
...hardwood throughout, dowel 
joinery for greater strength 


4. Cabinets for popul 
en and cook top units 


built-in ov- 





5. Choice of Nutmeg Natural, lovely 
colors or white finish 


hid 14 
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HOME SAFETY PRINCIPLES. NAHB Research In- 
stitute, 1028 Connecticut Ave., N.W., Washing- 
ton 6, D.C., in co-operation with The National 
Safety Council. 8 pp. 8/2” x 11”. Single copies 
free, 4¢ ea. in quantity 


Is your house safe? NAHB’s check list of 
dangerous conditions moves from site to house 
to components, ticking off those common 
errors that increase the chances of accidents 
to the occupants. 

Is your terracing gently graded? Have you 
enough electrical outlets? A grab bar for your 
tub? Good lighting at front and rear steps? 
These and 59 other safety questions are asked. 
If your “Yes” answers total 50 or more, NAHB 
and the Safety Council grant that you have 
built relative freedom from danger into your 
house. If not, they suggest that you take an- 
other look at your planning. 


WINDOW PLANNING PRINCIPLES. Small Homes 
Council, University of Illinois, Urbana, Ill. 8 


pp. 8/2” x 11” 


Placement and use of windows usually de- 
mand compromise. Maximum daylighting may 
well be at odds with placement and size for 
ventilation, or for the enjoyment of a view. In 
this paper SHC suggests some principles for 
melding the varying demands of daylight, ven- 
tilation, view and appearance. 





Some principles: 

1. Plan glass area to be over 20% of room 
floor area; ventilation more than 10%. 

2. Group window openings for best distri- 
bution of light. 

3. Place windows as high in the wall as 
possible. 

4. Avoid corner or bay windows. 

5. Locate windows for the best movement of 
air a) across the room, and b) within the 
sitting and standing levels. 

6. Determine sill heights through room use 
and furniture arrangement. 

7. Make both house and ventilation open- 
ings take advantage of prevailing winds. 

8. Use windows to add to the continuity of 
each elevation, rather than allow the 
principal glass and wall areas to be un- 
related. 

As always with SHC material, the chief 
findings are cleverly and clearly illustrated 
with first-class drawings. 
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LATEST AND GREATEST 


The Att TIME HIGH in house-selling events is now pulling 
eager crowds to hundreds of Open House showings by 
National Homes builder-dealers! 


Our power-packed promotion is described on the back 
cover of this issue. And in addition, many suppliers of quality 
materials for the 1955 National line of homes are also boost- 
ing our Spring Open House in their own magazine ads and 
Network Television programs. Never in building history has 
any public showing of new homes received such support! 


This is all part of the complete ‘‘package” which you get 
as a National Homes builder-dealer. See more details on back 
cover. Then write for the franchise facts. See how profitably 
you can cash in on the next National Homes Open House. 


NATIONAL HOMES CORPORATION 
LAFAYETTE, INDIANA 
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Nationwide OPEN HOUSE ! 





Following is a partial list of the out- 
standing manufacturers of “brand- 
name” materials and equipment for 
National Homes who are tying in 
with this promotion: 

American Rock Wool, Arco Paints, Flint- 
kote Roofing, General Electric, Johns- 
Manville, Libbey-Owens-Ford (Thermo- 
pane), Majestic- Thulman Chimneys, 
Masonite, National E-< Loksets, Nichols 
Nails, Perma Products, Prentice Screen 
Doors, Reynolds Aluminum Windows, St. 
Paul G Tacoma Lumber, Stewart- 
Warner Furnaces, Tyee Lumber, U. S. 
Gypsum, Upson Company, Youngstown 
Kitchens, Owens-Corning Fiberglas. 

Be sure to read article on National Homes 
in March “Woman’s Home Companion.” 


© nN... 1955 
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Featured in National Homes’ fabulous “FLEETWOOD” are windows that 
fit the functional modern beauty of this new design... Reynolds Alumi- 
num horizontal-sliding windows. Vents open with finger-tip ease, close 
tight, lift out for cleaning. High-styled simplicity! See these’Reynolds Alu- 
minum Windows during the “Open House Showing” of National Homes. 


SEE “MISTER PEEPERS,” starring 
Wolly Cox, Sundays, NBC-TV Network. 


HOUSE & HOME 





ccs 





The experience of National Homes, largest producers of 
homes in the U. S., is a clear guide to better window buy- 
ing for intrinsic value—and to better home selling, in 
terms of appeal to prospects. 

That’s why National Homes’ choice of Reynolds Alu- 
minum Windows is important. Aluminum excels for 
rustproof permanence, freedom from maintenance and 
modern beauty. And Reynolds puts into its line not only 
superior window engineering but the basic know-how of 
a great aluminum producer and the advantages of vast 
extrusion facilities. 

Whatever your window needs — from elaborate pic- 
ture window combinations to the simplest units — Rey- 
nolds can meet them to your full satisfaction. “Reynolds 
Aluminum” on windows means their base metal is 
Reynolds...and from design to assembly, their quality 
is controlled all the way. 

Write for catalog. Reynolds Metals Company, 
Window Division, 2019 So. Ninth St., Louisville 1, Ky. 





Reynolds Aluminum Traverse Win- 
dows, horizontal-sliding, are avail- 
able in double vents, single vents 
and in the popular strip series. The 
complete Reynolds line includes the 
widely used Casement Windows, 
Awning Windows and a new, per- 
fected Double-Hung Window—also 





Basement and Utility Windows. 
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Full view of National Homes’ new “FLEETWOOD” model, from patio 


REYNOLDS ALUMINUM 


side. 
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Crown your homes with beauty 
that protects them through the years 


... Me beauty of FUINTROTE Thilout Shingles 





A favorite with builders all over the 
country ... the Flintkote Thikbut 
Strip Shingle gives a home roof beauty 
that’s “‘two shingle deep.” 


It is built with an extra layer of 
protective asphalt and fire-resistant mineral 
granules on the exposed portion of the 
shingle. And the heavier butts of these 
Flintkote shingles create beautiful 
heavier shadows that make your roofs 
standouts in appearance, too. 


See the wide and colorful variety 
of Flintkote roofing products at your 
building materials dealer. 


FLINTKOTE 


Building Materials + Products for Industry 











National Homes Give “so much more” 
.. with FLINTKOTE Thikbut Shingles 


As further evidence of the big way that Thikbuts are going over 

... you'll find beautiful, long-wearing Mist Grey Flintkote Thikbut 
Strip Shingles contributing to the unusual values offered 

by The National Homes Corp. 

These “more for the money’”’ models provide handsome, 

dependable roof protection at economical cost. Be sure and see them 
during the tremendous National Homes nation-wide “‘open house.” 


THE FLINTKOTE COMPANY, Building Materials Division, 
30 Rockefeller Plaza, New York 20, N. Y. 
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IN THE ALL-NEW 1955 Bi, 
HOMES 


TRIM BY TYEE 


is an Important Quality Feature 



























Offering ‘‘the most house for your money,” National There it is checked at several stages, kiln-dried and 

Homes continues to rely on wood trim by Tyee for all cut to National Homes’ specifications. 

1955 National ‘‘Custom-Line” and ‘‘ Pacemaker” homes. Since 1948, Tyee has supplied trim to National 
Our experienced lumbermen know grade, grain and Homes. Our location in the heart of the lumber indus- 

texture . . . how the wood will work . . . how it will try makes mixed carloads possible, saves on shipping 

endure. They select the finest Douglas Fir, Upland costs. When building plans call for top quality trim at 


Hemlock and Sitka Spruce for shipping to our mills. the best price, Tyee is the answer! 







An exciting 1955 “‘Custom-Line”’ model 
one of many all-new Nationals 




















Announcing a 
NEW PRODUCT... 
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DOORS AND 
ROOM DIVIDERS 


New ForestFold Doors and 
Dividers are assembled from 
the finest grades of beautifully 
matched Philippine mahogany 
and sheathed with tough, dur- 
able, semi-transparent, viny] film. 
ForestFold Doors and Dividers 
were created to meet the need of 
today’s contemporary home de- 
signs. Extraordinary and charm- 
ing decorative results are obtained 
with these attractive closure units. 
Write today for new descriptive 
brochure. 
















DIMENSIONAL LUMBER 
AND PLYWOOD 


for Pre-Cut Homes? 
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Save waste and shipping costs on basic designs for 





multiple dwellings. Preco Corporation, an affiliate 






of Tyee, offers builders and prefabricators com- 





plete construction lumber and plywood supplies. 







Write for details. 


PRECO CORPORATION 


765 Myrtle St. + Seattie 8, Wash. 










from the Forests of the Great Northwest... 


ri Pe ALL WOOD...NO WASTE! 
& 


® MOULDINGS EXTERIOR TRIM © BASEBOARDS 
LUMBER MANUFACTURING CO. : 
765 MYRTLE STREET - SEATTLE 8, WASH ®DOOR JAMBS ©SASH © WINDOW SURROUNDS 
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NO finishing 
with cedar 
shakes? 


RIGHT! 
Finish a 
house a day 
THE 


GLUMAC 


WAY! 


SAVE 70% ON COSTS! Leading builders report it’s 
not exceptional to complete the sidewalls of an average 
house in a single working day. 


WON'T CRACK, PEEL OR BLISTER 


Big, easy-to-handle GLUMAC Units are famous Shaker- 
town Cedar Shakes, bonded to 16” « 4634” tapered 
backer-board. Just 22 units cover 100 sq. ft. at recom- 
mended 14” exposure. New, improved factory-staining 
assures highest weather-resistance, longer-lasting pro- 
tection. Colored nails included in each carton. 


Why not save 70% on application costs with GLUMAC 
Units? Call your distributor TODAY — or write The 
ae Products Co., 20310 Kinsman Rd., Cleveland 
22, Ohio. 


first name 


wn | Snakertown 


See Shakertown Sidewalls on the new NATIONAL HOMES! 




















Youn see what it takes to build sales appeal this year — if you're a 
HOUSE & HOME subscriber when the May issue comes off the press. 


Hundreds of handsome photos, page after page of new design, new plan- 
ning and new equipment reports will give you the whole picture of 1955 


home-selling features — if the May HOUSE & HOME comes your way. 


In this special Merchandising Issue, you'll see how America’s leading 
builders plan to attract buyers to their front doors. And you'll get room- 
by-room reports on what these buyers will see and hear when they enter. 


You'll see how leading architects are adapting their design to today’s 


family demands. 


You'll see how to build what the buyer wants — and how to show him 
you ve got it. 
You'll see just about everything a house needs today to assure a quicker 


sale. 


Will you be a subscriber when HOUSE & HOME’S Merchandising Issue 


goes into the mails? 


If you're not a subscriber now, just mail the subscription form, bound 
in this issue, which sends you 12 full months of HOUSE & HOME with 
more good new houses, more good house plans, more good house ideas 
than you can see in any other way, 


house--home 


the greatest influence in homebuilding: 
DESIGN - CONSTRUCTION + FINANCE - SALES - MODERNIZATION 
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DESIGNED FOR EASY INSTALLATION 


... now used 
EXCLUSIVELY in 


FIRST—Pre-assembled Brass 
and Steel Locksets in the low- 
cost field. Now in ninth year 
winning more builders with 
the guarantee of smooth-lock- 
ing, trouble-free door installa- 
tions ... and attracting more 
home purchasers with their 
smart design and popular 


... the first 
prefabricated 


LOCKSETS 







FOREMOST— Acceptance by 
National Homes Corporation 
for use in all their 1954 and 
1955 homes marks E-Z-SET 
Locks as the outstanding value 
for the prefabricator, project 
and custom builder. E-Z-SET 
precision mass production de- 
livers expensive quality fea- 















push-button locking. tures at low competitive cost. 






e Modern durable knobs and 
trim; satin chromium, satin 
aluminum, polished brass. 

e Push-button locking... 
panic-proof security. 

e Balanced knob action, knob 
can’t come off. 


e Three pre-assembled units; 
set two thru-bolts to install. 


@ Self-aligning, positive opera- 
tion. 


e 100% reversible, not handed. 
e Heavy steel working parts. 


















Contemporary Locks for Contemporary Homes 


NATIONAL HARDWARE CORP. ° New York ¢ Chicago 


Address inquiries to Ozone Park 16, N. Y. or 205 W. Wacker Drive, Chicago 6 
A QUARTER-CENTURY TRADITION OF QUALITY BUILDERS’ HARDWARE ° EXCLUSIVELY 


MALE RIB aa 





J vee and two great r eference issues are coming ms. 


October 


MODERNIZATION ISSUE 


wt 6 


we 


In the opening market for large-scale modernization work, HOUSE 
-+- HOME focuses on the sound handling of all those factors which 
promise the greatest success in this field. Location, design, finance, 
construction and sales are all fully studied in this one great reference 
source for the profitable conduct of today’s growing home moderniza- 


tion business. 


December 
PREFABRICATION DIRECTORY 


HOUSE -++ HOME’s 1954 December Issue was the first complete 
directory of manufacturers of prefabricated homes and _prefabri- 
cated components ever published by any magazine. To every alert 
building professional this year’s December Issue will again bring a 


most extensive report on this fast-growing segment of the homebuild- 





ing industry—its accomplishments, challenges and promises. 
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ATTEND NATIONAL HOMES OPEN HOUSE 
| IN YOUR LOCALITY STARTING FEB, 25, 1955 


PROTECT THE BEAUTY 
nn Wi777/My OF THEIR HOUSES BY 
USING THE BEST 


Never-Stain Aluminum Nails will never rust, 
streak or spot. 

They save expensive premature repainting. 
Never-Stain Aluminum Nails are economical 
— cost less than $4 to apply the wood sid- 
ing to an average home. 

They protect the beauty and appearance of 
any home — and will last indefinitely. FHA 
approved. 

They save labor since they never require 
countersinking or puttying. 

Hi-Temper strong aluminum alloy — easy to 
drive. 


For many years ‘Never-Stain" Aluminum Alloy Nails have been used 
by National Homes Corporation to preserve the beauty of their modern 
dwellings. 


‘ aif . 
WIRE & ALUMINUM CO 


| 


~\ W/, NICHOLS WIRE & ALUMINUM CO. 
DAVENPORT, IOWA 


World's Largest Manufacturer of Aluminum Nails 








FLEETWOOD HOMES 


incorporate the Quality-Built . . . 
' PRENTICE 


Saou He © 


COMBINATION DOOR 








BEAUTIFUL, NEW, VENETIAN 
STYLING for highly modern to 


ultra-conservative lines. 


MORE RIGIDITY, DURABILITY! 
Solid, glued, tongue-and- 
groove bottom panel. Extra 
thick doors, oversize for open- 
ing tolerance. Wider stiles. 


MORTISE-AND-TENON CON- 
STRUCTION. Water-proof 


glued, steel dowel-pinned. 


EASILY INTERCHANGEABLE IN- 
SERTS—screen and glass with 
wider stiles. More heavily 
built. Tightly held by four 
rattleproof, tamperproof, 
knife-screw locks. Wire cloth 
“rolled in’? under pressure to 
prevent sagging, Joosening. 
Glass held by wood _ bead 


New ‘‘Season-All” Three-Light Door with moldings - ++ no putty to fall 


Matching Three-Light Screen Other out! 
patterns available 


Manufactured from Select, Kiln-Dried, Western, Soft Wood. 
Remember ___ Wood Insulates _ _ Metal Conducts! 





























OTHER PRENTICE PRODUCTS 


@ EXTENSION WINDOW SCREENS @ EXTENSION WINDOW VENTILATORS 
@ MOULDINGS 


@SEASON-ALL COMBINATION WIN- 
DOWS 


@KNOCKED-DOWN SCREEN FRAMES @STORM SASF AND SCREENS 


@ COMBINATION SCREEN AND STORM 
DOORS 


F. W. PRENTICE & COMPANY 


Since 1896 
ADRIAN MICHIGAN 


‘“You Can Depend on Us”’ 


HOUSE & HOME 
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uses 


AM-RO-CO Rock Woo 


to provide ALL WEATHER Comfort! %# 


An exciting 1955 ‘‘Custom-Line’’ model, one of many all-new Nationals 





THERMAFIBER Insulation helps assure low maintenance cost 


for thousands of National home owners 


Quality clear through is a National Homes 
must. This is demonstrated again in the 
1955 ‘‘Custom-Line” and ‘“‘Pacemaker”’ 
models—the finest Nationals ever offered! 

This year, as for the past three years, 
AM-RO-CO Thermafiber products have 
been selected by National Homes to do 
several important jobs: 


@ With each National ‘“‘packaged”’ home 
the builder-dealer gets a sack of loose 
AM-RO-CO Rock Wool. This is to be 
stuffed into corner joints and along base- 
boards, to cut off any possible air infiltra- 
tion at these points. 


AMERICAN ROCK WOO 


South Plainfield, N. J. « 


Plants at Wabash, Ind. * Cleveland, Ohio + 


@ We are also a supplier of Rock Wool 
Batts with vapor-barrier paper attached, 
for sidewall and ceiling panels in some 
National models. 


@ And we supply Industrial Felt (batt 
insulation without paper) for other uses 
in National homes. 


AM-RO-CO Thermafiber products are 
fireproof, odorless, water repellent. Meet- 
ing all FHA and other specifications, they 
provide a lifetime of service, and help to 
assure the comfort and low maintenance 
cost for which all Nationals are noted. 


CORPORAT I 
20 N. WACKER DRIVE, CHICAGO 6, ILL. 


Red Wing, Minn. * Torrance, Calif. « 





View of National Homes assembly line. AM-RO-CO 
Rock Wool Batts, with vapor-barrier paper attached, are 
installed in sidewall panels of some National homes . . 
one of several uses for AM-RO-CO Products. 


O N 


Birmingham, Ala. * Tacoma, Wash. 


There is no Substitute for Strength! 
2? Maximum eee Ne neu Leo 
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[ARKANSAS 


SOFT PINE 





















































. <=» Now—a dimensional panelled wall 

s he ee A T H i ag i : pie aaene with the texture of brick can be 

Poe installed in any room of your home. 
Available in 5’ x 3’ panels in 
common, Roman, and adobe 
patterns. Applied over existing 
plaster, paper or wall board. 
It can be painted any color with 
Latex or Vinyl wall paint. Made of 
“Bakelite Vinyl,” incapable of 
supporting combustion, impossible after 
installation to tell it from real brick. 





























Endorsed by leading decorators. 





Arkansas Soft Pine 

sheathing supplies thoroughly de- 

pendable material for three vitally important 

locations in the house structure: (1) subfloors, (2) wall 
sheathing, (3) roof decking. 


In all three locations, Arkansas Soft Pine sheathing, dry and correctly 
seasoned, with its great nail-holding power, provides maximum tensile 
strength and stiffness to the structure. Especially is this true as wall sheath- 
ing. It is tongue-and-groove material nailed on diagonally for extra bracing, 
and encloses the entire house frame from foundation to roof with a com- 
pletely integrated “skin” that has no joints or seams. Jt is vastly stronger 
than synthetic blotter-like composition board sheathing. 


Again, as wall sheathing, it insulates effectively, being immune to heat, 
cold and dampness. Seasoned to specified moisture content in automatically controlled 
dry kilns, Arkansas Soft Pine sheathing of standard thickness keeps out as 
much heat or cold as 5” of common brick, 9” of face brick, 12” of stone, 
and 134%” of concrete. 


As subflooring, it is free from shrinking or swelling, and provides a stabilized 
base over which the finish floor stays uniformly smooth. By the same 


Certified by official SPIB grade-mark, as required for FHA and 
VA financing, and identified by registered trade-mark, 
Arkansas Soft Pine certified sheathing supplies every 
home builder with material of dependable, 
enduring value. nN ANS ® Patent Pending 

Request free sample and illustrated brochure from your nearest dealer or distributor: 
Arkansas Soft Pine Certified sheathing is sold 


by local lumber dealers east of the Rockies. AY Pacific Southwest Mid-West East Coast 

For data, illustrated grades and specifications, may E.C. Bondy Co. I. S. Crane, Inc. Thibaut 

send for this Handbook. tL Beverly Hills, Calif. Chicago, Ill. New York, N. Y. 

‘ Northwest Victor Paint Co. Kayser & Allman 
Wallpapers, Inc. Detroit, Mich. Philadelphia, Pa. 
Oakland, Calif. New England 


oe Southwest Northeastern Wall- Rocky see 
RKANSAS SOFT PINE BUREAU - sig Aaa alg 2 Donen Calerade 


355 BOYLE BUILDING © LITTLE ROCK, ARKANSAS or write direct: STUDIO BRICK, INC., 8428 Melrose Place - Hollywood 46, Calif. 
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| Beautiful sound conditioning 
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ALABAMA 
Badham Ihsulation Co., Inc., Birmingham 
Stokes Inc., Mobile 
ARIZONA 
Fiberglas Engineering & Supply, 
Phoenix 
Hall Insulation & Tile Co., Tucson 
CALIFORNIA 
Coast Insulating Products 
Los Angeles and San Diego 
Cramer Acoustics, San Francisco and 
Fresno 
COLORADO 
Construction Specialties Co., Denver 
CONNECTICUT 
Wilson Construction Company, 
Hartford, Bridgeport 
GEORGIA 
Dumas and Searl, Inc., Atlanta 
IDAHO 
Fiberglas Engineering & Supply, Boise 
ILLINOIS 
General Acoustics Co., Chicago 
George S. Grimmett & Co., : 
Springfield, Decatur, Champaign 
INDIANA 
The Baldus Co., Inc., Fort Wayne : 
E. F. Marburger & Son, Inc., Indianapolis 
IOWA 
Kelley Asbestos Products Co., Sioux City 
KANSAS 
Kelley Asbestos Products Co., Wichita 
KENTUCKY ' 
Atlas Plaster & Supply Co., Louisville 
LOUISIANA 
Ideal Building Materials, Inc., Shreveport 


MARYLAND 
Lloyd E. Mitchell, Inc., Baltimore 
MASSACHUSETTS 
Acoustical Contractors, Inc., Brighton 
MICHIGAN 
Detroit Fiberglas Insulation Division, 
Detroit, Grand Rapids 
MINNESOTA 
Dale Tile Company, Minneapolis 
MISSISSIPPI 
Stokes, Inc., Jackson 
MISSOURI 
Hamilton Company, Inc., St. Louis 
Kelley Asbestos Products Co., 
Kansas City 
NEBRASKA 
Keliey Asbestos Products Co., Omaha 
NEW JERSEY 
Kane Acoustical Co., Fairview 
NEW MEXICO 
Fiberglas Engineering & Supply, 
Albuquerque 
NEW YORK 
Davis Acoustical Corp., Albany 
Davis-Fetch & Co., Inc., Buffalo, 
Rochester and Jamestown 
Robert J. Harder, Inc., Lynbrook, L. I. 
James A. Phillips, Inc., New York 
NORTH CAROLINA 
Bost Building Equipment Co., Charlotte 
OHIO 


R. B. Brunemann and Sons, Inc., Cincinnati 
The Mid-West Acoustical & Supply Co., 
Cleveland, Akron 
OKLAHOMA 
Harold C. Parker & Co., Inc., 
Oklahoma City 
Kelley Asbestos Products Co., Tulsa 
OREGON 
Acoustics Northwest, Inc., Portland 
Commercial Tile Co., Eugene 
R. L. Elfstrom Co., Salem 
PENNSYLVANIA 
Selby, Battersby & Company, Philadelphia 
SOUTH CAROLINA 
General Insulation & Acoustics, Inc., 
Columbia 
TEXAS 
Blue Diamond Company, Dallas 
ie Engineering & Supply, 
El Paso 


Builder’s Service Co., Fort Worth 
UTA 


Utah Pioneer Corporation, Salt Lake City 
VIRGINIA 
Manson-Smith Co., Inc., Richmond 
WASHINGTON 
Elliott Bay Lumber Co., Seattle 
Fiberglas Engineering & Supply, 
Spokane 
WASHINGTON, D. C. 
A. W. Lee, Inc., Arlington 
WISCONSIN 
Building Service, Inc., Milwaukee 
CANADA 
F. Drexel Company, Ltd., 
Vancouver, B. C., and Victoria, B. C. 
Hancock Lumber Limited, 
Edmonton, Alberta 





will sell more homes 








































Television Room, W. G. Reed home. Seattle, Washington 


WI! beautiful fissured tile 


with woodfiber economy 


FISSURED WOODFIBER ACOUSTICAL TILE 
For the first time...a fissured tile at economical cost 











Availabl Home buyers like quiet rooms, and sound conditioning adds sales 
valiabie i 

appeal to any home. But... never before was beautiful, non-mechan- 

through the ical fissured acoustical material available at low cost. So, Simpson 

. : created Forestone, the world’s only woodfiber tile with beautiful, 

Simpson Certified random fissuring . . . flame-resistant finish in soft, warm white . . . 


Acoustical Contractors 44 the economy of woodfiber. Build your sales campaign around 
something mew in moderate-priced homes . . . sound conditioning, 


listed at the left plus added beauty. 

Ask the Simpson Certified cases esi enn leh Iie cn gl cau cepa eile gems sl cei eh sigs a at sin tines 
Acoustical Contractor nearest Simpson Logging Co., 1008 White Bldg., Seattle 1, Wash. 

you to show installations or Please send full details on Forestone Acoustical Tile. 


photos... or mail this coupon 
today for more information. wame 
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SIMPSON LOGGING COMPANY - SHELTON. WASHINGTON 
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Frigidaires 1955 KITCHEN 





Here’s the ultimate in indoor-outdoor living. Con- —_ Sink, Cooking and Mixing Center anda Patio—the __ either inside or out. This is in keeping with the 
sisting of a Play Area, Dining Area, Utility Area, —_ kitchen’s design permits glass panels to be pushed —_—s newest approach to modern architecture that in- 
Meal Planning Center, Refrigeration Center, Island —_ aside to allow users to control appliances from __vites the outdoors in. 


Arrayed along a 12-foot wall are the separate appliances that make up the The 1955 Kitchen of Tomorrow incorporates many new ideas—like the 
Refrigeration Center. Everything from beverages to vegetables, including built-in oven and cooking units which disappear when not in use. Many of 
meat, eggs, fruits and cheese, are kept here in varying degrees of temperature. these ideas are becoming practical, and are in use by builders today. 
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Here’s how Frigidaire will be helping you 


sell the room that sells the house 





The BIG ROOM today in the merchandising 
and selling of new homes is the kitchen. 
It’s an exciting new “revoiution” in home 
planning . . . and Frigidaire has been leading 
the way with an entirely new concept of 
kitchen research—first with the 1954 Kit- 
chen of Tomorrow—and now with an even 
more exciting 1955 version that’s com- 
pletely new. 

Out of Kitchen of Tomorrow thinking 
have already come many new and exciting 
ideas. Ideas that Frigidaire and General 
Motors’ engineers have made practical for 
inclusion in builders’ plans for today’s 
homes. Ideas like the new built-in cooking 
units . . . new built-in ovens . . . automatic 
dishwashers ...and the new Cold Pantry 


Refrigerator-Food Freezer. 

And this is only the beginning. Frigidaire 
has embarked upon an extensive new 
builder program. It’s a two-pronged pro- 
gram geared to bring out glamorous new 
products to add sales appeal to kitchens; 
and to interpret the latest ideas and plans of 
leading architects, decorators and designers 
into a reality. 

You'll get new slants on kitchen design! 
You'll get the latest news about glamor in 
kitchens. You'll get practical ideas about 
building kitchens at low cost. You'll get 
more and more Kitchen of Tomorrow think- 
ing! You'll get the benefits of cooperative 
effort and practical planning by top men in 
the business! 





The Kitchen of Tomorrow will be demonstrated at the General Motors Motorama in 
Los Angeles March 5-13; San Francisco March 26-April 3 and in Boston April 23-May 1. 





Here, from “Kitchen of Tomorrow” thinking are Frigidaire Appliances 





now ready for your new homes 





New Frigidaire "Fold-Back" Cooking Units pull down individually New Frigidaire Imperial Wall New Frigidaire Dishwasher 
for surface cooking. Lift back up and unit turns off automatically. Oven with exclusive new space- with “‘Turbo Spray”’ Action 
Saves work surface. Each section of one 6” and one 8” separately saving “‘French Doors”. Same makes 5-minute dishwashing 
controlled Radiantube unit needs only a 30” wall surface. Easily giant size, same automatic fea- come true. Lifetime Porcelain 
attached to counter. Stainless steel, plastic trim. tures of Frigidaire’s finest ranges. finish; choice of colors. 
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stone ... IT TAKES SO LITTLE 


TO MAKE A BUILDING LOOK DISTINGUISHED 


High fashion may change with the seasons, but there are certain basic 
concepts of style and good taste which wind like a golden thread 
through every honest architectural concept. STONE is, and always has 
been, a fluid medium for these concepts. It can be used with the 
knowledge that its beauty enhances and will endure. A little stone 
gives a lot of distinction. 


For additional information about STONE, 
its variety, characteristics, availability or uses, 
write the Building STONE Institute. 


BUILDING STONE INSTITUTE, 40 EAST 56th STREET, INDIANAPOLIS, INDIANA 


Glover Johns Residence, Austin, Texas. 
George L. Walling, Architect. 
Photo by: Dewey G. Mears. 


B U i! N G 


stone 


[tN S-eiet e ae 











NEW 
PRODUCTS continued from p. 164 


* For further details, check numbered coupon, p. 276 


burners, in hinged, self-contained units, are 
tilted against the wall, leaving the counter top 
free for working. When swung into place, 
fuel flow begins, and the unit is ready to use. 

Folding up the range unit closes a rotary 
valve that has AGA approval as safe and 
foolproof. A metal hood at the top of the 
burner diverts any residual heat away from 
the wall. Either in cooking or noncooking, 
all controls and burners are out of the small 
child’s reach. Burners come only in pairs. 


Thermostatic control 


Florence’s Governess, incorporated into one 
central burner on their newest models, is a 
thermostatic device that holds the tempera- 





ture of the cooking utensil to a predetermined 
temperature. Fitting snugly against the bot- 
tom of the pan, the Governess varies the 
gas flame to hold a temperature within a 
few degrees. This feature will be most useful 
in deep-fat frying or griddle cooking. 

The thermostat is protected from the actual 
flame by a metal barrier, and works on the 
expansion and contraction of a fluid within 
a closed tube. 


Automatic shutoff 


The first mechanically actuated timer for gas 
ranges is now being applied to top-of-the-stove 
cooking as well as ovens. Called the Pot- 
watcher, the control works on a watch me- 
chanism that rotates a shutoff valve down an 
inclined plane until it drops into place at the 
preset interval, shutting off the gas flow. This 
permits foods to be started cooking on the 
top of the stove, then ignored until the 
cooking cycle is completed. When desired, 
the burner can be adjusted manually, without 
setting the timer. 

With the exception of the Fold-Away, a 
complete unit, the new features described 
above are not sold separately, but only as 
components of standard range units. So far, 
they have been incorporated only into the 
higher priced lines, but public acceptance 
will undoubtedly bring wider use. 


Manufacturers: 
Nickel burner and Insta-Lite 


Geo. D. Roper Corp., Rockford, III. 
Fold-Away 

Dixie Products, Inc., Cleveland, Tenn. 

Governess 

Florence Stove Co. 

1459 Merchandise Mart, Chicago, IIl, 
Potwatcher 

Robertshaw-Fulton Controls, Greensburg, Pa. 


continued on p. 208 
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by 
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Whether it’s the warm, soft tones of a Copper-Glo 
kitchen blended with wood, or the clean, functional 
beauty of a White kitchen—Crosley makes it best. 
With either Copper-Glo or White, the smart wife is 
able to match or complement all her Crosley kitchen 
equipment. Actually, Crosley offers new horizons 
for imaginative kitchen decorating! Sink fronts 
and automatic dishwasher-dryers, wall and base 
cabinets, and built-in ovens are available in either 
Copper-Glo or White. Set-in ranges can be had in 
porcelain or stainless steel. All are permanent, dura- 
ble and easy to clean as only modern design in 
steel can make them. With the Copper-Glo warmth 
of a colonial hearth or the contemporary beauty of 
Crosley White, you have a kitchen which is adapt- 
able to any color scheme . . . gives you a wide range 
of decorating possibilities and complete freedom 
of design. A Crosley kitchen — truly the modern 


housewife’s dream! 


CROSLEY. BENDIX 


HOME APPLIANCES DIVISIONS / Aveo ) CINCINNATI 25,0HIO 








Kitchen Sales Department, Crosley and Bendix Home Appliances Divisions 
AVCO Manufacturing Corporation, 1329 Arlington St., Cincinnati 25, Ohi 


I’m interested in these wonderful new Crosley kitchens! 


1 Copper-Glo 0 White 


Please send me more information: 





Name 





Address 





City State 





Vibes whale seek aes 





Bilin bea et ye 


ss 





TE Tite: i sie alee 





MAA 





20S Tide RE ae PAE HED oF 


£ 
3 
: 





Jivisions 


25, Ohit> 





Fea iliee: ate clea 

















RECOMMENDED 
APPLICATION 
OF BEVEL SIDING 


Use rust-resisting casing nails, 
not less than 6d for bevel 
and 8d for bungalow. Nails 
should be located at each 
stud above lap as shown in 
diagram. Minimum headlap 
(FHA) should be 1” for 4” 
and 6” siding, 1%,” for widths 
over 6”, 


This nailing procedure is rec- 
ommended to prevent any 
possibility of cupping or 
splitting. Tip of siding is left 
“floating free" to allow for 
normal dimensional changes. 
Siding nails should be set 
and puttied. (Note: If neces- 
sary, to prevent splitting near 
ends of pieces, holes should 
be prebored through the sid- 
ing for the nails.) 
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USE WEST COAST LUMBER 
FOR DISTINCTIVE SIDING 


Siding of versatile West Coast lumber, with its natural pat- 
tern lines and flexibility of use, offers the widest variety of 
interest-arousing treatments. Wood performs better, too... 
for lumber is durable, has high insulation value, and is easy 
to use, regardless of building style or plan. 


Choose from these popular West Coast lumber species . . . 
Douglas Fir, West Coast Hemlock, Western Red Cedar and 
Sitka Spruce. 


whatever the job, consider WOOD FIRST! 


WEST COAST LUMBER 


Douglas Fir * West Coast Hemlock *» Western Red Cedar + Sitka Spruce 


WEST COAST LUMBERMEN’S ASSN., 1410 S. W. Morrison St., Portland 5, Oregon 























Which is the best way 


to air condition a 





WITH A HEATING AND COOLING UNIT ALL-IN-ONE? The 
Carrier Year-round Weathermaker fits in only 10 sq. ft. of floor 
space. It burns gas or oil, cools electrically. It is suitable for in- 
stallation in attic, basement or closet. It is ideal for new homes. 
Or it may be used to replace an antiquated furnace in a home 
which is being modernized. Air-cooled models are available. 


HOUSE? 


WITH COOLING ADDED TO A TOP-DELIVERY FURNACE! 


This Carrier Conversion Weathermaker adds on to the top 
any standard warm air furnace. It’s ideal for a basement instal) 
lation like the one illustrated. The section on top of the furnacg 
contains a cooling coil. Small refrigerant lines run from it \@ 


an air-cooled refrigeration section located anywhere outdoor) 
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ITH COOLING ADDED TO A COUNTER-FLOW FURNACE ? WITH COOLING ADDED TO A HORIZONTAL FURNACE? 
Wrhis Carrier Conversion Weathermaker fits under any counter- This Carrier Conversion Weathermaker pairs happily with any 
Wow furnace. Naturally, it’s idez] for any warm air perimeter horizontal heater or will fit in a horizontal supply air duct. It may 

bystem ... particularly when the ducts are in the floor slab itself. be installed in the crawl space, as shown, or in the basement or 
A separate, compact refrigeration section needs no water for attic, as you prefer. With the air-cooled refrigeration section 
Wrooling and it may be located in the yard, the garage or carport. located outdoors, Conversion Weathermakers are notably quiet. 


Carrier is the quickest 


way to the rijht answer 


JUST 1-2 AND THE 
JOB IS THROUGH! 


Carrier has all the ways to air condition any job—and all 
Carrier equipment is engineered to the same uniform stand- 
ard. So short-cut hours of selection by (1) using the Carrier 
line as your shopping guide and then (2) comparing values. 


Get in touch with your Carrier dealer or distributor. He’s 
listed in the Classified Telephone Directory. Or write to us 
directly. Carrier Corporation, Syracuse, New York. 


ITH COOLING ADDED TO WET OR RADIANT HEAT? The 

ew Carrier Summer Weathermaker comes complete with its 

|wn fan and filter section. The package you see in the picture 

. furnacaggpetforms a complete summer air conditioning function. It is so 


rom it t@geompact it may be located centrally with a short run of duct... 
LJ . . . . J . s . J . 4 
yutdoors @end with the air-cooled refrigeration section remotely located. air conditioning + refrigeration + industrial heating 
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Private office of Fred Von Hofen, Manager of Radio Station 


New Kalatex and Kalabord paneling offers a KING, Seattle, is finished in natural color KALATEX paneling. 
big selling advantage to the home builder 


Striated hardboard paneling with machine-cut texture is avail- 
able under the trade names KALATEX (solid hardboard straited 
Here, for the first time, is a beautifully textured all wood paneling that can be paneling as shown below) and KALABORD (striated hardboard 
used where wear and tear prohibits use of ordinary textured materials. surface permanently bonded to a plywood base). 
The distinctive natural wood color, striking texture, workability and durability 
of Kalatex and Kalabord striated hardboard permit an expanded range of attrac- 
tive uses for modern interiors or exteriors. The durable machine-cut hardboard 
surface will not mark, chip or sliver under hardest use and is moisture resistant. 
Solid hardboard Kalatex is weather resistant. 
Standard 4’ x 8’ panels are easy to handle and can be worked like wood (because 
hardboard is wood) ... sawed, glued or nailed. No waste from knots, imperfec- 
tions or splintering. The uniform granular structure of hardboard lends itself 
well to use in natural color or can be easily painted. 
Kalatex and Kalabord panels are competitive in price with ordinary textured 
paneling yet superior in ways you can see and feel! 
Ask your dealer or architect or write to Columbia Plywood Co., Executive 
Offices in the Skinner Building, Seattle 1, Washington. 


KALATEX and KALABORD striated hardboard 
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Mr. N. A. Weicu 


Director of Research and Development Engineering 
The American Hardware Corporation. 


You're RIGHT . . . the greatest 
wear in locks and latches takes place 
in the mechanism that withdraws and 
releases the latch. Every time a door 
knob is turned, the latch retractor 
travels about three quarters of an 
inch. In a year, that amounts to a lot 
of “mileage” and can result in wear 
and trouble. So in designing the 


For Modern Styling . . . 
be sure to see all the 
“STILEMANOR” designs. 
Builders are showing 







You have a good. 
point here, 


Mister Builder 


their approval with orders. 
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“Stilemanor” line we made the latch 
retractor as free from friction as 
humanly possible by equipping it 
with eight ball bearings. It rolls in- 
stead of rubs. Here’s a service point 
worth mentioning to prospective home 
owners . . . one of several advanced 
engineering features of the “Stile- 
manor” Line. Ask your dealer. 


For Security... 
check all the points 
and remember only RUSSWIN 
offers the full ball bearing 
pin tumbler cylinder. 
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For Speedy Installation . . . 
compare with that of any 
lock on the market. 
We think you'll like 
the “STILEMANOR’S” 


“Ctilemanor’ 


STANDARD DUTY LOCKS AND LATCHES 
Products of the “All Star” Builders’ Hardware Line by 


RUSSELL & ERWIN DIVISION + THE AMERICAN HARDWARE CORPORATION 
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CLEAR AND UNDISTORTED are the views through 
the big windows which are a feature of Eichler 
Homes. That is because these windows are glazed 
with flawless Pittsburgh Plate Glass . . . famous 
for its clarity and high quality. All of the windows 
in these Eichler Homes were installed by W. P. 


Fuller & Co., San Francisco, Calif. 


WHATEVER THE PRICE CLASS, Eichler Homes give 
paramount consideration to the idea of “design 
for better living.” That is why these award-win- 
ning homes reflect in their construction the great- 
est enjoyment of the outdoors from indoors. Large 
window walls of Pittsburgh Plate Glass are uti- 
lized to make this possible, as well as to comple- 
ment and enhance the architectural beauty and 


exceptional livability of these homes. 


Build 


ichler-flomes depend heavily 





it better with 
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vj} on quality Pittsburgh Plate Glass 


i} or beauty and livability,” 





says J. L. Eichler, President, J. L. Eichler & Sons, Palo Alto, Calif. 







EICHLER HOMES are distinguished for the recre- 
ational freedom they offer to home buyers. The 
construction of these homes is marked by experi- 
enced, intelligent use of today’s best materials 
and the most advanced building methods. Pitts- 
burgh Plate Glass is used in these homes to give 
them their open, “joy-of-living” feeling and to 


help emphasize their high quality. 


IN THESE HOMES, as in the most modern and at- 
tractive homes all over the country, Pittsburgh 
Plate Glass helps to achieve that extra measure 
of comfort and pleasure which buyers demand 
today. Builders use large areas of Pittsburgh 
Polished Plate Glass, Solex® green-tinted heat- 
absorbing glass, or Twindow® or TwindoWeld®— 
Pittsburgh’s windows with built-in insulation—to 


give home buyers the best possible values. 
Every nickel you spend on glass shows. 
And the results far outweigh the cost. 


See Sweet’s Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 


PAINTS - GLASS « CHEMICALS + BRUSHES + PLASTICS + FIBER GLASS 















PITTSBURGH PLATE GLASS COMPANY 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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| STHIMLESS STEEL SINKS By A’Must” fo Air-Conditioned Homes 


make it easier | 
to sell today’s 
modern 1¢ mes 


Rake Madea 
sei 


The Fireplace 
with the 











BUILDERS DISCOVER 
7 Cosrs NO MORE... 


to equip kitchens with Carlton sinks of | 
Stainless Steel than with ordinary sinks 


Today the swing is to Stainless Steel. And builders coast to coast 
are now turning to Carlton for the best in sinks of Stainless Steel. 





Here's the fireplace especially designed i 
for the modern home. It’s the new, im- 3) 
proved 3-Star Heatilator Fireplace with the | 

Here are some of the reasons: Carlton's exclusive new “sparkle” exclusive Pressurc-Seal semper —the S| 

; 4 ee damper that actually seals air-tight when E? 
finish is not only unmatched for beauty but actually improves with \ 
use! Vibration of garbage disposal units cannot harm sink or finish. 4 
Each bowl seamlessly stamped from one piece of 18-8 Stainless j 
Steel. No seams or crevices. Each sink undercoated with sound- 


deadening material. Narrow wall between twin bowls reduces 





the fireplace is not in use. 

Now—the Heatilator Fireplace will add 
these important sales features toevery home 
you build: 


‘So @ In air-conditioned homes, it stops the loss of 





splash when faucet is switched and increases water capacity. expensive summer cooling. : 
No matter whether you are building one home or a hundred, @ Prevents waste of costly house heat up the flue 

learn how easily you can give all your kitchens the glamour of in winter weather. 

Stainless Steel at the cost of cast-iron! Ask your plumbing con- @ Circulates heat to all parts of the room — even 
















tractor to give you cost facts on Carlton Stainless Steel Sinks. adjoining rooms. 


@ Will not smoke — scientific design assures 


Suk QOwestr.on— correct construction. = 
CARROLLTON MANUFACTURING CO. ee 
CARROLLTON, OHIO The improved dome of the Heatilator unit has 
been especially designed for easier installation in 
——$ modern homes. It is adaptable to any flue size 


SINK DIVISION 
CARROLLTON MANUFACTURING CO., CARROLLTON, OHIO 


or shape, provides greater freedom in building 
offset eon and eliminates sharp angles in flues 
when two fireplaces are built in the same chimney. 

Write for folder giving complete information 
and specifications. 


Please send folder furnishing illustrations and complete specifications 
of Carlton Stainless Steel Sinks. 


COMPANY NAME 








Heatilator Inc., 313 E. Brighton Ave., Syracuse 5, N. Y. 





ADDRESS 


| 

| 
| S | 
| . 
ov. ZONE STATE | HEATILATOR » FIREPLACE ff 
ATTENTION OF . | UNIT , 
pa 2 
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amazing advance in SLAB TECHNIQUE: 


Warren Olson, Oakland builder, finds 
an everlasting moisture barrier that 
actually costs less in place. 


From Oakland, California, where Warren 
Olson, member N.A.H.B., is building 
a hundreds of homes, comes this story of 
new protection from moisture. VISQUEEN 
film is used as the barrier under these 
many slab dwellings. Builder and concrete 
contractor tell why VISQUEEN is better. 


The Builder 


“The ease with which this superior mem- 
brane, VISQUEEN, is placed, results in con- 
siderable savings to me. Not only do I get 
a better moisture barrier, but I actually 
save money on every house I build. 
VISQUEEN enables me to offer a house that 
will never suffer damage or deterioration 
that results from moisture penetration.” 

Warren H. Olson. 


The Concrete Contractor 


“The ease with which we place the VISQUEEN 
membrane amazed me. No cracking or 
tearing—no trouble with corners. My men 
were ready for the pour in an amazingly 
short time.”’ C. J. Wood. 





FOR COMPLETE MONEY-SAVING 
INFORMATION, MAIL THIS COUPON! 


VISQUEEN bs: 


...4@ product of The VISKING Corporation 
World’s largest producers of polyethylene sheeting and tubing 
Plastics Division, Terre Haute, Indiana 

In Canada: VISKING Limited, Lindsay, Ontario 

In England: British VISQUEEN Limited, Stevenage 


The VISKING Corporation, Box HH3-1410 
Plastics Division, Terre Haute, Indiana 





Furnish me with complete details about VISQUEEN film. 


L) under concrete slabs, basement floors, and crawl spaces 


() as a moisture vapor barrier in home construction 


Name 





Address 
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City Zone State 
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Here’s a label that 
brand-conscious Americans know! 


Home buyers are becoming more brand-name con- 
scious every year, and 1955 is going to see more and 
more people insisting on quality materials. The 
L:O-F Window Glass label represents just that— 
top quality and top preference. To keep alive 
this preference for quality L°O-F products, the 





famous L:O-F shield will be printed more than 
234,000,000 times in 1955 advertising. Take ad- 
vantage of this acceptance by using the window 
glass that bears this famous label. Libbey’Owens: 
Ford Glass Company, 608 Madison Ave., Toledo 3, 
Ohio. 


Lo LIBBEY: OWENS: FORD 


on A Great Name in Glass 
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THESE DENVER, COLORADO, BUILDERS BELIEVE 


“AU, the Comforts of Home’ 
non Fer 


INCLUDE 
VE wa 7 i LA ? 4 AG G Fa ag = Robert J. Harmelink, Partner 
Harmelink Bros. 


Denver, Colorado . 


Donald E, Harmelink, Portner 
Harmelink Bros. 
Denver, Colorado 










“We try to give people what they’re 
looking for at a price that makes 
each of our homes an outstanding buy. 
A lot of people are looking for 
FASCO ventilation in their new 
homes. FASCO has a complete line 
that takes care of any ventilating 
problem we may have. And there are 
no service call backs with FASCO. 
We can install them and know they’re 
going to do a good job for many, 
many years.” 

Donald E. Harmelink and Robert J. Harmelink 





The Harmelink Bros. use FASCO 
Ventilating Fans in kitchen and 
bath in their new homes in Denver, 
Colorado. The brick home pictured 
above, which attracted consider- 
able interest during National 
Home Week in Denver, is repre- 
sentative of the high quality 
stressed by Harmelink Bros. 





MODEL 1021 “CEIL-N-WALL” DELUXE 
For Large and Medium Sized Kitchens 


This FASCO Kitchen Ventilating Fan is adaptable 
for a wide range of installations—inside wall 
above stove—thru cabinets—in ceiling. Housing 
3%” thick. Engineered for most difficult type of 
exhausting—by pressure, thru ducts. New FASCO 





=> Turbo-Radial Impeller develops pressures unob- 
@ tainable by ordinary fan blades, 10” impeller, 
530 C.F.M. 


FASCO INDUSTRIES, INC. 
335 Augusta Street 
Rochester 2, N.Y. 


MANUFACTURERS OF 
THE ONE COMPLETE LINE 
OF VENTILATING FANS 
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OVEN-BROILER WALL 
OPENING — 345%” H. 
x 2234” W. 

4-BURNER SURFACE 
UNIT—24” W. x 22” D. 





Gas and Electric Bilt-Ins 


OME’. 


Center of interest in today’s modern kitchen 
is the built-in range . . . and PREWAY’S 
dynamic gas and electric Wallchef and Coun- 
terchef make your functional kitchens better. 

A glance will tell you they’re styled to 
thrill women — the most beautiful gas and 
electric built-ins you've ever seen. A close 
look establishes PREWAY’s outstanding per- 
formance presentation . . . full-sized ovens 
and broiler units with eye-level oven controls. 
No more stooping or bending! You'll like the 
clear-view glass oven window set in lustrous 
stainless steel with a push-button light that 





Inc. 





illuminates the interior without need for open- 
ing the door. 

The Counterchef is equally exciting to 
women, Surface units are available in clusters 
of two, four, six or eight as wanted. And 
every burner unit has an exclusive lift-out spill- 
over tray that eliminates messy drip pans. 

If anything can sell a kitchen, the flexibility 
of Wallchef and Counterchef Bilt-Ins certainly 
can — for there is no price objection to stand 
in the way. Every home may have this happy 
installation because it goes in fast and easy, 
and costs no more than a conventional modern 
range. Behind these two units is a multi- 
million dollar company which has been making 
high-quality appliances since 1923. The full 
facts are yours for the asking. Phone, wire or 
write: today for the name of the distributor 
in your area. 





2355 Second Street North, Wisconsin Rapids, Wisconsin 














NEW 
PRODUCTS continued from p. 196 


Jf For further details, check numbered coupon, p. 276 


WIRING STRIP provides a continuous outlet 
on any wall, can bend around corners 


Outlets can follow electrical needs around 
the room with Bulldog Electric’s Electrostrip, 
a rigid vinyl plastic band with integral wiring. 

Flexible enough to be hand molded around 
corners or obstructions, the strip has chan- 
nels that hold snap-in outlets, Depressing a 
lever locks the outlets into place anywhere 
along the strip length, and lifting the lever 
frees the outlet so that it can be removed 
to another location. 

Wiring is completely concealed within the 
edges of the plastic extrusion, and the Un. 
derwriters’ Laboratories approval indicates 
complete safety. Electrostrip may be recessed 
into baseboards, flush-mounted, even con 
nected to existing outlets. It could also be 
mounted above kitchen work surfaces to pro- 
vide for appliances. End caps, elbows and 
tees give complete versatility, A plastic junc- 
tion box with a back knock-out permits easy 
connection to main circuits, 

Snap-in outlets are fused with 6 amp., auto- 
type fuses as a protection against overloading 





Appliance needs in kitchen are met by 
electrostrip along the length of work sur- 


face. Outlets can be moved. 


the 20 amp. rated capacity of the Electrostrip 
circuit. One outlet will be provided for every 
5-714’ of wall length, but extra outlets may 
be added up to the fused capacity of the 
strip. The strip and fittings are in a neutral 
ivory color only. 


Price: $1.10-$1.25 per ft.; outlets, $1 each 


Manufacturer: Bulldog Electric Products Co. 
Electrostrip Div. 
7610 Joseph Campau Ave. 
Detroit 32, Mich. 


continued on p, 216 
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Meet demand...sell your customers 
homes that feature MALT-A-GLIDES! 


in combinations for entire walls of light, or for high 
ribbon windows, to provide the modern touch! For 
beauty and quality that satisfy customer demands, 
build your homes around MALT-A-GLIDES. 
Write for literature and name of nearest dealer. 


Buyers, today, demand homes that have an air of 
charm. As a builder you can meet this demand 
with MALT-A-GLIDES. These horizontal sliding 
wood window units in distinctive groupings are 
ideal for every room .. . every purpose. Use them 
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ral : 
é MALT-A-GLIDES harmo- Easily and economically in- Sash remove easily and 
J nize with traditional or contempo- - stalled in walls of varying thick- quickly for cleaning or painting. 

, j rary lines . . . and have every nesses . . . in frame or masonry Full metal weatherstripping and 
x wanted feature in construction construction. You'll like MALTA’s unique watertight sill-seal elimi- 

¥ 3 and convenience to delight both precision milled quality and con- nates moisture, drafts and heat 
3 the builder and homeowner! Use - venient-to-use removable jamb lin- loss. Aluminum guides insure 
4 MALT-A-GLIDES, and profit! ers .. . your customers will, too. smooth, silent action. 
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G.E. help you sell your | houses 
at the ptice you set! 


AMERICA’S FAVORITE* APPLIANCES 
TIP THE SCALE FOR YOU! 


New, low-cost Disposall.® Introducing the new FC-40 at a price you, 
as a builder, can’t afford to overlook! 





Big capacity. Continuous feed. Quick, easy installation. Remov- 
able plug for dishwasher drain connection. 


The FC-40 joins the de luxe models FA-4 and FA-45. De luxe 
models feature safety Twistop control and written 5-year warranty. 





New variety in dishwasher designs! 


Even one with a wood front! A choice of styles! 
Models that fit to the right or left of sink! Models 
on wheels. Models with real wood fronts in knotty 
pine, birch, mahogany or oak! Here’s the extra cus- 
tomer-appeal you need for quicker sales of your new 
homes. 


Every model isa spacesaving under-counter model, 
24" wide. Free-standing model, with separate top, 
is also available. Get more information. See G-E 
catalogue in Sweet’s file, or your G-E distributor. 





GENERAL @@ ELECTRIC 


New, custom model dishwasher-sink 


General Electric’s new custom model electric dish- 
washer-sink changes the sink area in new homes 
from a messy work center to the glamour spot of the 
kitchen. 


Pre-plumbed, easy to install, this wonderful, fea- 
ture-packed new appliance combines the conven- 
ience of automatic dishwashing with a beautiful, 
porcelain-enamel cabinet sink. 


*In a recent national survey 55 out of every 100 women said, 
“‘General Electric makes the best appliances for the home’’! 
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... Start with a panel of 
Blue Ridge Patterned Glass 

















Capitalize on the quick “‘sizing up” that every house 
gets as prospects come up the walk. 

Attractive? Up to date? Smart? Different, without 
being cute? With a panel of Blue Ridge Glass in the 
entrance hall, the answer is “‘yes’’ to all questions. 


Its practicality is easily recognized, too . . . for it 
floods ‘he entrance hall with light. 
This glass fits into decorating plans . . . for glass 


is neutral in color. Used as a partition material, this 
glass decorates two rooms at once, borrows light from 
one room to brighten another. 

There are many patterns—linear, checkered and 
over-all patterns. You can use plain, textured or 
Satinol* finishes. Thus, each of your houses can use 
this distinctive decorating idea in a way all its own. 

Your L:O-F Glass Distributor or Dealer can show 
you samples. Look him up in your phone book .. . 
listed under “Glass”. Find out how little it costs to 
put this striking decorative feature in homes of any 
price class. *® 


Ideas for Design. Our 16-page book illustrates many 
ways leading architects and designers have used this 
versatile glass for striking effects in homes. Mail the 
coupon, 
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Panels of Blue Ridge Glass in Flutex pattern add light and beauty 
to this entrance. Architect: Richard M. Dodge, North Chicago, Ill. 


Patterned Glass | 














Made by BLUE 


Sold by LIBBEY-OWENS:-FORD Glass Distributors 


Libbey-Owens:Ford Glass Co., Dept. B-735 
608 Madison Avenue, Toledo 3, Ohio 


Please send me your book showing ideas on decorating homes with Patterned Glass. 


Name (please print) 


RIDGE GLASS CORP. 
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look how 


EYMESH 


Galvanized reinforcing lath 


multiplies 
fire resistance 











Ceiling Fire Endurance Test of Open Web Steel Joist 
Floors with Concrete Slabs and Gypsum Ceilings.* 





Fire endurance 


cove eet laa i 








limit— 
No finish on ceiling 7 min. ; 
Gypsum lath and plaster ceiling added! 1 he. 43 min. ' 





Same, with KEYMESH-type reinforcing lath added?| 4 hr. 26 min. 








1. 3” gypsum lath covered with 1%” of gypsum plaster with expanded per- 
lite aggregate. 






2. %” gypsum lath, reinforced with 20-gauge, 1” hexagonal mesh; then cov- 
ered with only 1” of gypsum plaster with expanded perlite aggregate. The 
use of hexagonal mesh fabric in % in. ceiling (%” gypsum lath; 4%” plaster) 
gave almost four times the resistance obtained without, the report states. 











*Building Materials and Structures Report 141 National Bureau of Standards 

























Once again Keymesh-type plaster reinforcing lath has demon- 


strated its ability to multiply firesafety at amazingly low cost. 
First, as part of a new, low-cost system for fireproofing structural 
steel and beams. Next, 50% greater fireproofing when added to 
gypsum lath and plaster ceilings of wood frame construction. 


ig 


’ Now, over twice the endurance on open web steel joist construction. 


How can Keymesh add so much at such low cost? 


Here’s why! The complete coverage of this multidirectional rein- 
forcing holds the plaster in place so it continues to fight fire until 
' structural failure occurs. At the end of the 4 hour and 26 minute 
) period, ‘‘no plaster had fallen’’. On the test without the 20-gauge 
- hexagonal mesh ‘nearly all the ceiling was down’”’. 
In addition to greater firesafety, Keymesh produces stronger 
| ceilings; gives far more crack resistance. 
Why build to burn, when it costs so little to multiply the fire 
resistance of buildings with lath and plaster, reinforced with 
Keymesh. 


Recommended and used by America’s leading lathing 
and plastering contractors. 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 





KEYMESH @ KEYBEAD * KEYCORNER @ KEYSTONE WELDED WIRE FABRIC ¢ KEYSTONE NAILS 
TIE WIRE ® KEYSTONE NON-CLIMBABLE AND ORNAMENTAL FENCE 


For highest quality at lowest cost, 
use the 3 KEYS TO STRONGER PLASTER 










* 







3 KEYS TO 
STRONGER PLASTER 
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Made of galvanized woven wire. Especially 





recommended for ceiling construction. 


KEYCORNER strip lath, preformed to fit 
snugly in corners. Lies flat when applied to 


joints. Galvanized to prevent rust streaks. 





KEYBEAD corner lath with precision 
fol guit-toMol-tolo Mie) Meolliitiol-Maell-1e ME @lol-am ti) 


assures strong, solid plaster corners. 













With the complete Worthington Resi- 
dential Air Conditioning Line, you can 
handle the year ’round cooling and heat- 
ing problems of homes large and small— 
custom or project built. 

And when you install Worthington’s 
low-cost equipment, you can forget about 
it. Itll do a job—and keep doing it. 
Dependability like that is worth money 
to you and every builder. 


WHY they call 

Worthington 
Residential 
air conditioning 
“the builders line 


V Unit for every job—and pocketbook! 
VNo call-backs! v Sales-building national ads! 


Builders also like the bang-up national 
advertising job Worthington’s doing. This 
big-money campaign reaches every corner 
of the residential market in such maga- 
zines as SMALL HOMES GUIDE, HOUSE 
BEAUTIFUL, and HOUSE AND GARDEN. 
Result: the Worthington name helps you 
sell houses. 

“The builder’s line’? You can say that 
again ! A. 4.59H 
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Meet 3 newcomers in Worthington’s air-cooled line! 
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AIR-COOLED CONDENSERS, These new 
Worthington units feature over-sized con- 
denser coils; powerful, quiet condenser air- 
blowers; continuous-duty blower motors; 
weather-proof cabinet. They convert water- 
cooled air conditioning units to air-cooled 
operation. 2-, 3- and 5-ton capacities. 


WORTHINGTON’S BRAND-NEW AIR- 
COOLED CONDENSING UNIT. [nstall it any- 
where—outdoors, breezeway, garage, base- 
ment. All electric—no water used. It ll do 
an efficient job in even the hottest weather 
because of powerful condenser air-blowers. 


2-, 3- and 5-hp. 


COMPANION COOLING COILS. Worthing- 
ton’s new broad line of Remote Duct Cool- 
ing Coils provides you with a wide range 
of capacities and sizes that will simplify 
your application and installation problems, 
Light-weight, easy-to-install unit is avail- 
able in 2-, 3- and 5-ton capacities. 


Look at these other Worthington residential units! 











; WORTHINGTON’S COMPACT 


“ADD-ON” RESIDENTIAL COOL- WATER-COOLED CONDENSING UNITS. Worthington’s 
: YEAR-ROUND UNIT measures ING UNITS convert present warm packaged water-cooled condensing unit fits anywhere 
4 only 29” deep by 42” wide by 70” air furnaces to year-round cool- —closet, basement, attic, even in the garage. Com- 
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high. Ceramic-coated heat ex- 
changer, gas or oil-firing. Com- 
pletely automatic summer and 
winter operation. 





GAS-FIRED BOILER. Sectional cast 
iron, AGA approved for all 
gases. Enclosed in handsome cab- 
inet, Readily suited for use with 
heating coils in packaged units for 
year-round application. 54,000 to 
378,000 BTU input. 


ing and heating. When additional 
air delivery is needed. fan section 
shown on top of unit is used. 3- 
and 5-ton sizes. 


pressor, condenser, and controls come in one compact 
cabinet. Use it with Worthington’s Remote Duct Cool- 
ing Coil, for existing homes or new construction, 
Available in 3- and 5-ton capacities, 















Want to know more about Worthington’s complete line of residen- 
tial air conditioning equipment? Contact your nearest Worthington 
dealer or write to Worthington Corporation, Air Conditioning and 
Refrigeration Division, Section A.4.59-H, Harrison, N. J. 


WORTHINGTON 
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Climate Engineers to Industry, Business and the Home 





the extra sales appeal of the OPEN FIREPLACE 
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LOWER PRICED HOMES 
GF 
with /yenefire ... the 



























COMPLETE FIREPLACE FORM 
























WITH Leanofire THE WHOLE FIREPLACE 
COSTS LESS . . . OPENS A WIDE NEW 
MARKET IN LOWER PRICED HOMES 


Now you can incorporate your customer's 
“dream” fireplace even in your moderate 


s—<— priced homes. Benefire is the complete fire- 







ARE YOU TAKING ADVANTAGE OF THESE 
TIME AND MONEY SAVING FEATURES ? 


1. Adjustable Flue Connection . . . where needed, 
flue connection enlarges to support larger flue tile. 


2. Extra Large Smoke Dome . . . gives gradual 
funneling from throat all the way to the flue. 


3. New Tight-Seal Throat Damper . . . seats 
tightly all around without packing. 


4. Exact Draft Control . . . Intermediate settings 
control excess heat loss, in a simple Rachet or 
popular outside “Rotary”. Neither relies on short- 
lived springs or friction. 


5. Well Proportioned Opening . . . Depth and 
height are carefully related to gain broadest view 
of fire, most radiant heat and fuel capacity. 


6. Square-Sides... gives larger heating chambers, 
easier brick lay-up, saves masonry. 


7. All-Around Sealing Flange . . . gives quick, 
permanent leak-seal around hearth as well as front. 


8. Air Inlets and Outlets . . . conveniently located, 
“Ductops” lift to form difficult part of ductwork. 


9. Firebox Walls . . . back and side walls angled 
for greatest heat. Heavy boiler plate . . . double 
welded for greater than “one-piece” strength. 


10. Extra Long Baffles . . . in heating chambers, 
conduct incoming cool air to heat center at back 
wall. 


See your LOCAL BENNETT SUPPLIER 


for full details and low prices on the new mason 
designed Benefire Unit, and also the complete line 
of dampers, ash dumps, grilles, grates, lintels, etc. 


Write te 355 Call Street for complete new catalog. 








place form .. . saves up to a ton of costly 
masonry on each fireplace . . . builds a per- 
fect fireplace quicker and easier . . . New 
throat damper really closes tight, without 
one . . . New “Ductops” make duct 
work cheaper than laying solid masonry ... 
Let’s look at some of the new features that 
now put an open fireplace within the reach 
of all your customers. 


THE COMPLETE FORM 
FROM HEARTH TO FLUE... 
Benefire is a complete form—all 
around and right up to the flue. 
Ys ia Just set the unit on the hearth, 
; K place the flue on the unit, and 
lay up the masonry. 








a NEW SQUARE FORM ... 
: Square sides on the new 
Benefire eliminates slow, 
troublesome diagonal courses. 
Incidentally the bigger air 
chambers of the new Benefire 
occupy more space, save ma- 
sonry in addition to giving 
larger heating capacity. The 
average size now “displaces” 
116 bricks —half a ton of 
masonry. 




















NEW “DUCTOPS” ... Here is 
a real time saver. Just bend up 
the “knock-outs” to the required 
angle and you have a form for 
the troublesome part of the duct 
work. Now with “Ductops” it’s 
actually faster and cheaper to 
build ducts than to lay solid 
masonry. If you run the outlets 
straight up and have the grilles 
near the ceiling (where they 
look and work best) you can 
save up to another half-ton of 
masonry! 


BENNETT IRELAND IN 
Oso * 














NEW 
PRODUCTS continued from p. 208 


al For further details, check numbered coupon, p. 276 


c OAK FLOORS laid on staggered screeds 
eliminate subflooring 





Manufacturers of oak flooring, fighting 
against the invasion of resilient tiles, have 
come up with a new installation system for 
concrete slabs that does away with the usual 
subflooring and is accepted by FHA. 

Basis of the new method is the staggering 
of the mastic embedded 2” x 4” screeds to 
provide enough nailing surface for the finish 
flooring. The asphaltic compound is first 
troweled onto the slab, then the overlap- 
ping random-length screeds are laid. Between 
screeds and base plates, the installer leaves 
1”, for normal expansion of finish floor. 





Hot mastic is applied over entire surface of 
slab to depth of 3/32”, 





Staggered screeds are first treated with 
wood preservative, then embedded in mastic. 





Flooring must bear on at least two screeds. 
All joints need not bear over screeds. 


Where dry-wall construction is used, the 
flooring is usually laid first, but if walls are 
plastered, they must be permitted to dry out 
before the floor installation. 

An illustrated pamphlet describing the new 
method has just been published and is avail 
able to any builder. 


Manufacturer: National Oak Flooring 
Mfrs. Assn. 
814 Sterick Bldg. 
Memphis 3, Tenn. 


continued on p, 225 
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ives you : 
. beautifully designed 


VENTILATING HOODS 
















Here’s the First 
q Expansion Hood 
* @ on the Market— 
Fits Ali Cabinets 


Styled by a leading industrial designer, these revolutionary 
Expansion Hoods by Trade-Wind are adjustable to any cabinet 
length from 30” to 54”. Incorporate the proven Trade- 
Wind baffle plate for even distribution of the discharge. 
Available in genuine copper or stainless steel. Stylish, 

f simplify installation, increase efficiency. 


} This is the Hood 
that set the Style 


These modern styled hoods by Trade-Wind are the 
























. " most popular selling hoods in America. Come 
ae in genuine copper or stainless steel. 39” 
; and 42” lengths. Include baffle. 
4 
r oe Genuine Copper Under-Hood Light! 
t., ea NOT PLATED OR PAINTED ON! few, eney-te-c! ith twi 
i Oni Trade-Wind Hoods are made from and "ladepondent snitch. Available with 
s exclusive DUOMETL — solid copper and any Trade-Wind hood or as an accessory. 
es steel laminated sheet stock. The finish 
ei CANNOT be removed—even by scratching! 
4 
J USE ANY OF THESE TRADE-WIND TOP EFFICIENCY VENTILATORS 
ds. 7 | se 
he q 


Diowers 


put 


ew 


FOR A BETTER KITCHEN THAT SELLS HOMES FASTER. 


Frade Diiind iederfans, Save. -7755 PARAMOUNT BOULEVARD, DEPT. HH, RIVERA, CALIFORNIA 











MARCH 1955 










Thousands agree 
at recent NAHB 
Convention, that- 


PACKAGED HOME LEADER 


ACE 
sets the Face 


Distinctive Sales- j 


clinching FEATURES! 


Smart, Distinctive 
Contemporary Design 


by experienced top-flight architects—assures 
quick acceptance and fast, easy sales for 

you! Build on a slab, rim or basement. Thirteen 
different three or four-bedroom floor plans. 
Thirty-nine elevations! Complete price range! 


SK rutt-weight 


Conventional Construction 


is used throughout! Includes #1 and better kiln- 
dried fir dimension lumber with 2 x 4’s on 

16” centers ... 34” plywood side-wall sheathing 
...a double 2 x 6 top plate... 14” plywood 
roof sheathing and a choice of exterior sidings. 


er 


Financing Service! 


Your money problems are over! We finance the 
packaged homes to the dealer, provide 

him with the necessary construction money 
and the final mortgage money through 

The Crown Mortgage Corporation— 

Place Homes’ own F.H.A. approved lender. 








Twindow, awning-type windows with 
select 13%4” redwood sash, are used 
throughout. Aluminum screens standard! 


Large storage-wall type bedroom 
closets are enclosed - with Modernfold 
Doors or Mohawk Birch Flush Doors. 


Kitchen Maid Kitchens in natural birch, 


with Formica counters, are standard in 
most models. Floors are Ken-Flex tile. 


Positive Profits For You! 


By selling Place Homes with their tested 
consumer acceptance and knowing your costs 
before you start, you can be assured of a good 
profit on every house. We have many dealers 
who build 25 to 100 houses and net $25,000 
to $125,000 a year before taxes! 
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Most models feature an 
extra half bath. Bath has 
tiled walls, oversized medi- 
cine cabinet, built-in vanity. 


Disappearing stairway provides 
quick access to attic storage space 
made possible by Place Homes’ 
unique storage-type truss, 


Radair, counterflow, perimeter heating. This is an effective 
and economical combination of radiant and forced air 
heat. Oversized blowers, Minneapolis-Honeywell controls and 
provision for future air conditioning are added features! 


HOUSE & HOME 
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Dealer franchise may be open in your territory! Look into this 


great opportunity in the big and growing home-building market now! 


Winner of second consecutive PARENTS’ MAGAZINE AWARD! Nationally publicized 
in LIFE, BETTER HOMES & GARDENS, PARENTS’, POPULAR MECHANICS, 
HOUSE & HOME, AMERICAN BUILDER, PRACTICAL BUILDER, NAHB CORRELATOR 


WHEREVER YOU and NATIONAL REAL ESTATE & BUi:DING JOURNAL. 


é Place Homes Inc., 1218 S. Walnut Street, South Bend 21, Indiana 
Rush all the facts on Place Homes. | am a [] Builder, [] Architect, [—] Investor. 
| plan to build ‘ homes in 1955. 


STEAL THE SHOW! Name 
Address 
City and State____ 


Send coupon today —A” 
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FIR PANEL DOORS 


FREE DOOR 
DECORATOR 
GUIDE 


45 combinations 
show how to make 
exciting decorator 
pieces with fir panel 
doors and House & 
Garden's 1955 
colors. 


SEE YOUR DEALER OR WRITE FIR DOOR INSTITUTE, TACOMA 2, WASH. 


Style for today—in beauty that lasts 

Fir panel doors with their beautiful proportions, 
dramatic shadow accents and picture frame mold- 
ings are a perfect medium in the contemporary 
demand for color and texture. They're equally grace- 
ful in sectings of traditional conservatism and the 
frank warmth of modern architecture. 


Doors made like fine furniture 

Fir panel doors have to be carefully made—because 
there is no hidden construction. Every beautifully 
fitted joint, every framing member is exposed to 
view. Every stage of construction—much of it by 
hand—must be flawless. Dowels and glue, frame 
and panels are permanently welded together by 
presses, make a strong, rigid unit that won't come 
apart, won't warp or “ fall down.” 


Dependability—and cost—that make friends 
The tradition of skilled craftsmen using only select, 
straight-grain, old growth Douglas fir heartwood 
to make fir panel doors has built a reputation for 
dependability . . . a reputation that carries over to 
the builder who uses them. Only the most critically 
inspected doors carry the hallmark—your 
guarantee that the door meets rigid industry and 
U.S. Commercial Standards. Cost? Still dollars less 
than most good quality doors on the market. 


Wide selection for any house door needs 

The fir door catalog lists 68 interior, entrance, 
garage and specialty doors. To build your reputa- 
tion for quality-specify [FDI Jhallmazked fir panel 


doors, inside, outside. 





MODEL GL-4 


f 
The first cost of your Everlite ‘‘Garden Under 
Glass’”’ is the last cost. Whether you invest $187.50 for the 
smallest Everlite or choose one of the many larger models, 
you’re through forever with maintenance expense. There’s 
nothing about these deluxe, curved-eave, all-aluminum 
greenhouses to rot or rust... nothing to paint or repair, ever. 
The advanced Everlite design makes it a beautiful and 
harmonious addition to the finest home, and the same de- 
sign features bring you many practical extra values... 
@ Curved eaves and narrower aluminum sash bars admit 
up to one-third more light for better growing conditions. 
@ Wide, full-length vents with weatherproof, continuous 
socket hinge give maximum ventilating area. 
@ Stainless steel glass clips make glazing and glass re- 
placement easy. 
@ Prefabrication to high precision standards means quick 
and easy installation by anyone. 
@ Readily expandable at any time by adding standard- 
ized sections. 
@ Can be quickly dismantled, moved to another location 
and reassembled. 
Write today for your free copy of Your Garden Under 
Glass and price list No. HH-355 which give full details on 
all Everlite models, as well as gas and oil-fired heating sys- 
tems; Transite benches and other useful Everlite accessories. 


ENJOY YOUR EVERLITE RIGHT AWAY... 
« «» ON OUR BUDGET PAYMENT PLAN! 


Hlaminum Greenhouses, Tuc. 


14615 LORAIN AVENUE e CLEVELAND 11, OHIO 
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the water heater that 


revolutionized an mas “fl 


does if again... 


Permaglas 





America’s leading glass-lined water heater s| 


Now...America’s first stylized water 
heater—zn color. 

Plus... America’s first ‘“‘Eye-Hi” tem- 
perature control. 

Plus... famous exclusive HEETWALL 
design—and higher inputs. 

And... the only glass-lined tank proved 
by over 2,500,000 families. 


All this in the most accepted, most popular, 
glass-lined water heater in the industry! 
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WHATS NEW 


Grade for grade, Tree Life Hemlock’ is the best buy on the market today! 


grain and proper drying give it freedom from warping and twisting. 


FRoM California, where it’s preferred for exposed plank and beam 
ceilings, to the Midwest where rough board and batten siding is 
rapidly taking hold, there is a marked swing to Tree Life Hemlock. 
Cost and quality-conscious prefabricators like National Homes 
specify it for framing. Several Northwest builders use it exclu- 
sively on luxury homes, schools and commercial jobs. 


Actually, Tree Life Hemlock offers a combination of strength, 
appearance and low cost found in no other wood. It has greater 
strength-weight ratio than Douglas fir. Rivals redwood for appear- 
ance, easy finishing. Works as easily as choice white pine. Straight 


Certainly no other wood product is more carefully made. At St. 
Paul mills, select old growth logs are manufactured with the accu- 
mulated knowledge, skill and experience of 66 years. Tree Life 
Hemlock is milled full size, very carefully kiln dried, conservatively 
graded, fairly priced. See your supplier for details, or use coupon. 


* TREE LIFE WEST COAST UPLAND HEMLOCK is a different and 
distinctly superior species (Tsuga heterophylla) grown high on the 
western slope of the Cascade mountains. Straight grained, not brashy, 
it has fewer and smaller knots, NO pitch pockets. 
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Tree Life Hemlock is available in 
all sizes, grades and patterns. 
End stamped for identification. 


Highly durable, hemlock provides 
attractive and economical siding 
for homes, commercial buildings. 


Ideal for cabinets and built-ins, 
good-looking hemlock fits trend 
toward natural wood interiors. 


TREE LIFE 


FOREST PRODUCTS 


Hemlock Lumber e Douglas Fir Lumber e Fir Plywood 
e Plyaloy® Overlaid Plywood Siding e PlyGlaze® High- 
Density Overlaid Plywood e Moire® “Brushed” Plywood 
e Texture One-Eleven e Knotty Pine and Cedar Plywood 
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Warm, soft-toned hemlock panel- 
ing adds value, salability to any 
home. Takes finishes beautifully. 


Stiff, twist-resistant hemlock 
structural members fully meet 
building code stress requirements. 


Tree Life Hemlock flooring with- 
stands heavy wear. Actually 
mellows and hardens with age. 





National Homes, nation’s largest 
prefabricator, uses hemlock fram- 
ing for panelized wall sections. 


Dryness, great strength- weight 
ratio makes hemlock ideal for ex- 
posed plank and beam ceilings. 


Uniformly clear grain, careful 
kiln drying make Tree Life Hem- 
lock moldings easy to nail, finish. 


© § ST. PAUL & TACOMA LUMBER CO. 
- Department HH, Tacoma 2, Washington 


Please send basic Tree Life Hemlock Catalog, 
Specification Guide and other data. 


Name- 





build them more beautiful... 


sell your homes faster with 
fabrow flexible fenestration | 


Light can make money for you ... turn daylight into dollars. 
Build fabrow window wall frames into every room of your homes. 
Interesting designer styles, plus almost unlimited combinations 
achieve appealing individuality ... Dramatic exteriors, lighter quieter 
interiors to sell your homes faster ... faster... faster! 





oe 





Seon 


APPEALING INTERIORS DRAMATIC EXTERIORS 


design for daylight design for daylight 


am your home balling Pa yore urofestional, butldieg™ 


* An added source of revenue 
for residential builders, a plus- 
profit idea from Fabrow. Paul 
H. Johnson, designer & builder. 


B abrow flexible sa 


WINDOW WALL FRAMES 


Wire, telephone or write TODAY for Design Idea Brochure 





FABROW MFG., INC., 7208 Douglas Road, Toledo, Ohio > 2 KZ. GIVW 
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fabrow 
flexible 
fenestration 


AVAILABLE NOW AT 


Alabama, Montgomery 
Pitman Brothers, Inc. 

156-160 Commerce Street 
Connecticut, Hartford 

State Glass Company 

181 Walnut Street 

Illinois, Chicago 18 

Robert Arnold Company 

3420 W. Irving Park Road 
Illinois, Danville 

Frank Thirion & Son Glass Company 
531 E. Main Street 

Indiana, Fort Wayne 

Building Materials & Supply 
341 E. Main Street 

Indiana, Gary 

Ambridge Lumber & Supply Company 
2645 Wabash Avenue 

Indiana, Indianapolis 
Stewart-Carey Glass Company 
270 Virginia Avenue 

Indiana, Marion 
Stewart-Carey Glass Company 
1013 S. Washington Street 
Indiana, Terre Haute 
Stewart-Carey Glass Company 
Wabash at 12th 

Iowa, Cedar Rapids 

M. Cach Glass Company, Inc, 
907-09 2nd Street S.E. 

Kansas, Kansas Cit 

Window Enterprises, Inc. 

301 North 7th Street 

P.O. Box 962 

Kentucky, Lexington 
Lexington Glass Company 

867 Angliana Avenue 
Massachusetts, Wellesley Hills 
McCabe & Dean, Inc. 

27 Washington Street 
Michigan, Center Line 

Allied Millwork & Mfg. Co. 
5674 East Ten Mile Road 
Michigan, Detroit 9 
Export-Import Service Company 
4000 W. Jefferson Street 
Michigan, Grand Haven 
West Michigan Sash & Door Company 
Michigan, Saginaw 

Saginaw Sash & Door Company 
319 McCoskry Street 
Minnesota, Duluth 

Duluth Builders Supply Company 
401 Builders Exchange Building 
Nebraska, Omaha 

Glass House of Omaha 

3904 Lake Street 

New York, Buffalo 

Hastings Distributors 

1630 Bailey Avenue 

North Dakota, Bis marck 
Vantine Paint & Glass Company 
313 Main Street 

Ohio, Canton 

Pélla Window Corporation 

1811 Cleveland N.W. 

Ohio, Cincinnati 2 

H. Neuer Glass Company 

508 Reading Road 

Ohio, Columbus 

Pella Sales Division 

Howard S. Sterner Company 
4290 Indianola Avenue 

Ohio, Mansfield 

Home Materials Company 
154-160 Orange Street 
Pennsylvania, Philadelphia 14 
Chew-Bittel Company 

6206 Germantown Avenue 
Pennsylvania, Pittsburgh 22 
Building Specialties Company 
951 Century Building 
Pennsylvania, Willia msport 
Home Supply Company 

733 W. Third Street 

Fesenr taste, York 

Richard P. March 

214 N. Beaver Street 

Ten » Kingsport 

Holston Glass Company 

545 E. Main Street, Box 328 
Tennessee, Knoxville 
Aluminum Home Products Company 
Carr Street at Southern Railway 
Virginia, Rich mond 12 
Binswanger & Company 

3000 W. Leigh Street 

P.O. Box 1539 

Wisconsin, Appleton 

Gearge J. Hoffer Glass Company 
613 W. College Avenue 
Wisconsin, Windsor 

Central Wisconsin Supply Company 


FABROW MFG., INC. 
7208 Douglas « Toledo, Ohio 
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NEW 
PRODUCTS continued from p. 216 


= For further details, check numbered coupon, p. 276 


PLYWOOD EDGING, backed with pressure- 
sensitive tape, goes on in seconds 


Raw, unfinished edges of plywood shelves, 
cabinets or furniture can be veneered in an 
instant with Woodtape, razor-thin (15-23 
mils) strips of wood bonded to a pressure- 
sensitive adhesive. 

Sanding of the laminated plywood edge is 
the only preparation needed. A_ protective 
paper is peeled from the adhesive back of 
W oodtape, and the veneer pressed into place. 
For a more permanent bond, a warm dry 


iron is run along the edge, forming a joint 





Protective paper is stripped from adhesive, 
after strip is cut to desired length. 





Hand pressure (above) makes Woodtape 
adhere. Warm tool (below) bives maximum 
bond. 





that is heat- and water-resistant. The edging 
is then finished as the plywood is. 

For the present, only 4” Woodtape is pro- 
duced, but other sizes will follow. Red or 
white Philippine mahogany, fir, birch, wal- 
nut or oak tapes are available. 


Price: Approx. 8¢-12¢ per lin. ft. 
Manufacturer: Elliott Bay Lumber Co. 
600 W. Spokane St. 
Seattle 4, Wash. 
continued on p. 229 











Nothing succeeds like 





No. 800 
Church Black Pearl Seat 








In today’s quality-minded mar- 
ket, your prospects are looking. 
for everything they can recog- 


nize and accept as evidence of 
quality in-your houses. 


They have to take a lot on 


faith. But a Church Seat in the 
bathroom is recognized instant- 
ly. Its quality is as obvious as 
its good looks.. And, known to 
millions through years -of. con- 
sistent national advertising, it is. 
accepted not only as “the best 
seat in the house,” but as an in- 
dication of quality in everything. 
around it. 


~The handsome Black Pearl 


C. F. CHURCH MFG. CO., HOLYOKE, MASS. 


* AMER R R& ANDAR NITARY CORPORAT 


AMERICAN STANDARD « AMERICAN BLOWER + CHURCH SEATS 
& WALL TILE + DETROIT CONTROLS + KEWANEE BOILERS 
ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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House & Home Round Table Panel reports 


features your prospects 


Trane Baseboard Hot Water Heating scores on every single point! 


3 


4 


HERE’S WHAT THEY WANT * 


"A steady source of heat, not off-again, on-again Finnegan 
heat.”’ That’s what house buyers want today, reports the 
Panel. And you can give it to them! 


“Warm floors, especially if families have small children.” 
Another definite want, says the Panel. And it’s a want 
you can fill! 


“Warm walls, especially on the north side.”’ That’s agreed. 
And it’s agreed you can dramatize and sell this need! 


“Comfortable warmth next to windows, so they can sit 
there.”” That certainly makes sense. It means it’s comfort 
you must sell! 


"No drafts”’ . . . enough said! There’s just no better way to 
dramatize the quality you’ve built in. Don’t you agree? 


“Clean, automatic heat” . . . what family doesn’t rate that 
at the peak! Less cleaning, more comfort . . . you sell it 
like that! 


“And they want to heat their houses economically.” 
That’s the clincher! Have you thought of selling your 
houses that way? 


SEAS i bie Se i RS 
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want in a heating system 


(...and costs only a little more than ordinary heating) 


HERE’S WHAT TRANE GIVES THEM 


1. Gentle, even heat from 
TRANE’s efficient aluminum-and- 
copper coil. No long, cold wait 
for heat ...nooverheating, either. 





2. Floor-level heat as only 
TrANE Baseboard heating can 
provide! Heats all along floors 
so there are never any cold drafts 
at floor-level where children play. 
No hot-and-cold zones, no 
“spotty” heat anywhere! 





3. Heat along walls that sur- 
rounds you with warmth! That’s 
what TRANE Baseboard Convec- 








tors give. Makes the whole house 
a comfort zone! 


4. Heat under windows 
where the cold begins. What a 
selling story TRANE Baseboard 
heating has on that score! Sit 
next to the window—the cold 
can’t get through! 





5. No gusts, no drafts. TRANE 
Convectors heat by convection— 
the draft-free way! 


No wheezing blasts when this system 
starts up. And you can prove it! 
TRANE Baseboard Heating is 
convection heating—quiet, even, 
oh-so-gentle. 





6. No dirt, no streaks — not 
with TRANE heat! Rubber wall 
seal prevents streaks. And, of 
course, it’s automatic heat! 





7. Long-range economy in 
lifetime comfort. TRANE Convec- 
tors are built to last as long as 
the house. The owner’s invest- 
ment is protected because top 
resale value is built-in! 








Sell houses faster with 
Trane hot water heating 


TRANE 


MANUFACTURING ENGINEERS 


One source, one responsibility for: 
Air Conditioning « Heating + Ventilating 
Heat Transfer Equipment 


The Trane Company, La Crosse, Wis. « Eastern Mfg. Div., Scranton, 
Pa. e Trane Co. of Canada, Ltd., Toronto 
90 U.S. and 15 Canadian Offices 


*"Everybody wants these features,” 
reports the Round Table Panel in the 
May, 1954 issue of House & Home. And 
now--with TRANE Baseboard Heating— 
you can give them what they want! 


You can demonstrate the superior com- 
fort your prospects want. In your homes! 
You can point out how TRANE Base- 
board Convectors heat where the cold 
begins—along outer walls, under win- 
dows. In your homes! You can show them 
how TRANE Baseboard heating gives un- 
limited decorating freedom, too! 


You can convince your toughest pros- 
pects your homes are the standouts in 
value. You can sell quality because you 
can prove yeu’re offering mere for the 
money! 


Want to know more on how TRANE Hot 
Water Heating helps sell homes faster? 
Just see your nearest TRANE Sales Office 
or write TRANE, La Crosse, Wis. 
















Deluxe Fully-Automatic 
Washer and Dryer 










.. Acclaimed 
‘just the 
ticket’’ to 


SELL HOMES QUICKER! 


More and more merchandising-wise builders are using Whirlpool to 
gain a big sales advantage. They know if you give a woman what she 
wants... complete freedom from time-wasting, back-breaking washdays 
with Whirlpool . . . houses sell quicker, easier and more profitably! 


And, the new Whirlpool Deluxe fully-automatic washer with match- 
ing dryer is “just the ticket.” It has famous Whirlpool quality at low 
price . . . Agiflow washing action for cleanest clothes ever . . . Seven 
Rinses . . . Therma-Flow action for drying all fabrics gently . . . space- 
saving design, each unit is only 2414” wide .. . and many other leader- 
ship features proven “Most Wanted by Most Women”! 


Add the prestige of Whirlpool, the greatest name in home laundering, 


to your new homes. 
Ni hig 








save money with 
new builder plan 


The new Whirlpool builder purchasing plan 
makes it easy and very economical to put tremen- 
dous Whirlpool sales appeal in all your new houses 

. . large or small. Whirlpool has three models of 
washers with matching dryers .. . literally a model 
for every price-bracket home. And, remember, 
Whirlpool home laundry appliances can be in- 
cluded in the PACKAGE MORTGAGE. 
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$ WHIRLPOOL CORPORATION, St. Joseph, a 
x CLYDE,OHIO + __ LAPORTE, INDIANA 
. The World's Largest Manufacturer of Washers, Dryers and Ironers aD 
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ITS EASIER TO. SELL WHIRLPOOL-EQUIPPED HOMES 
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CONTACT YOUR 


WHIRLPOOL DISTRIBUTOR 





ALABAMA 


BIRMINGHAM. .cccceccesscceeees ++eee+Hart-Greer, Inc. 


ARIZONA 
Skebveks sie Arizona Hardware Co. 


ARKANSAS 


PHOENIX... -+eeeeeees 


LITTER RGER s 6. vcsvcescoscncuss Orgill Bros. Arkansas Co. 


CALIFORNIA 


FRESNO...0+--0e esveccsebsectevesd Edco Distributing Co. 
LONG BEACH...........+..+++.++ Graybar Electric Co., Inc. 
LOS ANGELES...........+......- Graybar Electric Co., Inc. 
. Graybar Electric Co., Inc. 


SAN DIEGO..... 












SA PRG ec crevcccnseetendevaes H. R. Basford Co. 
COLORADO 
DENVER. ov cccccccccoccvccsceces Western Appliance Corp. 
CONNECTICUT 
EAST HARTFORD... .cccccccccccces Roskin Distributors, Inc. 
DI STRICT OF COLUMBIA 
WASHINGTON....... eeeccun Joseph M. Zamoiski Co., Inc. 
FLORI 
SREORIITEAS, 6c ck icc cievgeccrs Admiral Distributors, Inc. 
MEADE. cccccecce oeeeeess- Southern States Distributors, Inc. 
TAMPA....-e0e5 C800 06 vemnns oes Electric Supply Company 
GEORGIA 
ATLANTA.....++++e++Charles S. Martin Distributing Co., 
ILLINOIS 
CHICAGO. « cecscccvcccencconcs Graybar Electric Co., Inc. 
DECATUR..... gees +4 heed kde cece Crum Distributing Co. 
PEORIA. ... 0c cceceseeeeeses-Oraybar Electric Co., Inc. 
INDIANA 
HAMMOND......200-e00. ..+Graybar Electric Co., Inc. 
INDIANAPOLIS Associated Distributors, Inc. 
DAVEREPEIEE occ bvdccvcenscesceseeace Davis Davidson Co. 
DES MOINES. PTTTT . -Roycraft-lowa, Inc. 
KANSAS 
WICHITA. . 2.2000 Ree easbendedsoveceed os Hennigh’s, Inc. 
KENTUCKY 
LOUNBVILLE.. . cecccee «Falls City Supply Co., Inc. 
“ LOUISIANA 
MN OS ices conage cusses Walther Bros. Co., Inc. 
STIPE wiht nck ccbnecnexdcdkecdseeees Frank Lyon Co. 
MARYLAND 
GALT opi vvccéccncesean Joseph M. Zamoiski Co., Inc. 
MA 
PORTLAND.......26+ - Graybar Electric Co., Inc. 
MASSACHUSETTS 
CRIES os ov ec dsacecevete Créthacers The Eastern Co. 
SPRAGUE. . cnvccesevevecasceve The Burden Bryant Co. 
MICHIGA 
BENTON HARBOR....... West Michigan Electric Supply Co. 
O° FE Brennan Appliance Distributors Inc. 
GRAD RAPIDS cic ccccvcnccvcccvcssvsccces Morley Bros. 
CRN As 0 6-0 ccesevectesctosiérccccesoie Morley Bros. 
SRI sc wrcceccepessccccccccoccccesas Morley Bros. 
MINNESOTA 
WMBTEAPOUS «cos ccccceenereccessce Reinhard Bros. Inc. 
MISSOURI 
RAM GATT oc tcncbcveccpesendcecec’ Lee Wholesale Co. 
SPTIRTIELO 5 Fv ecco covcscenes Ozark Motor & Supply Co. 
ST. Gee cece ets 0ub seuhsans Brightman Distributing Co. 
apeeeest <7 
WTA 0 6% eeesivocceniedes gill Bros. Hardware Co. 
MONTA 
WUT Beis ascccccenesccs eae State Gas & Electric Co. 
NEBRASKA 
ne Ka bos wed cecaseerereses General Appliance Co. 
NEW YORK 
GE ey cudvecisccoscueeensecceecses Roskin Bros., Inc. 
BUFFALO 0 occa cccccccccccccccs Cladco Home Laundry, Inc. 
ah 4, SOCCER Roskin Bros., Inc. 
eb. SO rr ere Bruno-New York, Inc. 
ROGHRSTE: co ceccectcicscocccecs M., E. Silver Corporation 
SYRACUSE...... SRO eee eS B. H. Spinney Co., Inc. 
NEW JERSEY 
NEWARK...... . Associated Distributors—New Jersey, Inc. 
NORTH CAROLINA 
CNS cbcdentinicecuavaye McClain & Pleasants, Inc. 
RALEIGH. ..... nil Baa nates a mioteae Nash-Steele- Warren, Inc. 
NORTH DAKOTA 
FABIO. 6 a oe ehbeRb eRe de xeeEs bees Reinhard Bros., Inc. 
OHIO 
CINCINNATI.......050008% Griffith Distributing Corp. 
CORPS sc Viiveccacccsséwens Main Line Cleveland, Inc. 
Co cc ccnwtaone American Sales & Distributors, Inc. 
oo , Sees American Sales & Distributors, Inc. 
FR e bse ress nceusivcateat’ Main Line Distributors, Inc. 
OKLAHOMA 
CREAN SEE 6a tae cccevien cee Leo Maxwell Co., Inc. 
OREGON 
PORTLAND ass cctcveccoccsscese Electrical Distributing, Inc. 
PENNSYLVANIA 
MAP bec kacas oat aUscan besh es Peirce Phelps, Inc. 
PUIIIIEL cdncintdn.s oe ckne sass «see Peirce Phelps, Inc. 
a. ee er eee Hamburg Bros. 
RHODE ISLAND 
PUEVEIEIE s 60.b.0cdtaudacbas oonan Capitol Distributing Co. 
SOUTH CAROLINA 
CORA. c ha iicctvetcccekstacts Associated Distributors 
SOUTH DAKOTA 
RAPID CITY..... seneesetaceess Hills Gas & Appliance Co. 
a Ee ee Reinhard Bros., Inc. 
TENNESSEE 
CHATTANOOGA...........Moore Handley Hdwe. Co., Inc. 
CPEVENES eclhavséocsanée Moore Handley Hdwe. Co., Inc. 
PE Cale o4.0'n stew Kec hWankaes 6 be s.co0 6 Shobe, Inc. 
| ee ae McWhorter, Weaver & Co. 
—_ 
AMARULO. .ccccccccccces ° -Nunn Electric Supply Corp. 
DALAS cc cccciccccecece eovecccccsece Adleta Company 
DMG Acad evens eee stccapeanes Midland Specialty Co. 
HOUSTON, ic wccccces sevveseendeuees J. A. Walsh & Co. 
LUBBOCK.........200ee0ee04++Nunn Electric Supply Corp. 
SAN ANTONIO....... évwaceeaaen Central Distributing Co. 
UTAH 
SALT EAE GUY «ins Svbinc cases Strevell-Paterson Hdwe. Co. 
VIRGINIA 
rc ctccusccnnteneue Goldberg Electric Prod. Co. 
WASHINGTON 
SN wis Kodeesntutpadava Whirlpool Northwestern Co. 
WR co oa5ecuckscon cee Prudential Distributors, Inc. 
WEST VIRGINIA 
INNO 5 0'os va ceccatances Banks-Miller Supply Co. 
WISCONSIN 
Sool AA BE ...++Graybar Electric Co., inc. 


MADISON........+s0+e+eeee0.++ Graybar Electric Co., ne. 
MILWAUKEE . Graybar Electric Co., Inc. 
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= For further details, check numbered coupon, p. 276 


ROOM DIVIDERS slide easily over carpet- 
ing; can be paneled with many materials 


Open planning works best with some provi- 
sion made for division of space. Enteriain- 
ment vs. family living, gregariousness vs. 
privacy, all call for varying space arrange- 








Patterns of light through sliding screens 
give open feeling. 


ments. Carlton Room Dividers are a new 
idea in sectional sliding partitions, developed 
by a pioneer in the sliding glass door indus- 
try, Carl P. Dumbolton. 











































































































Unlimited variation in patterns is offered 
by vinyl-embedded textures. Cloth, parch- 
ment, etc., are also possibilities. Per- 
forated metal (below) is more formal. 


(, XX Bk 
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Individual mahogany-framed panels come 
in a wide range of stock sizes, or may be 
ordered to individual specifications. They are 
top mounted with well-known Grant alumi- 
num track, and nylon, ball-bearing rollers 
and fastened at the bottom with a sliding 
guide that attaches to the bottom rails, rather 
than to the floor. No cutting of carpeting 


continued on p. 232 























NEW... 


Bakow 


5.TON 
PN i -eieele) Riom.rr. 
VP Wis cielo) a> 
Air Conditioners 


For HOME or 
COMMERCIAL Use 


CU-5 


Commercial 


additions ta the famous 
atherwise” line, these self-contained 
package units offer modern 
styling plus these ete haelila-te! en- 
nq features: one and three-phase 
rs, counterflow clean- 

type condensors aluminum fin 
1poratars with copper tube and capil- 
f and new cooling-heating 
vitable for remote in 

ation and use with standard thermo- 


stats. Also 


fan, or equipped with steam coil 


AUG. G. BARKOW MFG. C0. INC 


2230 So. 43rd St., Milwaukee 15, Wis. 


available without plenum and 
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Weldwood Plankweld-—¢ wondertul new c 


kind of real wood paneling 90° up quick- 
“Do it yourself?” Comes 


er than YoU can soy 
the lite 


in 6 fine woods— oll guaranteed for 
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rf and sell homes for you! 


Consistent Plankweid advertising pre-sells your customers on Plankweld 
paneling for unsurpassed quality and unusual beauty in a home. 


With the consumer, Weldwood is the 
best known name in plywood accord- 
ing to a study by an independent re- 
search organization. With Weldwood 
Plankweld you get a “‘brand name” 
that your customers know and trust. 

It’s a brand they buy themselves! 
Homeowners’ response to Plankweld 
advertising has ranged from “good” to 
“fantastic” according to our dealers. 


Beautiful Plankweld can sell 
your homes for the same reasons 
these homeowners buy it. 


A Plankweld home is a step ahead of 
the crowd! Plankweld paneling makes 
a home in any price class more attrac- 


tive, more wanted. 
AN 


Plankweld’s extra easy to put up! 1614 
wide by 8’ high panels go over studs 


with special clips that eliminate face 
nailing. No nail holes to putty—no 
butted seams to worry about. What 
could be easier! 


Plankweld comes already pre-finished! 
All Plankweld is pre-finished by expert 
woodcraftsmen. And you pay less for 
factory Plankweld pre-finishes than 
for ordinary on-the-job finishes! 


Plankweld’s guaranteed for life! Your 
customers know—as you do—that 
this guarantee is backed by the United 
States Plywood Corporation . . . the 
best known name and reputation in 
the plywood industry! 

See your lumber dealer or mail the 
coupon, or visit any of the 73 United 
States Plywood or U.S.-Mengel Ply- 


woods showrooms in principal cities. 
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Plankweld paneled den in Philippine Mahogany is important 
selling feature in Saddle Harbor Estates, Long Island, N. Y. 
Builder—Irving Warfield. Arch.—A. H. Salkowitz. 


ness. Weldwood Stay-Strate 
Doors® are also guaranteed 
for life against warping, 
sticking or binding. It’s a 
guarantee that will end your 
door problems forever! 
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Plankweld is perfect background for both 
modern and traditional homes. It comes in 
six fine woods: Oak, Philippine Mahogany, 
Walnut, Korina®, Honduras Mahogany 
and Birch. 





A corner of a room or even one wall of 
Plankweld gives a lift and sparkle to a whole 
house. Naturally beautiful wood has a warm 
and friendly look that can boost your sales! 





Oak Plankweld paneling in game room helps to carry out 
look of quality at Salem Ridge development, Huntington, L.I. 
Builder—Boris Gertzen Assoc. Arch.—Matern & York. 
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Weldwood Plankweld' 


Use Beautiful Weldwood Doors 
Available in woods to match 
paneling, they help carry 
out decorative scheme and 
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ADDRESS......... 
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tReg. and Pat. Pending 
A product of 


UNITED STATES PLYWOOD CORPORATION 
World’s Largest Plywood Organization 


create illusion of spacious- SE A A A ST | Eo cece cee 
UNITED STATES PLYWOOD CORPORATION 
Weldwood Building 
55 West 44th Street, New York 36, New York 


Please send me full details about Plankweld (_ ) 
and Weldwood Doors (_ ). HH-3-55 
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NOW...we manufacture 


One of the oldest names in the metal and 
window business, VENTO has con- AL UW ye é he U fer 
| tinuously manufactured the “Cham- 
pion” line of casement, basement, jy oduct in this field is the VENTO automatic 
commercial and utility steel windows locking aluminum awning window. Residential 
for 33 years. casement, double hung and complete com- 


We now announce our entry into the modity lines of aluminum windows are now 
aluminum window business. Our first being developed. 





VENTO 
PeVitboolial iss mee sallale Mey slalecoh £-) 


PN} Ce), V Ws lom €ele).4), (cm, (omelelelel-1r moms ielaar 
aLoMne Hianlanlia. «Mn coMme) ol-1aeh(-Pamalelialiale ME Comme [-1mmel’h mmo) 
order 

WEATHER TIGHT... . VENTO alone keeps metal 
foMeal-iie] Maelahrolam *)('\ Mal-trol Mi (oMmad-vohial-1et 1a] oF 
UNLIMITED ADJUSTMENT... Unique in ability 
to'be quickly returned to proper adjustment. 


POWER PLUS OPERATOR ... Screw not worm 


geared ol ol -1aeh (elm aele diate MAME bed el olalcehilare 







abalelam olelaalel ie 

EFFORTLESS OPERATION ... Nylon roller blocks 
oh Mme] | Maal ilolal ololialtw ol-laaslhmilale(-1amil oie) ol-igehilolar 
Ss Teqis 13°45 0) y 4 + een A A-Rod We] ol (=o laloMl tele l-is 
to make any special window of this type. You 
will never hear “we can’t do it” here at VENTO! 








VENTO STEEL CASEMENT WINDOWS 


All casements drilled and tapped to receive storm sash 
and screens, operator arm guide channels attached 
with screws for easy removal and replacement, if 
necessary; ventilator frantes constructed from the 
same heavy sections as the outside frame. This pro- 
vides greater rigidity and stronger ventilators. 


VENTO BONDERIZED 
“CHAMPION” 
STEEL BASEMENT WINDOWS 


Effortless operation gives any of three ventilation 
openings, or sash removal. Sturdy 14 gauge jamb fins 
for easy installation in block or poured concrete 
| . walls. A redesigned cam latch and slotted opening 
Mr allow greater tolerance, insuring positive operation 
| 














and latching under all conditions, 


Also ask about: 
VENTO “‘Thrifty’’ Steel Basement Windows 
VENTO Industrial and Commercial Steel Windows (projected and 
pivoted types). 
VENTO Utility and Barn Windows 
VENTO Formed Steel Lintels (for Block and Brick Construction). 


Write us for full information. Some desirable terri- 





1 tories are open for representatives and distributors. 
4 Write for full particulars. 























VENTO STEEL PRODUCTS CoO., INC. 
256 Colorado Ave., Buffalo 15, N.Y. 































NEW 
PRODUCTS continued from p. 229 


For further details, check numbered coupon, p. 276 


need be done, and there is no floor track 
to accumulate dirt. 
Frames have standard finishes of light or 


dark mahogany or ebony. Inserts may _ be 
translucent plastic panels in a wide variety 











of interesting laminated designs, or any of the 
more formal patterns provided by perforated 
metal. Other materials may be incorporated 
on special order. 


Price: $2.50 $4 per sq. ft., depending on size 
and insert material 


Manufacturer: Carlton Products 
344 Palisade St. 


Ww Pasadena 3, Calif. 








FOLDING DOOR changes skin as easily as a 
snake 


Snap-on covers that allow the color scheme 
of a room to be changed at any time are a 
feature of Hough Shade’s Hufcor laminated 
folding door, designed by Walter Dorwin 
Teague. 

Covers are five-ply, vinyl faced laminated 
fabric in five colors. A vertical pantograph. 
the operating principle, works like a series of 
linked scissors. Track, trolleys and moving 
parts are all concealed by: the door covers. 
and the door will not “creep” in either open 
or closed positions. 

Price: 2’ 6” opening, $31; 10’ opening, $146; 
intermediate sizes in proportion 
Manufacturer: Hough Shade Corp. 
Janesville, Wis. 


continued on p. 236 
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Consoweld 10 covers counters and backsplash in this kitchen in one of Collins 
new Bircham Manor houses. Like many other builders, C. E. Collins & Sons make 
worthwhile savings with new, thicker Consoweld 10, applied right on the job. 


Consoweld 10 saves 30% 
for C. E. Collins & Sons 


Bob Collins of C. E. Collins & Sons, builders in East Springfield, Mass., 
reports that since his firm adopted new Consoweld 10 for on-the-job ap- 
plication to kitchen counter tops, savings have been over 30%, and in 
addition the job has added a full backsplash right up to the overhead 
cabinets. 

Consoweld is a melamine-surfaced plastic laminate, available in 46 
patterns, color-tuned by Color Research Institute of America. It comes 
in two thicknesses—Consoweld 6, 1/16”, for shop fabrication, furniture, 
and on counter jobs where self-edging is desired. Consoweld 10, 1/10” 
thick, is for on-the-job application to counters, vanities, walls; can be 
used over sheathing-grade plywood, gypsum lath—even directly over 
concrete block walls. Use Consoweld Twin-Trim matched mouldings 
for unbroken areas of colors. 

For complete information and free data file folder mail the coupon. 
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the nation’s finest plastic surfacing 


.- good Foro, colritul, Lifting, 





Consoweld Corporation 
Wisconsin Rapids, Wisconsin HH-35 


Please send me free data file folder and name of 
nearest distributor. 


Name. 





Company. 





Address 








City State. 
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QUALITY ROOF DRAINAGE PRODUCTS made of genuine Republic ENDURO Stainless Steel by Republic’; ~ 
Berger Division provide lifelong service. Gutters, downspouts, flashing — all resist rust and corrosion — 
never stain painted siding. Strong enough to withstand ice and snow damage, and to resist buckling, 7} tractor: 
Can be painted or not. Light weight makes them easy to handle, easy to hang. No special tools o 4 
equipment required. Here’s a really high quality feature your sheet metal subcontractor can install 
Available in regular jobber stocks. Return coupon for more information. 


building ideas to help dl 
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sell the higher quality market) 


You know of the growing trend toward quality 
recognition. You know how it is growing 
stronger . . . how rising family incomes and 
living standards are emphasizing quality rather 
than merely price. And now government hous- 
ing agencies and mortgage lenders are encourag- 
ing the new higher quality housing. 


Republic Steel Building Products fit right in 
with this quality trend. Yet, you pay no price 
penalty for taking advantage of them. Republic 
Steel Kitchens and Truscon Metal Windows and 
Doors are completely competitive in installed 
cost. The wiring protection provided by Republic 
ELECTRUNITE EMT and the lifelong service of 


Republic Stainless Steel Roof Drainage Products 
are real quality features that you can sell...and 
sell hard. 


The new building climate offers good evidence 
that tomorrow’s mass market will be the quality 
house. Be sure that you’re planning for tomorrow. 
Specify, ask for, insist on, and use Republic Steel 
Kitchens, Truscon Metal Windows and Interior 
Steel Doors, Republic ELECTRUNITE EMT and 
Republic Stainless Steel Roof Drainage Products. 
Your local distributors and jobbers have them 
all in stock. Return the coupon below for com- 
plete details and specifications and the location 
of your nearest source. 


REPUBLIC STEEL 


Worldli Whilet Reuge of Sttudard, Steals ana Sak Pred 
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public J QUALITY WIRING PROTECTION is provided by Republic ELECTRUNITE EMT, the original lightweight 
rrosion electrical raceway. Exclusive “Inch-Marked”® feature makes it economical for electrical con- 
uckling, “tractors to install. Exclusive inside-knurling makes wire-pulling easier. No threads to cut—com- 
fools | pression-type connectors and couplings keep moisture away from wires. It’s galvanized to resist 
instal, rust. Tell your electrical subcontractor you want a modern pull-in grounded steel raceway sys- 

F tem. Tell him to insist on Republic “Inch-Marked” EMT. It's another quality feature that sells homes. 


QUALITY WINDOWS are made by Republic’s Truscon Steel Division, world’s largest 
manufacturer of metal building products. New Truscon Aluminum Awning Windows 
can be specified and used with complete confidence in their highest quality. In 
modular and regular sizes. Ventilators operate simultaneously from single crank. 
Exclusive operating mechanism unmatched for positive action and trouble-free 
design. Each ventilator weatherstripped with vinyl plastic for airtight seal. Available 
through dealers backed by Truscon’s nationwide warehouse service. 


QUALITY KITCHENS made by Republic Steel — the only producer which can guard 
quality all the way from “ore to store.” The Republic line is big, complete. You 
can design and install “custom” kitchens from economical standard items. Special 
feature is Republic’s new 36-inch double-bowl stainless steel cabinet sink. More 
standard cabinets for built-in ovens and counter top ranges so popular now. See 
your Republic Steel Kitchens distributor. Return coupon for his name and address. 


Republic Steel Corporation 

3122 East 45th Street 

Cleveland 27, Ohio 

Please send me details on specifications describing 

0 Republic Steel Kitchens 0 Truscon Metal Windows and Doors 


0 ELECTRUNITE® EMT 0 Republic ENDURO® Stainless Steel 
Roof Drainage Products 


Name 





Firm 





Address 





City Zone State 
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| of Built in Cuinmor Co 
at Lowest Cool! 


Comfort-minded house hunters 
buy this R &M Fan idea! 


Today, most people consider coolness in sum- 
mer just as important as warmth in winter. 
And, in everyone’s mind, complete home cooling 
is the ultimate. It’s easy to understand, then, 
why prospective home buyers will be impressed 
with an R&M Attic Fan! It cools every room 
in the house! Yet you can install this unit— 
complete with automatic ceiling shutter—for 
as little as $137.60*! 

Build this sales talk into your homes! 
Promise cool sleeping, cool living. Get selling 
benefits far beyond its low cost! Requires only 
| Fan and shutter arrive set 18” of attic clearance; fits narrow hallways. 
up. Simply place fanover 5000 to 16000 CFM. Available with or without 
ae ceiling opening. automatic ceiling shutter. Fan guaranteed 5 

ubber cushion makes it 

self-sealing! years; motor and shutter, 1 year. Return the 
coupon for a reliable guide to better comfort 

cooling. 


mfor 


















EASY TO 
INSTALL 
1°2°3 





*Prices subject to change without notice 


ROEBINS <& MYERS 
"Bekaae" 
attic FANE 


free 
booklet! 




















tic shut- 
ter unit screws to ceiling 
opening frame; flange 
forms trim. No finishing 
needed. 














1 
I 
| 
l 
’ 


ROBBINS & MYERS, INC., Fan Division HH-35 
387 S. Front St., Memphis 2, Tenn. 


Please send me your booklet, ‘“‘R& M Comfort 
Cooling and Ventilating A.I.A. File No. 30-D-I.” 














Name 
Ready-made attic louvers 
can be installed quickly Address 
i] . 
1] by one man. Sizes for : 
each of various-sized City Zone State 
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i For further details, check numbered coupon, p. 26 
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NEW 
PRODUCTS continued from p. 232 





STORAGE SHELF fits standard stud widths, 
may be installed after finish wall 


Extra storage space for small objects can be 
built right into a stud wall with the ToraT 
steel unit that recesses 2%,” into the wall. 

The unit can be built into the rough fram- 
ing or installed after the wall is finished. 
Its 14” width fits between standard 16” stud 
spacings, and the trim flange covers any raw 
edges of the cut wallboard. 


Price: $8.95 (quantity discounts can bring the 
price to $5.50) 


Manufacturer: Breuninger Enterprises 


vW 


333 Monument Ave. 
Malvern, Pa. 








BUILT-INS AND FURNITURE PATTERNS from 
leading designers 


Both builders and lumber dealers will be in- 
terested in a new series of patterns being dis- 
tributed by U. S. Plywood. Builders will like 
two built-ins (George Nelson’s storage wall 
and Edward Wormley’s screened bar), and 
lumber dealers as sales agents will like the 
patterns and materials they require. 

Designers William Pahlmann, Freda Dia- 
mond, Russel Wright and Peter Hunt are also 
represented in the series. 


Price: 25¢; including materials list, cutting 
and assembling instructions 


Sponsor: U. S. Plywood Corp. 
55 W. 4th St. 
New York 36, N. Y. 


continued on p. 240 
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¢ 
amunated Beams 
THE JOB BETTER 
p MORE CHEAPLY” 


The twelve Rilco Laminated Pitched Beams were 
erected in one hour—spaced 6” o.c. on double 
: post 2” x 4"s—clear span 21’ x 6” with 3’ x 6” 

: { overhang. 
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It was bound to happen—a new construction concept to “ aa 


reduce cost and improve design in today’s one story house. a Y i oe 
For Westwood Estates, Strongsville, Ohio, Hart & Weiss ore 

‘ ; Ree c 8 - The flat roofed house had 2’ x 13” beams. "Good finish” and “pre- 
Architects, specifying Rilco Beams, designed two plank and cision” construction permitted attractive, economical exposed beam ceil- 


ee 


beam structures that were destined to ‘‘confound most of ing without damage or checking. 


the skeptics in home building.” 


Both homes used Rilco Laminated Beams because the “‘ good 
finish’’ made it possible to leave the beams exposed adding 
the warmth of wood to the interior design and eliminating 
extra ceiling construction. One house had a flat roof and 
one used shaped beams for a pitched roof. 


In addition to selling “‘six times over” the first day, the 
surprising preference was for the flat roofed house. 


Contractors, R. A. Koplow and I. W. Konigsberg, found 
Rilco ‘‘plank and beam construction saved valuable time 
and money—it took only one hour to tilt up the post and 
beam frames.” 





‘“FHA approved, with commitments equalling purchases,” 


plans are under way for 54 additional homes. Beams arrived securely wrapped ready for finishing, roof planks 


immediately nailed in place “provide protection for all remain- 
. . . ing operations.” 
Rilco Laminated Beams and Arches are offering architects 


new latitude in designing homes, churches, schools, com- ae i) 
mercial and industrial buildings. Built to precise specifi- 
cations, they come on the job securely wrapped, ready for 
any wood finish. Rilco service engineers will gladly consult 
with you. Write for information. 





RILCO LAMINATED PRODUCTS, INC. 


2543 FIRST NATIONAL BANK BLDG., ST. PAUL 1, MINN. 
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I chose 


LENNOX 
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and an all-season air conditioning 


expert went to work for me for nothing! 


—says Floyd R. Kimbrough, Sr. 
Jackson, Mississippi 


Meet one of the nation’s most outstanding builders—Floyd R. 
Kimbrough, Sr., of Jackson, Miss., president of Kimbrough Homes, 
Inc. By year’s end he will have completed more than 125 homes with 
all-season air conditioning by Lennox—and already far along in the 
planning stage is a development of 125 more homes in the $30,000 
range, all to be Lennox-equipped. 

“Our Lennox man is Curtis Seal, president of Independent Plumb- 
ing and Heating Company,” Mr. Kimbrough says, “and we really 
lean on his knowledge and skili. I can walk onto any of my starts 
after his men leave and find a job perfectly sized, properly balanced, 
and with top-notch engineering right down to the last fitting. 

“Just as important, | know Lennox equipment will be installed 
according to my production schedule. I get highly specialized work 
—in planning, installation, and service—and of course it doesn’t cost 
me a penny extra. 

“That’s why I say: ‘I chose Lennox—and an all-season air condi- 
tioning expert went to work for me for nothing!’” 

Take a tip from the experience of successful builders all over the 
country who, like Floyd R. Kimbrough, Sr., depend upon their 
Lennox dealer-experts. Specify Lennox heating and cooling equip- 
ment, and you know you're putting extra comfort into your homes, 
extra profits into your operations. 


Heating-cooling twins — the 
Lennox GH5 heating unit 
and CB10 cooling unit—in a 
Kimbrough home in Jackson, 
Miss. The installation will 
completely comfort-condition 
the home winter and sum- 
mer, providing air that’s fil- 
tered clean, humidity-con- 
trolled, freshened, heated or 
cooled, and gently circulated 
to every room, 




























































Skilled Lennox craftsmen install a Lennox 
Stowaway heating-cooling package. The 
Stowaway’s compactness makes it ideal 
for attic or crawl space application. 
Addition of either a water- or air-cooled 
horizontal-flow cooling unit gives a com- 
plete, efficient, all-season air conditioning 
system that’s out of sight and out of the 
living area, allowing absolute freedom of 
interior design. 


president of Independent Plumbing 

and Heating Company, Jackson, Miss.—one of 5,278 

Lennox dealer-specialists offering builders expert planning, 
installation, and service on all-season air conditioning. 
Wherever you build, there’s a qualified Lennox dealer nearby! 


Lennox Opens New Market for All-Season Air Conditioning 


If you've had a critical water problem with conventional summer cooling, new air- 
cooled Lennox units shown at right and below will solve it! The Lennox CAB-1 series 
has a highly efficient air-cooled condenser, and retains advantages of the 100% 
hermetic system. Maximum life, minimum service requirements. Two- and three-ton 
capacities. Lennox remote-type air cooled units are ideal for space-saving installa- 
tions. Compressor, condenser blower and automatic controls are placed outside the 
space to be air conditioned. Evaporator, expansion valve and drier fit above, below 
or in duct work of the furnace. Extra-large condenser; three- and five-ton capacities. 


Short Cut to Faster Sales—the 
LENNOX SALES CONDITIONING PLAN 
FOR HOME BUILDERS 


Move your Lennox-equipped homes faster! Take advantage of the 
merchandising assistance Lennox offers: more than a dozen practical 
selling aids that include colorful individualized tract brochures, 
unique displays, newest ideas in model home point-of-sale material. 
Get in touch with your Lennox dealer, or wire collect today to your 
nearest Lennox branch office. 





It’s Good Business to Buy 


LENNOX 


World's Largest Manufacturers 
of Warm Air Heating Systems 
PLANTS IN: MAXSHALLTOWN, IA.; COLUMBUS, O.; SYRACUSE, 


N.Y.; FT. WORTH, TEXAS; SALT LAKE CITY, UTAH; DECATUR, 
GA.; PASADENA, CALIF. IN CANADA: TORONTO AND CALGARY. 
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FOR LOW COST 
SELLING FEATURES 


To help sell their houses, builders 
are specifying luxurious, durable 
ond economical woodweaves by 
Suncraft. Exceptionally popular and 
exciting as draperies-for today's 
style-conscious homes, they are 
endorsed by America’s leading 
architects, designers and builders. 
Suncraft woodweaves have been 
custom designed from patterns 
selected the world over. As doors 
and dividers, as well as drapes. 
Suncraft woodweaves are terrific 
selling features for any builder. 
Write today. 
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ABSTRACTS—PRESENTING BAMBOO 

DRAPERIES in their newest and 

most advanced form. Variation of 
. design and color are limitless. 


He )=ROLLO WEAVE— 


|) St ae 


and modern—deli- 


WE PLASTIC WEAVE— 


Combining the 
strength of plastic 
with pine gives 
an easily cleaned 
woodweove that 
affords privacy. 


“anni, see 

















CLOSET DOORS 
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Write today for more information, 
early delivery on these 


LOW COST MATERIALS! 


INC. 


* Chicago 14, Ill 





NEW 
PRODUCTS continued from p. 236 


a For further details, check numbered coupon, p. 276 








PLUMBING WALL is prefabricated for four 
different combination layouts 


Prefabrication has come to plumbing. 

Four new plumbing walls, three for kitchen- 
bathroom layouts and one for powder room, 
are being produced as unit assemblies. Russ 
Walls include both waste and water lines of 
copper tubing and fit most common plumbing 
layouts. 

All necessary framing, including lavatory 
backup board, is an integral part of the 
assembly, which is framed in a 2” x 6” par- 
tition. The wall framing is 3814” high, and 7’ 
long to fit any 5’ x 7’ bath, and becomes a 
part of the bathroom wall when nailed to 
joists and adjoining studs. 

Wherever possible, bending and extrusion 
replace fittings in order to reduce possible 
leaks, and water and waste lines are firmly 
secured to prevent rattle and hammer. Bath 
and kitchen are ready for finish wall as 





rapidly as the house can be framed. Fixtures 
for tub and shower are included in the Russ 
Wall package. 
The four layouts offered: 
1. Kitchen backed up to bath. Only one 
vent required. 
. Separate kitchen assembly, requiring 
two vents, 
. Tub on opposite wall to lavatory and 
closet. Kitchen assembly separate. 
4. Powder room. Closet and lavatory only. 
Prices: No. 1, $139.10; Nos. 2 & 3, $145.58, 
F.0.B. Pittsburgh (trade prices, not 
including quantity discounts) 
Manufacturer: Crescent Supply of Pa., Inc. 


7127 Kelly St. 
Pittsburgh 8, Pa. 


continued on p. 244 











AROMATIC RED CEDAR 


Closet Lining 


Yes! SUPERCEDAR does smell—but, it’s a pleas- 
ant, pleasing aroma that appeals to everyone. 
It’s this aroma (and “custom-built” appearance) 
that will help you sell your homes faster — yet, 
this extra beauty and protection costs little or 
NO MORE than ordinary plaster-paint closets! 
Economical SUPERCEDAR installs quickly over 
open studding—or over old wood and plaster. 
Never needs painting! 100% cedar oil content 
..- SMELLS, but good! Factory-sealed 4 and 8 
ft. bundles sold by building supply dealers 
everywherel 


\\ \/ vat 
~ 
= sree — close PLANNING 
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Write for your copy today! 


GEO. C. BROWN & CO., Inc. 


Largest Mfgrs. of Aromatic Red Cedar in the World 
GREENSBORO, N. C. Established 1886 
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BUILT-IN SALES CLINCHER 
FOR PROFIT-MINDED BUILDERS! 





TAP'T WALL built-in Ranges 


Women today are “‘sold”’ on built-ins. So please ’em 
all, sell ’em all—with Tap’N WALL. As you know, 
the kitchen helps sell the house . . . and nothing sells 
the kitchen like the modern beauty and convenience 
of a TaP’N WALL built-in range. When it comes to 
cooking, Tappan is the name women trust. Ride the 
booming built-in trend with the greatest name in 
cooking .. . TAPPAN. 


Good Name! Good Range! Good Deal! 
TAP’N WALL BUILT-IN RANGES AVAILABLE 
IN EITHER GAS OR ELECTRIC MODELS 





ly TAPPAaMNn 


TAP’N WALL has every feature 
women want... obsoletes all other built-ins! 


e World’s Fastest Electric Oven—lined with sparkling 
chrome \ 

e Circulating Convek Heat assures uftiform baking and 
browning 

e Visualite Oven Door lets you see what’s cooking 

e Automatic Controls start, time and stop oven 

e Lift-off Door simplifies oven cleaning 

e Speed-Flex Surface Units—seven fast, precise heats 
for every cooking job 

e Matching Griddle available for quick short-order 
cooking 

¢ Deep Broiler Pan prevents spattering and smoking 


Department HHB-35 
The Tappan Stove Company, Mansfield, Ohio 


Please send me full facts and price information on the 
New Tap’n WALL Gas and Electric Built-in Ranges. 
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Windows that “‘store’’ 
their own screens 


and storm sash 


PELLA CASEMENTS Save storage space. Self-storing storm sash 

stay in place all year around. And Rolscreens—that roll up 

and down like window shades—never have to be taken ncascnsines~ tei Pete 
Casements are equipped with 


down and stored. Use PELLA CASEMENTS in your homes and gain inconspicuous Pella Rolscreens— 
the original self-storing inside 


j ili that need no putti ; 
space in utility rooms, basements and garages. ewe ae 


PELLA CASEMENTS fit all types of wall construction . . . install 
so quickly. They are simply set into rough wall openings, 
calked and secured in place by steel interlocking fins. 

PELLA CASEMENTS are completely assembled and prefitted at 
the factory. There’s no costly hardware fitting on the job. 


Welded steel outer frame reinforces the wood frame to 
provide maximum rigidity. Sturdy pine sash are constructed with 
glued mortise and tenon joints. You can achieve countless 
arrangements by combining stock-size PELLA CASEMENT 
WINDOWS. See our catalog in SWEET’S Light Construction File or perf pen rt ll 
write: ROLSCREEN COMPANY, Dept. G-14, PELLA, IOWA. poor ptm hy Lael 


noises up to 40%. 





- 


DUAL GLAZING—The year- 


® 
WwWooD CASEMENT WINDOWS 
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SPARTAN 


MOSETTES 


An extremely versatile natural clay type 
tile, available in full range of attractive 
unglazed colors. Sizes 1x1, 2x1, 2x2, 4” 
thick. Rugged, impermeable, slip resist- 
ant, with high degree of vitrification. 
Mounted in choice of unlimited patterns 
for easy and inexpensive setting, even 
in irregular spaces. 


A most practical tile for floors in Schools, 
Hospitals, Institutions and Swimming 
Pools. 


Other Spartan Specialties include: 


DRESDEN PORCELAIN — A vitreous porce- 
lain body tile in sizes 2x2, 2x1 and 1x1 approx. 
Eleven attractive colors to harmonize with or 
match glazed wall tile. Stain resistant. Easily 
cleaned. For residential and light duty com- 
mercial floors. 


CONDUCTIVE TILE — A much needed tile 
for Hospital Operating Rooms. Provides a con- 
ductive medium to dissipate electrostatic 
charges on personnel and equipment in contact 
with floor. Meets all specified requirements of 
National Fire Protective Assoc. Bulletin No. 56. 


Write for Complete Information 


MEMBER TILE COUNCIL 


AND THE PRODUCERS’ COUNCIL 


P.O. BOX 7, EAST SPARTA, OHIO 
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LIGHT STEEL SCAFFOLD assembles five ways; 
6 or 12’ platform heights 


Building trades often need off-ground work- 
ing surfaces, and the latest addition to the 
Safway line meets that need. Tubular steel 
scaffolding with both rectangular and tapered 
frames, is packaged with platform brackets. 
safety shoes and pivoted cross braces into a 
single kit. 

Frames can be handled by one man, and 
platform heights up to 12’ are possible, by 
mounting planking on any set of rungs. If 
turned on its side, the rectangular frame will 
support a convenient work table, 4 high. 
Safway is the originator of the portable steel 
scaffolding used in heavy construction. 


Price: $150 


Manufacturer: Safway Steel Products, Inc. 
6234 W. State St. 
Milwaukee 13, Wis. 





STAINLESS STEEL SINK, with twin bowls 
priced to compete with cast iron 


For many buyers, the soft sheen of stainless 
steel is a strong attraction. The Carlton twin- 
bowl sink claims to be competitive with cast 
iron, thus adding a sales asset without a 
price premium. 

Some features: 

Light weight (twin bowl weights 17 lbs). 

Undercoat deadens sound. 

No seams or crevices. 

Flange corners rounded to fit Hudee sink 

frames. 

Narrow wall between bowls reduces splash. 

Will not chatter while garbage disposer is 

operating. 


Price: $57 (twin-bow! model) 


Manufacturer: Carrollton Mfg. Co. 
Carrollton, Ohio 


continued on p. 248 














More than 150,000 
housing units have been 


built with 
TECO 


TRUSSED RAFTERS 


By eliminating load - bearing 
partitions, TECO Trussed Raft- 
ers provide clear span roof con- 
struction that affords flexibility 
of interior design and speeds up 
building schedules. 


Common 2x4’s and 2x6’s, put 
together in pairs with TECO 
WEDGE-FIT Split Rings, save 
materials and labor in trussed 
rafters up to 32 feet in span. 

See how others have saved 
time, money and materials by 
using TECO Trussed Rafters in 
homes, schools, churches and 
other building construction .. . 
send for your FREE copy of this 
booklet TODAY. 


TIMBER ENGINEERING CO. 


1319 18th STREET, N.W., WASHINGTON 6, D.C. 


Please send FREE copy of “Wood Frame TECO Trussed 
Rafters.” 
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How to get “Sunday sight-seers’’ off the street 





and into your model home...permanently! 


You know the way to take “Sunday sight-seers” out of 
circulation—permanently! Give ’em more home for their 
money... and more than the fellow on the next lot is 
offering. 


A Dunham Automatic Warm Water Baseboard Heating 
System installed in your model home means more home 
for the money. For example, it keeps any family “chill- 
free” at all times because inside temperatures go up the 
instant outside temperatures go down... automatically. 








Dunham’s Vari-Flow® temperature control is outside 
where it gets the jump on weather changes and counter- 
acts them... before anyone inside is even aware of a 
change. 


Dunham Vari-Flow is simple to install on new con- 
struction or on remodeling jobs. With Dunham... and 
only with Dunham... you get everything for the job in 
one package: all cgntrols, all specialties, a// radiation. 
Clip and mail coupon for full information. 





® Dunham Vari-Flow Outdoor Control, 
Supersensitive fluid-filled bulb under incon- 
spicuous shield instantly and continuously 


senses” weather changes . . . passes infor- 
mation along to central control box. 


@) Dunham Vari-Flow Control Box. Co-ordi- 
nates temperature information from fluid-filled 
bulbs—one located outdoors... one located in 
the warm water supply line—to keep heating sys- 
tem perfectly balanced at all times. 


8) Dunham Warm Water Baseboard. Provides sheath- 
ing of warmed air over cold walls and windows to assure 
constant, even inside comfort ...in every corner, at every 
level. Flush and semi-recessed types available. New design 
means easy installation. 









C. A. DUNHAM COMPANY 
Dept. HH-3, 400 W. Madison Street 
Chicago 6, [llinois 














Send literature on your new automatic Vari-Temp Warm Water 
Heating System. 


HUTT TT [ARR HEATING & COOLING EQUIPMENT 











; Name ee IL ee eS 
RADIATION * CONTROLS « UNIT HEATERS * PUMPS « SPECIALTIES Company ————_—___—__________________— 
QUALITY FIRST FOR OVER FIFTY YEARS RS Be ee ) 


C. A. DUNHAM COMPANY « CHICAGO « TORONTO * LONDON Cay 


ne Zone State 











“We saved *346) « 
Insulite Roof |! 





INSULITE AND BILDRITE ARE REGISTERED TRADE MARKS, 


Build better and save with 


Save with Roof Dek. Free 
cost-comparison forms and product 
literature show how. Write 
Insulite, Minneapolis 2, Mi:.nes< 
INSULITE DIVISION 
Minnesota and Onterio Paper Company . 


Minneapolis 2, Minnesota Made of hardy Northern wood 





a 
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ion 1600 sa. ft. 
Deck job!?’’ 


... says Jack Dobbratz, Prospect Heights, Illinois 


Here’s how. 





It’s Roof Deck. Two by eight-foot units cut ap- 
plication time 45% or more. Only one material to 
handle. New Insulite Roof Deck eliminates need 
for separate roof boards, insulation, lath and plas- 
ter and ceiling finishing. Roof Deck can save 12 
man-hours or more per 1,000 sq. ft. of surface 
compared with 2”x6” D&M roof sheathing. 





~ 


It’s Finished Ceiling. The underside of Insulite 
Roof Deck is finished with white flame-resistant 
surface at the factory. Simply lay Roof Deck over 
pre-finished beams and the ceiling is done. No 
need to plaster, paint, stain or wax. Reduces labor 
and material costs. Insulite Roof Deck is available 
in 2’x8’ units, 114”, 2” and 3” thick with or without 
Insulite’s exclusive vapor barrier. 


Insulite combines Roof Deck, Insulation and Finished Ceiling in a 
single money-saving product. Saves $80 to $300 per M sq. ft. on 
exposed-beam ceiling jobs in any climate. Jack Dobbratz puts it this 
way. “I figure 1,000 sq. ft. of wood decking takes 34.3 man-hours and 
costs me $111.48. With 2” Insulite Roof Deck, I can lay the same area 
in 7.5 hours at a cost of only $24.38. On a 1600 sq. ft. roof, that’s a 
saving of $139 on labor alone.’”’ Dobbratz saves another $207 on 
finishing materials and labor with Roof Deck’s pre-finished ceiling. 






It’s Insulation. No need for other insulation. 
Two-inch Roof Deck, for example, is comparable 
to 2” wood deck plus 1” fiberboard insulation and 
meets heat loss requirements for roof and ceiling 
construction. Absorbs sound better than wood or 
plaster. Exclusive vapor barrier combination pro- 
tects against condensation within the unit. 








~ . ¥ 


Bildrite Sheathing saves extra $84 on Dob- 
bratz home. Goes up faster, easier. Cuts applica- 
tion time as much as 43% compared with wood. 
Adds strength. Four-foot Bildrite has more than 
twice the bracing strength of horizontal wood 
sheathing, thus saves corner bracing. Water- 
proofed throughout with asphalt. Eliminates need 
for building paper. 


















Assure your prospects of adequate storage 
space. Precision and Simplex Folding Stair- 
ways can help your homes move fast for more 
profits! 








PRECISION 
QUALITY 


Plus Sales Features 


AMERICA’S 
NO. 1 STAIRWAY 


Stocked by 130 leading 
jobbers in the U.S.A. and 
Canada. 







5 YEAR 


wutlen 


GUARANTEE 


furnished with 
each unit 





SEVEN 


EXCLUSIVE FEATURES 


Ly 
1—-HYDRAULIC SAFETY CHECKS \ \ 
2—ACTUATED BY COUNTERWEIGHTS 
3—LIFE-TIME ROLLER BEARINGS 
4—RUGGED AND STRONG 
5—INSULATED DOOR PANEL 
6—FULL WIDTH SAFETY TREADS 
7—FITS ANY CEILING HEIGHT 


TWO STANDARD SIZES: 8'9” & 9'9” 


SIMPLEX 
QUALITY 


Plus Low Cost 


NO. 1 
PROFIT-MAKER 


BALANCED SPRING AC- 
Meu! TION for effortless 


operation. 
* SIMPLE AND EASY TO OPERATE 
* RUGGED AND STRONG 
° pos STANDARD SIZES—8'3” & 
” 


* NO. 1 KILN DRIED LUMBER— 
HEAVY GALVANIZED STEEL— 
ALL PARTS SECURED BY BOLTS 
AND SCREWS—NO NAILS 

* SHIPPED IN ONE PACKAGE 

MANUFACTURED IN PRECISION’S 

MODERN PLANT. 


1 Year 


GUARANTEE 

















MANUFACTURED BY 


PRECISION PARTS CORP. 


400-HH North. First Street @ Nashville 7, Tennessee 
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k. STONE-LINED WATER HEATER thumbs its 


nose at hard, corrosive water 


New England, with its corrosive water, gets 
special water-heater treatment from a new 
Westinghouse appliance. 

The inside of the tank is lined (at least 34” 
thick) with rustproof hydraulic stone to re- 
sist the water’s corrosive effect. Each tank 
carries a 20-year guarantee against failure. 

Thermostats can be set to deliver water 
from 120° to 170° F., are built to withstand 
abnormal power surges, and are sealed against 
dirt. Heating elements are directly immer-ed 
in the water, and a baffle prevents incoming 
cold water from diluting the hot water already 
stored. A bottom drain valve permits flush- 
ing of sediment. 


Price: 52 gal.: $179.95; 66 gal.: $204.95; 80 
gal.: $219.95 

Manufacturer: Westinghouse Electric Corp. 

Electric Appliance Div. 

Mansfield, Ohio 





I. FIRECLAY DUCTS for perimeter heating sys- 
tems come in complete package 


Specifically designed for heating service, 
Ceramiduct is made of fireclay, and _ is 
marketed with a complete line of fittings. 

The system is delivered to the job in one 
complete package, including whatever curves, 
ells, tees or wyes, reducers or increasers are 
required by the layout. Storage is no problem 
for weather extremes have no effect on the 
material. 

Ducts are laid on tamped gravel, and con- 
nected with drawbands which force a sealing 


continued on p. 252 
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ELECTREND ELECTRIC 
HEATING SYSTEM 


g Method 


es Uniform Heat 


ve Circulatin 


Exclusi 
Provid 


AT MODEST COST! 


Electric heating is already prov- 
ing highly successful in thou- 
sands of homes. ELECTREND 
offers you the most satisfactory 
method for heating added rooms 
...or for augmenting inadequate 
heating plants in older homes. 
Why wait? Get the facts — then 
recommend ELECTREND. You'll 
gain more satisfied customers; 
show a higher profit on every job! 


CHECK THESE 
ELECTREND ADVANTAGES 


@ Pulis warm air from ceiling, re 
heats and circulates into room. 

@ Simple, low-cost installation. No 
special skill required. 

@ Outstanding safety. UL approved. 

@ Completely automatic. Thermo- 
statically controlled in every 
room. 

@ Long years. of satisfactory per- 
formance. No maintenance — 
annual hh LL i +7 jad 





@ 100% clean: Customers appreciate 
owe of ashes, soot, smoke, 
vel, 





Exclusive Electrend 
Circulating Principle 


The exclusive ELECTREND sys- 
tem pulls warm air from ceiling, 
teheats and circulates into room 
through register at floor level. This 
method gives more comfortable, 
uniform heat and represents a sav- 
ings in operating costs. ELEC- 
TREND units have been designed 
for new construction or supple- 
+ mentary heating. 


Write today... Free Literature 
tells complete ELECTREND story! 


scien 


ELECTREND PRODUCTS CORPORATION 
17 State Street St. Joseph, Michigan 
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“WHETHER YOU BUILD 5 HOUSES A YEAR OR 500 -YOU CAN... 
cut your costs substantially with 


| Gold Bond Insulation Sheathing” 


says Mr. Roger Dunbar, a leading builder of Toledo, Obio 






















“We use Gold Bond Asphalt-coated, Aluminum-painted 

Sheathing as it cuts our costs substantially. Compared 

to wood sheathing, our application costs are much 

lower—there are fewer pieces to handle, less nailing is 

required, big areas are covered by single panels, and 

the need for building paper is eliminated. We used it | 
on 227 homes last year and plan to use it on the 

300 homes we are building in 55. Gold Bond service 

has helped us maintain our building schedules, too 

...@ mighty important point with us.” 







Use Gold Bond Asphalt-coated, Aluminum-painted 
Sheathing on your houses—or Asphalt-impregnated 
Sheathing which gives maximum strength...makes 

corner bracing unnecessary when used in the larger sizes, 


Cut your sheathing costs. Call your Gold Bond 


Mr. Roger Dunbar of R. G. Dunbar, Inc., Toledo, Ohio, is the represen siaalliani iin day! 


builder of the well-planned Edgehill project in Toledo—116 
houses in the $10,000 to $20,000 price range. NATIONAL GYPSUM COMPANY ¢ BUFFALO 2, NEW YORK 


} 
\ 





Extra sales appeal is added to this attractive Dunbar home by Gold Big 4” x 8’ panels of Gold Bond Insulation Sheathing go up fast. 
Bond Insulation Sheathing because year ‘round comfort is greater, One man can apply 1,000 square feet in as little as 8 hours, according 
heating costs are less, to Mr. Dunbar. 





Build hetter with LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL PAINTS AND ACOUSTICAL ASBESTOS wna § 


Gold Bond f 


» INSULATION SHEATHING 
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“It's almost invisible!” Your customers will be pleasantly 
surprised when they see how little space Crane Radiant 
Baseboard takes (only 1%” out from wall). And you'll be 
surprised at how it will help houses for yo 






























How to build in greater quality 
and get a better price... 


CRANE RADIANT BASEBOARD 


New F.H. A. mortgage regulations spur 
quality home construction... and 
quality homes mean hot water heat 


These days, your customers look for extra value 
in a house before they’ll come up with the down 
payment. Thanks to new F.H.A. Regulations, they 
can afford to. 


Crane Radiant Baseboard is the “something 
extra”’ that puts the tag of quality on a house... 
and helps bring a quality price—readily. It gives 
you.the best heating “sales talk” you ever had. 


Most people know that hot water heating is 
more comfortable and efficient ...and Crane 
Radiant Baseboard has made hot water heating 
modern ... providing clean, efficient draftless 
warmth the way the sun does—by radiation. 
Silent, inconspicuous, it takes virtually no space 
in aroom. And a Crane Radiant Baseboard heat- 
ing system will last as long as the house. 


Your Crane Branch or Crane Wholesaler will 
be glad to give you more facts and figures that 
will help you get a better price for the homes you 
build—and a better profit. 


COMPLETE THE TEAM WITH 
NEW CRANE SUNNYDAY CAST IRON BOILER 
— WITH INSTANTANEOUS BUILT-IN 
TANKLESS WATER HEATER 


Perfect partner for Crane Radiant Baseboard the new 
Sunnyday cast iron boiler is the greatest advance in home 
heating in 20 years. Saves up to 15% on fuel bills. Includes 
built-in tankless water heater with 3 gpm flow. Saves $50 
to $150 on the installation of separate water heater. 
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In kitch 
ing leve 





In this modern living room, Crane Radiant Baseboard permits the use of a wide expanse of glass without creating uncomfortable drafts or 
“chill spots.” Doesn't interfere with drapes or placement of furniture. 





nen 


in kitchens, Crane Radiant Baseboard may be installed at ceil- 
ing level. In all rooms, it can be painted to match walls or decor. 


Type F Copper Tube Baseboard 


CRANE STARTS. 


bei ee ee ITS SECOND CENTURY | 
Offices: 836 S. Michigan Ave., Chicago 5, lll. o a 


Founded July 4, 1855 
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SURE SIGN OF 


MORE VALUE AT 
VERY LITTLE COST... 





For all types of windows and doors 


By using National Weatherstripping on the homes you 
build, you can give your buyers extra value for their 
money. That's because National Products make any 
house more weatherproof, more comfortable, and much 
less expensive to maintain. Yet, the added buy appeal 
of National Weatherstripping costs only a few dollars 
per house—certainly a worth-while investment in added 
customer satisfaction, quicker sales, and greater profits. 


_ PACKAGED WEATHERSTRIP for DOORS and WINDOWS 


OE Made and stocked in sizes 
~ L— ~ —_ for all standard windows 


- > “ and doors, National Pack- 
«A\ 7 . . 

G o o™ aged Weatherstrip is fur- 

~ nished in individual cartons. Each 

—_ carton contains enough prefab- 

al ricated material for one window or one 


door, with sufficient screws and nails. 


COLUMBIA SPRING WEATHERSTRIPPING 


National's Columbia Spring 
Weatherstripping is available in 
either bronze or aluminum. It’s 
furnished in 17’ or 100’ rolls, 
pre-punched and with an ample 
supply of nails, ready for speedy, 
simple installation. 





NATIONAL THRESHOLDS, SILLS, SADDLES 


eee, All are supplied pre-cut to stand- 
er ard sizes, polished, roams ager ed 


= ¥ machined and individually 
a ‘ on : . 


wrapped with necessary screws 
and hooks. They're made of alu- 


jell — minum or bronze in a number of 


styles to suit any requirement. 


Look To NATIONAL For 


HIGHEST-QUALITY 
© Metal weatherstripping ® Linoleum binding and edging 
® Special rolled moldings © “Tripl-Tite” aluminum siding 


warrowar merac? MAIL COUPON TODAY 


PRODUCTS COMPANY 








for complete details 











gin a mee a me — ee ee 
, wMbe 
: National Metal Products Co. * ’ 
j Dept. BS-5502, 1001 Ridge Ave., Pittsburgh 33, Pa, “ raped 
~] Please send information on the complete a 
= Research 
1 Nationol line. pam 
i [_] Advise name of nearest dealer. j 
{ Nome 
| Address 7 
; City a _Zone State 


NATIONAL METAL PRODUCTS COMPANY 


Order from your dealer... or 


\ 


1001 Ridge‘Ave. © P.O. Box 9965 «¢ Pittsburgh 33, Pa 
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compound into the joints ahd also align the 
pipe sections. Even if the drawband disinte- 
grates in time, the asphaltum joint whould re- 
main straight and tight. 

Ducts do not have to be anchored or sup- 
ported because they will not “float” when 
the concrete slab is poured. 

Register boxes are available for either per- 
imeter loop or radial systems, and designed 
to be installed flush with the top of the slab. 
The kerfed tops can then be knocked out to 
install the registers. 

Register noise and turbulence are kept to 
a minimum by the smooth inner surface, and 
the material is not subject to corrosion. 


Price: $60-$80 (for radial duct system) 
including labor and fittings 


Manufacturer: Straitsville Brick Co. 
New Straitsville, Ohio 


WwW 





m. FIREPLACE, prefabricated from hearth to 
chimney, is approved for zero clearance 


A new full-size fireplace bolts to the studding 
as easily as a kitchen cabinet. Though it is 
large enough to burn 27” logs, the Uni-bilt 
needs no foundation or masonry chimney. 

The high temperature ceramic firebox is 
supported on a cantilevered hearth, with both 
fireplace and chimney sections encased in a 
steel outer shell. Baffles and insulation dis- 
sipate heat, so that the outer surface never 
becomes more than warm to the touch, 

After the Uni-bilt is bolted to the wall, 
either flush or recessed, the chimney sections 
are extended through the roof and the chim- 
ney housing flashed into place. No re- 
inforcing of walls or floors is required. No 
mantel is needed and the receding lines of 
the hood minimize the visual size of the pre- 
primed chimney. 

A flexible firescreen and a_ counter- 
balanced damper are standard equipment, 
and the hearth opening is framed in stainless 
steel. 


Price: $350 


Manufacturer: Uni-bilt Div. 
Vega Industries, Inc. 
Syracuse 5, N. Y. 





You can save 
money with 


Roddiscratt 


STOCK 
HARDWOOD 
MOLDING 
AND TRIM 


Contemporary style 





Traditional style 





Ready to Install 


e Oak 
© Walnut 


© Birch 
¢ Mahogany 


Wr pay premium prices for hardwood 
molding and trim? Your dealer can 
supply you with Roddiscraft stock hard- 
wood molding and trim at amazingly moder- 
ate prices. It’s ready and waiting for your 
dealer at his nearest Roddiscraft warehouse. 

For added economy, you can get Roddis- 
craft hardwood molding and trim cut-to-size 
in packages. It is also available by the lineal 
foot. Hardwoods other than those mentioned 
above are available on special order. Call 
your dealer for all the facts, or mail the 
coupon below. 


Roddiseratt 


WAREHOUSES IN PRINCIPAL CITIES 








RODDISCRAFT, RODDIS PLYWOOD CORP. 
Marshfield, Wisconsin 


Please send me full information on Roddis- 
craft hardwood trim. 


ress acces chic vo cic oth bec ss eee we 
NE CF oy a ebbe4kes buenss sieseee 
DE Si hide's aban ec rar censvadaaes veoeee 
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"We offer 


FIRE RESISTANT 
INTERIORS plus 


LASTING BEAUTY 
with Gold Bond 


LATH and PLASTER™ 





Seay SE 


F. G. ALEXANDER, President, Kraus-Alexander 
Construction Company, Cuyahoga Falls, Ohio, 
builder of this distinctive two-story home, and 

member of Akron Builders Exchange and Home 

Builders Association. 

Plastering Contractor: James Cukr. 





ROY NELSON, President, Roy Nelson Builders, 
Cincinnati, Ohio, builder of this spacious ranch- 
style home, and past Vice-President and present 
member of the Board of Directors of the Cincin- 
nati Home Builders Association. 
Plastering Contractor: Joseph Tasset. 














“Many of the prospective homeowners who Successful home builders like Mr. Alexander 
visit our development comment on the fine lath = and Mr. Nelson know that, regardless of price 
and plaster interiors,” says Mr. F.G. Alexander, range, Gold Bond Gypsum Lath and Plaster 
project home builder. ‘““We’re proud of the way _ interiors help turn prospects into owners. 
we build... that’s why we use Gold Bond Lath Put rea/ sell into your interiors with lasting 
and Plaster to get smooth, strong, fireproof _ strength, fire protection and beauty...use Gold 


walls and ceilings every time.” Bond Lath and Plaster. These products are espe- 
Mr. Roy Nelson, builder of custom homes, _ cially designed to work with each other. When 
says: ‘Over theyearswe’ve found thatweareable you use them together, you take advantage of 
to create a wide variety of distinctive interiors | Gold Bond “Undivided Responsibility” by 
in our luxury homes whenwe build withlathand _ placing full responsibility on one reliable man- 
plaster. And for quality insurance we use Gold —_ufacturer— National Gypsum Company—for 
Bond...it gives consistently high performance:’ _ performance of all products. 


NATIONAL GYPSUM COMPANY e BUFFALO 2, NEW YORK 


uss Mrs uss “rs LSS 


METAL AND GYPSOLITE GAUGING FINISH EXTRA-FIBERED ACOUSTICAL KEENE'S 
GYPSUM LATH PLASTER PLASTER UME PLASTER PLASTER CEMENT 


« LATH AND PLASTER 





Build better with 


Gold Bond 4 
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HOW TO OPEN UP A HOME 
































TO OUTDOOR LIGHT AND BEAUTY 


Windowalls 


TRADEMARK OF ANDERSEN CORPORATION 


























On attractive homesites like this, Andersen WINDOWALLS 

become a building feature that greatly enhances the homeowner’s 

pleasure. Here, Architect Norman Johnson has specified a wall 

of Andersen Gliding Units to make the beauty of this lake 

a part of daily living. WINDOWALLS capture the view, let 

in sunshine, open wide for ventilation. Yet they close tight 

to form a weatherproof barrier on windy, wet or wintry days, 
For more information on the advantages of Andersen 

WINDOWALLS in. homes you plan or build, see your millwork 

dealer, Sweet’s Files, or write direct to Andersen. WINDOWALLS 

are sold by established millwork dealers throughout the country 

including the Pacific Coast. 


ANDERSEN CORPORATION - BAYPORT, MINNESOTA 
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r 
ASCOCCS LAWN 


always helps 
make the sale! 









Yes, Scotts seeded lawns are a profitable 
sales investment. 


It's a mistaken idea that Scott lawns 

are expensive. Actually, you sow enough 
less of Scotts seed (nearly 3 million seeds 
per pound) to offset the price difference 
from so-called “bargain” mixtures. Thus, 
for the same cost and planting time, you 
give buyers lasting lawn beauty . . . 

for Scotts is a proven blend of 100% 
perennial grasses—99.91% weed free. 


You'll be a friend of the family for life 
when you give them a Scotts lawn. 


Start this spring to profit from the sales 
appeal by saying “My homes include 
permanent Scotts lawns.” Write our turf 
specialists for recommendations and details 
on Scotts builder service prices. 


Sch. 


LAWN SEED and 
TURF BUILDER 





Read LAWN CARE Keep up- 
to-date on lawn building develop- 
ments. A complete file of back 
issues on soil conditioning, grad- 
ing, drainage, feeding, seeding, 
etc.. plus subscription to future 
issues are yours for the asking. 





FREE Lawn Building Help 


OM Sco & SONS CO, 


74 Spring St, Marysville, Ohio, 


Send your FREE Lawn Care file and gratis 2-year 
subscription to future issues. 


also Palo Alto, Calif. 


Name _.. foodie iipbeasimpradoai i pei tede Sindee 
Firm 
Address oie . \abladechities 


City giles PO nce 








TECHNICAL PUBLICATIONS 





142. MASONRY TOOLS. 1955 catalogue. Gold- 
blatt Tool Co., Dept. HH, 1910 Walnut, 
Kansas City 8, Mo. 100 pp. 5” x 8” 


Complete line of tools for the trowel trades, 
with illustrations and prices, compiled by a 
firm that dates back to 1885. 


143. CONCRETE MASONRY. The Besser Era. Bes- 
ser Mfg. Co., Dept. HH, Alpena, Mich. 48 
pp. 8/2" x 11” 


Written to celebrate Besser’s Golden Jubilee, 
this book is actually a history of the growth 
of the concrete masonry industry from its 
hand-forming beginnings to the 2 billion unit 
production of today. 


144, FLUE LININGS. Clay Five Lining Institute, 
Dept. HH, 611 First National Tower, Akron 
8, Ohio, 6 pp. 81/2" x 11” 


Recommendations for chimney construction 
as proposed by the National Board of Fire 
Underwriters. The brochure was designed to 
serve as a model ordinance for chimney con- 
struction for cities or towns of any size. 





145. SLIDING WINDOWS AND DOORS. Arislide 
Aluminum Sliding Windows and Steel Slid- 
ing Doors. Michel & Pfeffer Iron Works, 
Inc., Dept. HH, 212 Shaw Rd., South San 
Francisco, Calif. 6 and 12 pp, 81/2” x 11” 


Specifications, sections and details of these 
horizontal sliding units. Photographs. 


146. SIDING. Western Red Cedar Lumber Assn., 
Dept. HH, 4403 White-Henry-Stuart Bidg., 
Seattle 1, Wash. 8 pp. 81.” x 11” 


Grades and uses, estimating tables and full 
color photographs of houses built with red 
cedar siding. Also available is a pocket-sized 
siding estimator. 


147. INSULATION. Aerocor Insulations. Owens- 
Corning Fiberglas Corp., Dept. HH, Toledo 
1, Ohio. 8 pp. 81." x 11” 


All of the types and uses of this resilient 
blanket-type glass-fiber insulation illustrated 
and described. 


148. PAINT. Special catalogue. National Chem- 
ical & Mfg. Co., 3617 S. May St., Chicago 9, 
il. 12 pp. 81." x 11” 


The full line of Luminall paints and prod- 
ucts, with recommendations for specific uses. 


continued on p. 260 















WLOAI. 


LEADS with 


EXHAUST FANS 





Moterdor_ Automatic Fans in 
12”,10" and 8” sizes 


No other Exhaust Fan has 
all of the BROAN Motor- 
dor features, No. 11C Fan 
(10") with ‘‘FANTOM 
GRILand No. 840C (8”) 
with Venturi-Design grille 
are illustrated. Fan motor 
and Ourer Door motor 
both are controlled by a 
single switch for automat- 
ic Operation. 





Why BROAN Exhaust Fans 
are preferred 


Every modern advance in home ventilation is re- 
presented in today’s complete line of BROAN 
Ventilating Fans. In addition to the fully auto- 
matic MOTORDOR Fans, the BROAN line in- 
cludes 8”, 9”, and 10” Chain 
Control Wall Fans, and 8” 
and 10” Ceiling Fans — 
adapted to every possible 
installation requirement in 
kitchens, bathrooms, nur- 
series, recreation and utility 
rooms, regardless of size. 





Broan Chain Control 
Fan with ‘‘FANTOM- 
GRIL'' — No. 6C 


“FANTOM-GRIL” 
is exclusive 


“FANTOM-GRIL”, the 
only grille that conceals fan 
interior from view, makes 
possible the greater volume 
and efficiency of airflow. 


Distinguished by modern 
design, top-ranking quality, 
and an outstanding quarter- 
century record of satisfac- 
tory service in hundreds of 
thousands of homes, BROAN 
equipment . . . including 
fan-type electric heaters... 
is recognized as the leading 
preference of Architects, 
Electrical Contractors, 
Builders and Home-owners. 





Broan 8” Ceiling 
Fan No. 872 





Broan Electric Heater 
No. TU-15. 
Thermostat Control. 


Write today for FREE 1955 Catalog 


BROAN MFG. CO., INC. 


1679 N. WATER ST. © MILWAUKEE 2, WIS. 
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A WAYLITE SURFACE 


needs no 
acoustical 
treatment 


In addition, it has high thermal 
insulative qualities ... offers many 
decorative possibilities . . . it is 
low in cost... fire-safe 


A large number of schools are being built these days of 
Waylite concrete masonry units. 

The fact that the exposed surface of Waylite is one of 
the most efficient acoustical treatments known is in part 
responsible. Rooms that are comfortable to the ear are 
equally important in churches, auditoriums, offices, 
and many other structures. 

Exposed Waylite is not only comfortable to the ear, 
but it is pleasing to the eye. The unit patterns shown 
give some idea of the varied decorative effects that can 
be easily achieved. The natural surface of Waylite units 
is attractive in color and texture. Units may be painted— 
or pigmented during manufacture. 

Waylite concrete masonry units are structurally adequate 
and give a combination of four important factors: (1) high 
thermal insulative qualities; (2) excellent acoustical values; 
(3) a wide range of decorative possibilities; 

(4) low in cost—and fire-safe. 

You will find 24 pages of engineering data on Waylite 
in Sweet's Catalog. Additional information is available 
on request. Address the Waylite Company, 

20 North Wacker Drive, Chicago, Illinois 
or Box 30, Bethlehem, Pennsylvania. 


WAWILITIE 


N 


M: Bees Oo 
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when you buy 
Pryme ZZ yon 


you get over 30 years of leadership! 


There are well over 
1,000,000 Pryne Blo-Fans 
giving satisfactory service in residences 
all over the world. Pryne was FIRST with a 
kitchen exhaust fan... Pryne was 
FIRST with a ceiling exhaust fan. 








You get the best exhaust fan made 


when you buy Pryne Blo-Fan. 


pryme 


rhymes with FINE...and means it! 
BOX A35 POMONA, CALIFORNIA 


Factories: Pomona, California; Keyser, West Virginia; 
Toronto, Canada 


Warehouses: Los Angeles; San Francisco; Chicago; 
Newark, N.J. 


Stocked by Leading Wholesalers Everywhere in the U.S. and Canada 
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MAR 














SEE THE DIFFERENCE: These surprising before-and-after pictures show the crisp new 








look that can be given to masonry walls in a matter of a few hours... for a matter of 
a few dollars. Flush vertical joints and tooled horizontal joints give the effect shown. 


soos « MEW EXORECTTON to menor 


Today’s architects are transforming concrete block 
and other masonry walls to surfaces as handsome 
as they are durable. With the application of a 
cement paint even the roughest-textured blocks 
take on a smooth, clean surface that will resist 
moisture, dirt and dust in any climate. 

The paint forms a permanent bond with the wall 
—becomes an integral part of it. Economical cement 
paint is easy to apply to concrete or masonry. On a 
dampened surface the paint is simply brushed on— 
first over joints—then over the entire wall. 

Color selection is complete. The true white of 
Atlas White gives full value to the delicate tones of 
pigment colors. 

Cement paint and stucco manufacturers recog- 


nize the uniform and true whiteness of Atlas White. 
That’s why they specify it in their superior products. 
Whether you use a convenient easy-to-use factory- 
prepared mix or job-mix your own paint, be sure 
it’s made with Atlas White Cement. 

For further informa- 
tion seeSWEET’S Cat- 
alog, sections 4E/7a 
and 13C/5, or write to 
Atlas White. Bureau, 
Universal Atlas 
Cement Company 
(United States Steel 
Corporation Subsidi- 
ary),100 Park Avenue, 
New York 17, N. Y. 





CONCRETE BLOCK partially covered 
with cement paint. Note how voids 
are filled and the rough texture 
smoothed to form a bright, clean 
surface. 


HH-WCP 22k 





Cement paint used on 

job above was made by 
Penn Crete Products Co., 
Philadelphia, Pa. 








FOR BEAUTY AND UTILITY 


ATLAS Wille CEMENT 


FOR TERRAZZO, PAINT, SLABS, STUCCO 








UNITED STATES STEEL HOUR—Televised alternate weeks—See your newspaper for time and station. 
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TECHNICAL PUBLICATIONS 









Continued from p. 256 




















149. FLOORING. Colored Oak Block Flooring, E 
Parkay, Inc., Div. of Wood-Mosaic Corp., | 
Dept. HH, Louisville 9, Ky. 8 pp. 6” x 9” 


Color photographs of this prefinished block 
flooring illustrating the five colors and tvo | 
natural tones offered. 


150. TOOLS. Quality Electric Tools. Porter- 
Cable Machine Co., Dept. HH, 1714 N. | 
Salina St., Syracuse 8, N.Y. 


Electric tools for building, woodworking and 
maintenance. The catalogue is accompanicd 
by a matching price sheet. 






























Because of its noiseless operation, the new Binks Residential Cooling Tower can even be installed 
in the basement of a home, or in utility or recreation rooms. Takes up very little room. 


New residence cooling tower — 


extremely quiet..economical a 
IT CUTS COOLING WATER BILLS 95% | 


151. PAINTS. Specifications. Pratt & Lambert, 





Today...a cooling tower is a must in rates result in excessive operating Inc., Dept. HH, 3301 38th Ave., Long Is- 
every air conditioning installation in- costs. A Binks Residence Cooling Tower land City 1, N.Y. 8 pp. 81/2” x 11” 
volving water cooled condensing units. makes it possible to cool and recircu- 
Homes are no exception. In many com- late the condensing water...at a tre- Condensed specifications for almost any paint- 
munities the use of water for this pur- mendous saving. ing job, regardless of surface or finish. 


pose is restricted. In others high water 


152. PLASTICS. What to Look for in A Good 
Translucent Building Panel. Corrulux Div., 


HERE’S WHY builders prefer Binks Residential Towers: 









1 Quiet operation! Noiseless, 4 Low maintenance! All metal Dept. HH, Libbey-Owens-Ford Glass Co. ~ 
squirrel-cage type blower surfaces are heavily gal- P.O. Box 20026, Houston 25, Tex. 4 
supplies «mple air move- vanized and given several 3 
ment at operating speeds far coats of good paint. Con- Standards of manufacture and performance : 
below the noisy propeller- struction is rigid. Nozzles " TON ; ; ¢ 
type fans used in conven. are clog-proof. No moist air , that should distinguish the inferior panel a 
tional cooling towers. All reaches the air propulsion haves Gelb ts ea : cise Che from the satisfactory product. ; 
metal-to-metal connections mechanism. id etdde Geta. 


are rubber cushioned. In- 


terior surfaces are protected = & efficient! Binks’ 25 years ex- 153. HARDWARE. Yale Fairfield Locksets. Yale 


nd sou i ; " 
~ ei pore nw ay si: ee ee & Towne Mfg. Co., Dept. HH, Chrysler Bidg., 
ful commercial towers as- New York, N.Y. 6 pp. 81/2" x 11” : 
2 Compact! Fits into small sures correct design and “4 
space...in basement, ga- high efficiency for this resi- Tubular locksets for low cost housing, pre- (7 
rage, breezeway, out-doors. dence tower. assembled to save workmen’s time. Instal- © 


lation instructions. 
3 Eesy to install! Comes fully & Attractively priced! These 





assembled ready for imme- towers are mass produced ; : 
diate water, electric and for economy. Cost no more a ty 
duct connections. than for ordinary equipment. 154. WINDOWS. Window Shopping? J. S. — 


Available space in garage, carport or Thorn Co., Dept. HH, 8501 Hegerman St., 
breezeway can be used. 

Philadelphia 36, Pa. 24 pp. 51/2" x 8” 
Call your nearby Binks representative who knows cooling towers from A to Z. 


See your classified phone directory...or write direct for full information. Written to reach the consumer, this brochure | 


will also be welcome to the professional, for 


it discusses all popular window types, the 

Oe GOO Rtn Reon, ma, cen’ 's: functions and advantages of each in contem- 

1 porary architecture. Included are descrip- 
Binks Manufacturing Company 


tions of all Thorn windows. 
3128-32 Carroll Avenue, Chicago 12, Ill. 


Gentlemen: Please rush FREE Cooling Tower Bulletin 477 and 
other facts, including prices. 


SEND TODAY for free booklet 477 
which illustrates and describes Binks 
Residence Cooling Towers of several 
capacities. No obligation. 


Bink 


COOLING TOWERS 
FOR HOMES AND INDUSTRY 






155. SLIDING DOORS. Sun Valley Sliding Door 
Co., Dept. HH, Sun Valley, Calif. 6 pp. 
81, “ xli” 










COMPANY. 
ADDRESS. 
CITY. en 





Sizes, details and specifications of these alum- 
inum sliding glass walls. 











continued on p. 264 
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Climate-Right Design Model 
3280, bath and 1%, shown here, 
is manufactured in Toledo, Ohio, 
for Northern conditions and dis- 
tributed in Northern states only. 
For information regarding Thyer 
Southerner and Gulf Coast mod- 
els, write to Jackson, Mississippi. 


\ 
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THYER 
HOMES 


Designed by 
RICHARD B. POLLMAN (— 


THE THYER MANUFACTURING CORPORATION 


Three out of four buyers are looking for a house like this. Larger fam- 
ilies, real or expected, make 3 bedrooms a necessity, and an extra 
lavatory highly desirable. Today’s home buyer is equally insistent upon 
distinctive styling, sound construction, top quality materials — and his 
pocket book is modest. In short, he wants a lot of house for his money. 
You can give him what he wants and still make a reasonable profit! 


How? Build the “Thyer” way! Hundreds of progressive builders have 
found that Thyer factory-assembled, conventionally built homes, en- 
able them to offer a better house for less money. Usually doubles the 
number of houses put up and sold in a year. 


Why wait? Write for complete information today. 


3 BEDROOMS 










THYER’'S “SILVER PLATTER” PROFIT SYSTEM 





Financing Service Your local Thyer Factory Repre- 
sentative will be glad to help you arrange con- 
struction and permanent financing for FHA, VA 
or conventional loans. 


Local Field Service Thyer factory representatives 
located in 28 states are ready to assist you in 
land development, arranging financing, erecting, 
and planning local advertising and model home 


showings. 


Turn-Key Contracting Service For developers who 
wish to build 100 or more houses at a time, Thyer 
can provide a turn-key building service that de- 
livers houses. at a bonded contract price. (At 
present this service is available in all Southern 
and in most Northern states.) 


National Advertising Support A hard hitting pro- 
gram in national consumer magazines pre-sells 
your prospects — helps create buyer interest in 
Thyer Homes. 


2853 Wayne St., Toledo, Ohio 
515 E. Yazoo St., Dept. 4, Jackson, Miss. 
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No matter what style or price, you'll move 
houses faster when they include the 
Edwards Home Fire Alarm. Here’s a really 
important, low-cost feature that gives you a 
terrific competitive edge ... because it 

takes advantage of every prospect’s 

natural fear of fire and offers permanent 
protection for the whole family, 24 hours 


a day. It’s the one feature every 


You'll sell homes faster 
selling 
FREEDOM FROM FEAR OF FIRE! 














° 











——— /4 











new home buyer responds to! 


a EE 


























O 








Demonstrate it! Have prospects 
hold match under detector 

and hear alarm. Have them press 

test button. Explain that system never 
needs servicing or adjustment... is 
completely automatic, foolproof, electric... 
consumes current only when sounding alarm. 
Made and guaranteed by Edwards, world- 
leader in fire alarm equipment for schools, 
hospitals, industry... since 1872. See 

your electrical supplier, wire or phone 


Edwards Company today. Dept. HH-3. 


Epwarps HOME FIRE ALARM 


Catalog F-100. Complete, tested 
signal unit and two detectors. $19.95. 





NORWALK, CONN. ° 
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Two UL listed detectors... ceiling- 
installed in furnace room and stor- 
age area...give 400 sq. ft. safe 
coverage each. Master control takes 
only 5x 7”, fits flush into wall. At 
140° detectors cause signal unit to 
sound loud clear alarm. 





OWEN SOUND, ONT., CANADA 





Opens with One Finger 


Special double-action 
spring suspension coun- 
ter-balances the weight 
of the sturdy steel door. 





Simple, Modern Lines 


Blends with any style of 
architecture, becomes an 
integral part of the 
house itself, 








Build Houses 


for Family 








HEATILATOR® 


living! 











This modern basement entry gives 
direct, easy access to outdoors! 


Modern trends of family life make 
Service-way the most used door in any 
house you build! 


Dad needs it to bring in garden tools, 
lawn mower or materials for his home 
workshop .. . for easy storage of screens 
and storm windows. Mother needs it to 
shorten the trip from laundry to clothes- 
line . . . to keep muddy feet from 
trampling rugs and floors. The children 
need it for their bicycles, skis and other 
outdoor toys, 


All Welded Construction The Service- 
way is made of heavy-gauge steel, spe- 
cially reinforced for greater rigidity. The 
single one-piece door is double flanged, 
to keep out rain, snow and wind. Slide 
bolts lock securely from inside. No wood 
to rot, no hardware to break. The Service- 
way will last as long as the house itself. 


Comes fully assembled ready to install. 
Made by the makers of the famous Heati- 
lator Fireplace. Write for folder and 
specifications. Heatilator, Inc., 253 E. 
Brighton Ave., Syracuse 5, N. Y. 
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If you build for select communities, 
you will profit most with Otenng 


THE “FAIRLANE” 
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—because Modern Homes are obviously 





designed for the builder whose special interest is 
quality. Each is fabricated with precision, of the finest 
materials exclusively! 


—because Moderns can as much as triple your profit 
through volume! Your capital investment turns over 
faster, yields a profit “harvest” every time! 


—because Modern Homes are architect-designed . . . 
for efficient erection, smart good looks, easiest lot 
orientation, fashionable decoration and landscaping. 


—because Moderns are exceptionally salable, for many 
reasons—including such all-new dramatic features as 
power-operated windows and sound-conditioning! 


—because Modern Homes are exclusively franchised, 
to protect you, the dealer, and guarantee the highest 
standards. You are backed by national advertising 
and quality literature. 


There are still a few franchises available in choice 
areas. If you are interested in quality volume, write 
for full information. Modern Homes Corporation, 
14507 West Warren Avenue, Dearborn, Mich. 


mioldielrin 
omMss 


Modern Homes Corporation 
Dearborn, Michigan « Port Jervis, New York 
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Clash Costs 


with this complete, packaged, all-purpose 


Fireplace 
himney! 


NO MASONRY 
NO MORTARING 
ALL CLEARANCES 

ARE BUILT IN 


Pe Ue 
combustibles—walls, 
floors, joists, beams, 


studs and roofing— 


Permits ANY 
Mantel Design 


A REAL ALL-PURPOSE 
OPEN-HEARTH FIREPLACE! 
Majestic’s Thulman Fire- 
place is a full-sized, full- 
service fireplace with chim- 
ney. Mass-produced at a 
fraction of conventional fire- 


place-and-chimney costs, it - 


drastically cuts installation 
time and expense. Permits 
either floor-level or raised 
installations — flush-with- 
wall or with a mantel of any 
design or finish, 


MORE EFFICIENT 


Smooth, low-friction stain- 
less steel flue has fast warm- 


up; attains maximum draft 


pull quickly. 


QUICK, EASY ONE-MAN 
INSTALLATION! 

No heavy masonry. Rugged, 
lightweight interlocking 
sections easily assembled by 
one man. 


FIRE-SAFETY CLEARANCES 
ARE BUILT IN! 


Both fireplace and chimney 
feature triple all-metal, air- 
separated walls. Labeled by 
Underwriters’ Laboratories, 


Inc. 
Write for illustrated bulletin! 


the Majestic Co., inc 
416 Erie St., Huntington, Indiana 





THULMAN FIREPLACE 








Sturdy aluminum 
top has realistic 
wire-cut-brick 
texture, shape 
and finish, 




























2-foot 
inter- 
locking 
steel 
sections 


8-inch 
stainless 
steel 
flue 


For 1 nized 
y — 
homes Sa 
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157. CEMENT. Medusa C ts M 


TECHNICAL PUBLICATIONS 








Cotemed iri p. 260 


156. PANELING. 1955 Marlite Catalogue. Marsh 


Wall Products, Inc., Dept. HH, Dover, Ohio. 
8 pp. 81." x 11” 


A colorful presentation of the entire line of 
prefinished Marlite panelings for use in new 


or remodeled construction. 


] M elase 
Portland Cement Co., Dept. HH, 1000 Mid- 
land Blidg., Cleveland 15, Ohio. 26 pp. 
3° x 6" 





A pocket-sized encyclopedia of specifications 
and uses of portland cements with data on 
proportions, mixing and curing concrete, 
stucco and plaster. Waterproofing and color- 
ing of concrete is explained and quantity 
tables make estimating easier. 


158. GLASS. Glass for Residential and Commer- 


cial Use. Catalogue No. 55. Mississippi 
Glass Co., Dept. HH, 88 Angelica St., St. 
Louis 7, Mo. 12 pp. 81/2.” x 11” 


Figured glasses for structural and nonstruc- 
tural uses, with accurate diffusion data and 
illustrations of finishes and patterns. 


159. HEATING. Metalbestos Gas Vent Pipe. Wil- 


liam Wallace Co., Dept. HH, Belmont, 
Calif. 12 pp. 81." x 11” 


Both round and oval pipes and fittings are 
illustrated, together with all needed technical 


data and cutaway drawings. 


5h 
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| 
PRODUCTS FOR | 
BUILDING CONSTRUCTION 


*aq _ 








160. ADHESIVES. Products for Building Construc- 


tion. Minnesota Mining & Mfg. Co., Dept. 
HH, Adhesives and Coatings Div., 411 
Piquette Ave., Detroit 2, Mich. 


The 3-M line of adhesives for ceramic wall or 
floor tile, rubber or vinyl tile, and decorative 
laminates. Specificaticns and installation in- 
structions. 


161. KITCHEN CABINETS. Specifications folder, 


Mullins Mfg. Corp., Dept. HH, Warren, Ohio. 
4 pp. 81." x 11” 


Dimensions of all units in the Youngstown 
steel kitchen line. 


continued on p. 268 








BUILT-IN 
RADIOS 





. »- Only 3%” Deep! 


@ Fits in standard 4” partition 

@ Excellent tone and selectivity 

@ Installed as easily as any electric outlet 
@ For kitchen, bath, bedroom, ete. 

®@ Colored plastic panels 

@ Approved by Underwriters’ 

® Retails for $43.50 less panels 


Write today for specifications 
and low builder prices. 


(Dealer inquiries invited) 


RADIO COMPANY 





1012 HH 6 Cleveland 7, S Clearwater, Fla. 











Coming in May 


house+home’s 
annual 


DIRECTORY 
OF 
HOME SELLING 
PEATURES 
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COMBINE BULLDOG ELECTRI-CENTERS 
WITH BULLDOG SAFETY SWITCHES FOR 


| 100-amp service 
-| 100-amp protection 


IN ALL YOUR HOMES! 











VACU-BREAK CHAMBER IN SAFETY SWITCH SNUFFS OUT DANGEROUS ARCS—Switch never needs maintenance, is attractive, stream- 
lined, easy to install. Provides safe, positive main disconnect for every circuit in the house. 
























= 
pm 
y 














DUO-GUARD® PUSHMATICS give double conven- 
ience, double protection! A “push” restores service, 
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ADEQUATELY WIRED, 
COMPLETELY PROTECTED 
HOMES SELL FASTER! 








. IF IT'S BETTER... IT'S 


You can’t miss when you standardize with BullDog! 
Your homes will be equipped with the most flexible, 
most convenient circuit protection available—Push- 
matic Electri-Centers® and Vacu-Break Safety 
Switches®, 


The Pushmatic Electri-Center, for instance, safeguards 
all branch lighting circuits and all 110-220 volt appli- 
ance circuits in one attractive panel. What’s more, its 
push-button convenience is a feature that really sells 
prospective buyers. And, when used with a BullDog 
Vacu-Break Safety Switch, the Electri-Center can be 


IT'S NEW 
_ IF IT’S DIFFERENT 








located anywhere in the house for the convenience of 
the home owner. That’s because the Vacu-Break Safety 
Switch operates as a main disconnect—providing full 
100-ampere protection for the service cable. 


Your homes will sell faster when you offer the features 
buyers look for—and buy for! Install BullDog Push- 
matic Electri-Centers and Safety Switches for 100-amp 
capacity—fully protected—to handle present and 
future requirements. Listed by UL. Contact any 
Qualified Distributor or Contractor. Or, write: BullDog 
Electric Products Company, Detroit 32, Michigan. 
©BEPCO 


ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 


Export Division: 13 East 40th Street, New York 16, New 
York. In Canada: BuliDog Electric Products Company 
(Canada), Ltd., 80 Clayson Road, Toronto 15, Ontario. 














Now -from Upson... 
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UPSON 


16’ lengths. Delivered at job at lower cost 
than you pay for conventional wood siding. 


Primed with most efficient exterior resinous-type paint on 
the market! One finish coat covers beautifully! Every fiber 
waterproofed. Toxic treated to resist fungi, mold, 
termites. Won't crack, or split. Knot-free! No short lengths. 


Recti ai 1 





No waste. Fast, easy app in conv 3 
Sizes: 16’ long by 12” wide. Also 


up to 20’ lengths for special purposes. 









THE UPSON COMPANY 


733 UPSON 


POINT, LOCKPORT, NEW YORK 
Let us tell you the whole exciting story. Fill out and mail coupon 
today for FREE samples and complete details on revolutionary, 


new Upson Primed Siding. 


another revo/utionary new deve/opment 


primed siding 








It will pay you to consider the advantages of 
this extraordinary new siding. It’s the ultimate 
in siding quality—and lowest in cost. 

An amazing resinous-type paint applied under 
ideal factory conditions gives you a more 
uniform priming job than obtained in the field. 

Modern straight-edged Upson Primed Siding 
improves the appearance of every home. After 
years of laboratory and field testing, Upson 
Primed Siding now is available through your 
lumber dealer. Mail the coupon for more details. 


The builder—owner of home shown at left 
writes, ‘I selected Upson Primed Siding because 
it paints better than wood siding—will not split. 
No twisted or crooked boards. My house, now 
over a year old, has gone thru all kinds of 
weather... cold, hot, wet, and dry. The Upson 
Primed Siding looks just as good as the day I 
applied it. Best of all, it costs less.” 


Please rush FREE sample and details on Upson Primed Siding. 


NAME 





NAME OF FIRM 





ADDRESS 





CITY. STATE 
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“Low Cost G-E Remote Control Wiring 
helped us pre-sell our houses” 


Elbert and Marie Fausett of Fausett 

& Co., Little Rock, Arkansas used G-E 
remote control wiring in all 700 of the 
$11,500-to-$22,000 homes in their 
Broadmoor Addition. The Fausetts say, 
“G-E remote control helped us sell 
these houses before the foundations 
were poured.” 








Imagine being able to show a prospective buyer how he can control 
circuits from any convenient location — how he can turn on lights 
ahead of him, and turn them off behind him rather than stumble 
through the dark. Show his wife the selector switch (which the Fausetts 
have located at the bedside). Tell her of the convenience and the 
4 security of being able to control lights all over the house without even 
7 getting out of bed. With a twist of the dial she can turn off all forgotten 
4 lights, or floodlight both house and yard when she hears a noise at 
: night. Tell them both that the low-voltage switches use only 24 volts, 
and are isolated from the 120-volt household power. 

This dramatic sales feature cost the Fausetts only $30.00 to $37.50 
more per home than regular wiring. The secret of this low cost is low 
voltage. The control circuits use lightweight easy-to-install 24-volt 
wires, color coded for easy identification. Relays do the actual switching 
of the 120-volt power, minimizing heavy cable installations. This way 
it is economical to provide each circuit with as many control points 
as desired. 

For complete information on this dramatically convenient system 
of home wiring, write for the “G-E Remote Control Manual of Layout 
and Installation” to Wiring Device Department, General Electric : , aie 
Company, 53 Hathaway Street, Providence 7, Rhode Island. The selector switch controls nine circuits from the bedroom. 








(Variation of Broadmoor house) 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 
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now 
arcadia 
creates 


home owner 





preference 
for 
sliding glass 


doors... 





with colorful 

ads like this in 
House Beautiful’s 
Building Manual 
on the newsstands 
March 16. 

Now ... home owners 
can join the ever-growing 
group of America’s 
foremost architects and 
builders who also prefer 


arcadia sliding glass doors, 
A batch of surprises are on 

tap at Arcadia for '55. Get your 
name on our mailing list today. 


Drop a card te Arcadia Metal 
Products, Arcadia, California. 


aricadia 
@ sliding 
glass doors 





ARCADIA METAL PRODUCTS * ARCADIA, CALIF. 


National member Producers’ Council, Inc. and 
Natl. Assn. Home Builders. Also member Home 
Builders Institute and Building Contractors Assn. 
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Anaconda Preformed Panel 
Grids. American Brass Co., Dept. HH, 25 
Broadway, New York 4, N. Y. 24 pp. 
BY," x 11” 


Suggestions for planning and installing radi- 
ant heating systems, using panel grids. Both 
ceiling and floor systems are described, plus 
engineering data on heat output, panel cir- 
cuits, sizing mains and head pressures. 


DOCUMENTARY MOVIES. Anaconda PG'’s. 
American Brass Co., Dept. HH, Building 
Products Service Dept., Waterbury 20, 
Conn. 16 mm. sound film, 141/. minutes 


Step-by-step operations of installing radiant 
heating systems. Available for trade or pro- 
fessional groups. Choice of desired dates sug- 


gested. 


BUILDERS MANUAL 


bathroom 


@)r=telelier4 


i ee ee A 





PLUMBING FIXTURES. Bathroom Planning. 
American Radiator & Standard Sanitary 
Corp., Dept. HH, P.O. Box 1226, Pittsburgh 
30, Pa. 24 pp. 81." x 11” 


This builder’s manual will become a “must” 
reference work for every alert builder and 
architect. Prepared for NAHB’s Research In- 
stitute, the booklet illustrates and discusses 
multiple use facilities, area planning, design 
trends and storage ideas. Drum-beating for 
their own products is unobtrusive, and every 
page is a possible gold mine, right down to p 
24, a color guide for matching walls, floors 
and accessories with colored fixtures. 


GARAGE DOORS. Barber-Colman Overdoor 
Guide. Barber-Colman Co., Dept. HH, Rock- 
ford, lll. 16 pp. 81/7." x 11” 


Overhead doors, electric operators and radio 
control are included in this 1955 catalogue. 
Methods of preparing building openings, and 
space required for installations. 


PLUMBING FIXTURES. Allianceware, Inc., 
Dept. HH, Alliance, Ohio. 44 pp. 81/." x 11” 


Color samples, dimensions and installation in- 
structions for Alliance’s porcelain-on-steel 
tubs, lavatories, closets and sinks, 


continued on p. 276 


























AN EYE-CATCHING 
MODERN APPLIANCE 











INCINERATES ALL 
BURNABLE TRASH 












INCINERATES 
GARBAGE, TOO 





































Sells Homes Faster 


For a single extra convenience product that 
has ver buyer-appeal, try this Majestic com- 
plete disposal syste‘ in the homes you build. 

No home is truly modern if it lacks com- 
plete indoor disposal of both burnable trash 
and garbage. With a Majestic installed in 
basement, utility room, or kitchen, prospective 
home-buyers are thrilled to picture their rub- 
bish woes ended by a silent flame. 

Gas-fired models, AGA approved, use either 
natural, manufactured, or bottled gas for 
hooded-pilot drying and direct-flame incinera- 
tion. Economical fuelless models are also a 
part of the complete Majestic line. 


SEE YOUR MAJESTIC SUPPLIER 
OR WRITE 













413-A Erie St., Huntington, Indiana 
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When you woutt 
to Say — 

“THE PRICE 
IS RIGHT!” 


Vou con ‘make 
with 











& 





PANELYTE 





oR the little it costs you, St. Regis Panelyte pays off 
big. The extra touches you add, help you justify a 
good price. 


To those two most important rooms (in a woman’s 
eyes,) the kitchen and bath, St. Regis Panelyte brings 
sales-making glamor. A wide range of unequalled patterns 
enable you to use different colors and designs in different 
bathrooms . . . indeed throughout the house, for sinktop, 
countertop, cabinet, shower stall, tub alcove and many 


other applications. 


St. Regis Panelyte is manufactured by St. Regis Paper Company, 
one of America’s largest integrated paper 
manufacturers, with resources ranging from raw 
materials in its own forest preserves to modern mills and 
plants and nationwide distribution. 








locked - tn loveliness. 


Nationally distributed St. Regis Panelyte has a dealer- 
fabricator in your community. See him or write for 
samples and the name of your local dealer-fabricator to 
St. Regis Paper Company, Sales Subsidiary, St. Regis 
Sales Corporation, Panelyte Division, 230 Park Avenue, 
New York 17, N.Y. 


Equals or excels NEMA standards 
for Class | Laminates 











NATIONALLY ADVERTISED 


in “‘BETTER HOMES & GARDENS”’, 
*““SATURDAY EVENING POST’’, 
*“‘“POPULAR SCIENCE’’ and ‘‘MECHANIX 
ILLUSTRATED”’ . . . reaching the 
prospects most worth your following up. 


























































take a 


good look at 





IDAHO WHITE PINE 





one of 10 woods from the 


WESTER \ LY NE region 


Light but strong, straight-grained, soft and even-textured, 
light-colored Idaho White Pine is one of the few true white 
pines. Its dimensional stability and splendid workability 
suit it for residential and light construction. Smooth sur- 
face, delicate grain and small, sound knots make excep- 
tionally handsome paneling and woodwork. 


Idaho White 


Pine comes in 3 select, 5 common, 4 


bevel siding, 4 factory grades. Your local lumber dealer 
carries this superior wood from the Western Pine region. 


the Western Pines 


the Associated Woods 





“1WP” is a Registered Trademark 
of the Western Pine Association 


IDAHO WHITE PINE 
PONDEROSA PINE 
SUGAR PINE 


LARCH 

DOUGLAS FIR 
WHITE FIR 
ENGELMANN SPRUCE 
INCENSE CEDAR 
RED CEDAR 
LODGEPOLE PINE 


| 
get the facts on IDAHO WHIIE P INF 
Write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 315-V, 
Yeon Building, Portland 4, Oregon 


TODAY'S WESTERN PINE TREE FARMING 
GUARANTEES LUMBER TOMORROW 

























PACKAGED and VALUE PACKED 


for Your Profit and Customer SatisLaction 





ANOTHER Great Series of 
AURORA 


W//) ° 


WATER SYSTEMS 
in BOTH 

TANK MOUNTED 

and FOOT MOUNTED 








SRR 


These easy-to-insta!l Mainliners deliver quiet, 
economical and generous water supply on a par 
with the finest city water service. Moreover, Main- 
liners LAST— they possess the year in and year 
out dependability that creates GOOD WILL. We 
invite you to acquaint yourself with AURORA 
Mainliner Water Supply Systems, the product of 
exclusive builders of fine pumps. Here are Values 
you can be Proud to recommend. 


THE AURORA LINE 


V3 H.P. Foot Mounted 
for Use with Your Tank 


$74.00 


Enables you to handle any water supply job, large 
or small. Consult us. 


WRITE DISTRIBUTORS IN PRINCIPAL CITIES 


FOR 
suttin AURORA PUMP oivision 


— THE NEW YORK AIR BRAKE COMPANY 





97 Dearborn Street ° AURORA © ILLINOIS 





low cost storage space with EZ-Way Folding =... Ss 
Stairways @ specify into your building plans 
this inexpensive storage space 








3 








EZ-Way Folding Stairways 


Sturdily built, modern in ap- 
pearance. EZ-Way features 
touch-control, balanced spring 
action. Stairways to fit all ceiling 
heights from 7’ to 10’. Close study 
of EZ-Way Folding Stairway spec- 
ifications will prove to you the way 
to best please your customers on aux- 
iliary, low cost storage space. 

Write Topay for the illustrated 
brochure providing information and 
specifications on EZ-Way products. 
EZ-Way products are manufactured by 
EZ-Way Sales, Inc., Box 300-10, St. Paul 

} Park, Minnesota. 


HOUSE & HOME 








a; 8S af el 





MA 































¢ Precision man- 





° ufactured of 18 an 
ue Favored and accepted uni- gauge zinc 





coated steel. 
* Measures 4%” high. 


¢ Extra strength factors. 


sal versally. Excellent quality. 

Extensively used in govern- 
ment and private construc- 
tion. 24,” and 4” I. D. 








for catalog 


Write to P. O. Box 573 
MARSH DIVISION of 


F..D. KEES MFG. CO. 


BEATRICE NEBRASKA 































;, SAN 
OLD-FASHIONED PURITY - with the NEWEST IMPROVEMENTS 


POLAR WHITE Paint and Enamels are ABSOLUTELY PURE. As in days of old before 
fillers, inerts and extenders, only the purest and best hiding pigments—Titanium 
and ‘Behr Process"’ resin-free, elastic, non-cracking, fast drying binder—ail com- 
bine in POLAR WHITE to make it last longer and stay whiter. Thus the new im- 
provements are added to the time proven method of manufacturing old-fashioned 
Pure paint. 

POLAR WHITE’S 100% Titanium pigmentation provides superior covering power 
on all wood surfaces. Due to its great flexibility, POLAR WHITE does not crack 
or peel. 





Self-Cleaning: Surface stain or dirt is chalked away 
leaving a clean white surface years longer. 

Easy Maintenance: Repainting is a one-coat process 
requiring a minimum of surface preparation. 

POLAR WHITE is available in Outside Gloss White 
#711, Gloss Enamel #14, Semi-Gloss Enamel 
#147 and Satin Velvet Flat #700. 


Full-color literature on POLAR WHITE and ‘‘Behr Process’’ 
Redwood stains and finishes, free on request. 

















lille bd 


POLAR WHITE 





LINSEED OIL PRODUCTS CORP. 


1118 So. Fremont Ave. * Alhambra, California 
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Building and Selling 
Homes is My Business 
AND 


WATERBURY WARM 
AIR HEATING IS MY 
STAR SALESMAN! 


Yes, proper heating can mean 
\ the difference between “I'll think 

about it” and “SOLD!” Prospec- 

tive home buyers demand efficient, 

economical heating, and Waterbury 
furnaces and winter air conditioners are designed to 
give them just that! Waterbury’s precision engineering 
provides year-in, year-out comfort, dependability, and 
real fuel economy. Then, too, there’s a Waterbury for 
every size home and for every type of fuel... a complete 
line from which to choose the proper unit for any home 
or light commercial building. 











| 
| 
| 
| 
| 
| 
| 


Dterbury 


Give your customers the finest in warm air heating or 
winter air conditioning ... specify Waterbury heating 
installations in your homes. For complete information 
on the Waterbury line of top quality heating equipment, 
contact your local Waterbury dealer or write direct. 


Te Jaterman-aterbury Co. 


OVER 48 YEARS OF WARM AIR HEATING 


FURNACES 
AIR CONDITIONERS 


1150 Jackson Street N.E. Minneapolis 13, Minnesota 









































According to Mr. Joseph P. Lenny, who built this small home in 
Runnemede, N. J. (he sold 25 the day he opened his model house)—“‘In 
my experience, most home buyers can’t resist an all-electric kitchen. 
And the kitchen can’t be all-electric without an Electric Range. Al- 
though my homes are moderately priced, I offer this plus item and it 
helps me stay ahead of the field.” 


Women love a modern kitchen because it’s the 
room where they spend so much of their time. 
And they want a range that saves them time. 
An Electric Range does that—and gives a 
modern tone to the entire house as well. 
Electric Ranges also offer clean cooking, as 
well as ease of operation—and a cool kitchen, 
too! 

Another important point that helps you make 
your home sale: An Electric Range in the 


kitchen shows the customer that the house has 
a modern three-wire service, of ample capacity 
to take care of other appliances for modern 
living—now or in the future. 

Electric Ranges help sell any type of home, in 
any price range. Are you making the most of 
this selling feature? 


ELECTRIC RANGES 
Help Sell Houses! 
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“* ‘Modern’ is the theme of our 
development,” says Mr. Noble S. 
Clay, builder of this house at 
Shaler Township in Pennsylvania 
—‘“and we find that most home 
buyers go for contemporary de- 
sign. The Electric Range is a 
definite part of it. It’s really 
modern cooking equipment. 
Everybody wants the electric 
convenience features.” 


“We know from our sales record 
over a period of 23 years,”’ says 
Mr. P. A. DiSomma, President of 
Castle Builders, Babylon, N. Y., 
“that Electric Ranges have been 
a definite asset in the sale of our 
homes. During the post-war pe- 
riod we’ve built homes ranging in 
price from $10,000 to $85,000. All 
have been equipped with Electric 
Ranges.” 






These 
Builders 
Tell Why It 
Should Be! 




















Are You Traveling 1945 -—— How number of Electric Ranges 
, 1946 
with the Trend ? = in use has more than 

The chart at right shows that the num- 1948 tripled in 9 years 
ber of Electric Ranges in American 1949 6,706,000 ite tn 
homes has more than trip/ed during the 1950 8,495,000 end of year listed): 
past 9 years. Follow the trend! For 1951 9.350.000 ‘ 
quicker sales, install Electric Ranges in — 
the homes you build! 1952 10,200,900 
1953 11,200,000 
)| <a 


yeaa. Source: ELECTRICAL MERCHANDISING Annual Statistical and Marketing Issues 

























ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association, 155 East 44th Street, New York 17, N. Y. 
ADMIRAL e BENDIX e CROSLEY ¢« FRIGIDAIRE e¢ GENERAL ELECTRIC «+ HOTPOINT 
KELVINATOR « MAGIC CHEF * MONARCH e NORGE ¢« PHILCO « RCA ESTATE e STIGLITZ INFRA-AIRE « TAPPAN e¢ WESTINGHOUSE 
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residential 
air conditioners 
tailored to builders’ needs! 


| USAIRCo 


REGARDLESS OF PRICE— 
THE ONE TILE THAT 
FITS THE PLANS OF 

EVERY HOME YOU BUILD 


Now usAIRCo offers residential 
conditioners designed with the builder in 
mind ...to give homes extra sales appeal! 
uSAIRCo units are flexible, adapt to 

every type installation, are quickly and 
easily installed! UsAIRCo air conditioners 
provide more cooling load per H.P.... 
are compact in size. The finest engineering 
features in the industry go into every home 
unit .. . assure trouble-free operation for 
years to come. That’s why every unit carries 
a 5-year warranty. It will pay you to get the 

* full story on home air conditioners, in- 
By Sis) cluding the realistic UsAIRCo price picture. 





PLASTIC WALL TILE 

















“WATERLESS” SY: SYSTEMS Kooler-aire Operates on 


electricity only! Air cooled con- 
densing unit, consisting of sealed 
compressor, condenser coil, blower 
and receiver, can be located in or 
out-of-doors. Unit is used in con- 
junction with housed cooling coil, 
which may be installed anywhere 
in outlet side of air supply system. 
A blower and coil section is avail- 
able where required. 













Year ‘round The usAIRco 
year ‘round combination unit 
cools, heats, filters, dehumidifies, 
and circulates conditioned air. 





“COMBINATIONS” 





Now you can look with confidence to a single source 
for wall tile whatever the cost of the house you are build- 
ing. Tilemaster is the one wall tile where luxurious 
beauty and enduring quality is present regardless of 
price. For in Tilemaster tile the promise of the supe- 
riority of plastic wall tile has reached fulfillment. Here 


Consisting of a warm air furnace 
and matching air conditioning 
unit, this compact combination 
requires little more space than the 
average furnace. It can be installed 
anywhere ... basement, closet or 
utility room. Same ducts distribute 
both warm and cool air. 














you have the widest range of colors available in any 
wall tile of any type. Here, too, are features that Tile- 
master alone can give you—exclusive Bev-all arched- 
construction that will never ‘‘dish’’ or cup—and the 
patented, Mastic Seal rib that seals all water out. For 
beauty, for trouble-free installation, always specify 
Tilemaster wall tile . . . the luxurious tile with the 
common sense price. 


“ADD-ONS” | Home-aire For home “add- 


on” installations, the usAIRco 
“packaged” air conditioner is 
quickly and easily connected to 
any warm air furnace. Only two 
simple duct connections are re- 
quired: at the top and back of the 
existing furnace. The usAIRco a 
Home-aire cooling unit utilizes 4 
ductwork, blower and filters of 
the existing warm air sysiem. 









EASY REFERENCE COLOR COORDINATOR 
Arranged so that you or your clients 
can easily select the tile colors and 
accessories best suited to their homes. 

NATIONALLY ADVERTISED 

NATIONALLY DEMANDED is 
60,000,000 readers of America’s Leading Magazines ’ 
will be pre-sold by Tilemaster advertising this year. Fe som hd than 3 0 years the usAIRco has aaerah ed developments 

in air conditioning commercial and industrial buildings. As a 
result USAIRCO has developed air conditioning equipment 

unsurpassed in engineering quality and efficient performance. 





TILEMASTER CORP., 1415-21 Diversey Pkwy., Chicago 14, Ill. Dept. HH-303 


Western Office and Warehouse: 3708 S. Main St., Los Angeles, Calif. 























' 
| | 
Please send me complete information on Tilemaster Plastic Wall Tile : 
1 (J Architect (_] Builder (_} Dealer (j Distributor | for literature write John R. Morgan 
: 1 
FIRM NAME 
S  semiinet ! UNITED STATES AIR 
| CITY ZONE STATE CONDITIONING CORPORATION 
) i MINNEAPOLIS 14, MINNESOTA 
ZA iii: a ne aaa i lS hot Export: 13 E. 40th St., New York 16, N. Y., U.S. A. : 
wo 
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Popular Mississippi Patterns Combine 
Eye Appeal and Buy Appeal 


ee se 


Today's trend is to the more widespread use of translucent 
glass in contemporary homes. The unique ability of decora- 
tive, light diffusing glass to flood rooms with soft, flattering 
“borrowed light” is coupled with its innate beauty and 
interest. Its versatility recommends its use in areas through- 
out the house. 





Translucent glass is also so practical... it never wears out 
...Never requires painting... won't burn...cleans easily 
with a damp cloth. 


For charm and originality that can't be duplicated in any 
other medium, specify Mississippi Glass. Available in a wide 
selection of patterns and surface finishes p 
to satisfy every decorative inspiration. See 
your nearby distributor of quality glass. 





Write for Catalog No. 55— 
“Mississippi Glass For Residential and 
Commercial Use.” Address Dept. 9. 


88 ANGELICA ST. SAINT LOUIS 7, MO. 


4ea8 NEW YORK e CHICAGO @ FULLERTON, CALIF, 


WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 


MARCH 1955 
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A market house 


sets a new 


One of the most beautiful, yet practical, works 
of architecture can be seen today in Latin America 
where a Farmer's Market, covering a city block, 
furnishes the buyer and businessman the ultra 
in surroundings. Interior and exterior of building 
were given a sealer coat of THOROSEAL. To 
personify depth and line to perspective wall 
areas, the entire building was given a finish 
coat of smooth-surfacing White, Pearl Gray and 
French Grey QUICKSEAL 


a 


Inside view, during construction, showing how ramp 


Po 


accommodates customers to floor-level stall 





yer. 


et our 
**How to Do It” 
and Wall Chart. 





Standard Dry Wall Products, Inc. 


NEW EAGLE, PENNSYLVANIA. U.S.A 





Electrical Heating... 
¥ For Every Room 

¥ In Every Size House 
¥ For Every Purse! 














Automatic and Manual 


ES 


AUTOMATIC 
RADIANT 


WALL 
HEETAIRE 


. with the Built-In 
Thermostat ! 


$ Series 240 
9 A HEETAIRES 

1000 to 1500 Watts, 

LIST 120 or 240 V., A.C. 


FROM PRICE 


OUR LOWEST PRICE EVER! 


. @® 
@ Clean, fumeless instant heat 
& 


Over 5,000,000 patented Neo-Glo elements in 
use prove quality and long life 

®@ Glowing, infra-red penetrating heat 

®@ Highly polished reflectors and Nuchrome front 


Also Available in Manual Models, AC or DC 

Beautifully Modern HEAVY DUTY 
== a) High Wattage 

Fan-Forced 


Wall Insert 
| HEETAIRES 


SE > ~ ald /5.. 
— = —— FROM PRICE 


Series H-270-GT 2000 to 5000 Watts, 
220-240 Volts A.C. 


@Efcnddddaas 


wannqanennney 
tL de ed 











® Economical—turns on-off automatically 
Costs less to install (no venting) 








@ Provide permanent or occasional heat in hard- 
to-heat rooms and buildings 


@ Turns self ON and OFF automatically 
@ Big 7%” fan circulates heat throughout room 
or home = 
fi, 
Gy) 
{_ 
@ Safe, clean, controlled, circulated instant 
fumeless heat 


PORTABLE MODELS 0 


LIST PRICE FROM 


WALL ATTACHABLE ‘pF 
MODELS 


For literature, specifications and prices, write to 


LA SALLE 


ELECTRIC PRODUCTS, Inc. PRODUCTS, Inc. 


145 Seneca St. * Dept. HH * Buffalo 3, N. Y. 
Export Office: 15 Moofe St., New York 4, N.Y. 


@ Automatic Re-set “Safety Switch" 
@ Simple, easy installation (no venting) 


LIST PRICE FROM 


MARKEL 
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167, BUILT-INS. Built-in Ovens. Martha Wash- 
ington Distributing Co., Dept. HH, 163 Ave- 
nue A, Bayonne, N.J. 4 pp. 81/7." x 11” 


Complete specifications and installation de- 
tails of the new Martha Washington line of 
built-in gas and electric wall ovens and sur- 
face cooking units. 


168. ACOUSTICAL TILE. Acoustical Tile Adhesive 
Handbook. A. Z. Bogert Co., Dept. HH, 
Ambler, Pa. 15 pp. 81/2.” x 11” 


A practical guide for applicators, builders, 
architects and specification writers. Text and 
diagrammatic illustrations include a thorough 
range of general practices and precautions. 


169. BUILDING PRODUCTS. Catalogue 54-L. 
Leigh Building Products, Division Air Con- 
trol Products, Inc., Dept. HH, Coopersville, 
Mich. 
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PRODUCTS AND PUBLICATIONS COUPON 


For more information on new products and publications in this March Issue 


check key numbers below and mail to: hous e a ho m e 


9 Rockefeller Plaza, New York 20, N.Y. 


170. HEATING. Bell & Gossett Catalogue GK- 
954. Beil & Gossett Co., Dept. HH, Morton 
Grove, lll. 26 pp. 81/2" x 11” 


Nine pages of information on circulatin; 
pumps plus details on valves, fittings, ai 
vents, etc., for forced hot water heating an:| 
chilled water cooling systems. 


171. AIR CONDITIONING. Atmospheric Spray 
Cooling Towers. 3-B Series. Binks Mfg. 
Co., Dept. HH, 3122 Carroll Ave., Chicago 
12, Hl, 12 pp. 81/2” x 11” 


Construction details on Binks towers, includ- 
ing over-all dimensions. 


172. LOCKS. Home Planner’s Guide. Schlage 
Lock Co., Dept. HH, 2201 Bayshore Bivd., 
San Francisco, Calif. 8 pp. 8/2" x 11” 


Full color illustrations of Schlage’s sleek new 
line of locks and escutcheons. 


TECHNICAL PUBLICATIONS 
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180. Porter-Cable tools ..cccccccsceccccccccctcescccscores CJ 
151. Pratt & Lambert paint ........----eeeeee rece eeeerees O 
152. Corrulux plastic panels .......+-0eeeee rece etree nese im 
153. Yale & Towne locksets ........2.sceeeeeeeesereeeenes CJ 
TEA. Thorn WIRE sc cccesscccceccdevcvccnssseveresecuss C] 
155. Sun Valley sliding doors ..........-.eeeeeeeeeeeerees {J 
156. Marlite paneling ........---eeee secre eect ee eteneees ia 
157. Medusa cement manual ..........---+eeeesereerereeee O 
158. Mississippi glass ...........+eeeeeeeeeeeeceeeereenees CJ 
159. Metalbestos gas vent pipe ....-....eeeeee eee ereereees O 
160. MMM adhesives ..........:cceseececc crete cessereres O 
161. Youngstown cabinets ......-.+-0- scene cece tree eeeeees C) 
162. Anaconda panel grids ........--.-seeeeeeeeer eee etees QO 
163. Anaconda radiant heat movie .......--.----+s+eeeeeee CO 
164. Bathroom planning ... ...-.-.--e cece eee ereeeeeecees QO 
165. Barber-Colman garage doors ... 66.6 ee eee ee eee eres CJ 
166. Alliance plumbing fixtrres ......-.-000+e scene eee eees ia 
167. Martha Washington built-ins ..........--++-++++e00> ie 
168. Bogert acoustical tile handbook ......-.+-+--++0+++> a 
169. Leigh building products ..........--0+eseeeeereeeee Cl 
170. Bell & Gossett heating ...... .2...cceeeeecceweceeens O 
171. Binks cooling towers ......-.2eeeeeeeeeeeeeeeeeneers [7 
172. Schlage locksets ........0.eceeeeeseeceeerceseeceeees oO 
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If addressing your inquiry directly to the manufacturer, please mention 
house+home and the issue in which you saw the product or publication. | 
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I F they’re Mengel Doors, your worries are over. 
Every Mengel Door is built to meet or exceed the 
most rigid specifications — is guaranteed in accord- 
ance with the Warranty of the National Wood- 
work Manufacturers Association— is backed by 
Mengel’s long years of experience and “know-how” 
in the manufacture of doors. Mengel is the world’s 
largest manufacturer of hardwood products — 
including Mengel Permanized Furniture and 
Mengel Kitchen Cabinets. 





These fine, guaranteed doors are available in 
three different types, for every kind of job — 
“Palace or Project”. Each is an outstanding value, 
and is competitively priced. Write for complete 
information — AIA File No. 19-E-1. 


P 
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Louisville 1, Kentucky 
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Ton your hand o 
2 “Ballo trom, Lighting. morkot, | 


a lug In all new housing and modernization of today good taste in decor is 


the key selling factor. 


Globe’s engineers have designed lighting fixtures to perform two basic 
functions — 1) control light, gently diffuse, highlight a particular 
area, or indirectly flood a room; 2) add to the decor of a 

home, be in harmony with its surroundings . . . for nothing so 
draws attention to itself as a lighting fixture. 





Remember . . . Globe manufactures top quality fixtures, 
of the finest materials, to serve the discriminating buyer of better 
homes. This means greater profits and easier selling for you, 
because the current Globe line fills every need from ultra-modern 
to the subtle contemporary. 


For our catalog please write on your business letterhead. 


G110 5 light, diameter 22”, 36” 0.A. with 1-20” and 1-9” coupled pipe. 
Equipped with 3-way switch. Individual bowl size 61/2” diameter, 242” depth. 
MATERIAL CONTENT: Solid brass. FINISH: Polished brass. 

GLASS DISKS: Glarex white. RECOMMENDED: 60w. 





GLOBE LIGHTING PRODUCTS, 1720 FLUSHING AVENUE, BROOKLYN 36, N.Y. 















Dealer-Erectors | The catch gat never misses! 
FOR THESE HOMES! MAQUETIE eo LATCH 





















with new FLOATING ACTION 


From Leco, world’s largest manufacturer of 
magnetic fastening devices, the powerful new 
Leco-Latch with floating magnet poles to assure 









> Better-Than-“Conventional” Quality! 








> Optional Plans to Suit Buyer! a positive, non-slip grip. Holding force equal 
| to over 700 times the weight of the magnet. 
> Proven Money-Maker for Dealers! Pulls even sagging or warped doors up snugly, 


yet so gentle it opens easily, quietly. 


BIG MONEY awaits new dealer-erectors chosen to handle the com- Ruggedly built for lifetime service! 

plete line of KOZY ready-built homes—a new concept in “pre-fabs.” New Leco-Latch is built into a rugged, shock-resistant. poly- 
Quality built into every detail, inside and out! Two, three and four styrene case. Beautiful neutral finish to complement the finest 
bedroom homes architecturally styled so there’s no hint of “pre-fab” cabinetry. Powerful, permanent magnet, lasts a lifetime! 


in appearance. Yet far-above-normal quality materials, precision 
workmanship by skilled craftsmen, offer better construction than 
conventional! Alternate floor plans allow purchaser the versatility 
of a “tailor-made” home! Many dealers in Midwest already making 
Big Profits—because KOZY homes compete with the best, yet are 
lower in price. 







Write today for FREE SAMPLE 


Test new Leco-Latch on wood or metal screens, 
doors, cabinets. Hundreds of hardware and 
builder applications. Free sample on request. 





World’s leading magnetic fastening engineers 


LABORATORY EQUIPMENT CORP. 
101 Hilltop Road, St. Joseph, Michigan 


WRITE for complete details from this Midwest manufacturer of 
quality ready-built homes: 


T. J. Godwin, KOZY MFG. GO., Exira, lowa 
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And there you are... 


The easy-to-instal 


window 


@ If you’re hunting for easy-to-install 
windows .. . stop right here . . . your 
search is over. Ceco-Sterling Series 50-B 
Double-Hung Aluminum Windows are the 
answer. Here are four reasons why: 

1 Metal Inside Casings provide built- 
in returns and stools. 

2 Exterior Fin-and-Trim for frame con- 
struction eliminates wood trim, drip 
cap and sill. 

3 Exterior Brick Mold for masonry 
construction provides time-saving 
anchorage. 

4 For multiple openings, jambs sleeve 
together, eliminating mullion sec- 
tions. 

Ceco-Sterling Aluminum Windows make 

homes easy to sell, too, because your cus- 

tomers will appreciate the smooth opera- 
tion... no sticking . . . sash floating on 
stainless steel weatherstripping. Buyers 
will quickly see maintenance savings, 
since Ceco-Sterling Aluminum Windows 
require no painting . . . will outlast any 


home... are handsome and then some. 
























: 











CECO STEEL PRODUCTS 
CORPORATION In construction products 


| Offices, warehouses and fabricating plants Ceco Encineeninc 
| in principal cities * General Offices: 5601 makes the big difference 
West 26th Street, Chicago 50, Illinois 

































How To Cut Your Costs 













Save by finishing rough lumber to usable sizes yourself. Pre-cut kitchen cabinets, 
valances, and interior trim when weather won’t let you work outside. Or pre-cut 
entire houses right in the shop and truck them out for quick erection. The right 
Delta Tools in the shop not only pay for themselves fast, but keep on making money 
for you for years. 





Delta 13" x 5" Thickness Planer 


Safest planer ever built. Pays for itself 
in savings. Transforms rough lumber into 
smooth, usable sizes. Handles stock from 
13”’ x 5” down to 14"’ thick. 





New Delta 6° Jointer 


Finest, most practical 6” jointer ever built! 
Extra long bed (4214’’) insures true cut 
entire length of longest boards. Many 
other new features. Larger 8’’ Delta Jointer 
also available. 









Delta 16-20" Radial Saw 


Best cross-cut saw you can buy, yet it . ~ 


rips to center of 77’ panel, and can be , 
Husky Delta Shaper 


used with Delta accessories for dozens of 

other jobs. Delta Radial Saw and Delta 
A big capacity machine (27’’ x 28” table) 
built to stay in perfect alignment. Five 


Tilting Arbor Saw make ideal team for 
engineered spindles including extra long 


production-line cross-cutting and ripping. 
34"" diameter spindle, interchangeable for 


use of wide variety of cutters. 


New Delta 14” Drill Press 


Will do dozens of jobs. Drill wood and 
metal. Use it for routing, mortising, plug 
cutting, shaping, sanding. One of most 
versatile tools for your shop. 





light, rugged, accurate Rockwell-built | 





Delta 20° Band Saw 


Big-capacity enables you to stack your 
work for multiple cutting. Sealed ball 
bearings for extra smoothness and long 
life. Cuts plastics and soft metals as well 
as wood. 14’’ model also available. 





Delta 12° Tilting Arbor Saw 


For production jobs. Rips 4%” thick. 
Cuts to center of 100’ panel with fence 
at set-over position. Table 38” x 48’’. Low 
cost power feed attachment converts it to 
a powerful production rip saw. 10’’ model 
also available. 
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20 to 50% by mechanizing with 
-| DELTA Power Tools 


Builders all over America are saving up to 50% in construc- That’s because Delta tools are ruggedly built, long lasting, 
tion and millwork costs by doing their cutting on Rockwell- yet easy to move where you want them. They’re extremely 
built Delta Power Tools! accurate, fast-cutting, and versatile, yet easy to operate even 


You can make the same kind of savings, and for the same with semi-skilled labor. And because Delta offers you the 
sound reason: Delta Power Tools bring the economies of only complete line of power tools, you can be sure your Delta 
mechanization to the building business. They do every cutting dealer will recommend only the right tools for your needs. 
operation faster, more accurately—with far less labor cost and _He’s listed in the classified pages of your telephone directory 
material waste—than you can do them by any other method! under ‘“TOOLS” or “MACHINERY.” 


Z Cut Cos YA S9n the job: 


Set up an on-the-job sawing center to pre-cut the whole house—framing, 
sheathing and sub flooring, even all the interior trim and cabinet work—on 
a fast mass-production basis. One man can keep up to five carpenters busy 
nailing. Choose the Delta Tools that best fit your needs... 








Mi e ‘i * +. . . 
Delta 10° Portable Radial Saw Delta 10° Unisaw Delta Saw-Jointer Combination 
First truly portable radial saw. Combines Finest and most versatile 10” tilting arbor Does interior work at high speed and low 
big radial saw precision with real port- saw built today. Cuts to center of 50” cost. Cuts 314” stock, rips to center of 50’’ 
ability. Equipped with carrying handles. panel, and 31%” thick. Table is 20” x 27” panel, joints 4” deep by 6” wide. One 
Delta Radial Saws also available in 8”, (with wings, 27’’ x 36’’). Dado heads, man rips, then joints, without moving 
12’’-14’’, and 16’’-20”’ models. moulding cutters and many other attach- more than a step. 


ments available for interior finish work. 


CUT YOUR COSTS with the right Delta Power Tools 


for your needs on the job and in your shop. Talk to your Delta 
Dealer (listed on classified pages under ‘“TOOLS” or “MA- 


CHINERY”’) or send coupon. hee Saeed Tor Site Cotalog eee 


| Delta Power Tool Division, Rockwell Manufacturing Co. 
542C N. Lexington Ave., Pittsburgh 8, Pa. 


[_] Please send me AB Catalog. 





DELTA QUALITY POWER TOOLS 
other Product by ROCKWELL 


[_] Please give me name of my nearest Delta Dealer. 


Name 





Address 





Cc eos 


DELTA QUALITY COSTS NO MORE 


City Zone___State__ 












Lhd: of roliner 
JE Pil: “-Diys Vitroliner Chimneys 
BIL OFTEN GREATER CHOICE 


Vitroliner Chimneys are now available in a brick 
design with a choice of colors, RED or BUFF, and 
in a solid neutral flat GREY. 


These new features do not in any way change 
Vitroliner's basic design, quality of construction or 
tailor-made features. 
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The brick design is applied at the factory by a 
special process and looks like real brick. The color 
finish protects the metal housing. 







The standard chimneys are furnished with a 
neutral grey rust proofing finish on the Housing. 
This grey housing with the grey porcelain top (for- 
merly green) gives the entire outdoor portion of 
the chimney a beautiful, striking appearance and 
blends with all roof colors. If desired, the housing 
can be painted any other color on the job. 













Get the facts and you'll get Vitroliner. 


Write for illustrated circular today. 







CONDENSATION ENGINEERING CORPORATION 
TRIED AND PROVEN SUCCESSFUL ALL OVER AMERICA. J511 W. POTOMAC AYE., CHICAGO 51, ILL. 



















to all your 


OVERDOOR 


requirements 



















| An extra quality touch is added to the house you 
| are building, when you use genuine CARVED MOULD. 
INGS on closet shelves, mantels, flush doors, wall 
panels, cornices or for crown mouldings and chair rails. 
The use of Bendix Mouldings spells elegance and glam- 
our to the woman, who is all important in the home 















buying decision. 
And the added sales appeal of Bendix Mouldings 


costs only a few pennies extra...a worth while in- 
vestment to any sales-minded builder and architect. 


IN STOCK FOR IMMEDIATE DELIVERY 












Chile for io TODAYS 


MeKee Door 


Main Office and Factory 
99 Hankes Avenue @ Aurora, Illinois 
In Canada: McKee Door of Canada, Ltd. 
14 Jutland Road, Toronto, Ontario 
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192 LEXINGTON AVE NEW YORK 






















Write for fully illustrated catalog No. 853-A 
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WIRING 
DEVICES 


for 


homes, hotels, 
apartments, 


hools, etc. 
oh lal LOOK TO Doxley 


CONDUIT, ENTRANCES, for the COMPLETE LINE 
OF VENTILATORS 


SWITCHES, COUPLERS, 

Durable metal louver ventilators by 
Donley have definite and fixed “‘free- 
air’’ opening. 
Donley attic ventilators are available in 
steel or aluminum construction with 
aluminum insect screen, all electrically 
welded for strength and durability. 


Ventilators are furnished in sizes and 
types to meet any ventilating need. Com- 
plete line includes ventilators for hip 
roofs, brick vents and variety of foun- 
dation ventilators. 


DONLEY PRODUCTS IMPROVE THE HOME. 





Triangular type 
1s made for va- 
riety of roof ' 
pitches, 






























The quarter-cir- | 
cle ventilators 
are used in 
pairs (one on | 
each side of 
the chimney). 




























Maximum built-in convenience 
at minimum cost is supplied 


through use of MOSLEY TV 


MOSLEY TV Lead-in Wall Wiring Materials. 
Socket harmonizes with all MOSLEY products are ‘*TV 
electrical wall plates. Sup- —_ Engineered’’ for dependable 


plied with Mating Plug and 
ctiidinines Peng a poe performance. They have been 


face plate. Cat.No.F-1PK, the choice of expert Install- 
List Price, only $1.95. ation Technicians—for years! 





























Bes 


Half-circle style 
makes hand- 
some appear- 
ance in gable, 










MOSLEY TV Wiring Materials are available at Radio 
and Television Parts Distributors — coast-to-coast. 











Write for name of nearest supplier, Free Catalog and 
booklet ‘‘How Builders Fit Into The TV Picture’’. 


MOSLEY ELECTRONICS, Inc. 


en ©8622 St. Charles Rock Rd., St. Louis 14, Missouri 









Vertical style 
for use where 
there is suffi- 
cient attic 
height. 


Write today for folder 
giving sizes and types 








































THE DONLEY BROTHERS COMPANY 
13981 Miles Ave. « Cleveland 5, Ohio 2036-DB 
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MECHANICAL PERFECTION “= There’s so much more in a MOEN! 


‘ WasteMasteu EFFORTLESS CONTROL of volume and temperature by a single handle. FUNC- 

The Home-Selling TIONAL, MODERN DESIGN helps sell homes faster. DRIP-PROOF, pressure 

: sealed valve works with water pressure. EASILY INSTALLED, saving labor, 

eliminates necessity of cross-piping by simply rotating valve. LONGER LASTING, 

more economical — all parts of all models interchangeable. GUARANTEED FOR 

FOOD WASTE DISPOSER 20 YEARS — proof of superior performance. Tested in-use more than 10 years, 
3,000,000 slam-banging opens and closes without wear! 





Easy to install! Easy to sell! Makes kitchens more 


attractive to home buyers. Exclusive Shavitron Hotpoint and General Electric dishwasher-sinks are MOEN exclusivel 
Shredder shreds quietly without vibration. Umbrella P el y 


Slinger keeps motor dry at all times. Write NOW | oO € hw Vv A L Vv Ee c oOo tee P A ia Y 


for detailed information! 
A PRODUCT OF THE 6518 Ravenna Avenue e Seattle 5, Washington 


LOCKLEY MACHINE COMPANY 


WASTEMASTER DIVISION 
310 GROVE STREET NEW CASTLE, PA 














NEW, IMPROVED 5 KNUCKLE HINGE 
i The only NO-MORTISE HINGE 








4 Just ; } now in use on over 1,000,000 
| SCREW §-ty doors! 
| & ON! ‘ @ The only NO-MORTISE HINGE 
| @ available in a complete line of 
all sizes and finishes! 
i The only NO-MORTISE HINGE 
trade mark Ge iL streamline designed for 
1 
BUILDERS! Write for FREE Sample and Strength and appearance! 
Literature. FasTinge is self-gapping, self-aligning, 
5 knuckle construction, full 180° swing. F - 
- ’ ers iile) of GecK $i le seit) | 
NO-MORTISE HINGE CORP. TERRITORIES OPEN! Jobbers, retailers, = wip ie : Rte eiea be 
BOUND BROOK, NEW JERSEY representatives write for details. There's a Moen to fit every use—See Your Plumbing Jobber 
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Don’t let the muddy pick-up fool you. This man repre- 
sents big local business. Name is Cole and he’s a retail 
lumber dealer. He’s out here at the building site to see 
the builder. They’re a team. 


Takes a lot to build a house. Ask any builder; he'll 
tell you. And he’ll tell you that part of it’s a problem 
of supplies... lumber, plywood, wallboard, nails, roof- 
ing ...in the right size, at the right place, at the right 
time. That’s the role of a good supplier. 


And that’s why our builder is glad to see lumber 
dealer Cole. Cole is a good supplier . . . good source of 
sales information, too. He is a specialist on building 
materials and knows quality. Deals with the public. 
Knows what they want, what they like, what they buy. 


That’s why, more than ever before, 


not partners, but a team 


MER Herne, 








Back in his display room he meets the public every 
day. Notes ‘the trends, sees what helps make products 
move. He’s found that brand name building products 
sell best. And that the public comes back for more. 


That’s why he identifies these products with brand 
name tie-ins. That’s why he’s urging our builder to use 
...and merchandise brand names in his house. 


So we say ‘not partners, but a team.’ A team that 
knows what helps make sales. Like those point-of-sale 
tie-ins back in Cole’s showroom. A lot of them tie-in 
with Lire. Cole knows that when 5,400,000 people buy 
a magazine carrying ads of the products he sells (and 
take it home for the whole family to read), he’s got a 
potent silent salesman on the job. 


in this changing, building America 





(3 helps make the sale ! 
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D-210: 
and 

D-230 

series 
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Just Compare 
these fine 
Quality features 


Distinctive Designs 

Finest Engineering 

Conventional Type Construction 
Highest Quality Materials 
Precision Manufacturing 
Beautiful Exteriors 

Well Planned Interiors 

Large Rooms 

Large Storage Room 

Oversized Wardrobes 

Aluminum Double Hung Windows 
Large. Picture Window or 
Panorama Window 

Aluminum Double Foil Insulation 
Insulated Sheathing 

Hardwood Floors 

Birch Flush Doors 

Extra Wall Space for 

Furniture Arrangement 
Mechanical Folding Door 

Large Dining Space in Kitchen 
Window over Kitchen Sink 
Youngstown Kitchen Cabinets 
Formica Counter Tops—Stainless 
Steel Trim 

Quality ‘Hardware—Complete 
Gypsum Drywall Interior 
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You'll be OUT IN FRONT 
of all competition if you build 


this outstanding (1008 sq. ft.) 
non-basement home 


Contractor-Builders currently offering this 
home have practically stopped all com- 
petition. It’s a proven seller. 

This 4 bedroom home is economical, effi- 
cient, distinctive and provides 250 sq. ft. 
of-floor space for the kitchen-dining room 
or 4th bedroom). The 42 foot floor plan 
makes all areas large and livable. 

For economy the basement is omitted 
but ample storage space is provided. Either 
the D-210 or D-230 can be built on concrete 
ile] oMclMdceh AMET lela Me GiliMitelaei delete Milelel aR 

We invite you to visit our factory and 
investigate how quality, skill, and efficiency 
have been combined to give you this out- 
standing value. Write us for complete 
information using your letterhead. Wire 
or phone for appointment. 


Free factory engineering service 
Interim finance plan without ‘charge 
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BURKS SUPER TURBINE WATER SYSTEMS 
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also—ONLY BURKS HAS LIFE- 


(OK—the famous feature that 


Finest engineered systems built! 
Same pumping unit for deep or 
shallow wells. Fully automatic— enables Burks pumps to provide 
self-priming—only one moving greater capacity, better perform- 


part. A size for every need. And ance, and up to 40% longer life. 
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RICH BEAUTY...LOW COST 


WITH SOLID HARDWOOD PANELING by STEM 


or B a ‘ J dd . on and Q is ah 
49 Gre Road iy, ot SEND 
DRIED HARDWOOD _{ FOR THIS 
Bla , q e ard Maple, Northern B diana = FOLDER 
; Q wt . ue " - 4 : oti TODAY 


Structoglas 


Structoglas features 
Features add plus values that turn 
shoppers into buyers... 
move homes quickly... 
frequently at a savings 
in construction costs. 









Sell Homes 


Faster 



















270 Homes 
Project: Larrymore Acres, 270 units 
; Norfolk, Virginia 
S @) L D Builders: Goldrich & Berger, Norfolk, Virginia 


Architects: Mattern & York, Jamaica. New Yor' 
In 8 Months 













Structoglas opens-up rooms for spacious effects, 
lights up divided areas and transforms conventional 
construction into decorative features. 

Eliminating the confining effect of solid walls, 
translucent Structoglas gives homes a modern 
treatment that sparks sales for fast turnover. 
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New TA=-PER-TAPE 





FIRST 


FOR DRY WALL 
CONSTRUCTION 





Non-perforated joining tape 


New in design and principle, Ta-Per-Tape makes per- 
forated types obsolete. Look at these advantages: 


a 


™N 


BLISTER-Proof, WRINKLE-Proof, RIPPLE-Proof. 
NO EXPANSION. 


SUPER-THIN—FASTER WORKING. Flat joints 
easily made. 


LESS JOINT CEMENT required. 


66% LIGHTER in weight yet STRONGER than 
other tapes. 


REDUCES SHIPPING COSTS BY 2/3. 


PREMIUM QUALITY .. . preferred by leading 
applicators everywhere. 





Consult us without obligation regarding tape for 
dry wall construction . . . sample rolls furnished 
on request. 





... Write to us. 





RVAN 


CORPORATION 


Leading Manufacturer of Superior Dry Wall Tapes 


WEST HARTFORD, CONN. 
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"BILTWELL CABINETS 


have been a distinct asset 
in the sale of our homes" 


— says California Builder, C. E. Brock 
of M. J. Brock & Sons, Inc. 






Carroll Brock gives his personal ‘‘o.k.” to a BILT- 
WELL kitchen just installed in one of his beautiful 
Larchmont Village homes in North Highlands, Calif. 


Get all the facts on BILT-WELL Multiple-use, wood 
cabinets, the cabinet line that gives you all the features of 
an expensive custom-made job at just a fraction of the cost. 


CARR, ADAMS & COLLIER COMPANY Dubuque, lowa 


(Established 1866) 


































“We have established a reputation 
for quality materials in residential 
construction and after using BILT- 
WELL Cabinets for better than a 
year, they have proven to be of the 
highest standards. 


“‘We have found that the modern 
lines with the rounded corners, and 
the beautiful natural wood finishes, 
definitely make BILT-WELL Cab- 
inets appeal to the customer. BILT- 
WELL Cabinets have been a 
distinct asset in the sale of our 
homes.” 







BULT-WELL 


Multiple-use 


WOOD CABINETS 


for Kitchens and General Storage 




















Enter the big 1955 BILT-WELL 
BUILDERS’ CONTEST. Win a free 
trip to Europe, Bermuda, Mexico 
or Hawaii. Every builder who 
enters will win a prize. Ask your 
. dealer about it or write to Carr, 
Adams & Collier for complete 
Contest Kit. 


















Manufacturers of the BILT-WELL Line of Outstanding 
Woodwork... BILT-WELL WINDOW UNITS — Awn- 
ing, Double Hung, Casement, Basement, Storm and 
Screen, Gable, Sash & Louvers...BILT-WELL 
CABINET UNITS—Kitchen, Wardrobe, Multi-Purpose, 
Corner China, Mantels... BILT-WELL DOORS —Inte- 
rior, Exterior, Combination, Garage, Screen, Flush, 


Entrances. 
wilh BILT ‘ ass 
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award-winning builder installed 






LOCATION: Lortondale Homes 
Lubbock, Texas 


BUILDER: R. B. Walden & Co. 
Dick Walden — Cecil E. Jennings 


ARCHITECT: Donald H. Honn, AIA, Tulsa 
Regional Winner in the $16,000 to $25,000 range! 


“We are very pleased 


with SONOAIRDUCT,” 


says Mr. Jennings of R. B. Walden & Company. “Two men installed the 
whole duct system, exclusive of plenum, in 2 hours and 20 minutes!” 
There are 80 homes in the project of this style. All are heated and cooled 
with a slab-floor perimeter system using SONOAIRDUCT Fibre Duct. 
SONOAIRDUCT was also used in other styled homes in Lortondale. 


Economical SONOAIRDUCT is made especially for loop, radial and lat- 
eral gas and oil fired perimeter systems, and should be encased in non- 
porous concrete. It is aluminum foil lined and wrapped with asphalt 
duplex kraft. 27 sizes—2” to 36” 1.D., up to 50’ long. 


WRITE for complete information and prices— 


uction Products Divisio 


Sonoco Propucts Company 


4 HARTSVILLE 
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For homeowners 
who want 
the best in flooring... 






Johns-Manville 


TERRAFLEX 


Vinyl-Asbestos Tile 


a es 


Made of vinyl plastic and 
asbestos, Terraflex will far 
outwear other types of 
resilient flooring of equal 
thickness, 








= Terraflex defies kitchen oils and 
oe 
YAU Que 


greases . . . strong soaps will not 
dull its lustre. 

Terraflex has a nonporous surface 

that dirt can’t penetrate. A 

swish of a damp mop will 

usually keep it shining bright. 





@ Johns-Manville Terraflex® Vinyl-Asbestos tile in Ve’’ 





thickness is particularly suited for residential use. It costs no Terrafiex comes in 15 marbleined 
more than ordinary floor covering—yet offers all the colors that go all the way through 

d f th ll-k Ve" T fl hich ia th the tile—won’t wear off or 
advantages of the well-known 4” lerrafiex which is the wash out. Inserts available 
standard for viny] tile in commercial installations. for special decorating 


schemes, 


Specify J-M Terraflex whenever your plans call for resilient 
flooring. Its long-wearing beauty and long-time economy 
provide a maximum of reliable floor service. For a free folder 
showing the full Terraflex color range, write to Johns-Manville, 
Box 158, New York 16, New York. In Canada, write 565 


Lakeshore Road East, Port Credit, Ontario. Q oA 


dy .iNS-MANVILLE 





Terrafliex is flexible, provides 


ae . q 
M Johns-Manville (28 
PRODUCTS resistance to indentation. 
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shown above: Tempotherm Clock Thermostat 


MAKES THE BEST PRODUCTS BETTER...AUTOMATICALLY 


Timepiece accuracy 
Decorator styling 
Built-in dependability 


America’s finest 
GENERAL CONTROLS 


Her slim finger easily produces perfect comfort in any weather — just 
one of the daily miracles that automatic controls make routine 

in the modern home you plan and build today. Heating, 

cooling, cooking, freezing, washing, drying — once they were a heavy 
burden, now they’re a soft touch. It’s finger-tip magic! 

And the secret is automatic control. But it’s no secret the magic is 
better if the control is America’s finest by GENERAL CONTROLS. 
Remember, the famous red shield on General Controls is your best 
promise of a more comfortable, convenient, safe life — automatically! 
So, specify General Controls on the vital appliances in the homes 

you plan. Their performance will forever credit your ability. 


Glendale, California; Burbank, California; Skokie, Illinois 


38 BRANCH OFFICES SERVING THE NATION 





New fashion appeal 


of Eljer advertising will have 
your prospects more than ever 
convinced of Eljer quality 


and smartness... and of the 





SION OF THE 
smartness of the homes 


that feature Eljer fixtures. Watch 


the leading national magazines. 





Eljer, Division of The Murray 
Corporation of America, 
Three Gateway Center, 


Pittsburgh 22, Pennsylvania. 





ELJER-— the only name you need to know in plumbing fixtures 














SEE THE SPECIAL NATIONAL HOMES SEC7'On 


You, too, get STARTING PAGE 183 OF THIS ISSUE 


CG Meal More" 


from National Homes! 
3) Mak More 


in Designs 


The all-new 1955 National homes, created by the 
famous architect Charles M. Goodman, AIA, 
with color styling by the noted authority 

Beatrice West, achieve an all-time high in beauty. 


) Mol More 


in Value 


Unequalled buying power plus revolutionary 
assembly-line methods enable National Homes 
to offer far more house for far less money. 

The same high quality “brand name” materials 
are used in all National homes regardless 

of the price range. 


Gq Mk Mowe 


in Pre-selling 


Tremendous prestige and public acceptance 
for the National Homes name have been 
created by advertising regularly in Lire, 
Better Homes & GARDENS, and many 
other leading magazines—more than 

all other producers combined. 


G Meck More 


in Promotion Patten) 


Mately $75, mM haymeny 


if. re are 


The ad illustrated here is just one of 
many promoting our Spring Open House. 
Over 60,000,000 full-color 

reader impressions, plus large local 

ads wherever National Homes 

Open Houses are being held, insure 

a most successful operation. 


} Mok More 


in Service 


Builders of National Homes get expert counsel 
on land acquisition, site planning, financing, 
local advertising and sales—a complete 
persona! service. 


eee all add i ng Uu p to Full-page, full-color ads like this are : 


(Malou gotame-Prowh s/s Font 


Cee eeeeerereeseeeeseeeeeseseaeeere® 


In hundreds of cities, National Homes If you, Mr. Home Builder, have been “ee 
builder-dealers are now cashing in on our wondering where you will go this year Better Homes HOOD : 
Spring Promotion. They’re reaping the —consider going NATIONAL! Write for onitesiees HOUSEKEE PIM : 
harvest of pre-sold prospects, by offering the franchise facts! (enka alsa ated 1 
so much more in beauty, comfort, value. NATIONAL Homes CorporaTION ¢ Lafayette, Ind. 


—~J 





ONE OUT OF EVERY 48 HOMES BEING BUILT a 
IN AMERICA TODAY IS PRODUCED BY... 9B 1! 


Oiessw.w.c. 





Be sure to read the article on National Homes in March “Woman's Home Companion.” 





